	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2427092
	Student Name
	Jesus Eduardo Alvarado

	

	Website Chosen 
	· The Cooking Academy 

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Once you type the website address the first part of the page begins to load almost immediately, and it’s takes about 4.5 sec to load fully.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes! The cooking academy website has few sub-pages and all of which are very easy to navigate. Once you are on the site the link is very easy to the viewer to check what subject are you looking for.
Overall the website is very easy to browse.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, once you had done your registration is very easy to book private classes in the subject that you want to learn. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I believe this webpages has the answer of the question that most of the people want to know.
Probably the only thing that we can consider to improve is the updating frequency once you are approaching to especial seasons. These type of  upgrades can make the page more attractive to people. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website gives a welcoming first impression. Once you enter the page, you can navigate from one area to another without any difficulty, 
Also  there is a big difference in between presentation founded on the computer layout and the mobile phone layout.
The mobile phone version appear more modern and fresh (recently updated) competed to the computer layout. the  visual images also look more attractive on the mobile version   than on the computer.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the audiovisual contents and the images using in this website are very attractive.
The colours are pleasant to the eyes and create a positive visual experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes, the online chat is very effective and  provides answers to most of the customer queries very fast.


	Question 2d – How effective are the social media links on the website?


	Answer: 
 The social media links are very good and useful that helps make this page so reliable, efficient and effective.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The different type of services, courses and activities offered by the company are clearly displayed. The variety ensures that the customers’  expectations can be met through the products and the service provided.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: yes,  the reviews are easy to access which makes the company appear trustworthy and reliable.
The reviews are update on a regular basis so customers can see the comments  at any time.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the cooking academy is presented as high quality website with  easy access to audiovisual content that can helps potential customers explore the different type of courses and activities offered by the cooking academy company. 

This  is one of the reasons why the academy website is looking more trustable and reliable, the accurate information provided in the website helps customers understand the service available.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer:  yes, the price per course is very clear. The  customer can compare the price with the activities offered in each course and the hours allotted to each section.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.the 

	
	2.cooking

	
	3. academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you type these three specific words into google, the company website appear within the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. online services are  essential for the businesses in the UK and worldwide, especially for small companies that wants to compete with large organisations with similar services around the world. Also is important to highlight that For many potential customers a website is the first point of contact because time is a limitation. At the moment  many established companies are using websites addresses to help clients with a day to day tasks or last minute activities that requires external aids to complete additional tasks such as company’s’ internal meetings, food deliveries for especial events. Websites have become one of the most important tools in modern life, helping families to organise personal activities. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: the company website that I‘ve chose is complete and accurate, in another words any customer can understand the information posted on the website. Please find below a few points that will  help to evaluate that decision:

· The payment method is very clear.
· The courses activities offered by the company match the criteria recommended by the trainer.
· The pictorial images helps customers understand the courses.
· The audiovisual information makes the website more attractive and engaging to the client.
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