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Sustainability can be defined as the practical and mindful use of resources by the company so that the resources are not used up or damaged, and it plays a critical role within the hospitality industry (Sloan et.al 2017). The success of hospitality companies in the present business context depends on their sustainability approaches and efforts and how companies are preserving the cultural and natural attractions that can compel people to visit their destinations. In addition to that, sustainability within the hospitality industry allows companies to maintain processes continuously for a long time, it is also known as social responsibility, and its priority is increasing rapidly (Chi et.al 2023). Various sustainable practices are essential for hotel guests, diners, retailers as well as for tourists. Now, tourists across the world are concerned about whether the hotel is engaged in sustainable practices concerning the environment, society, and community members.
This essay is based on Accor, which is one of the famous multinational hospitality companies from France. The company manages, owns, and also franchises resorts, hotels, and vacation properties (Accor, 2024). This essay discusses how Accor implements a circular economy within its corporate social responsibility (CSR) policy and how it fits into the company’s CSR. 
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Sustainability in tourism and hospitality refers to different sustainable practices adopted by companies in the industry (Edgell, 2020). It is considered one of the most essential concepts in the tourism and hospitality industry. In addition to that, sustainability is related not only to the environmental aspects but also to the socio-cultural and economic aspects. Considering the environmental aspects of the tourism and hospitality industry, many hotels have a significant impact on the ecosystem through the consumption of water, energy, and other resources (Sharma et.al 2023). It can be illustrated with an example that many restaurants and hotels are guilty of using an excessive amount of resources such as energy on lighting, HVAC, fuel, and other energy resources, and this has become a significant factor in global warming, harming the environment. Thus, such practices result in irresponsible tourism.
On the other hand, another significant aspect of sustainability in the tourism and hospitality industry is the economic impact. Economic concept entails enduring economy in such a way that it allows companies within the industry to benefit its tourists, guests, and other stakeholders through the responsible tourism and hospitality experiences and services. One of the significant benefits of sustainability in tourism is that it allows hospitality companies to become more accountable with business practices and choices (Corcoles Munoz et.al 2023). For example, this can mean choosing various sustainable practices such as greener transportation and staying in eco-conscious accommodations. Thus, sustainability in hospitality and tourism allows companies to behave responsibly and show concern about the environment, society, economy, and community (Haski-Leventhal, 2018).
To achieve long-term sustainability and competitive advantages in the hospitality and tourism industry, companies must adopt various sustainable practices. Sustainable practices can be referred to as a process of promoting as well as making well-defined and conscious efforts to support communities and local businesses (Khatter, 2023). The aim behind adopting good sustainable practices is to reduce negative impacts and to maximise positive impacts. Some of the significant negative impacts on the destination may include damage to the destination’s natural environment, overcrowding, economic leakage, and more (Cooper, 2021). However, good sustainable practices involve reducing these negative impacts to the destination. 
Hotel Accor has adopted various sustainable practices to reduce negative impacts. So, the company has developed effective sustainability strategies based on people and nature. The strategic vision of the hotel is clear and is driving transformation across the group. The hotel is also working closely with its partners, owners, and stakeholders to lead a change across the tourism and hospitality industry (Accor, 2024). In addition to that, the company is also committed to achieving a net zero carbon emission by 2050, which aligns with the company’s Paris agreement, and is also engaged in the reduction of its greenhouse gas emissions to reduce the environmental impact. Moreover, the hotel is also driving its sustainability journey forward by offering practical solutions, tools, sustainable practices, and the best practices standards within the range of different areas of its business to contribute towards the environment and the community (Bagdadi, 2023). In addition to that, Accor has also integrated ESG (Environmental, Social, and Governance) criteria in its sustainable practices.
The circular economy can be defined as a process of a model of consumption and production that involves leasing, sharing, repairing, recycling, and refurbishing existing products and materials as long as possible. In other words, the circular economy can also be referred to as a process through which the life cycle of products can be extended. In addition to that, it is a practice that involves the process of reducing waste to as minimum as possible (Halkos and Aslanidis, 2024). If a product reaches the end of its life cycle, its materials are kept by the company within the economy wherever possible. There are three major principles of the circular economy that are driven by design, and these principles are eliminating pollution and waste, circulating material and products at their highest value, and regenerating nature. 
The circular economy can prove to be the best way for a company or a hotel to transform its system. Applying circular emaconomy to Accor proves to be an effective solution to the different sustainable problems faced by the hotel such as climate change, increasing demand for resources, and pollution. In addition to that, the circular economy can help Accor transform the hospitality industry from its current linear production model to a circular one (Rodrigue and Romi, 2024). For example, Accor has set up a proper circular economy system in its group of hotels to reuse as well as treat wastewater. This enables the hotel to address the challenges related to sustainable water management and make it safe to drink. Another major example of a hotel company that has pioneered the circular economy is Circ-Hotel. This hotel with the help of the Catalan Waste Agency and EMAS Club has redefined the sustainability within the hospitality sector completely (Green Business, 2023). Moreover, the hotel has also developed an effective waste collection process for its guest rooms without throwing away the waste bins.
The CE (Circular Economy) has emerged in the hospitality sector recently as one of the best innovative business models for hotels to transform their CSR activities. Incorporating CE into the CSR practices of the company can prove the driver for the company’s long-term sustainability practices implementation (Sairanen et.al 2024). The circular economy completely fits into the CSR as it advocates for the transformation of the hotel from linear as well as open-ended production to a resource conservation process and also allows the company to reduce over-usage and waste production of resources (Inkson and Minnaert, 2018). For example, Accor is committed to reducing waste and making efficient use of energy resources in every hotel situated at different locations of the world. In addition, the circular economy policy also forms some of the major sustainable practices of Accor. 
For example, the hotel is also committed to reducing the total amount of waste created, make reuse of resources as much as possible, and recycling everything if possible. Thus, it can be said that there exists a strong relationship between the circular economy and the CSR policy of the company. In addition to that, there are also various examples where hotels failed to achieve economic gains from their CSR by not incorporating the circular economy in their CSR (Hong et.al 2023). For example, NH Hotel Group’s environmental contribution did not involve reducing carbon emissions and resource consumption due to which the hotel failed to obtain environmental certifications. So, this affected the brand image of the hotel and also resulted in the decline of guest inflow into the hotel. 
On the other hand, in the case of Accor, the hotel’s commitment to sustainability as well as the transition to the circular economy has been defined in its Planet 21 program which simply aims to expand the recycling of wastes, reduce the waste of water, reduce energy use, protect biodiversity, and reduce carbon emissions (Mura et.al 2023). In addition to that, Accor’s development also involves a series of circular economy programs that are related to sustainability. One of the major programs is “Planet for the Planet” and in this program, the hotel asks its customers to reuse towels, and also savings that are made on energy and water are used to fund tree planting. Another program is “Eco-design” and in this program, the hotel offers eco-designed beds to guests that are made from sustainably managed forests certified by FSC (Forest Stewardship Council). 
In addition to that, the hotel also provides pillowcases and bedspreads made from recycled materials and also provides eco-certified soaps as well as eco-certified cleaning products. Moreover, another circular economy program of the hotel is healthy and sustainable food (Caruso, 2023). Accor is also committed to offering healthy, well-balanced diets and high-quality food to its guests. The company also uses food products that are grown in the kitchen garden and also uses local and fresh products and is highly committed to reducing food waste and also does not use non-recyclable plastic in the hotel. Based on these company examples it can be said that the circular economy completely fits in the company's CSR practices and policies. 
As mentioned above, Accor is highly committed to sustainability and this strong commitment of the hotel serves as the foundation of the hotel’s CSR policies. Some of the major Accor’s core values are innovation, performance, respect, trust, and the spirit of conquest. In addition to that the CSR policies of the hotel are highly essential and critical for the hotel’s success and sustainable practices (Susilo and Santos, 2023). Transparency and progress being a part of the hotel’s CSR policy, the hotel also updated its environmental footprints and assessed its different socio-economic footprints to assess challenges related to the newly constructed five-year program. The hotel has developed a ‘Planet 21 in Action’. This is a new policy of Accor to effectively accommodate local specific as well as operational realities (Léo and Élisabeth, 2023). This allowed the hotel to achieve effective results and this has also resulted in 90% of the group’s hotel embark continuous improvement drive. 
On the other hand, one of the major CSR policies of Accor is to achieve sustainable value creation and also wants to play an active role in giving back to the community and planet. In addition to that, the hotel is also regularly striving for ‘positive hospitality.’ The hotel also adopted a proper ecological design for most of its hotels across the world. Moreover, the hotel has also developed and defined its sustainable development criteria for more than ten families of products or services which form a key to its CSR policy (Chaker, 2023). 
For example, these criteria involved banning the use of chemicals and effective use of green labeled products, using recycled materials, and use of paper products or wood that does not result in deforestation.  In addition to that, the hotel has also taken eco-friendly action to another level, for example, introducing the policy of using 100% sustainable beds. Based on the CSR policy of the hotel, the hotel has also introduced an eco-design scheme which allowed Accor to address various sustainable development concerns and this has also enhanced the hotel’s sustainable development practices to higher levels.
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It can be concluded from the essay that sustainability in the hospitality and tourism industry is a very important concept as it can allow the company to achieve long-term sustainability and success. Companies operating in the hospitality and tourism industry need to adopt effective and sustainable practices in different areas of business to stay competitive and attract customers. 
This essay also concludes that the circular economy also forms an important approach for operating sustainable business practices and helps hotels to reduce, reuse, and recycle. It can also be concluded that the circular economy fits effectively into the company’s CSR policies as the incorporation of the circular economy in the company’s CSR policy can help the company address various sustainability issues. Moreover, Accor is highly committed to sustainability and this strong commitment of the hotel serves as the foundation of the hotel’s CSR policies.  
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