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Debate Topic- Notes/ Resources: ALL HOLIDAY BOOKINGS WILL BE COMPLETED ON-LINE IN THE FUTURE
Introduction 
All holiday bookings will be completed online in the future
The positive aspect of booking holidays online in the future it will be much easier especially for the people which knows how to use the internet the younger generation, online bookings is straight forward to look for all the information they will need for their holidays. Now days the internet has a big platform for all holiday's bookings is really helping the population who can use the technology very well it will be helpful for them to find all they need to know about their destination, for example the price of the flight, hotels, accommodation details and all the package holiday information will be there to find also all the deals. 
How many % of people use online bookings today
Within the statistics more than 82% of all travel bookings in 2018 were made with the online research which the population did find quick and easy to book their holidays on the internet because it was easy to use instead of going to the travel agents, also around 148.3 million travel bookings are completed online every year. Online travel market projection of 756 billion in 2019 is expected to be huge to 817 billion during the year of 2020. Around 15.4% growth in worldwide online travel sales and 10.3% growth in online hotel bookings, the travel industry across the world is worth a massive 1.2 trillion.  Monday is the most popular day for all travellers to book their holidays more consumers are booking travel last-minute using their mobile phones, with google trends showing a big 519% increase in travel related searches people are including the phrases “tonight and today”. However, the travel industry statistics show that hotels and holiday companies are finding it hard to convert those customers searching by their mobile phone are difficult to reach 0.7% whereas desktop travel bookers are converting at around 2.4%, perhaps a missed opportunity within the market. Travel websites in general have the highest cart rate across five key sectors includes retail. A massive 2.8 trillion is spent online every year vs 7.5 billion from those bookings their travel online. Meaning that only 0.27%of the worlds online spending is generated from the travel industry. With the improvements in technology, and people’s lives moving at such a quick pace, it’s no surprise that over half the market spends just one-week researching their holiday. Meanwhile, the other half (51%) will have booked their hotels and flights in advance of three months before their travel date. There is still some reluctance to use smartphones for holiday or travel research evidenced by a google survey. The survey found only 23% of leisure travellers were pleased that they would find the same hotel or flight deals using a mobile compared to desktop. In the travel industry, TripAdvisor is now considered one of the most influential travel booking websites. TripAdvisor claims 80% of all travellers will spend around four weeks researching a destination, taking the time to read reviews and hunting for unique travel tips to make their trip even better before booking. Given that 90% of travellers say they that TripAdvisor still leads the way. Travellers enjoy the speed and extra functionality that apps provide and the added value they offer consumers when planning trips. Particularly with regard to receiving price notifications, 79% of people liked this feature the most when using travel apps. Hotels and agents should not underestimate the importance of travel app statistics. It has been evidenced that if a travel app doesn’t deliver on a positive user experience and an ease in helping the user find what they are looking for, then their app will wind up being part of the 50%which get deleted within the first month of being downloaded. 

How many people book travel online and  prefer going to the travel agencies 
Two thirds of the travel market (66%) continue to book their travel online, with only 24.3% opting to use travel online, with only 24.3% opting to use travel agencies to provide them with a holiday booking service. This is despite research by the American society of travel agents demonstrating travel agents on average save their customers $452 and 4 hours of time planning per trip. Interestingly millennials are seeing the benefits of using travel agents, with 34% of them happy to book by an agent. 60% of millennials are happy to pay more for the advice they offer about a destination. Going green has become more important to consumers than ever before and as people become more aware, then this trend will become increasingly important for travel and accommodation in the next year. Hotels need to react to environmental changes and actively inform consumers what they are doing to make a difference. Customers want personalised booking experiences, top hotel brands like Hilton have responded with their choose your own room feature while IHG and Marriott look to take this one stage further to make it possible for guests to pick and choose new specific room attributes they would like to have taking customisation to a whole new level.  Some 43 percent of passengers prefer to use a travel agency, travel management company or corporate travel department to book their flights. That’s from the international Air Transport Association’s (IATA) newly released 2018 Global Passenger survey (GPS) , which showed that passengers are looking to new technology to give them more control, information and improve efficiency when they travel, but that the human touch remains important. 
The negative part of booking holiday online in the future
Especially for old people some of them may not be able to use the online booking this can be tough to do all the procedure on the internet they will need someone around them for help and make easier. Some of them it might be that they never booked a holiday online since they started travelling the best thing is to go to the travel agent like they used to be less stressful not everything on the internet is real and correct others will prefer to speak with the TripAdvisor, travel agents to explain to them step by step what they want for their holiday information. Some people rather going to the travel agents instead of using the online research for their holiday bookings because they don’t trust what they see on the internet they would rather go to the agencies speak to them face to face to get the right details they need before booking their vacation it can also be they don’t really know how to use their mobile phones properly, to avoid having a hard time they would go to the person they think will know things better for to support and give them the right information to double check. People tend to forget that a web page does not function on its own and there is always a travel agency behind every online portal. An IT system just a tool. As Estravel also offers its clients both options they are trying to help in making this important decision and they give people the pluses and minuses of both travel planning options. 
The biggest advantage of an online selling environment is the lower price that is achieved grateful to the low costs of maintaining a portal. Seasoned travellers also value the options offered by the online portals such as a function to compare prices, read the opinions of other travellers and think about making a reservation after all the given details for your booking holidays. The strongest minus of an online selling environment is the vast amount of information in which is a less experienced client can get a low-cost online environment usually does not know where to get help if they have problems with travel services purchased from foreign online portals. The biggest advantage of a traditional travel agency is convenience and saved time instead of spending hours on searching for information by yourself.

A professional travel consultant will offer the best travel solutions and help to find the right piece of information from the large array of details. A travel consultant is not only there to assists during the time of reserving a trip and the holiday itself but also provides help and support in the event of potential problems. The minus of a traditional travel agency is the service charge that is usually a bit higher than the margin of online sales environments. 
The conclusion of booking holiday online
First, it is the individual's choice rather they want book online or go to the travel agents is what is easy for them and which makes them happy to do. The advantages are it is a low-cost way to list your property and its rooms, the reductions in your online marketing spend. For many companies that take bookings, there’s an unspoken rule if it’s working well enough, when it comes to taking bookings, that means many don’t stray from old fashioned telephone based systems and scheduling tools, which typically require members of staff on hand to coordinate and organise bookings manually in real-time. The demands of a phone-based booking system require a member of staff is constantly available to handle bookings. You might not consider this a problem with customer service staff on hand but consider the man hours which could be released by moving to an online booking platform. Some people who can use the internet well which has booked an online holiday before without a problem they can still do the same thing, other may think that they need to save their money instead of paying transport just to go and see the travel agents is wasting money for nothing they would rather save that for something else to save some money to buy some missing things before going on their holiday. The other way some will not take the risk of booking their holiday online they will need someone who works in the travel industry to help them by booking the vacation for them to avoid confusion and doing the wrong things. Most mobile booking systems rely on customers calling during office hours, but for many people, they do not have time to book whilst they are in the middle of their workday. Not to mention the fact that only one caller can book at a time. Online booking and appointment scheduling platforms like booking live, on the other hand, offer the distinct advantage of letting customers book anytime and anywhere they see fit, on whatever device they are using. It means immediately removing any bottleneck within your booking procedure and unlocking the true potential of your business. Young travellers' millennials heavily trust and rely on online reviews. Hotels, agents and holiday companies who are making the effort to maintain a positive digital presence will be rewarded. Businesses spend billions on advertising every year, but the opinion of other customers is worth much more. Review scores can help guide the purchase decision of most travellers. Travellers are now frequently judging a company’s reputation based purely on their online presence. This is the influencing booking decisions from those travellers born in the technological moment. The bestselling products online will have a 4.2 to 4.7 review rating, and local business have on average 39 google reviews. Social media has hugely helped travellers to become more aware of the impact that travel has on the environment. This education has resulted in over half of travellers (55%) across the world now making more sustainable travel choices. A sustainability travel report commissioned by booking.com shows that despite travellers trying to make more sustainable travel choices than they were perhaps a year ago, lack of knowledge and sustainably viable options make this more difficult to put into practice, holiday companies should certainly look to maximise this consumer behaviour and highlight green credentials on their websites. At the end of the day it depends. 
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