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Within the following essay, elaboratively will be explained the essence of community engagement, and evaluated through different perspectives – the benefits and challenges the community engagement is bringing to the decision maker and all included parties in its activities. Supported by critical evaluation of the working processes and impact on the wider public in general, and affect on the well-being of those involved in community engagement processes. 
Defining the impact of stakeholders on the mission of community-engaged partnerships, and the implementation of inclusion and maximized efforts of groups or groups of people aiming to address an issue and support its resolution. More forward, defining the interconnection between the community, its purpose, aims, goals, visions and its relation to the participants, recipients, and the surrounding micro and macro environments. 
Furthermore, are going to be presented examples of methods of promoting and developing engagement with stakeholders (the external environment of the organization which is tightly related to its operations). Analysis of the impacts of community participation on the global social norms, culture integration and multiculturalism, and drawing the accent of the paper on the power of community engagement. In addition to the methods of promotion will be added and methods of supporting the reach and implementation of the community engagement. 
The aimed conclusions of this essay will be to address the importance of community engagement and promote its implementation in more activities concerning the global community and its well-being. 
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To understand the essence of community engagement (CE) individuals first have to focus on the meaning of the word community. A community can be identified as a group of people living in the same geographic region, sharing the same peers or interests. It applies to the wider public in general as well (World Health Organization, 2020). Therefore, community engagement represents activities conducted by a specific group or groups of people who are sharing similar visions, whether cultural, ethnic, age-based or simply based on an as common goal. 
Community engagement is imperative for the development of the global-spread well-being of individuals, especially considering the usual forms it takes action at. The activities related to CE are usually focused on addressing issues which need to be resolved, following the summarized goal of all community engagement types – the resolving of the issues and bettering the common external environment, making it more hospitable for all involved participants. For instance, the fights against global pollution, are supported by organizations which are addressing the issue, promoting it, implementing and conduct actions to prevent the levels of pollution and requesting more CE from businesses and individuals to increase the impact of bettering the living environment of humanity. 
Considering that the communities are the ones identifying the occurring issues, as well as the major supporters in its resolution, they are also the ones identifying when the issue does not exist anymore (Gosman, Botchwey, 2013). Community engagement focuses on listening and responding to issues concerning common well-being, like equality, diversity, and inclusion, and empowers citizens to take responsibility by acting against injustice. It has been proven through multiple pieces of research that teamwork achieves better results regarding task completion. CE works the same way, but on a wider reach, gathering larger groups of people. 
The implementation of community spirit supports the empowerment of those involved to take action and not only addresses the issues but also implements a sense of belongingness and security in activists. On many occasions issues like targeted inequality (harassment, homophobia, sexism, culture conflicts), unfortunately, people don’t have the power to fight against it, which leads to depression, and a sense of incapability and worthlessness. The injustices spreading around the world vary in form and reach, however, their impact has almost the same effect on individuals. 
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The existing diversity in individuals’ interests, personal causes, and peers brings challenges to the formation of CE platforms. The initial idea in unison with the set goals of the CE organizations requires examination of the groups of people and detailed analysis to coordinate the grouping, by avoiding any additional issues which might occur caused by inappropriate grouping. 
The term “inappropriate grouping” is appointing to the lack of consideration of shared values and practices, and cultivation of trust, the causation of which might be the organization of community part of which are individuals who don’t look from the same perspective. To avoid that CE promoters are advised to analyze the compatibility of individuals when promoting engagement with the particular organization and its goals. This analysis usually focuses on common trends and distinguishing marks applying to the targeted participants and audience (World Health Organization, 2020). An example can be given as the promotion of equality within the science sector, which the L’Oréal Foundation has started, focused on women in science and balancing the scales of career development opportunities. The aims of the foundation are not compatible with individuals who don’t understand or accept the existence of inequality in the career field based on individuals’ genders. Another example can be the cultural inappropriateness caused by racist beliefs in people who are causing the issues of race inequality, whose minds can’t be changed, and hate can’t be reduced, which is the major reason for the existence of organizations fighting against and applying control over the racial discrimination. 
To form a community, CE promoters use different methodologies to find individuals sharing the same cause. Those methodologies vary, however considering the development of communications and levels of digitalization over the past decades, now finding people with similar visions is easier than ever before. Nowadays almost every individual has a mobile device in any form of it, which is operated with software applications, cloud storage and computing management and the Internet. The simplified connection on a worldwide basis brought to the technology consumer market software applications used for individualization and communication purposes, better known as social media applications (Yohanna, 2020). 
Individuals have completely implemented social media in their everyday life, having the opportunity to connect with friends and relatives and make new friendships, whilst using texts and pictures to identify their personalities and show the distinguishing marks they have, aiming not only to express themselves but also find a place of belongingness (Jeesmitha, Com, 2019). People with similar interests and beliefs often leave similar marks with their online presence, showing similar interests, searches and follows, which allow the applications to group the individual and provide them with content matching their interests and stimulate further presence online through those applications (Yohanna, 2020). This grouping information can be presented in the form of market analysis and forecasting which organizations can get from the application by registering as a business, or a non-profit and even further increasing their reach with social media advertising. The reach of social media has increased, as well as its impact. Social media as well as any other media which existed before the development and implementation of cloud computing and software applications uses various marketing strategies to attract users. Following the initial idea of marketing which is to implement psychological tricks to attract attention and boost consumption, social media has become one of the largest advertising and promotion platforms. 
Social media allows CE organizations to engage with stakeholders, by promoting their vision and the issues they are addressing and attracting individuals who are willing to commit to the organization’s activities, toward cooperative work and common well-being improvement. 
Social media platforms have become part of global social changes, by spreading the injustices around the world, to the wider public and allowing easier connections with supporters. Some of those injustices are based on people’s opinions who have observed them and shared them with the rest of the world, promoting the changes which inclusion can make to the common wellbeing (Harchekar, 2017). Examples, child labour, human trafficking, mental health awareness, corporate discrimination and other injustices. Simply by exchanging information and expressing points of view, changes can be made, by seeking accountability from the wrongdoers. The power of social media comes from its users and the reach it has. As bad its impact can be, that much good it can bring to the world depending on how it is used. 
Community engagement requires speaking out, and finding support from people with similar beliefs and practices, to improve the living environment of each individual according to the socially accepted norms. 
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The formation of communities aims to maximize the efforts of organizations working towards bettering the community and achieving a greater outcome. Similarly, to any work environment, organizations are looking to develop a team of individuals who share the same perspectives as them, who after joining the community can contribute towards better decision making, whether it is concerning a particular approach to resolving an issue or extension of the community by addressing more issues. 
The majority of communities are addressing issues connected to socio-cultural integration by implementing updated and expanded social norms, promoting the extension of equality and diversity and the understanding of it to better society. In some cases, the community can be formed within the workspace or the neighbourhood, or on a global level. For instance, the best example of community engagement is the formation of the international private business self-regulation known as Corporate Social Responsibility, which gathers internationally accepted norms concerning environmental and social issues and promotes ethical business practices (Tilt, 2016). CSR fights for common equality among individuals and implements socially accepted rules which promote equal opportunities for businesses, individuals, and the impact they make on the rest of the world, being held accountable for the violation of any injustice towards employees, the nature and also impact on the well-being of the planet.
CE aims to achieve equality in access to resources, cultivate trust amongst people, and allow individuals to find their hospitable environment of shared practices and values, and feel empowered to be part of and support a thriving community of people caring for, and celebrating one another. 
Individuals, unfortunately, meet issues in their everyday paths of life and do not always know how to deal with them, because of the lack of support and a sense of belongingness and welcomeness. Becoming part of a community doesn’t usually mean – monthly meetings, or constant participation in strikes, but more shared understandings, information exchange and speaking out personal truths. CE promotes the voting methodology and aims to give people the power to express their beliefs and opinions. 
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The power of communities comes from the aim of positive impact on the organizations forming the community according to socially acceptable actions. Communities are formed by individuals who share the same values and practices, and similar geographic regions, peers or their actions impact the wider public in general. 
Communities have the power to address issues and provide support to the individuals who are part of the community to fight against injustice, and also acknowledge when the issue has been resolved. Usually, the addressing of issues happens through media platforms like newspapers, and advertising, however considering the latest global digitalization, the current media platform upholding the widest reach has become social media. Through it, people address issues and seek responsibility for all types of injustices concerning human rights, equality, diversity, inclusion, and many other types of violations which might occur, gathering individuals who are willing to speak up and fight against them or seek support from the necessary supporting institutions. 
CE represents the opportunities of each individual to access their desired life environment and feel free to make choices and have their own individual thoughts. Freedom is yet optional apparently, considering the global social issues and constant human rights violations, as well as animal and natural resources abuse. Therefore community engagement can support the balancing of the socio-cultural scales and bring equally better living environments for the entire humanity. 
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