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Rapid globalization, economic crises, and a constantly changing company environment have heightened the importance of current financial management difficulties. With international financial management (IFM) occurring in the era of multinational operations,  with economic decisions being made, the same pressures make good financial controls highly vital. The growth of the international business may be seen in the manner of enormously inflated international commerce volume. Today, business management's constraints include effective and efficient operating in a global context. The key challenges that a corporation has in international markets include currency exchange rate fluctuations, investment decisions, financial decisions, coordination of many business units in various geographic locations, and so on. These issues can be addressed by implementing appropriate international financial management practices. The efficiency of these techniques is determined by the management's knowledge of global markets and the needs of its subsidiaries. As an international company, Coca-Cola has seen more integrations in how they operate worldwide, and their success is majorly pegged on their international finance management strategies. 
[bookmark: _Toc101432335]Importance of International Financial Management (IFM)
The present international market has grown highly competitive, prompting many businesses to devise marketing strategies and practical innovations to stay ahead of the competition. The Coca-Cola Company has recognized this fact by re-evaluating its international marketing strategy by utilizing global campaigns more effectively, leveraging best practices in creative concept and implementation, and optimizing our usage of agencies or other third-party suppliers (Shapiro, and Hanouna, 2019). The firm has accomplished this through various actions, including engaging in worldwide marketing partnerships geared at research, which will result in more cost-effective savings that will help the company achieve its long-term goals.
Coca-Cola is one of the leading multinational organizations in the food and beverage sector, enjoying maximum customer loyalty from their customers. With such an advantage, the company benefits from increased production and profits. The organization's financial health and performance have been excellent in all financial years. Nonetheless, Coca-Cola is currently up against stiff competition in the food and beverage industry. It is one of the most influential firms in its industry, but its profitability has decreased in recent years due to competition. Pepsi and other multinational corporations are among Coca-key Cola's competitors, and they have a direct influence on the company's market share and brand image. Due to the manufacturing of non-alcoholic replacement goods, the Coca-Cola firm has experienced a lot of competition in recent years (Štofová, and Kopčáková, 2020). More industries have established bases in crucial regions worldwide to break the Coca-Cola monopoly. Pepsi Co has been the sole competitor to try to drive Coca-Cola out of the market throughout the years. Competition from these companies has partly been the reason for decreased profit margins.
[bookmark: _Toc101432336]Dividend distribution policy
The dividend policy specifies the number of dividends paid by the company to bolster and sustain investor confidence. It is one of the most critical factors on which stakeholders' investment decisions are based. "A dividend is the distribution or sharing of sections of profits to a company's shareholders," according to Raza et al, (2020). The Coca-Cola Company distributes dividends to its shareholders to keep them optimistic about their investment returns. Furthermore, paying a dividend is an indication of a company's profitability. The dividend policy of Coca-Cola Company aims to strike a balance between future growth and present pay-outs to maximize the company's stock price (Baranova, 2019).
Coca-Cola stock earnings have climbed by a similar amount internationally during the previous five years, based on the earnings growth pattern. This is clear evidence the company's dividend policy of increasing pay-outs is sustainable. In terms of long-term stability, dividend growth fuelled by revenue per capital income is great. The average annual profit per share growth rate over the preceding five years was 9.4 percent, while the estimated annual dividend was 9.8 percent. It's plausible to conclude that Coca-pay-out Cola's ratio responded positively and kept within the same growth range because profits per share and dividends increased at the same pace.
Coca- Cola's outstanding shares have dropped considerably during the last five years. Coca-Cola has been active in lowering the number of outstanding shares while maintaining a respectable dividend per share increase (Brondoni, 2019). This means that the company's prospects for stockholders are bright. In addition, management has attempted to preserve growth by regulating the return on equity ratio, so that shareholders benefit from increased income and predictable returns on capital (Baranova, 2019). As a consequence, product diversification and a worldwide network are projected to sustain and raise the present dividend per share received by investors as part of the shareholders ’ wealth matrix.
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Coca-Cola's success is based on sound financial planning and diverse company resources. It promotes marketing, human resource development, and research operations by utilizing company resources. The firm also has a contingency planning strategy that aids in substantial adaption to various catastrophes. The system also aids in budgeting and cost-cutting, allowing the organization to decrease or eliminate resource waste. Using the risk management plan, the organization avoids taking on riskier activities.
Moreover, the company's global activities allow them to account for fluctuations in foreign currency, interest rates, and economic rates in other nations. This allows the corporation to maintain a consistent profit margin, which is not suitable for its competition (Williamson, 2020). The company's strong financial management has contributed to these positive advancements.
Businesses face problems dealing with international trade and establishing new operations in foreign countries. Different countries have different monetary denominations, which can cause problems for a company's running costs, product sales, and income, especially if the exchange rate is not in their favour. A rise in the company's worldwide market presence leads to new investment options, but it also comes with risk due to the problems with abroad investments. The exchange price of business units inside a company is determined by transfer pricing. When products and services are transferred from one investment centre within a corporation to another within the same organization, the transfer price is required to compute divisional earnings, impacting divisional performance rating.
Like other worldwide firms, the Coca-Cola Company is subjected to various macroeconomic variables that determine the economy's direction. Lower sales of a product occur from a decrease in customer trust in the product (Jefri, 2018). People are becoming increasingly interested in maintaining a healthy lifestyle and prolonging their lives. People are becoming more health-conscious and aware of environmental concerns due to the severe criticism of non-alcoholic beverages' excessive sugar content, driving reform in the carbonated soft drink industry. Coca-Cola is well-known for its global appeal. As a globally recognized brand, the corporation is responsible and never stops trying to provide customers with the beverages they require.
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The financial structure of the Coca-Cola firms is classified as an open economy, allowing them to engage in international commercial negotiations. Its economic strength is based on the taxing and legal systems in each country. However, these systems may vary per nation, resulting in financial ramifications, taxation, and regulatory problems. Macroeconomic determinants influence the financial sector's performance and the regulations enacted by financial organizations and governments. Inflation rates, for example, might vary depending on the company's economic condition (Chua et al., 2020). The higher the country's inflation rate, the greater the dangers. The economic prose is a standard metric that illustrates the lousy relationship between inflation rates and the market's financial capabilities in terms of financial growth. When the market meets high inflation rates, the long-run economic process moves slowly. Ideally, when inflation rates surpass the critical market level, there should be no more influence on the company's growth rate.
The expectation theory suggests that the 'today's forward rate' may be equated to the 'future spot rate,' which the Coca-Cola business can use. As a result, a corporation like Coca-Cola might overstate its forward rates to cause a spot rate shift. Ideally, the forward rate will now assist in anticipating the spot rate and the likelihood of future increase (Madura, 2020). As a result, an overestimation of the forward rate may decrease the spot rate and vice versa. The Coca-Cola corporation can also apply the interest Rate Parity hypothesis, which asserts that interest rates between nations are cumulative to the percentage difference between exchange rates and forwarding rates. As a result, the Coca-Cola Company may determine whether the money market and the relevant currency are fair.
The Fisher Effect is the precise proportional difference in the nominal interest rate caused by a market shift in inflation rates. The required real interest rate, on the other hand, is never affected by the change (Uribe, 2018). The fisher effect idea aids in explaining the link between actual, accurate, and inflation rates. A thorough examination of the fisher effect hypothesis aids in the evaluation of the company's inflation and interest forces. Before investing in a firm like Coca-Cola, investors will want to know how much their money is worth and whether they need inflation compensation. The fisher impact analysis will be a crucial tool for the organization.
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In conclusion, every organization's financial management is critical. It aids in the acquisition and utilization of cash, the formulation of sound business decisions, the accumulation of savings, and the correct financial planning. The Coca-Cola Company is one of the companies with the most effective financial management cycles, which has helped the company enhance its cash flow and market efficiency. The Coca-Cola Company is continuing to grow at a rapid pace. It is also clear that corporations can create and implement efficient resource management plans through financial planning. Because of sound financial planning, businesses can figure out how much money they'll need for their initiatives. Moreover, the company's increase in dividend earning per share indicates a substantial competitive advantage, which is ideal due to the solid global distribution network, product diversification, and financial management. 
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