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Executive Summary
Digital skills refer to the skills that include the application of communication, use of digital devices and networks to manage information from the various sources. The use of modern technology has made it even easier for companies to expand or manage their business on a large scale. The aim of this study is to reflect on the ways how digital skills are effectively used in planning marketing strategies for business. The report also describes the various research methods implemented by the companies in order to gather information about the market.  
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[bookmark: _Toc7734330]Introduction
Advancement in the field of technology has led to the emergence of new methods of communication with the help of different social networking sites and video conferences. Technologies have also helped in increasing the flow of communication in big and small companies. One of the main advantages of using digital skills is that it helps in expanding the business and also helps to increase the target customers with the help of using advertisements. The digital skills mainly refer to the replying of emails, creating websites for the business or company, handling the Google drive for the company, content marketing skills, search engine marketing, and social media marketing and so on. This report explains the effects of digital skills that help in storing and sharing of various documents in an organisation.
[bookmark: _Toc7734331]Aims and objectives
The aim of this study is to understand the advantages of using different digital technologies in order to get information about the market and clients. The study also focuses on the different digital marketing tools such as Facebook, Twitter, and LinkedIn and so on and how they are helpful in developing more customers and clients for a business. It also discusses the various kinds of research methods that are helpful in gathering important information about various markets and businesses.
The objectives of the report include:
· Identifying the effective tools that help in creating market strategies.
· Exploring different digital skills that are required for the betterment of the business
· Suggesting the areas where improvements can be made using these digital technologies and skills.
[bookmark: _Toc7734332]Digital Skills
As stated by Van Laar et al. (2017), digital skills are the use of various technologies that help to create, share and develop new ideas and gather information about organisational needs. Digital skills help to increase the reputation of a brand, look for more target customers, improve career prospects and also create an active platform for the audience to place their comments about a specific brand or an organisation (Sekara and Bougie, 2016). With the development of digital technologies more and more businesses are switching for a digital transformation. 
Digital skills are extremely helpful for carrying out product research online (Correa, 2016). With the help of digital transformation, the workload has decreased in several workplaces by automating the tasks which require manual working of the employees. The use of digital skills has also helped in the efficiency of the workers. According to van Laar et al .(2018), the introduction of digital technologies has also opened the path for ensuring the safety of the various information that is related to the organisation using cyber activities such as hacking, spying and selling of important data (Valos et al.2016). Digital skills usually refer to the higher-level abilities that allow people to make many empowering and transformative changes. Digital advances like AI, big data analytics and so on help to increase the digital economy (Hair Jr et al. 2015).
[bookmark: _Toc7734333]Evaluating modern technologies
As per Vogel (2016), the use of modern technologies by various companies has helped in making the marketing easier and wider. The digital technologies help in dealing with the important information that is gained through the research (Karjaluoto et al. 2015). Digital technologies may include:
Marketing Information System (MIS)
This system helps to analyse data and generate the report based on the findings (Karlsen and Enjolras, 2016).. The output generated helps in the planning of different marketing strategies that might be helpful for the organisation in future. MIS also helps to distribute important data to the managers who might use this data for service promotion on a larger scale (Young, 2017). MIS data is an efficient tool that helps to access data without cost to companies.
Search Engine Optimization
This is another technology that is in large use these days. According to Thorson and Wells (2015), this technology helps to optimize the contents or websites as per the needs of the company or businesses. Search engines are helpful in gathering web traffic to a particular website with the help of different search keywords mentioned on that particular website or link. SEO is a helpful technology that helps to distribute channels for developing proper content (Quan-Haase et al. 2015)
[bookmark: _Toc7734334]Exploring social media
Social Media is an obvious benefit for both the new and existing businesses (Kampf et al. 2015). With the use of social media, companies gain an insight into the working of different companies. The social media helps to give information about the campaigns that are carried out by the company and check the feedbacks that are given about the performance of the company.
[bookmark: _Toc7734335]Facebook
Facebook is an important part of the social media platform that helps to gain a maximum audience for the betterment of the business. It is seen that seven out of ten employees (which is almost 70%) use the social-networking site, Facebook (Salloum et al. 2017). For instance, employers often check the online behaviour of the accounts to know about the various terms and conditions of employment. Facebook page can be used for the purpose of search engine optimization. Facebook groups also help to attract more and more customers and help in sharing of different posts and campaigns. Facebook page is the starting point for all marketing needs. It is important to handle the accounts properly on Facebook because a large number of people search for the brand name on Facebook. It is also very necessary to have proper content for the brand page that may attract the audience.
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Source: https://www.facebook.com/YT-Fashions-LTD-321178801922890/

[bookmark: _Toc7734336]Twitter
Twitter is an important social media tool that helps to ignite the content for a better marketing strategy. Twitter helps to build more audience or followers the fastest. The reason is that Twitter helps in better communication and interaction with the audience. Twitter also helps in providing areas which help to develop content. There are also different tools that might b used for better marketing. With the use of social mentions, the business gets highlighted and as a result, more and more audience get attracted to the website.
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Source: https://twitter.com/
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LinkedIn allows setting up a personal profile that helps to connect with the professionals. LinkedIn is different from Facebook and Twitter mainly because it has better progress in terms of gaining connections. The LinkedIn profile helps a person to create resumes that showcases one’s experience and capabilities. There are also community features in LinkedIn that helps to effectively communicate and collaborate with other users.
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Source: https://www.linkedin.com/feed/
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There are different methods that help to gain information about the competitors, market as well as employees. There are different types of market research methods that are generally used by companies that include Primary research methods, Secondary research methods, Qualitative research method and Quantitative research method.
Primary research method
This research method helps to gain information from authentic sources rather than relying on the published sources. These research methods include:
· Surveys
· Direct observations
· Interviews and focus groups that are conducted by the researchers
Secondary research method
This research method gathers information about different market and organisations through published and available sources such as:
· Information on the internet
· Existing market research details
· Customer database
· Information from government agencies, libraries and so on.
Secondary research is necessary to get an understanding of market ups and downs. Secondary research helps in developing better business decisions.
Qualitative research method
Qualitative research helps to gather information from potential customers or clients and understand their feelings and attitudes about a brand or product. Formal and informal discussions with the clients about their experience with a specific brand or product help to get qualitative information.
Quantitative research method
Quantitative research helps to gather numerical information by the help of sales figures, questionnaires, customer return frequency and so on. Quantitative research helps to get a useful overview of the market and helps to produce statistics based on the information.
[bookmark: _Toc7734339]Primary Data Analysis
To conduct a survey the respondents are collected and asked questions based on the use of digital marketing. In the first question, the respondents are asked their age group to see which age group makes the maximum use of digital marketing and is interested in the study.In the second question, they are asked about the use of different digital marketing methods and in the third and final question, the survey is conducted to see if the digital methods are better than the traditional methods that were used by the companies.
Q1. Age group of respondents
	Responses
	No. of Respondents
	Total No. of Respondents
	Percentage

	18-35
	14
	35
	40

	36-60
	13
	35
	37.1

	60+
	8
	35
	22.9



[image: ]
Figure 1: Age group of respondents

Implication
After conducting this survey it is seen that the maximum respondents who are interested in this study or use the digital technologies lie in the ages group of 18-35. They are mostly working people who are using different digital technologies in day to day life.
Q2. What are the different types of digital marketing methods that you use?

	Responses
	No. of Respondents
	Total No. of Respondents
	Percentage

	Facebook Marketing
	11
	35
	31.4

	MIS
	9
	35
	25.7

	SEO
	15
	35
	42.9



[image: ]
Figure 2: Types of digital marketing methods used

Implication
After conducting this survey it is seen that the marketing platform that is used by the majority of the respondents in marketing is Search Engine Optimization. Facebook Marketing and MIS are also used averagely by many of the respondents. 
Q3. Do you agree that digital marketing methods are more effective than traditional ones?

	Responses
	No. of Respondents
	Total No. of Respondents
	Percentage

	Strongly Agree
	9
	35
	25.7

	Agree
	17
	35
	48.6

	Neutral
	4
	35
	11.4

	Disagree
	3
	35
	8.6

	Strongly Disagree
	2
	35
	5.7
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Figure 3: Digital marketing methods are more effective than traditional ones

Implication
After conducting the above survey it can be implicated that most people agree with the fact that digital marketing methods are more effective and beneficial than the traditional ones.
So after the whole survey is completed it can be implied that the digital technologies and platforms such as Facebook, Twitter, Linkedin and so on can be helpful in managing different implementations and integrations of information that are helpful for the company.
[bookmark: _Toc7734340]Results
The result of the survey that was conducted is that many users support the use of digital skills and technologies when it comes to increasing productivity and bringing target audience for a business that has started or already exists. The survey also presents to us the result that mostly the ones who were interested in this study belong to the age group of 18-35 and they are mostly working. These people know the importance of using digital technologies to expand their business efficiently. It is also found through the surveys that people use various tools to develop effective marketing strategies such as MIS, SEO and others. Many also use different platforms such as Facebook, Twitter and LinkedIn for achieving desired business goals. 
[bookmark: _Toc7734341]Discussion
The advancement of technology has helped in the development of social media marketing. The modern technologies gather useful information and help in expanding the business. Digital skills are used in almost all the businesses in order to develop better productivity, better security and cost management. The various research methods help to gain information in different ways. The use of effective research methods and digital technologies help to reduce the workload among the employees. Due to advanced technologies, marketing has become a lot easier and profitable. It has also helped in the wide recognition of the brand and enabled the business to expand on a global scale. Therefore, it can be recommended that the industries must switch to the use of digital technologies and skills that will help in the progress of a business or company. The ventures can also be recommended to use social media sites such as Facebook, Twitter and so on because they help in effective digital media marketing. 
[bookmark: _Toc7734342]Conclusion
After completing this report it can be concluded that digital skills play an important role in marketing. The digital skill help the company to expand its business on a global level and also helps to gather important information about the various rival companies and take proper steps to compete with them. It can also be understood from the study how the various technologies such as MIS and SEO help in communicating with the clients. Apart from this, the research methods are also analyzed by which companies directly get to know what people have to say about their ventures.
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