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               The concept of "sustainability" stresses the importance of implementing sustainable business practices within the hospitality sector (Edgell, 2020). By implementing Corporate Social Responsibility (CSR), Marriott achieves its economic, social, and environmental goals. The initial parts will explain the ideas of corporate social responsibility (CSR), sustainability, and circular reasoning in the hospitality industry. As part of its CSR efforts, a company goes above and beyond what is required by law to support positive change by incorporating environmental and social issues into its operations. Achieving sustainability means always trying to find a balance between social justice, natural protection, and economic growth (Jauhari, 2021). The hospitality business, where hotels like Marriott have to deal with tough issues like social responsibility and resource use, places these principles in very high importance. The main concern of this essay will be Marriott's attempts to be socially responsible along with how the company deals with problems while using eco-friendly methods. The essay will also look at how circular thought plays in Marriott's business and come up with new ways to use resources more efficiently and reduce waste. Moreover, the essay aims to find out about Marriott's CSR efforts and how important they are in the hotel industry. There will be a discussion in detail about how sustainability and CSR work in theory and how they apply to Marriott's CSR program. 
The social responsibility programmes of businesses have a big effect on many areas around the world. Using sustainable business practices can help protect the climate and fund conservation efforts around the world (Jauhari, 2021). As part of corporate social duty, companies should work to cut down on greenhouse gas emissions, protect natural resources, and recycle more trash. Companies are pushing environmentally friendly ways to get materials, like using long-lasting materials and running supply lines in an honest way (Sloan et al., 2017). People who work on these kinds of projects are told to think about the environment and do things that will last. Corporate social responsibility programmes have a big effect on the health of the earth over time, which leads to a better and more peaceful future (Costa and Costa, 2022). 
Using a range of ideas and ways shows how Marriott International is trying to be more environmentally friendly. The Triple Bottom Line (TBL) is a major academic model that looks at how problems in the economy, society, and the environment are connected (Tseng et al., 2020). The Marriott hotel wants to make money while also caring about environmental and social issues. The TBL method fits with their goals for longevity. Natural Capitalism model also stresses how important ecosystems and natural resources are (Haski-Leventhal, 2018). Marriott needs to cut down on its resources, put money into renewable energy sources, and protect wildlife in order to be eco-friendlier. The idea of stakeholder theory shows how important it is to include workers, customers, communities, and investors in CSR projects (Costa and Costa, 2022). Marriott is an open and welcoming company that cares about helping the community and talking to everyone who has a stake in the business. Through its CSR programs, Marriott helps to protect the earth, people, and the economy (Marriott International, 2023). Environmental sustainability includes things like trying to use less water, leave less of a carbon footprint, and throw away less trash. On the other hand, social duty means supporting local projects or working for diversity, fairness, and inclusion in society. Making sure that things are bought in a responsible way, being open about finances, and giving shareholders long-term profits are all parts of sustainable economics (Haski-Leventhal, 2018). A critical evaluation, on the other hand, points out possible flaws and suggests ways to fix them. There are some things that Marriott has done to help the environment and people, but it can still make the business more sustainable by requiring fair labour practices in all of its sites and making the supply chain easier to access (MariottReport, 2022).
Several studies from the World Economic Forum and the Ellen MacArthur Foundation say that the circular economy is a completely new way of managing resources. By turning the "take-make-dispose" concept on its head, the approach known as circular economy tries to put less emphasis on regenerating and reusing resources (WEF, 2015; Ellen MacArthur Foundation, 2018). This principle is based on the idea that goods and systems should be made so that they last a long time and can be used over and over again. The circular economy also stresses the importance of reusing products and materials and creating closed-loop chains where resources are returned and used over and over again (Rodríguez et al., 2020). The cycle economy lets businesses do a lot for the environment and can also help the economy grow and spark new ideas. This change lowers the amount of resources used, gets rid of waste and pollution, and fits with bigger environmental goals. When different parts of the economy work together, the economy is more flexible and stronger (WEF, 2015). Marriott International's circular methods are now a standard part of how it does business everywhere. It is easy to see how much less water and energy are needed by the company's Linen Reuse Programme. When people stay at Marriott, they are encouraged to refill towels and sheets during their stay (MarriottGreenInitiatives, 2024). This saves water and energy. The company gets money and reduces the damage that washing does to the environment. Marriott's recycling programs are strong and take care of many types of trash, like paper, plastic, and glass. The schemes are meant to keep trash out of landfills and encourage people to reuse and recycle things (Marriott International, 2023). Marriott helps staff and guests care about the earth and save resources by supporting recycling programs. Marriott was the first company to use food leftovers as compost and recycle it in other ways. Local groups get extra food from restaurants and kitchens that can be turned into compost that can be used for farming and landscaping. Not only do these programs cut down on food waste, but they also help people and the earth (Marriott Events, 2024). Marriott’s circular business methods show how to run a responsible business and be a leader in sustainability in the hospitality industry.
Marriott International's CSR goals are based on natural, social, and economic sustainability. Even if Marriott is integrating CSR with these pillars, its strengths and weaknesses must be examined. Marriott has ambitious carbon, water, and garbage reduction goals for all its properties. The company aims to reduce room carbon emissions by 30% by 2025 (Silverstein, 2022). This demonstrates they take climate change seriously. All property owners may struggle to reach these objectives, especially in areas with limited water or green energy sources. Marriott has created more diverse, fair, and inviting neighbourhoods and workplaces (Marriott International, 2019). By providing minority workers promotion opportunities, "Path to Success" along with other initiatives aims to diversify the workplace. The corporation may be able to better address larger social issues including supply chain human rights abuses (Sloan et al., 2017). Marriott's CSR strategy supports its long-term profitability and shareholder value. Investors and stakeholders trust the organisation because it promotes responsible procurement and honest financial reporting (marriott.com.cn, 2024). In a volatile economy, balancing short-term ambitions with long-term financial success is difficult. Marriott's commitment to reducing single-use plastics is an example of its environmental efforts. Marriott plans to replace plastic water bottles that are disposable with larger, reusable containers on its properties worldwide by 2025 (Marriott.com News, 2019). This strategy may decrease costs, improve guest stays, and safeguard the environment. Marriott’s CSR goals align with sustainability pillars, but the company must continue to monitor, adjust, and involve every stakeholder to truly develop towards a sustainable future. 
Marriott International's CSR goals are evaluated by their effectiveness. The organisation has ambitious goals for each sustainability pillar, but it is important to assess their feasibility. Marriott’s CSR performance is measured by how well it handles major hotel environmental issues (Marriott International, 2023). Environmental goals that focus on carbon emissions and water use can reduce climate change. Diversity and inclusion projects promote social responsibility and Marriott is proactive in sustainability because it sets targets and addresses key issues (Raub and Martin-Rios, 2019). However, these goals are based on results. Monitoring and reporting methods are needed to assess CSR projects' effects. If Marriott clearly publishes progress against targets, stakeholders can monitor its activities and hold it accountable. Without proper funding or guidance, CSR projects lose credibility for setting unrealistic goals (Upshaw, 2021). Marriott must determine if it can meet its goals on schedule based on changes in technology, rules, and the market. Working with workers, providers, and the community helps CSR goals obtain support and resources. Marriott should also prioritize projects with a good likelihood of success and be upfront about the challenges. This may need detailed feasibility studies, the identification of potential impediments, and backup preparations for unexpected issues. CSR goals are what matter most for Marriott's sustainability. Marriott's CSR strategy can be more effective and measurable if it focuses on environmental challenges, maintains reporting accessible, and prioritizes promising projects (Edgell, 2020). 
Managing the supply line is hard to do well. Because Marriott works with a lot of suppliers and partners, it can be hard to make sure that circular practices are used throughout all of its activities. It is important to have strong processes in place to make sure that resources last, to handle waste properly, and to communicate with people at all stages of the supply chain. Compliance with regulations and legal standards can also be hard, especially in places with a lot of different environmental rules (Serra-Cantallops et al., 2018). There are other officials who make it harder for Marriott to be environmentally friendly, but the company still has a lot of problems to solve. Another problem is the fact that facilities and technology require big investments upfront. Using circular methods like recycling, cutting down on trash, and making energy from renewable sources might require changes to how things are done, which could cost money (Rodríguez et al., 2020). To get the most out of these investments, Marriott needs to first figure out how much they cost and then come up with long-term ways to get those costs back. Circular CSR strategies can still be used by Marriott, even though there are some problems. Adopting circular economy ideas can help Marriott's dedication to being a green hotel chain even more. To get ahead of the competition, Marriott can stress its dedication to resource-saving and environmental sustainability (ECOLAB, 2024). This will help bring in customers and investors who care about the environment. In addition, circular methods can help Marriott be more creative and efficient. Marriott can cut costs, make operations more efficient, and encourage a mindset of always getting better by redesigning its goods and procedures in order to use resources more efficiently and reduce waste. Circular CSR policies are hard to understand, but Marriott can still make important contributions to sustainability, the drive for innovation, and stockholder value (Marriott.com News, 2019).
               As a hotel company, Marriott International is trying to solve the environmental, social, and economic problems that other businesses face through its corporate social responsibility programs. When it comes to promoting environmental understanding, social responsibility, and economic growth, Marriott has done a great job by combining CSR and sustainability themes. Because of programs like the Linen Reuse Programme and efforts to cut down on single-use plastics, Marriott is a leader in the cycle economy. Marriott tries to support CSR, but it still faces problems when trying to meet high goals and deal with real-world problems. It is important to carefully navigate and plan ahead when dealing with complicated supply chains, upfront investment requirements, and regulations. Maintaining sustainability is important for Marriott. They must also keep up with changing rules and laws and take advantage of chances to be more innovative and efficient. Sharing information, being open, and taking responsibility can help Marriott stay committed to doing things that are good for the environment and the public interest. This is what makes Marriott International stand out from other businesses: its CSR projects make it clear that it cares about doing business in a responsible way and being environmentally friendly.
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