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[bookmark: _Toc502079780]Evaluating the effectiveness of the use of Modern Technologies within the Workplace
Skills have become a very important aspect of the modern day workplace which eventually determines the organisational productivity. There are diverse types of skills which are necessary in the modern day workplace and they include technical skills, vocational skills and communication and interpersonal skills. Modern day employers are constantly on the lookout for candidates who have one or more combinations of skills which could be effectively utilised by the business establishments to guarantee their future sustainability in the market. Companies nowadays want their employees to be equipped with all the necessary workplace skills and they must have the capacity to continuously learn and adapt to the changes taking place at the workplace. Employers want their employees to possess good communication skills (reading, writing and listening), have creative thinking abilities, ability to solve problems in an independent manner, ability to work in teams and ability to handle the latest technologies at the workplace (Dede, 2010). 
All these factors are playing a vital role in helping to determine an individual’s capacity to secure a job and these are often considered to be core skills for employability. Technology is playing a very important role in improving the workplace efficiency and employability of individuals. It is helping the business establishments to understand the individual strengths and weaknesses of their staffs by helping them to monitor and evaluate the daily performance and productivity of their employees. Technology is helping the modern day business establishments to impart better training and guidance to their staffs which in turn is making them more competent and proficient at their jobs (Bröring et al., 2017). 
The concept of employability entails much more than merely having the ability to bag that elusive first job. It essentially means having the capacity to network and market oneself, navigate through a career and remain employable throughout life. In this regard, the modern day technologies are playing a vital role in helping the prospective job enthusiasts to enhance their core skills and competencies which is eventually making them job-ready. This makes them more adept and suited to the modern day job demands and requirements. Thus, the candidates are able to easily get placements in good companies and are able to realise their own career goals and development within their organisation (Orlikowski, 2008). 
[bookmark: _GoBack]According to the Stoddart Review published in December 2016, a lot of awareness has been raised among the business leaders about the nature of the workplace and how it can have a crucial impact (both positive and negative) on the performance and productivity of the workforce. During the last decade, technology has played a vital role in transforming the modern day workforce. With the advancement of modern computing technologies, there has been a temperamental shift in the manner in which the modern day business establishments carry out their daily business operations in the market. There has been a predominant increase in the use of computers, tablets and smart phones at the workplace and all these have played an intrinsic role in the creation and distribution of information (Akinsiku & Jadav, 2016). This has invariably enhanced and improved the communication process at the workplace and fostered greater teamwork and understanding at the workplace. This has played a very crucial role in creating a healthy environment at the workplace where there is greater commitment and motivation among the employees (Da Xu et al., 2014). The Internet of Things (IOT) has been a real game changer when it comes to the modern day workplace. IOT has really enhanced the workplace productivity by ensuring a seamless connectivity through low cost wireless sensors and this has fostered better understanding and teamwork among the different departments of an organisation. IOT has made it possible for the business establishments to utilise data analytics and visualisation tools for measuring and evaluating the effectiveness of their workplace and the impact it is having over their staffs (Ray, 2016). 
With the advent of IOT, companies can make use of movement sensors and iBeacons which have locational algorithms embedded in them and this would allow the business establishments to capture and store information regarding how their staffs are interacting and behaving with their co-workers and how they are making use of all the resources and facilities that has been provided to them in order to maximise their business productivity in the market. All these vast amount of information are created, stored and managed in an effective manner by the business establishments and this allows them to better utilise all these business insights to further enhance and improve the workplace environment so as to make their employees more competent and dedicated at their jobs (Bröring et al., 2017).  This would go a long way in helping to foster job satisfaction for the employees and this would help the business establishments to retain their employees for the long haul by imparting job loyalty among their staffs.  This would help the business establishments to improve their organisational culture which would help them to attract and retain the best talents in the market.
IOT invariably brings forth the utilisation of smart technologies at the workplace which helps in improving the workplace environment by leaps and bounds. Adding smart technologies such as voice recognition and biometric security systems would further increase the security of the data and information which are being utilised within a business and this would prevent unauthorised access of data and information by unscrupulous individuals. IOT has been dubbed as the next big thing in technology which would completely disrupt the traditional people based processes and replace them with automation (Alsaadi & Tubaishat, 2015). This would invariably minimise and reduce the human errors associated with the daily business processes and functionalities and thereby increase the business productivity of the organisation. Organisations on their part would be able to undertake more effective and accurate business decisions for ensuring their future growth and sustainability in the market and this would help them to tackle the market competition in a more comprehensive manner by developing a competitive advantage over their industry rivals (Dede, 2010). IOT would be able to handle all the complex and simple day-to-day business processes such as triggering a workforce service request to emptying a bin that has become full, to collecting urgent mail from a sensor enabled tray to undertaking a future risk analysis for the market. All these would help the business establishments to further streamline their business processes and align them with their organisational goals and objectives. This would invariably help the business establishments to improve their final bottomline (Ray, 2016). By incorporating the IOT at their workplace, modern day business establishments would be able to incorporate a continuous improvement program which would help them to utilise the most appropriate organisational culture that would suit their business needs and requirements.
[bookmark: _Toc502079781]Exploring the role of social media as a tool for marketing, information gathering and communication within the workplace
Social media has also become a very powerful business tool which has allowed the business establishments to popularise and market their products and services among their target customers. Social media has transformed the world of marketing as it has enhanced the process of interaction between the buyers and suppliers in the market. With the help of the social media, business establishments have been able to foster a long term bonding and association with their customers in the market and this has allowed them to understand the customer needs and expectations in a better manner (Berthon et al., 2012). Business establishments have been able to foster customer satisfaction among their end users by providing them with appropriate products and services which effectively caters to their changing needs and expectations. The social media has played a very important role in enhancing the process of communication both within and outside of the organisation and this has helped the modern day business establishments to promote better understanding and collaboration among their diverse functional levels. Business establishments have been able to foster better cohesion among their different business processes and this has invariably helped them to optimise their business productivity in the market (Kasemsap, 2014).     
The growing popularity and reach of social media around the world has made it a strategic business tool of choice for the modern day business establishments as it has enabled them to maximise their product and service exposure in the market. By capitalising on the social media platforms, business establishments have been able to create their presence all around the globe and this has helped them to attract customers from remote corners of the world (Lovejoy & Saxton, 2012). They have been able to target a larger section of the general population for their products and service offerings by eliminating the geographical barriers of distance and this has helped them to generate more profits and revenues from their business operations.
Social media has helped in establishing a two way communication and interaction between the business establishments and their customers and this has created a win-win situation for both the customers as well as the business establishments. With the help of social media, the modern day business establishments have been able to obtain the customer feedbacks and opinions about their existing product line. They have been able to understand whether their existing products have satisfied the needs and expectations of their customers in a proper manner or not and what kind of improvements and changes could be undertaken in their existing product line to further improve the customer satisfaction levels and provide greater value for money to the end users (Patino et al., 2012). This has indeed helped the business establishments to realise the latest customer trends in the market. Business establishments have been able to monitor and evaluate the customer buying behaviour in the market and this has allowed them to find out which products would be in demand in the future. The business establishments on their part have been able to correctly forecast and predict the future market demand for goods and services and this has allowed them to a sustainable competitive advantage over their market competitors (Skeels & Grudin, 2009).       
Social media has helped the business establishments in optimising their information gathering process. Business establishments have been able to gather diverse types of information pertaining to their business processes, the external markets, their customers, their business competitors and their employees and all these have been facilitated with the help of the social media platforms that are being utilised by today’s contemporary business establishments. Information is driving today’s contemporary business establishments and it has essentially become the cornerstone for modern day business growth and success in the market (Berthon et al., 2012). The manner in which business establishments create, store, process and utilise the information available at their disposal essentially determines how much successful they would be in realising their organisational goals and objectives. Social media has become an effective platform for the employees to provide their views and opinions about the effectiveness of the management and leadership under which the employees are working. The employees are able to provide their honest opinions about the business decisions that have been undertaken by the management and whether their interests have been satisfied or neglected during the decision making process. This would help the management to realise the issues and problems faced by their employees at the workplace and solve them in a prompt manner (Bennett et al., 2010). The management is able to address the fears and apprehensions faced by their employees and this helps them to foster renewed inspiration and enthusiasm among their staffs. This allows the business establishments to create a healthy work environment at the workplace which ensures better commitment and dedication from their employees. They are able to improve the individual performance and productivity of their staffs and this helps them to optimise their business productivity in the market (Thomas & Thomas, 2012).
Thus, we can clearly state that the modern technologies are playing a very important role in determining the future business prospects of the contemporary business establishments. It is helping the business establishments to anticipate the emerging skill needs and adapt their business policies accordingly so as to ensure a highly skilled and proficient workforce within their ranks. Technology is enabling the business establishments to provide the highest quality of training to their staffs and this is making their staffs more adaptable to the changes taking place in the modern day workplace (Skeels & Grudin, 2009).
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