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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The speed of the website load is not so quick as expected. Noticeable delay can be seen while opening a homepage before all pages appear, so this can have a bad influence on browsing experience. Probably, the problems can cause a big number of images or hard content, all these factors can slow the website. In general, the website loads without errors, but it is quite slow, so it means it needs some technical improvements.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has average amount of sub-pages, such as information about courses, teachers, blogs, contact details, workplace wellbeing, and all the upcoming events. All these pages are well organised and can be found on the home page. Customers can easily move between the sections and find the information which they are looking for. However, there are some pages which are needed to scroll down to find the appropriate page, which can affect the user’s navigation.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There is an option to make a booking. Booking button is quite visible on the home page and can be easily find by the users. Booking directs users to booking platform where they can get an information about class descriptions, the name of a teacher, how to choose the right class for them, to check availability and confirm their reservation. Before making reservation, it requires to sign in or to create an account for new users.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
A good website is the website where the user can quickly and easily find the necessary information. It’s simple, understandable, quick and available website.
What could be improved:
 Menu and structure could be more simplify.
Text and content should be more structural and easier to read. 
The load speed has to be improved. To minimise odd resources and to use modern format of pictures.
To add opportunity to filter search for long list of courses or events.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In general, the website looks quite modern and neatly. Nice combination of colours, clear design, creates trust and professionalism. Information is structural, we can find there classes, prices, contact details. A big amount of information (timetable, courses) still is quite understandable and comfortable for user, who wants to get to know a maximum before booking.
There are not a big difference in mobile versus.
The phone versus is quite easily and understandable for use.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: There are a lot of images and pictures on the website. It also has its own themes in mix of black and white colours. This site uses photos of studio and staff who works there to help new customers to visualise how the class is going to look like. All these helps to create calm and pleasant atmosphere, which requests yoga style. Otherwise some of the pages need some improvements.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is not, any online chat. That’s why the opportunity to get a quick answer for the question is missing. In my opinion, the effectiveness of online chat depends on the question which a customer wants to discuss. Because sometimes it takes too much time to get the right answer. This website also has email address and telephone number which can be used for finding some help to answer the question.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has two social media links for Facebook and Instagram. They are very effective because the social media is very useful for advertising and promotions. As there are a lot of people using them. They give  the visitors the opportunity to find the studio in social media, to look through the last news, photos or any advertisements, which attracts more audience. Finally, social media gives opportunity to trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  The company services are quite clear. There is a good timetable where are shown all classes and upcoming event, which can company offer. It also has a picture, name and clear class description which can easily navigate a customer. But some of them can be found short or located in the bottom of the page, and customer needs to scroll down to find necessary information. In general the structure is understandable.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: I couldn’t find any customer reviews on the site directly. Some reviews can be found in a view of some quotes in social media or Google reviews. This helps customers to see the real evaluation, but the information could be not updated. As the website doesn’t updates the reviews regularly. It depends on how often the other platforms updates does, where customers leave feedbacks.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  From the website we can see high-quality studios with brand new equipment. The coaches look professional. I would recommend this company to my friends or family because there are different versions of Yoga Class such as: Yoga for pregnant, for relax, for older people, for energetic, to keep balanced and many others. Also, you can do your class as online as in studio. And the prices are affordable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 
 

	Answer:
The prices are shown clear to customers. Every type of Yoga lesson has its price. The prices correspond to the quality considering the studio’s atmosphere, professionalism of instructors and service quality which are described on the pages. The customer can easily find the information and compare different options. Nevertheless, despite non modern web design the quality service responds the price and form the honest suggestion opinion.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga 

	
	2. Classes

	
	3. Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the websites are still having relevance in modern UK business.  As it does its main function – gives an information about services, timetable, prices and contact details. But for full modern standard and customer expectations the websites need some improvements as: better loading speed, integral booking system. online chat tool, and more modern design. According to Ageeva.A (2019)All professional and reliable business should have its own website where customers can easily check all the necessary information, prices, contact details, address and the legality of business. The Internet builds relationships between business company and customer. It helps to increase number of customers through social media websites. Websites provide trust, professionalism, full control of services and easy find services by customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would make an adaptive design more optimize for mobiles app or create an App Yoga Reading.
People use more phones than computers.  Its more convenience if you can open your App any time and anywhere, and no need to go and open your laptop to make a booking or to read some information. The App should be simple in use, in making payments, to book a class or to do an online class. 
 According to Hommel.K (2024) Mobile App is a digital tool which allows the users to get the service and work with company directly through the App. The App can give an access to timetable, prices, contact details, booking and online payments. Online Apps make the service quicker more comfortable and more professional.
So, mobile App is more convenient, faster, easier in use and personalised.
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