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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  For optimal user experience, a website should load in two to three seconds. Websites that load quickly increase user engagement and lower bounce rates. Image size, web hosting quality, effective coding, caching, and content delivery networks are some of the factors that impact speed. Performance-optimized and mobile-responsive websites load more readily on all devices. Website performance may be tested and improved with the aid of tools like Google Page performance Insights, which guarantee users can access websites quickly and easily.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are usually a lot of subpages on a hotel booking website, including Room Types, Rates, Amendments, Gallery, and Contact Us. 
These pages are navigated by a potential consumer utilising clickable icon or a clear menu bar. For easy access, the most hotel websites have a booking engine on the front page. Users can find available rooms based on dates and preferences with the use of filters and search options. Customers can browse details, compare options, and finish bookings with ease when the navigation is simple.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, if a website has a booking feature, a client can use it. 
Integrated software or a reservation system. Features like online payment choices, reservation forms, and appointment scheduling are available on a lot of websites. Users may choose dates, times, and services with ease thanks to these features. Confirmations of reservations are frequently delivered by SMS or email. Online booking is a useful feature for service-based websites because it simplifies business operations and enhances the client experience.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Simplifying the booking procedure and including a prominent "Book Now" button on the website can improve user experience and usability. 

The website should load and navigate quickly on mobile devices. User decision-making is facilitated by the inclusion of virtual tours, guest evaluations, and calendars of available rooms. Accessibility for information visitors is further enhanced by including local currency options and multilingual support. All things considered, a simple design and immediate assistance can improve the site's usability.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The hotel's website is aesthetically pleasing thanks to its simple, welcoming layout, excellent photos, and simple navigation. The layout is roomy on a computer, with distinct sections and big banners. Mobile phones have touch-friendly buttons, a simplified menu, and text that is stacked vertically for easier reading. Although both versions are visually appealing, the desktop view provides a more engaging experience. Across all devices, the responsive design guarantees both usability and visual appeal.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The hotel's website creates a welcoming atmosphere by showcasing its opulent accommodations, picturesque vistas, and facilities with vibrant visuals. Background movies and high-resolution images highlight the hotel's atmosphere and amenities. Comfort and sophistication are evoked by warm, sophisticated colour tones such as gold, beige, and navy blue. Together, these visual components improve the user experience, showcase the calibre of the brand, and encourage prospective visitors to make a reservation by forging an emotional bond through visual narrative.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, there is an online chat facility on the hotel's website. It is usually conveniently positioned in the corner. For brief questions concerning services, costs, and room availability, it works incredibly well. By offering prompt assistance, cutting down on wait times, and assisting users in making quicker reservations, the rapid response tool improves the customer experience. Additionally, by adding a personal touch and making the website feel more interactive and guest-focused, this technology increases user engagement and customer happiness.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The hotel's social media links are prominently displayed on the website, typically in the header or footer, making them simple to locate. They point customers to live platforms that highlight the hotel's news, special offers, and visitor experiences. Potential visitors can examine authentic evaluations and images thanks to this integration, which also helps to foster confidence. The links are a useful tool for marketing and reaching a wider audience because they promote interaction and increase the hotel's internet visibility.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Menus for rooms, dining, spa, and event spaces are among the well-structured areas of the hotel's website that clearly display its offerings. Every service is explained in detail, backed up with pictures and, where relevant, prices. Customers may easily navigate and discover what they need with the help of headings and icons. Clarity is ensured using bullet points and succinct descriptions and booking choices and frequently asked questions help users fully comprehend the range of offers.


	Question 3b- how are customer reviews made available? Are these up to date?

	Answer: The hotel's website offers customer reviews, which are frequently incorporated from TripAdvisor or Google or shown in a special section. It is simple to evaluate the evaluations' applicability because they contain dates, comments, and guest ratings. The majority of evaluations are current and represent recent visitor experiences. This openness fosters trust and assists prospective clients in making defensible choices based on genuine evaluations of the hotel's amenities, cleanliness, service, and general guest contentment.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The hotel presents its service as high quality through professional imagery, detailed descriptions, luxury amenities, and positive customer testimonials. Awards, star ratings, and guest satisfaction guarantees also reinforce excellence. I would use or recommend this hotel for its exceptional comfort, attentive staff, elegant environment, and convenient location. The seamless booking process and strong customer support make it a reliable choice for both leisure and business stays, ensuring a memorable and stress-free experience.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, guests can simply evaluate options because the hotel prominently displays its rates along with accommodation kinds and packages. The premium facilities, first-rate customer service, and opulent amenities are all included in the price, which is commensurate with the high calibre of services provided. Clear pricing promotes informed decision-making and fosters trust. Value is added by emphasising seasonal prices and special offers. All things considered, the rates are reasonable given the high-end experience the hotel advertises, and the feedback left by visitors.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Luxurious

	
	2.Hotel

	
	3. Stay

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company's website is not among the top 10 results when searching for "luxury hotel stay" on Google. Rather, the search returns well-known listings from well-known hotel chains and online booking services including Mr. & Mrs. Smith, The Luxury Collection, Four Seasons, and Small Luxury Hotels of the World. This implies that in this competitive category, the company's website does not have excellent search engine optimisation (SEO) or brand awareness.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Indeed, websites are still very important for contemporary hotel companies in the UK. In addition to enabling direct reservations free of third-party costs, they offer a central platform for exhibiting rooms, services, and client testimonials. Travellers frequently conduct online research and hotel comparisons in today's digitally native world, so a polished, mobile-friendly website fosters ease and trust. Additionally, it facilitates marketing by integrating social media and SEO. All things considered, in today's cutthroat hospitality industry, having a solid web presence is essential to drawing in and keeping visitors.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I suggest enhancing the hotel's website with a virtual tour function. Before making a reservation, prospective guests could thoroughly inspect the rooms, amenities, and facilities thanks to this interactive feature. It increases user involvement, fosters confidence, and provides an accurate assessment of the hotel's calibre. Since many tourists base their judgements on their first impressions, a virtual tour can help guests make reservations and differentiate the hotel from rivals, which will ultimately increase client confidence and bookings.
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