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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is very easy to access. The website is working rapidly and doesn’t lad at all like some other websites. This means that users can navigate the site quickly without experiencing delays, entrancing their overall experience. Such efficiency sets it apart from other website that may struggle with performance issues. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  The website does contain some su-pages, such as Home, Bowling, Opening Times, Food&Drink, Leagues, Special Offers and Book Online. This contains all the information you need to know the website and its offerings which I find very nice and good to see them developing website like this, ensuring a comprehensive understanding of what is available. Visitors can easily navigate through these sections to find details on the location, on the menu and booking.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make booking online via the website, but they can also make bookings by calling the number 01217061669 between the opening hours from 10am to 11pm. This provides flexibility for those who prefer to speak directly to a stuff member. Additionally, our customer service team is always ready to assist with any queries or special requests.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement that the website can make is that they can add more pictures of how the places looks so customers can know how the place looks and if the customers want to book the place for a party, they can see how it will be as well as how it will be decorated.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looked a bit different on the phone compared the laptop or any other electronic device. When you access the link on the phone they get you straight to the booking pages where you can choose the time, the date and how many people will be there, but on the laptop the website give customers can view the others options and promotions that may not be as visible on a smaller screen. Furthermore, the large display allows for easier navigation through various sections, enhancing the overall user experience compared to mobile access. It shows a mini description and the other subpages.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses images, such as people enjoying themselves at the bowling and how they celebrate when they win, however they don’t use videos on the website. The lack of videos might limit the dynamic engagement of potential visitors, as motion can often convey excitement better than still image. Additionally, the choice of red, blue and white creates a strong visual identity that can create feelings of fun and camaraderie, aligning well with the overall theme of enjoyment and celebration.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t have a chat on their site to talk to them about an issue, but they have a phone number attached to the site where you can contact them. This is useful option for those who prefer direct communication. However, it might be beneficial for them to consider adding a live chat feature, as this can enhance customer support and provide immediate assistance. 


	Question 2d – How effective are the social media links on the website?


	Answer: They have 2.2k followers on Facebook, which is the social media platform that they have on their website. On Facebook, they are able to put a lot of information about the location including how the events are going to be, and people can also give feedback about how the experience was really there.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: When the customer decides to complete your booking, they will find clear and straightforward instructions that guide them in choosing how to book in whatever way suits them the best. The company has made their services easy to understand, ensuring that you can access them with simplicity and ease.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Most of the reviews are made on their Facebook or even on their Twitter where customers can share all the experiences that they had. These platforms provide a space for customers to share both positive and negative feedback, allowing potential buyers to make informed decisions. Additionally, the interactions between the businesses and their customers often foster a sense of community and trust. 
 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: In addition to providing consumers with the best description of the location and clear instructions on what they need to accomplish, the services are of excellent quality and offer a positive experience for visitors. Visitors leave with memorable impressions, eager to recommend the services to their friends and family. This level of satisfaction not only boosts repeat business but also enhances the overall reputation of the establishment in the community.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Customers can easily see the costs whenever they visit the website to make a booking online. There they can see the entire range of pricing and all the information they want. The quality determines the price range, but t’s also a fair price for everyone who wants to visit and enjoy themselves there. By offering clear details about each option, it helps customers make choices the best suit their needs and buget.


	Section 4 – Search-ability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Acocks 

	
	2.Green 

	
	3. Bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when I type those three words into Google, the website was the first website that came up in the top ten website.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: It’s pleasant location to visit and a profitable business, I believe the website has some relevance to current UK businesses. This relevance is particularly evident as many companies seek to establish a strong online presence to attract customers. Furthermore, the website provides valuable insights and resources that can help businesses adapt to the ever-changing market landscape. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would advise the company to include some videos on their website so that visitors can see how much fun and enjoyment the location offers. I would also suggest that the company include a review selection where visitors can post about their experiences. This would enhance engagement and build trust with potential customers. Furthermore, incorporating a frequently asked questions section could help address common queries and streamline the decision-making process for new visitors I would recommend them to add all of these as it will increase their costumers dramatically due to new costumers seeing others good experiences making them wanting to also give a try for themselves this a must have on an website like this.
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