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A marketing strategy refers to the whole business plan for achieving prospective customers. A marketing strategy will also detail the advertising and relations with public campaigns to be brought out by an organisation, also containing how the organisation will calculate the effect of these actions (Urmila et al., 2023). A marketing strategy is a long-term strategy for reaching a company’s goals by experiencing the needs of people and making sustainable challenging advantages. The Six senses are a premium hotel and resort which was founded in 1995. The first hotel of Moxy started back in 2014. The brand Moxy has ranged to several locations all over Asia, Europe and north side of America. This brand of hospitality is also famous for its particular design, quality atmosphere and innovative conveniences (Guenther et al., 2021). The hospitality brand functions in some of the most remote and beautiful places all over the world. The essay will also identify differences and similarities in the respective marketing strategies. It will also involve some recommendations to improve and enhance marketing activities. Following the recommendation for the chosen brands, this essay will also include some strategies for potential future growth in the hospitality market.  The essay will mainly focus on comparing the marketing methods and strategies of two different hotel brands.


[bookmark: _Toc126341079]Main body 
The brand Sixsenses is also famous for suggesting to visitors a mesmerising, wonderful experience which goes behind the five traditional senses (Stombelli et al., 2020). The philosophy of the brand is to make it around the idea of a responsible and sustainable travelling experience. The hospitality brand Sixsenses is also pledged to decrease its effect on the environment and approve with help to local communities. Each asset of the Six senses suggests specific activities, local experiences and well-being programs, creating it a preferred destination for travellers searching for liberation from their daily hectic life. Moxy is a branch of hotels which is discovered by Marriot international which is a multinational hospitality organisation. Moxy hotel is ranked as a budget-friendly and modern days’ hotel company that is aiming for stylish and affordable accommodations. 
In earlier days Six senses were aimed at making particular, mesmerising experiences of culture, nature and well-being which was obtained through the coordination of deluxe reconciliation, and modification services on sustainable and local practices. In the case of marketing strategies in the Six senses design segmentation, properties of the Six senses have already adopted constant materials and techniques of construction (Baines et al., 2019). In the case of wellness, the brand Six senses were the first brand of the hotel to merge comprehensive wellness into the experience of guests, also offering yoga classes and spa treatments. The current approach of Sixsenses is targeting giving sustainable and luxurious experiences to visitors. The Six senses strategy is to continue a place with healthy importance on tenables with many of the Six senses assets which are built by using ecological elements and highlighting environmentally sensible practices for example recycling water, waste material and sustainable energy (Zagon et al., 2021). In the early days of Moxy hotels were positioned as contributing to budget-conscious visitors' stylish and also economical accommodations which are formed to achieve the needs of modern days’ tourists. Moxy hotels were formed for a modern, tech demographic and suggested comforts such as communal locations, wi-fi and mobile check-in and out. In the case of the design segment, Moxy hotels are famous for their different designs and playful environment (Yadnya et al., 2022). In earlier Moxy hotels were formed for energy-saving, utilising tenable materials and techniques of construction when it was possible (Piuchan et al., 2019). Finally, the past strategies of Moxy hotels were represented by a goal of economics, innovation and design.
Six senses are an exceptionally observed premium resort and hotel brand which is famous for its engagement with tenable wellness and tourism. The hospitality brand has already a healthy reputation in the industry of hospitality and tourism. In the case of position in the market, the brand is also considered to be an excellent brand in the premium hospitality industry. The brand is popular for its efforts in terms of sustainability and has achieved a number of awards and prizes for its commitment to decreasing its environmental impression and also featuring tenable practices through its business concern (Graf et al., 2022). It also means Six senses is well-ranked in the premium hospitality market.  Moxy hotels are ranked as a budget-friendly brand of hospitality, also targeting tourists who are seeking economical and well-formed accommodations. In the case of positioning in the market, Moxy hotel is well formed as a dominant budget brand of the hotel which is also successful in getting the attention of tourists and travellers who are seeking affordable and stylish lodging. Moxy is also going rapidly in recent years and has a healthy presence in several markets all over the globe. This brand of hospitality is also well-ranked in the market of hospitality and tourism industry. Paying attention to the market of hospitality and tourism Moxy is the most affordable brand in this sector. 
The brand Six senses have been early in sustainable tourism and also progressing in its sustainable efforts in multiple methods in the market. There are also some crucial ways that the Six senses are featuring sustainability such as environmental drive, well-being programs, engagement of the community, eco-certification, and training workers. The hospitality brand Six senses are pledged to decrease its environmental impression and advertise sustainable practices through its business concern. This brand also features an expanded area of wellness and health activities including spa and yoga classes and so on (Nagel et al., 2020). Six senses are committed to supporting regional communities and featuring cultural heritage. The brand has received a number of awards and strong praise for its efforts for sustainability. Six senses also finance educating and training its workers and staff about sustainable practices (Sui et al., 2019). The hospitality brand Moxy is also committed to featuring sustainability in the market of hospitality and tourism. There are also several crucial ways that this brand is featuring sustainability including the integration of technology, and eco-friendly structure. The hospitality brand Moxy hotels influences technology to feature sustainability, for example, mobile check-in and check-out and automatic key access to decrease the waste of paper. The brand Moxy hotels are also famous for their unique and innovative architecture which is also dedicated to using sustainable construction methods and materials (Rodriguez‐Esteban et al., 2020). The innovative approach of the brand is budget hospitality and it targets sustainability which helps to set the brand as a strong brand in the sector of hospitality and tourism. 
The condition behind hospitality and tourism marketing is to feature the business, create it stand out from challenges in the market, attract customers and also produce brand awareness. Many advanced tourism marketing plans make use of the internet with online sites, email and online platforms which play a crucial role in marketing (Eschenbaum et al., 2020). There are also different strategies which can also attract customers such as offering better quality products, cultivating good intersecting skills with customers, and using attractive packages. Offering premium quality products is the most essential reason which is marked by customers for to buy precisely from retailers (Mardis et al., 2020). Beneficial marketers maintain customers by sailing repeatedly of better quality products. A personal inventory of customers' skills goals and interests will assist determine the personality of customers. Skills are also essential to improve productivity and selling quality in the market. Businesses should also recognise and appreciate their customers. Each value an individual calls the business by naming and inquiring about the background of the business. Potential customers of the business are more interested to buy goods and services from retailers. Packaging will also help to improve the quality of sales in marketing. Sampling is also a very successful method to outline new customers to the product of the organisation. Having a taste of a product also might convenience customers that value doesn’t matter for a good quality item. Customers are always seeking advanced and modern products (Guo et al., 2020). There are also different marketing strategies to attract more tourists and visitors such as defining particular selling points, defining target customers in the market hospitality, utilising data for analytics, and also involving stakeholders in the company.  Like any other activity in marketing the main motive of tourism marketing is to feature the business, making it more attractive to attract customers and also develop an awareness of the brand. 
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The assessment has compared two different hospitality brand’s marketing strategies also utilising situational analysis tools. The assessment has also included the analysis utilisation of segmentation targeting and positioning as well as marketing communication with different target customers. The assessment has also supported the discussion with a similar web analysis tool. The essay has proved that analysing both hospitality brands is doing well in their marketing segment. Six senses have much more developed architecture tools in their brand in comparison with Moxy. Moxy is doing much better in terms of design and sustainability in its organisation. Six senses have also much more technical support to improve its impression in the market of hospitality and tourism. 
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