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AIM(S)
· To raise the awareness of the requirements of independently sourced commissioning clients.
· To enable the individual to exhibit or present work in a professional manner and interact effectively with peers within a collaborative environment.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:
1. Identify and respond to the needs of a range of commissioning clients.
2. Apply resourcefulness and enterprise to sustain their work, test, test market viability, and/or seek employment. 
3. Display the ability to work with peers, whilst also undertaking an individual role, in the planning, promoting and execution of a graduate exhibition of work.

INDICATIVE CONTENT
· Operation of the Art Design and Media industry
· Analysis of marketing intelligence
· Self-promotion and social media
· Production of promotional material
· Negotiation with external bodies
· Managing a presentation and exhibition environment

LEARNING AND TEACHING STRATEGY

Lectures will introduce the students to the concepts, principles and practices. Tutorials and seminars will introduce practical examples that will be used to support the application, discussion, and critical evaluation of techniques learned. Case studies will also be used to develop understanding and application of the techniques. 
The allocation of teaching to deliver the module is:
	Activity type
	Hours
	Percentage

	Scheduled learning
	48
	24%

	Independent learning
	152
	76%

	Placement learning
	
	

	TOTAL
	200
	100%



ASSESSMENT

Assessment Component 1 – 100%
Coursework portfolio (5000 words equivalent)
Exemplar:
The portfolio could comprise; an evaluation research document/report, a marketing/viability plan, personal promotional material, exhibition/screening content, documentary evidence of personal contribution to a collective endeavour.  
Assessment Summary
	Activity type
	Percentage

	Written
	

	Coursework
	100%

	Practical
	

	TOTAL
	100%








EDUCATION FOR SUSTAINABLE DEVELOPMENT (ESD)

	Does the module contribute to ESD?
	Yes   


	
	No


	If yes please provide brief details (no more than 100 words):
The Module fosters the element of self reliance and self motivation. The skills of personal research identification of research sources all coalesce with elements and strands of ESD.  The self-motivation and self directed study is important for the development of professional employability skills in a number of academic and practical study disciplines.  




BIBLIOGRAPHY*

	Bessant, J. Et al (2011)
	Innovation and Entrepreneurship (2nd Edition). Wiley.



	Clazie, I. (2010)
	Creating your digital portfolio: the essential guide to showcasing your design work online. Cincinnati, Ohio: How Books


	Bowstead, J, M. (2011)
	A Guide to Preparing your Portfolio: Contemporary Solutions. A&C Black Ltd.  



	Wood, M. (2010)
	The Marketing Plan Handbook (4th Edition), Prentice Hall.



Journals
 
Entrepreneurship & Regional Development
Frontiers of Entrepreneurship Research 
Journal of Business Venturing
Journal of Small Business Management
Websites 
http://www.ipo.gov.uk/	
http://www.nesta.org.uk
http://www.own-it.org/	
http://www.bigideaswales.com 

*An additional subject specific bibliography will be listed in module handbooks provided by programme tutors.







