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Pitch
Building Healthy Young Bodies and Sustainable Futures.
Introduction
My Innovation is aimed at Tackling childhood obesity in the UK. One out of every eight children aged 2-10 are known to be obese and this number will increase by 5% to one in five when they reach adolescent (NHS Digital, 2023). These Children are not only at risk of developing health issues like diabetes and cardiovascular diseases but also suffer from emotional problems like getting bullied and low self-esteem (WHO, 2021).
Childhood obesity is not a matter of being overweight. It is a matter of inequality, opportunity, and long-term health (Parliamentary Office of Science and Technology (POST), 2021). Children residing in the most disadvantaged areas are exactly two times more likely to suffer from obesity than children from the least deprived ones (Rahilly, Cortina Borja, and Mytton, 2025). It is a strong indication of health disparities on a broader scale as mentioned in the Marmot Review (Marmot et al., 2020). 
According to the House of Commons Library (2023), the NHS devotes £6.5 billion each year towards the treatment of obesity-related health issues. If no countermeasures are taken, children of today would run the risk of being the chronic patients of tomorrow, thus, overburdening our health and social care system even more (House of Commons Library, 2023).
I am, therefore, proposing the initiative "Building Healthy Young Bodies and Sustainable Future” that will target children aged between 6 and 16. 

Innovation
My Innovation is a provision that incorporates a technological app, a school-based programme, and partnerships in the local communities.
•	A digital app will provide a playful and visually attractive child-centered interface, which is easy for the kids to use. In this application, children will use pictures or pictorial libraries for logging their meals and activities; this method simplifies the interaction and reduces the burden of manual entry of data according to digital nutrition promotion literature (Zarnowiecki et al., 2020). 
Children are to be rewarded with points, badges and advancement Level for such actions as eating more fruits and vegetables or drinking enough water. Adding gamification into educating children is more likely to increase fruit and vegetable consumption (Campbell Wengreen et al., 2021).
The integration of behavioral change tools like goal setting and action planning in the context of games can effectively assist in the long-term behavior changes of people. The prime example of this being the situation where in a game format, children developed implementation intentions and thereby increased their intake of fruits and vegetables over a period of three months. (Thompson et al., 2015).
The app will also feature a weight-tracking smart scale (digital smart weighing scale) to eliminate the use of numerical values, an idea drawn from NHS England (2025). This groundbreaking transformation will focus on reducing anxiety due to obesity and facilitate a positive change by exclusively focusing on development. The application will simply tell the user their progress by displaying expressions such as: “You’re on track!,” “Let’s keep going”” Stay with your good habits!” etc. Emojis will replace weight numbers to keep the focus on wellbeing, not measurement (NHS England, 2025). The implementation of this project is coupled with the NHS Long Term Plan's focus on digital health interventions (Department of Health and Social Care, 2018).
•	The school application connects with the app and promotes children to engage in group challenges such as "Healthy Lunchbox Week" or "Walk to School Month."  Schools are an essential part of health and well-being promotion places because they are in constant contact with children and can serve as a stepping stone to make appropriate food choices, realize the importance of their diet and well-being, and later in life sustain a healthy lifestyle. (National Food Strategy, 2021)
•	Community alliances offer the best chance to move beyond the limitations of a single sustainability day. Supermarkets can provide healthy foods at a discount, local councils can host family activity days, and charities such as Diabetes UK and the British Heart Foundation provide educational resources (Diabetes UK, 2023; British Heart Foundation, 2018).

Technology
Integrating Technology has been the core driver of this innovation. The app will feature an AI chatbot that will respond to children's inquiries with simple and supportive explanations. A data dashboard will be made available for parents and schools to monitor their progress while maintaining compliance with GDPR. 

Implementation 
Initially, we will launch a pilot scheme in Birmingham primary schools, selected for its ethnic mix and obesity prone children. According to the report of Public Health England about the National Child Measurement Programme (NCMP), the obesity rate among children in England demonstrates a significant variation by ethnic groups. The data indicates that the Asian children, especially those who are of Pakistani, Bangladeshi, and Indian nationalities, have the likelihood of developing a considerably higher obesity rate compared to their White peers (Public Health England, 2019).

Policy & Legislation Alignment 
My innovation will help address childhood obesity and is in line with the UK government strategy. It will support Childhood Obesity Plan, targeting to reduce obesity in children by 50 percent in 2030 (Department of Health and Social Care, 2018), and it will also support the values of the National Food Strategy that encourages healthier foods environments and better access to healthy meals (National Food Strategy, 2021).  

Evaluation, Monitoring and Sustainability 
The assessment will include:
•	Changes in BMI among the partaking children.
•	The development of physical activity.
•	App usage.
•	Surveys on well-being.
In twelve months,’ time, we will evaluate the outcomes and make necessary adjustments to the program before its implementation in the entire country. 
The resources needed for the project will be sourced from the NHS Innovation Fund, supermarket sponsorship, and local authority grants. By bringing it into schools and communities we will make it long-lasting and sustainable.
Public Engagement 
This campaign is not just meant for children; it is for all people. Encouraging parents to take part in challenges with their children together will be the goal of this initiative. Workshops to cover the topic of digital literacy. The public will come forward to tell their stories via social media with the hashtag #HealthyYoungLivesUK.

Conclusion
My Innovation aims to provide an opportunity for every child to prosper. It is designed to tackle childhood obesity rather than its consequences through the use of digital tools, the teaching of healthy lifestyle in schools, and the creation of strong community bonds. It focuses on overall health, and a supportive network through which both children and families gain the power to opt for healthier choices. The collaborations between healthcare institutions, schools, local authorities, and families will be the major driving force for this idea to cut down the problem of obesity, build resilience, and ensure a healthier future for the forthcoming generation.
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BUILDING HEALTHY YOUNG
SUSTAINAEBLE FUTURES
Innovation in the UK to Tackle Childhood Obesity

An Innovation campaign that networks digital health technologies, school engagement, and community partnerships in its effort to

address the increasing problem of childhood obesity in the UK. The project aims to encourage lifestyle changes at an early stage by
means of gamification, education, and inclusive health promotion

(Department of Heaith and Social Care, 20
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The campaign follows GDPR (2018) and NHS Digital
Standards to secure data management and child
protection. Al staff members will be required to
undergo child protection training to keep the process
ethical and safe. (Department of Health and Social
care, 2018).
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tools and ocal events (Public Health England,
2020). I addition, it allows teachers and families
10 work together on health education.
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Goals and Targets

Our Innovation

Achieve a target of 50 % reduction in obesity levels by 2030.
Increase the level of physical activity. Fun Digital App to monitor wellbeing

Parents and schools to take the initiative in promoting wellbeing. H + The innovation, uses gaming and artificial intelligence to challenge children to adopt

Digital Inclusion and health lteracy to be promoted. ;
el ol better eating habits, and increase physical activity..
+ Chatbot uses Al to provide children with insight and challenging custom tasks.
- Smart scales, based on the NHS prototypes (NHS England, 2025),is a tool to promote
positive reinforcement by tracking progress visually instead of focusing on numbers.

(Department of Health and Social Care, 2018).
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+ Schools to help promote pack lunches rich in fruits, vegetables,

‘whole grains, and healthy proteins.(Public Health England,

2020).

TolInculcate healthy practices in children which can increase

their energy, concentration, and the overall health

(Department of Education & Department of Health, 2017).

+ Promotes good health, autonomy, and a positive way of life.

+ Walking and cycling to school can be a great way to promote
daily physical activity.

+ Schools are important places for preventing children from
obesity where they have a direct impact on both the childrens
diet and physical activity (Public Health England, 2020).
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Timeline

(16 Months): Creation of app design, testing, and stakeholder consultation.
(1612 Months): Launch a pilot program in primary schools in Birmingharm.

(1215 Months): Conduct an evaluation based on engagement, activity data, and feedback.

(15-20 Months): Deployment across the country with support from both the

government and corporate partnerships.

+ Dissemination andPromotion

#HealthyYoungLivesUK.
Expected Outcomes

J BMI rates
1 Physical activity
1 Wellbeing & confidence

Evaluation and Monitoring Y
Evaluation will involve the monitoring of Body Mass Index (BMI) trends, conducting A
‘wellbeing surveys, Development of physical activity and the collection of app usage /

( ‘analytics. (NHS England, 2025). _/
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ogether, we can build healthy bodies, ent minds, and sustainable futures for every child.”




