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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website load quickly. Pages open within a few seconds, images appear without delays. Loading speed supports a positive user experience and allows visitors to access information without interruptions. In addition, the website performs well on both mobile and desktop devices, which makes browsing smooth for different users. Fast loading also helps customers find courses, prices and booking more efficiently. Overall, the quick performance makes the website reliable and user-friendly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages: cookery team building, cookery classes,
gift vouchers, wellness in the workplace, shop, about us, blog. Customers can navigate these pages easily the top menu bar, which stays visible on every page. There are also clear buttons and links that guide users to course details and booking options. The structure is simple and helps visitors find information quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make booking directly on webpage. Each course has a dedicate page with available dates, prices, and a “Book Now” button. The booking process is straightforward: users choose a date, enter their details, and complete payment online. This makes the website convenient. In addition, the layout of the booking pages is clear, so customers can easily compare different courses. The secure payment system also helps users feel confident when completing their booking.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website looks professional, but several improvements could make it more user-friendly. First, the main banner is too large, so users cannot immediately see key information. The text on the banner should be clearer and easier to read. The menu at the top has too many sections which can confuse visitors. A brighter “Book Now” button would also help. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks modern and attractive, with high-quality images and clear headings. On a computer, the layout is wide and easy to read. On a mobile phone, the website still works well, but some text becomes smaller and images stack vertically. Overall, the design is pleasant on both devices, though the computer version feels more spacious and comfortable for browsing.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images food, cooking classes and chefs to make the page visually attractive. The colours are warm and professional, creating a friendly atmosphere. Some pages also include short videos that show the cooking experience. These visuals help customers understand what the courses look like and make the website more engaging and appealing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, there is an online chat on the website. But there are no answers to many questions. Instead, customers can contact the team through email, a contact or by phone. This makes the chat less useful, because users expect quick help directly on the website. As a result, customers may feel unsure where to get clear information. Improving the chat with faster or more detailed responses would make the service much more effective.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes clear social media links to platforms such as Facebook and Instagram. These links are easy to find at the bottom of the page and open directly to the official accounts. They are effective because they allow customers to see updates, photos and reviews. This helps build trust and encourages users to follow the company for future news and offers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear through detailed course descriptions, clear headings and well-organised categories. Each course page explains what customers will learn, the duration, price and who the class is suitable for. The website also uses images and examples of previous sessions. This helps customers understand exactly what the company offers before making a booking.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are shows on course pages and sometimes linked to external review platforms. The reviews appear recent and include comments about the teaching style, organisation and overall experience, Having up-to-date reviews helps customers feel confident that the service is trustworthy and still operating at a high standard.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service appears high quality because the website shows professional photos, experienced chefs, detailed course content and positive reviews. The company also provides clear booking information and well-organised classes. I would recommend it to a friend or family member because it looks reliable, educational and enjoyable. The website creates a strong impression that the courses are run by experts. In addition, the friendly presentation and modern design make the service feel trustworthy and worth the price.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly shown on each course page. They include what is covered in the session, such as ingredients, equipment and teaching. The prices appear to match the quality of the service because the classes are run by professionals and offer a hands-on experience. Clear pricing helps customers make informed decisions before booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking classes

	
	2.Culinary school

	
	3. Learn to cook

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type the keywords “cooking classes”, “culinary school”, or “learn to cook” into Google, The Cooking Academy website appears within the top ten search results. This shows that the company has good search engine visibility. It is easy for customers to find the website quickly, which increases the chances of attracting more visitors and bookings.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important for modern UK businesses. They help companies present their services, provide contact information and attract new customers. Many people search online before buying something, so a clear and professional website can improve trust and increase sales. Websites also allow businesses to share updates, collect bookings and reach a wider audience. Even with social media, a website remains a central place for reliable information. In addition, websites are available 24/7, so customers can find details at any time. A well-designed website also strengthens the company’s image and shows that the business is organised and trustworthy.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation for improving the website, I would suggest making the existing chat tool more visible and easier to notice. At the moment, the chat icon is small and placed in the corner, so customers may miss it. If the company made the chat button larger or added a short welcome message, more users would see it and use it. This improvement would help customers get quick answers and make the website feel more helpful and interactive. A clearer and more active chat tool would also reduce the need for phone calls or emails, saving time for both customers and staff. Overall, this change would improve communication and create a better user experience.
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