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Introduction

For this reflection, I will be using the Gibbs’ Reflective Cycle, so what is it? This method is known for being used for a professional structured method to allow writers to be specific when talking about experiences. There are six different stages of this reflection method. The first stage is to describe the experience, giving a brief evaluation of the knowledge that you have gained from it, as well as talking about the decisions that you have made that could have differentiated your plan differently. This method has 6 different stages: reflect, thoughts, evaluating, analysing, concluding and an action plan. For reflecting, you should talk about your experience of your discussion, describing what happened. Thoughts is what you were feeling would have happened. Evaluating is talking about the ups and downs of my experience, specifically talking about what went well and what went wrong. Analysing is what exactly could have caused the situation to come to its results. Concluding is when you reflect on what could have been done differently which could have been more appropriate. And finally, an action plan, this is when you talk about your experience and what could be done differently if it arose again. 
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Task 1 – Formulating a Research Question

For task one, I had to produce a written statement with a research question that identifies and investigates appropriately. I had to choose a research approach that would help me investigate, whether this be deductive, inductive or an abductive approach. As well as this, I needed to decide on whether being qualitative, quantitative or using mix methods would be suitable. It was stated that I should decide on a primary or secondary method for Data Collection, as well as my sampling method and sampling size.  

For my chosen research approach, I went for an inductive approach, I chose this approach as I wanted to find out people’s responses on flying premium and budget. Coetzee, M (2021) states that using an inductive approach gives the freedom for people to consider theories that they develop with support from other theories to help identify observations that can be used to come to a conclusion. This allowed me to find the arguments and form a discussion on consumers viewings on different airlines. This enabled me to narrow down the alternatives and what exactly draws customers to pay a budget price or a premium price.

 I decided to use mix methods using my research approach, this allowed me to be broader with my research so I was able to contribute my theories easier that would help evaluate consumers thoughts. An article by Bamberger, M. (2022) states that using mix methods allows qualitative and quantitative to be used together, to help provide a more in depth understanding of differences and behaviours. I chose to use a Secondary Research approach, this was an easier choice over primary as I was researching consumers that have flown on an airline and their experiences, so using secondary research helped me with picking out reviews and coming to a conclusion about the advantages and disadvantages of certain airlines or using budget or premium services.  Taylor, E. (2022) states that using secondary research provides more theories, and allows easy access when gathering data, especially from the online sources. 

 For my sampling method, I used a questionnaire. I found this technique useful as I had up to date feedback on what my peers thought on airlines, it allowed me to single out the strengths and weaknesses of airlines that were mentioned, so I was able to narrow down what draws customers to certain airlines and what doesn’t. Cleave, P. (2023) states that using a questionnaire helps with a combination of ending scenarios and have the stability to reach people quickly for data. I aimed for approximately 10 responses from my peers, while receiving 13 responses I managed to reach my target. 

Reflecting on my questionnaire, I asked a question to find out if any of my peers have ever had a bad experience flying with a particular airline. I had a few responses, with Ryanair being the most negative responses. These consisted of comfort, delays and quality. My peers explained that the seat sizes were just too small, as well as having the departure time delayed, while one peer expressed the airline as “disgusting”. Gavin, H. (2018) talks about the experience Ryanair has had with major delays too over 400,000 customers. Ryanair took this situation into their own hands but gained backlash on their response. Customers were quick to point out the poor customer service which was experienced when trying to claim compensation for the delayed flights. The Chief Marketing Officer was quick to respond on the backlash of delays, speaking about his experience with a 1 hour 40-minute delay, expressing it as “The worst summer ever for delays and cancellations”, while customers were quick to lash, responding that the CMO is a hypocrite for his response. I felt that using mixed methods would have allowed me to use information easier and understanding different views. When choosing my research method, I knew that using secondary research would be more appropriate in this situation, especially when I need consumers views to understand why costs vary so much depending on the type of airline you use. When choosing my sampling method, I felt that it was appropriate to be used, as I was able to have a wider discussion on up-to-date information, as well as using my 13 responses, I was able to have wider responses to narrow down with.         4


After doing task one, I felt that the research and methods I used was appropriate, the reason for this is because I was able to provide information suitable by my choice of different articles that people have experienced on airlines, it allowed me to pick the suitable information whether I needed more arguments on budget or premium. I felt that using these methods allowed me to feel a bit relaxed when finding the right information, especially when it came to the questionnaire. Having 13 responses on my questionnaire with charts that calculates the multi-answer questions helped me with time consumption, so I didn’t need to calculate the percentage of my peers’ answers. 

If I was to change my chosen research approach and method, I feel that I would have kept the research approach the same but change the mixed methods. The only downside of using mixed methods to me was that there was a lot of information that I could have looked through, which can be time consuming. If I decided on a qualitative or quantitative, it may have narrowed down information which could have been more accurate for my findings. 
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Task 2 – Research Technique 

For my research, I discussed the findings from consumers opinions on flying premium, to help evaluate why people prefer to pay a higher price for different services. Based on the information I found, higher end airlines tend to offer discounts and sky miles that can be used for lounges and to upgrade seats. You can also receive complimentary drinks depending on the airline you’re catered on, as well as more premium seats and priority boarding. 

My feelings on my research approach were that it was the most appropriate as it allowed me to have more security, I felt this way I was able to evaluate the consumers views to have a better understanding on what the needs and wants were. Evaluating the experience, I felt that it was most appropriately fitted compared to a deductive approach.

I felt that what I could have done differently, would have been too allow more budget experiences in my findings, this would have made it less biased based on my secondary research. This links to my evaluation as it’s more of a downside, but I was able to way up the pros in my secondary research. 

Task 3 – Presentation

In my video presentation, I discussed my findings and what exactly differentiates in airlines, I started with introducing myself and then going through my research too cite my information while I’m speaking. I do feel that after looking back at my video presentation, I was quite unrelaxed and couldn’t get my words out very well. I would like to improve on this and improve my confidence when recording. My peers mentioned that I could have added a background in my presentation to help assist with my points. 

Task 4 – Poster

For task 4, I had to create a poster with an introduction, findings and conclusion. In my introduction, I had to discuss what the poster was going to explain. With the findings, I discussed budget and premium flights, and what exactly draws customers. I feel pleased with the presentation of my poster and the points that I made, but I do feel that I could have been a bit wider with my information and spoke about different arguments.  If I was to do a poster again, I’d like to present the poster a bit differently, adding more vibrant colours and bubble shapes for pointers. Wroblewski, (2020) states that posters are a great way to make an impression to your viewers, it allows you to have messages on your poster that can be used to boast information. It makes it capable of reaching a wide audience, especially when it can be shared anywhere, and posters aren’t usually very long, so people are more likely to read it. 
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Conclusion

In task 1, during my planning, I feel that I chose the correct researching techniques. I went with an inductive research plan as it suited the best for the criteria. Based on my mixed methods findings, it helped me find the right information, I gathered a few online sources that could help me with the decisions on why people choose to fly budget (economy) and first class (premium). When doing the questionnaire for my sampling method, I felt that it further helped with the evaluating of the online sources. The questionnaire helped me compare my peers’ thoughts to the resources that I had found, to help understand what makes my peers pay premium compared to other findings. I am pleased with the range of questions that I provided in the questionnaire as it helped to identify missing information. I managed to gain 13 responses compared to the 10 responses I needed, which helped me better to compare the findings. For my research techniques, I was able to provide significant information on premium flights, and what exactly draws consumers. I do feel that I should have added information on budget airlines and the pros to balance out for a more accurate conclusion. For my presentation, as previously mentioned, I’m hoping to be more confident next time and not forget my words, while also providing a background to keep people watching my presentation entertained. For my poster, I am pleased with the information that I provided, and using an image for presentation. If I was to make a poster again, I’d like to make it more colourful and display my findings differently. 
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