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Chapter 1. Introduction 
1.1. Female entrepreneurship and empowerment in Uganda
Uganda has made efforts to empower women as they recognise them as contributors to the economy. Despite several studies on empowerments of Ugandan female entrepreneurs the topic remains largely understudied and the rest of the world. studies suggest that there is an increase in female entrepreneurs and more business being created but only half of women a likely to start a business. Female entrepreneurs lack the basic business skills, support and business management coupled with traditional(cultural barriers), individual psychological factors, social and have less chance or difficulty in accessing finance than men for a new venture.

Uganda has seen an increase in women-owned ventures, equated to male entrepreneurs, has inspired a lot of research to find out how to help women built on business skills to implement growth in their business hence better livelihood, but of late more has been done but research is more interested to find out why is there no change despite help through programmes that have been implemented in Uganda. 

1.1.1. Ugandan Women entrepreneurs 
Over the years the perception of female entrepreneurship as changed and now closely mirror that of men, traditionally it was men in self-employment where men worked long hours but the tables have change and we see more women going it alone in self-employment  ready to improvise.  The results of The Census of Business Establishments (COBE) of 2010/11 found that “459.106 business in the formal economy and 44% were owned by females & 56% male. 
Compared with the 2001.02 COBE data showed an increase of 11%”. The female-owned businesses have outpaced that of the male by 236% to 153%) it should be noted that these figures do not include unregistered businesses which is not covered in the survey as women make up a big share in the SME’s.  http://docshare.tips/uganda-bureau-of-statistics-census-of-business-establishments-2010-11-report-on_57609204b6d87f3b878b4790.html
 





1.1.2	 Uganda entrepreneurial gender performance and activity  
In Uganda, the Uganda Registration Services Bureau Act Gap 210 registers all business entities in Uganda. (Ursb.go.ug/business-registration)  and the private sector business fall into legal categories,  sole proprietorship, run by one self-employed individual) partnerships( run by two or more people  and companies ( including public corporations and nationalised bodies) which the working directors are classified as directors and employees. Wetherly & Otter, (2014), p.412
In Uganda women open more businesses than men mostly in the informal sectors.   The Uganda’s performance and activity were surveyed in the report by (Uganda Bureau of Statics (2007) cited Kikooma, J (2012).) accounted for 60% businesses fell in that category of unregistered businesses. Another survey. Women business has a high failure rate due to challenges especially sustaining the business and its due to different factors ranging from lack of finance to cultural norms. In the last ten years, Uganda has experienced an increase of 19% since 2001 in registered female-owned business which has passed men businesses for the first time. This might be a question of necessity driven women entrepreneurs as the survival rate is very low compared to men. and have no employees. (GEM, 2012) cited (Kelly et al., 2012)

1.1.3	 Uganda in Context 
Uganda is an African country, and its history of women rise in entrepreneurial activities stems from the countries history of between 1970 & 80’s civil war which had an impact on the demographics, men went to war and women where left to fed for the family and to survive the economic crisis. Kikooma, J (2012).
Uganda women are underrepresented a metaphor sometimes referred as glass ceiling. It is therefore important for the Ugandan government to consider the world of business in equal opportunities that all different group participate in the economic life of the country.
(GEM, 2014) placed Uganda on top as more entrepreneurial globally. (GEM) the survey found out that“ based on new business ownership rates,  women have the independent business streak in Uganda between the age of 18-34, with at least secondary education, working in the consumer service sector” 2014 report.”  www.gemconsortium.org/
The youth make up the highest population in Uganda with no jobs and poor living conditions making Uganda one of the poorest country in the world, with a gross domestic product (GDP) per capita equivalent of 6% of worlds average, 458.61 USD from 1982 until 2018 and reaching its highest in 2018 of 709.70 USD. www.wordbank.org, this income per capita makes Uganda a good environment for entrepreneurial development as the only factor to fuel economic growth.  The agricultural sector mainly on subsistence basis” employs 70% of Ugandans who are rural - based, with a workforce is characterised with low skilled workers and small output. 

 “A long-term vision for the current government is to transform the Ugandan society from peasant to modern society by the year 2040. From 1992-2013 saw a reduction in poverty as half of the households lifted out but due to external factors fell back in. If Uganda women who are deprived of, creative and innovative business skills, resources and support that doesn’t meet all who need it, are empowered through entrepreneurship then changes in their livelihood will occur. www.worldbank.org/

1.1.4	Researchers’ background 
The researcher’s role in the proposed research study is well recognised as they are the vehicle by which reality is revealed as they are at the forefront, reporting as they see it. For example, the research will collect data and analysis in the qualitative and interpretive studies 
[bookmark: _Hlk41100111][bookmark: _Hlk41100121](Andrade,2009).  This close interactions with the respondents make the researcher passionate participant in interpretive research (Guba & Lincoln, 1994). The researcher of the proposed study was born and grown up in Uganda, though currently living in the United Kingdom.
 Coming from a family business background, of many businesswomen who give back to the community in which they operate, and have seen the challenges  faced in starting up the business, some due to lack of business skills to help them sustain their business, inspired the researcher into pursuing a Doctorate and contribute to empowering Ugandan women by investigating the business skills needed that to sustain business owned ventures and the findings are recommended to the Ugandan government on the issues that still to improved and adjust the existing policies to enhance women entrepreneurs. While reviewing the literature the researcher found that despite effort done to lift women out of poverty increased the passion to study and have the opportunity to contribute to knowledge.






1.1.5	 Aims and Objectives 
1. Livelihood enhancement in developing economies is a function and objective of Governments communities and both genders.
2. Culture as well as gender roles and opportunities for economic and financial inclusion, however, have not provided the favourable context for women generally and entrepreneurship specifically.
3. There have however been significant efforts to address these impeding factors for women inclusion through cooperative schemes and in Uganda programs like Youth Empowerment as well as Women Empowerment programs that provide training, technical advice and funding for group projects.

1.1.6.	Objectives 
1. Assess the impact of entrepreneurship enhancement programs implemented over the decade and their contributions to poverty reduction in Uganda.
2. Identify the key factors responsible for that impact including but not limited to actors, institutions, cultural norms, inclusion, gender norms etcetera.
3. Offer a complete analysis of the context and the reasons for both proposed and unplanned as well as undesirable outcomes.
4. Explore and recommend evidence-based policy options for more impactful and realistic gender-based entrepreneurship interventions.

1.1.7.	 Proposition:
Conventional wisdom and approaches based on compartmentalisation, reductionism and conceptual pragmatism have led entrepreneurship programming but have not yielded the desired outcomes for women socio-economic transformation in Uganda and therefore require more innovative and out of the box approach.

1.1.8.	 Questions for Research 
1. What are the major factors that continue to impede impactful women entrepreneurship in Uganda?
2. Why have these obstacles or impediments continued to prevail?
3. What opportunities do they present for policy reform at both national and grassroots level and actors involved in the enhancement of women entrepreneurship?

1.1.9.	 Contributions to the knowledge 
The research that has been carried out in Uganda on women empowerment and development has concentrated on how to empower women entrepreneurs. In respect of their findings, the aim of this study practical outcome is for the people in Uganda engaged with entrepreneurial development, especially international organisations, NGO’S, Women programme givers and policymakers to take into considerations the findings and implement them in government economic and financial policy. 
 


























Chapter 2. Theoretical and Empirical Evidence 
2.1. Entrepreneurship & Empowerment 
Entrepreneurship is an effective strategy for poverty reduction and offers some advantages to women. The definition of the GEM 2104 survey relates to this study “ Any attempt a new business or venture creation, such as self-employment, or new business organisation, or the expansion of an existing business , by an individual a team of individuals or established business” ( Reynolds et al. 1999, p.3). Despite the opportunities offered by entrepreneurship and growth in entrepreneurial activities, the position of women has remained almost the same 

[bookmark: _Hlk41100631][bookmark: _Hlk41100684]Entrepreneurship offers many potential advantages to female Entrepreneurs and is an effective means for the economic development and empowerment of women. Studies suggest that entrepreneurship not only leads women to social inclusion and empowerment but also contributes to the overall level of entrepreneurship and economic performance of a nation Lassithiotaki, (2011). “Despite a growing body of research, our factual knowledge of the role of gender in entrepreneurship and therefore also its implications for policymaking remains limited” (p. 4). The mainstream literature has ignored the contextual dynamics that underpin women’s entrepreneurial activities so far (Díaz-García and Welter 2013). 
Female empowerment has captured a lot of attention in entrepreneurship, in the realisation that women are marginalised in society all over the world due to different factors like cultural norms, which has led to a gap in the field of entrepreneurship.

[bookmark: _Hlk41100724][bookmark: _Hlk41100705]Empowerment is a process by which women make choices for their personal development and regulate resources Women’s empowerment and economic participation are essential to expanding women’s rights so that they can explore their entrepreneurial ideas to be independent and have achievement in society. The relation between economic empowerment is a vital factor in defining women empowerment which has an economic dimension, which has gained momentum in international policies recently. (Kabeer, 2012).

[bookmark: _Hlk41100739]Data suggest that although Uganda has pursued a very pro-gender-focused national development policy backed by several initiatives for enhanced women inclusion and entrepreneurship, their role in socio-economic transformation, especially through enhancement of entrepreneurship skills, has not been impactful. “An experimental study in Uganda found that providing financial capital (i.e., subsidized microcredit coupled with Start and Improve Your Business training1 module), while effective for men, does not have any impact on female-owned enterprise profits” Fiala, Nathan (2018), This study will find out why and if other alternatives to successful women empowerment

2.3. Push & Pull Theory 
The push and pull factor theory can be applied to women entrepreneurs, many women especially in Uganda they have mixed reasons of both push and push motivation to entrepreneurship as a choice due to personal and family responsibilities. he factors that push or pulls an individual to start up a new venture. (Mazzarol et. al. 1999, p64.) revealed that gender had an impact on one’s desire to start a new venture and saw other factors a less important. This argument can be related to Ugandan women due to gender; they find themselves marginalised in society and the only option to survive is self-employment In order to juggle family and work literature points out that reason Uganda has more women ventures than men  to be able to be in control of their lives and be independent.

Female entrepreneurs play a double role in society they are mothers and businesswomen the need for flexibility starting a new venture is a way forward
The push factors that influence women entrepreneurs is financial independence or unemployment. It is evident in the in female entrepreneurship the push forces are very strong as we have seen an increasing rise in women led business and economic development around the world.  

The pull factors are those which encourage an individual to become an entrepreneur by the attractiveness of the entrepreneurial options. Wickham 2001 p.63, the female entrepreneurs starting a new business because they expect a financial reward, freedom of working for oneself, sense of achievement and desire for social standing. In the literature, we can note that when women want to start a new venture there so many challenges in the entrepreneurial process. 
Scholars have agreed that when it comes to women starting up a new venture, they need for support is very vital for female entrepreneurs to improve their involvement in the community and formal economy. Therefore, to be able to alleviate these challenges and support women entrepreneurs, business support programmes through government and other stakeholders should help enhance business skills for aspiring and existing female entrepreneurs.



2.4.	Theoretical Framework on Ugandan Women Empowerment 



Fig. 1                                                                                                                                source: Author 












Chapter 3. Entrepreneurial Gaps in Uganda 
Gender gaps have been highlighted in the literature reviews of different scholars on female entrepreneurship both in finance, government, legal and business support in enhancing business skills for women entrepreneurs. Women led businesses tend to be smaller than other business, but they business tend to provide more contribution to the economy due to the number of women entering business through self-employment and unemployment (SBS 2205) cited Wetherly & Otter p.416.
[bookmark: _Hlk41100878]This presents more obstacles to women entrepreneurs who are already marginalised in society to bridge the gap are more is needed, in their findings, they state that though more has been done to empower Ugandan women through business skills and overcoming challenges as access to finance business management, and include them in government policies, some of the gaps identified. (Mugabi, E, 2014,) 01 April.)

As any business around the world, Ugandan women are faced with external factors ranging from social, economic, political, social, Legal and environmental that hinder women from establishing female business ventures and attain sustainable growth. Although both women and men are affected by these constraints, women tend to be affected more intensely (Kantor, 2001). Several studies show the existence of barriers for women entrepreneurs, right from the start-up, due to gender inequality and unequal social standard. 

3.1. Cultural norms/beliefs:
[bookmark: _Hlk41100937][bookmark: _Hlk41100951] Ugandan women entrepreneurs are faced with cultural issues, women are not considered as breadwinners and should not be in business it is a masculine activity. to process further some traditional beliefs must be challenged positively. Cornwall Andrea(2016). Since the personality and psychological constraints halt their success as entrepreneurs. Now is the time for governments and institutions to understand that women are very vital for a country’s economy. (Bird and Brush, 2002).






3.2. Policy Initiatives to promote women empowerment: Research has focused more on access to finance and then creating access but most studies in policy initiatives, as well as most private business support, lack a gender-sensitive lens to the reality in Uganda. The review highlights women entrepreneur’s way of running a business is way too different from men as the women tend to be more realistic. This promotes policymakers to address these constraints realistically and truly empower women-led businesses. “the government still has work to do, so entrepreneurship can thrive, due to unsupportive government policies, bureaucracy and taxes, hurt entrepreneurship” GEM 2014.

[bookmark: _Hlk41100981][bookmark: _Hlk41101007][bookmark: _Hlk41101023]3.3.	Gender Identity roles: Since Ugandan and other African women spend at least 10 hours running family matter then business, this is a critically binding constraint notably for a small venture. Eyerusalem Siba (2015). If they have a husband, then she does not fully commit to the business as resources are sometimes diverted to family expenses. ), with this view the need for business training interventions challenge or work around gender identities as most women lack self-control and other pressures.  Working traditionally assigned sectors and positions also imply women’s networks tend to be more homogeneous comprising mostly of kin, which could be a disadvantage facing potential small business owners (Moore, 1990; Renzulli et al., 2000).  

[bookmark: _Hlk41101042]3.4	Access to Financial Services: The other obstacle in accessing funding is the bank’s caution and reluctance. Cavalluzzo et al. (2002) argue that many individuals would start new businesses and existing businesses would grow if the bank caution was to ease up which will create more jobs and wealth. The lack of venture capitalist and business angels that can help bridge the financial gap for a new start-up hinders women entrepreneurs. 

Very few adult populations in Uganda have access to formal financial services, most women business are found in traditional female areas such as retail, catering these are low paid sectors which lack investment opportunities (Allen et.al 2007).
[bookmark: _Hlk41101055]Research shows that women entrepreneurs like men owners prefer to utilise bootstrapping techniques as financing strategies. Bootstrapping means use of personal and internally generated funds through an informal source of income such as savings, family/friend loans, credit cards, overdrafts etc. (Acs et al., 2011; Carter et al., 2003).

3.5.	 Access to Business Development Support:  Another challenge for female businesswomen lack access to professional information on how to run or start a business further. This constrain might be due to the fact of mobility issues to get to the centre, or the services do not exist, not aware, also the perception of women small business as not profitable.

3.6. 	Access to global Markets & ICT: Most of the services are local and due to the business being small they cannot serve global markets and the quality of the goods might not meet trading standards for regional markets either. Though the government has an export strategy it has not yet matured to have positive effects on women business due to lack of resources and implementation and during business advice/support programmes their ideas are access to global markets are not encouraged. (Mutyabule, n.d.) cited by (Mugabi, E, 2014,) 01 April.) 
Uganda ICT infrastructure is very basic, and many households lack computers, apart from their mobile phones. To improve ICT literacy is very challenging though some women empowerment organisations are offering training few women.

3.7.	 A legal and regulatory system 
Though Uganda has implemented a labour law for gender equality, women find themselves unemployable in the corporate world due to direct and indirect discrimination, the only option is to become self-employed and many are in the informal sector.  













Chapter 4. 	Proposed Methodology 
4.1. 	Purpose of the research 
This proposed study seeks to bridge the gap by investigating what has already been done in Uganda to empower women and improve their livelihood. The study will focus on five specific objectives 
1. The role in socio-economic transformation especially through enhancement of entrepreneurship skills that have not been impactful.
2. Assess the impact of entrepreneurship enhancement programs implemented over the decade and their contributions to poverty reduction in Uganda.
3. Identify the key factors responsible for that impact including but not limited to actors, institutions, cultural norms, inclusion, gender norms etcetera.
4. Provide a complete scrutiny of the context and the reasons for both proposed and unplanned as well as undesirable outcomes.
5. Explore then recommend evidence-based policy options for more impactful and realistic gender-based entrepreneurship interventions
The research design and methodology section will describe each element for better understanding 

4.2. 	Research Design 
(Creswell, 2009) Qualitative methods have different approaches to the “ an empirical inquiry that investigates a contemporary phenomenon in depth and within its real-life context especially when the boundaries, phenomenon and context are not evident”(.p.18).
The outcome of the proposed research design will enable the researcher to gather facts from a wide sample of impact of business skill on improving the livelihood for women entrepreneurs in Uganda, and then analyse the response obtained on how it affects women entrepreneurship in Uganda.

The researcher will be based on the respondent’s business operations in the chosen 
areas of the country and seek to understand whether by enhancing business skills in Ugandan women entrepreneurs through entrepreneurship will the empowerment of women and improve their livelihood, also try to get a better understanding on how the empowerment programmes and policies implemented by the stakeholders in Uganda have been realised so far and how they have impacted Ugandan women entrepreneurs. 

The primary source of data will be visiting different districts around and observe, take photographs. In this proposed research study, the research will use this method as the findings will have strong validity since the information will be in-depth about the women entrepreneurial behaviour. The observation method will be used as a tool for collecting data and information before the research designs any questionnaires and start of the research study. 

4.3. 	Research Methodology 
The difference between qualitative, quantitative and mixed methods as a research methodology has been established by several scholars. (Creswell, 2009). Relates to Qualitative research as exploratory, used in research where a topic is being explored whereby the variables and theoretical bases are unknown. To address the key research objectives, this proposed research will use qualitative method as the research is explanatory in nature. This led to the elimination of the quantitative and mixed methods approach.

4.4. 	The study area 
[bookmark: _Hlk41101197]Fraenkel & Warren, (2002) referred to a broad group of people as subjects that  have  shared features in which the research is involved. The proposed research will determine the population to study based on Active female entrepreneurs across Uganda (North East, West and South districts who have achieved help from stakeholders in support of their business or start-ups. Age group 16-60 plus years old, type of business ( Food sellers, goods seller, Crafts, Salon, owners plus other SME’s) and the Education level: None to University.

4.5. 	Data Collection Sources & Sample Size 
The proposed study will use survey data collected from active female entrepreneurs across Uganda. Discussions with women entrepreneurs who had already been supported by the programmes purposely selected these women to have a broader range of perspectives from women benefactors a find out what was the outcome of the programmes are it working for Uganda and were it applied properly.    

The questionnaire items will be adopted from previous literature and publications and asking provider groups like NGO’; international organisation operating in Uganda for women empowerment and ask them to select a group of entrepreneurs who have participated in the programmes both successful and those who have failed to grow their business this will enable the reliability and origin of information and more confidence level of decision level making

4.5.1. 	Primary data 
4.5.1. a	 Observation (Workplace observation data)
The researcher will be based on the respondent’s business operations in the chosen 
[bookmark: _Hlk41101216]areas of the country. The primary source of data will be visiting different districts around and observe, take photographs. In this proposed research study, the research will use this method as the findings will have strong validity since the information will be in-depth about the women entrepreneurial behaviour. The observation method will be used as a tool for collecting data and information before the research designs any questionnaires and start of the research study. 

 4.5.1.b. Focus groups
· Female entrepreneurs 
The research after observation which chooses women entrepreneurs from the four districts and has discussions with them of their experience and challenges, they are still facing or what skills they are lacking to help them either start-up or grow their business. 

·  Stakeholders 
The research will also have a focus group of NGO’s, Government Policymakers, Women Empowerment groups, Financial policymakers to have their view on female entrepreneurship in Uganda and the way forward on improving gender inequality in a country which has more women entrepreneurs than men according to the GEM. The researcher will also collect data from stakeholders to have a view on their opinions on how to help female entrepreneurs enhance their business skills as a strategy to improve on the livelihood. The data and information obtained from the stakeholders will be used to prioritize and decision making in women development in Uganda and inclusion in policy and financial policies. Also, the information will be used to prioritise what business skills are required immediately.







4.6.	 Email 
[bookmark: _Hlk41101245]An email is a vital tool in gathering data in qualitative research, it’s the most useful tool in obtaining clear information. The researcher will contact stakeholder in Uganda through emails, contact telephone numbers, and obtain consent forms, and with cover letter explaining why am seeking this information. and what type of research am carrying out and how it is going to be beneficial to the country (Merriam and Tisdell (2015)

4.7. 	Interviews 
[bookmark: _Hlk41101267]Semi-structured interviews: Bernard (2012, p. 182) describes semi-structured interviews as more relevant in research, as the researcher prepares all the questions for the interviewee in a preferred order before the research which is better than random questions and  
[bookmark: _Hlk41101279]A semi-structured interview provides flexibility and enables the interviewer to explore subjects that are particularly important and relevant to the research (May 1999).

This method was chosen as appropriate as it will enable the study to give an insight of reality of the entrepreneurial process of the Ugandan women entrepreneurs and consequences and limitation in any published content because the proposed study will use a qualitative method, the advantage of interviews adding to the study is the issue of respondents being able to raise new factors that the interview might not have anticipated or thought of, the interviews will be recorded and adhere to data protection.

4.8. 	Questionnaires 
In qualitative studies, questionnaires are a vital tool in collecting primary data information, the researcher decides the population, size and what is going to be asked. Each respondent will be asked the same questions to make the study unbiased and valid. 









4.9. 	Secondary data 
Secondary data is usually a research that has already been done by previously other than the user. The data source gives understandings of what has already been covered in research for this case what research has been done on female entrepreneurs in Uganda. This will then give or show a gap in the research in this case of this research why are women in Uganda still deprived despite women empowerment programmes being implemented to reduce poverty and enhance women livelihood, and why is the study of female entrepreneurship is still understudied.   Excessive document review will be  both online and offline sources, eliminating all discrepancies and based on abstract, title and keywords the sources where reviewed in detail to achieve research objectives The researcher conducted a literature search, on Female entrepreneurship, Entrepreneurship, Empowerment, Entrepreneur included database sources like Emerald, Academia
o Entrepreneurial Journal: Female Entrepreneurs, entrepreneurship
o International Journal on small business 
o Textbooks 
o Databases 
o Google Scholar
o Government publications, policies regulations and standards 
o Publications from, NGO’s, ILO, WHO, UN on Uganda women empowerment.
All the above will be considered for the review and will include new and old data to enable research not to be biased.

4.10.	 Data analysis:
[bookmark: _Hlk41101328]Yin (2014) defines qualitative analysis as the art of taking raw data from the respondents and sort it out patiently to come to the answers. The data analysis will follow the procedures below. The data analysis will answer the questions raised in the problem section in Chapter 1. The detailed analysis on women empowerment and enhancement of business skills for female entrepreneurs in Uganda will be analysed, discussed, compared, and contrasted and synthesised. The answers form the research tools will be analysed with the analytical computer software. 





Chapter 5. 	Ethics 
It is a researcher’s responsibilities to research ethically, especially when the research involves interviewing people, the researcher must be respectful. Rudestam and Newton (2007). The research will be mindful to the people and make sure that the research is valid and not misleading or harmful and will make sure that the research being carried out is beneficial to the population at large. For the proposed research study Ethical clearance form will be obtained from the University of Wales Trinity St David based in the United Kingdom. Official letters will be written to the Ugandan government to authorise the research prior from the research study and International Organisations, NGO’s operating both inside and outside Uganda will be contacted to obtain permission to be interviewed and attended focus groups. The study respondents will be contacted and informed about the proposed research and guidelines and emphasis on confidentiality of their identities and get formal consent from each participant.

Chapter 6. 	Implications for policy and practice 
The proposed study will also share some of the scholars who pointed out the future research on moving away from the basic business skill and try to understand cultural beliefs and norms and constraints that impended women empowerment in Uganda.

After conducting the research, the study aims to have a practical outcome, 
That can be used by policymaking institutions to make realistic laws and acknowledge that women are vital contributors to the economy. By empowering women entrepreneurs truly, a lot of change can be achieved, the existing business skills training need to be used properly by reaching out to geographical areas who have not achieved any training.

Financial access to women’s economic empowerment is not enough on its own, as we know women face a lot of constraints, more is needed making access to credit markets an easy option 
Though technical business skills have improved women-owned ventures it has been noted that there is no significant empowerment on a broader sense. 






Chapter 7.	 Conclusion
In the proposed study the literature review highlight the challenges women are still facing and how it is hard for a country like Uganda implementing some of the policies and review legal laws which are not working on the empowerment of women especially where programmes are already in Uganda to enhance business skills with little impact.
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