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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	· Answer: The website takes 11 seconds to loads easy and quick to access it very detailed about the classes and treatments they offer. Also, the writing on the website is efficiently big to understand with clarity and simplicity that helps visitors and new customers when they visit the website to find what they need. When visit the two platforms Instagram/Facebook it takes 30 seconds to loads clicking on the icons from the main website. Prospective customers can also view a list or download the schedule on their mobile devices or desktop. (Yoga Reading, n.d.a)

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain multiple sub-pages around 18 that support the main purpose of the site very informative and detailed, Timetable, Events, Courses, Pregnancy, Beginners, Ashtanga, Introduction to Pilates, Mum & Baby, About, About Us, Teachers, FAQ’S, Blog, Booking , Pricing, Contac Us, Workplace Wellbeing, Osteopathy, Shop, starting from website home page following and reading each sub-page helps and navigate first- time customers to explore, make booking, checking the prices and much more helpful sub-pages. (Yoga Reading, n.d.a)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make booking directly through the webpage booking system very quick, and simple steps.  Requires email address, notification will be sent with the booking confirmation or purchases made. The website offers online classes they also can pay or buy a pass for friend or family by setting up an account on PUNCHPASS can also be found on their website. It will show all classes and the locations, all instructors a schedule with the timetable. (Yoga Reading, n.d.b)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Website is warm and welcoming; however, few improvements could attract new users or potential customers for a better experience. Less external platforms so the users feel they remain on the same website when they click the Booking or Payment, so people instantly know where to go. There is two different Bookings on the main page that can be confusing.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has calm and pleasant colours and images, creates a sense of peace with candles, instrument that creates emotional attraction and connections to yoga users. The photos of people classes practising yoga looks friendly vibe passing a good energy. Mobile devices versus the Computer/ Laptop are a little different for example; on mobile looks smaller but you can see everything and can used on a go. Desktops have a wider screen, easy to see homepage in full of larger images.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The use imagery has some soft light and neutral colours, calming shades (light green, black, burgundy, white). Colours create emotions and feelings encouraging with healthy lifestyle and balanced diet. Altogether the mix make the website looks great and feel alive. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Wasn't there, will be helpful if it was. Contact via email and phone number is simple and approachable, quick to use and easy to figure things out and doesn't make you feel stuck when you are looking to understand about workshop, class options, timetable or when you need a little guidance thru the website. (Yoga Reading, n.d.d)


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links on the Yoga Reading website feels like a door, way into the studio world, get to see people sharing their yoga journey, tips and updates all of it makes the whole experience feel alive to stay inspired, connected and engaged even if you are not actually in the class.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company is easy to see and walking your trough step by step and each service is described in warm approachable way about the special sessions, classes and workshop. Everything is presented with clarity; nothing feels confusing and overwhelming. The photos with people moving, stretching and smiling inviting you be part of the Yoga Reading community. (Yoga Reading, n.d.c)
 

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Several of reviews on the website are very lovely to read with a positive word. Warmth and trust to the whole website, remainder that other people been here, love it and want to share good energy experience. However, the website appears to be outdated. Regularly refreshed testimonials are not only demonstrated that the current participants continue to enjoy the classes and receive attentive care but also provide reassurance to prospective customers but also to keep business active and make people happy.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The high quality of the service gives a caring and friendly vibe that feels professional and at the same time personal with the soft colours, friendly photos and simple words. The reasons I will recommend to a family member or friends, seems like a calm place where you can relax, learn new experience about how yoga makes you feel good from the inside out. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Price are quite clear is fully layout with no hidden costs and makes it easier for customers knowing what they are paying for, which makes the experience feel honest and trustworthy. The prices are fair for the services shown with skilled teachers and professionalism, plus supportive experience. (Yoga Reading, n.d.c)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading

	
	2. Yoga Classes in Reading

	
	3. Osteopathy treatment om reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you type “Yoga classes in Reading” it does appear within the top ten. It's very easy to find as a new visitor without any hassle and confusion is helpful and you don't have to dig around.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  I was able to get some insight into the advantages of the website, still feels relevant to the modern business in the UK. Booking is easy and simple clear and friendly, professional, gives visitor exactly what's need it, clear info, prices, classes, special sessions or workshop. Fast moving and digital into today’s modern business world were online connections with other people matters. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Testimonial
Some of them are a bit old, updating them a bit more or often will keep the business thriving and lively for visitors or potential customers. Despite the lovely feedback with positive words and warm welcoming, this makes the site a bit quieter like the community is not very active. Freshly Feedback shows that the people still enjoying classes and being cared for also helps new costumers to feel confident and welcome when they visit the website and read up to date reviews.
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