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Health and well-being are essential for the hospitality industry because it affects customers physically, mentally, and emotionally, and it is an emerging trend in the hospitality industry. This trend is expanding in the hospitality industry because customers want a healthy diet and atmosphere. They also want cleanness and beautiful hotel rooms. The hospitality industry must provide these facilities to customers. Otherwise, the customer will not be loyal to them. When the customer checks in at the hotel, the staff should provide a safe and pleasant environment (Darvishmotevali and Ali 2020). I think health and well-being are a must for the hospitality industry because customers are very conscious about their health and diet. They prefer healthy foods with hygienic standards, and they also want instruments for physical workouts; that is why the hotel industries are providing the workout services like a gym, yoga mates in the room and a jogging area for their customers. They also need a nice and clean environment for a good experience in the country and to relax their mind and body to do their work better (Schuckert et al., 2015).
Customers also want services for chilling in their extra time. That is why the hospitality industry provides swimming pool clubs and gardens to spend extra time in the hotel. These factors are significant for the hospitality industry. Due to the emerging trends in the hospitality industries, hotels provide fitness equipment in the customer's rooms to facilitate accessible services like providing yoga mates, exercise balls and treadmills, which facilitate the guest to work out in their private rooms (Rico et al., 2020). As I consider that the hospitality industry facilitates guests with huge rooms and comfy mattress, and they also provide mini bars with healthy drinks to their guest. Hence, the guest has not had to go outside the hotel to buy the drinks because it can make the guest unhappy. As I have experienced, the hotel industries are focusing on their clean toiletries because it is the main factor from which the guest thinks about the hotel's standard and services. The hospitality industry provides health and wellness facilities with updated treatments, amenities, and equipment. Some hotels also provide sneakers, workout outfits and iPods for their guests at no cost (Lau, 2020).
The hotel industries are projecting a healthier image by providing healthier and organic items on the menus and serving gluten-free diets. The hospitality industry is also trying to improve their air quality by growing plants and trees in the hotel's surroundings, also improving the natural light levels (Hung et al., 2018). Travelers today are less interested in having fun and more interested in recharging their batteries. Hotels with this mentality are working to enhance and promote their health and wellness offerings. They are rebranding to place an emphasis on customers' happiness and health, as well as enhancing their sustainable practises and the value they provide to passengers (Hao et al., 2020).
As I am also related to the hotel industry, I work in a hotel as a manager; the hospitality industry is trying its best to provide quality service to its guests at affordable prices. They attempt to give guests with options that meet their needs, schedules, skills, and, most importantly, budgets so they may fulfil their health objectives and preferences (Bufquin et al., 2021). It does not feel like upselling when fitness is a priority; the industry is trying its best to provide easy and accessible booking services to their guest, so the guest can easily find the hotels location and get the complete health and well-being services in the home (Agarwal 2021). The hotel industry is trying to reach customers through marketing strategies by announcing healthcare facilities and many more. These are the emerging trends in the hospitality industry because nowadays, guests want doorstep facilities due to their busy schedules during their stay. As a manager, I also experienced that guest notices any minor dirt in the hotel during their stay, which makes the guest unhappy; that is why the hotel industries are improving their services and standards to get loyal customers.
As a result of this shift in focus, businesses in the hospitality sector are prioritising their customers' health and happiness. The spa, exercise programmes, and healthy fare are no longer sufficient to fulfil the growing demand for wellness-focused amenities in the hospitality industry (Hao et al., 2020). The modern trend of "wellness architecture" focuses on creating aesthetically pleasing environments that cater to the psychological and physiological demands of its users. The guests' comfort is taken into account at every design phase, from picking the right lighting to settling on the right colour scheme.
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