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Introduction
The hospitality industry includes the field of broad category services industry which are tourism, travel agencies, hotels, food and beverages, and restaurants. This industry includes various economic activities which are directly or indirectly to tourism and travel (Walker, 2021). It has a large umbrella which includes many businesses to provide the best services to the customers. This industry has a dramatic impact on the environmental aspects such as water consumption, energy consumption and use of consumables goods. To keep this environment balanced the hospitality industries follow a sustainable environment in which to minimise the impacts of the tourists and visitors on the places that they visit the most (Inkson and Minnaert, 2018). Corporate Social Responsibility also known as CSR measures the correct or responsible use of natural resources and pollution. It primarily focuses on the social and environmental aspects of the tourism or hospitality industry. The triple bottom line takes account of environmental health, social well-being and the economy (Batabyal, 2018). This category also refers to as three Ps which are Planet, People and Prosperity. Similarly, the three pillars of sustainability are social, environmental, and economic. This essay aims to demonstrate the impact of the hospitality industry on the tourism industry, the corporate social responsibility of Marriot Hotels, the evaluation of business concerns, the governmental pressures, and the competitor's action for sustainability (Edgell, 2020). 

Sustainability refers to the correct use of resources that aren’t damaged or overused (Edgell, 2020). Sustainability allows the hospitality industry to depend on the preservation of cultural and natural attractions in tourist destinations (Management Association, 2018). The hospitality industry has taken necessary actions to stand out for sustainability. It is found that Generation Z and millennials will pay more for sustainable goods or services that don’t have a negative impact on the environment, natural resources, wildlife or people (Goryushkina, et al., 2018). The studies have found that around 75% of the young generation people will contribute their support for the action of sustainability (Wickham, et al., 2021). The hospitality industry has taken initiatives for sustainability some of them are conserving the use of energy, reducing waste materials, and use of organic materials. Usually, the hospitality industry follows two approaches to conserve energy one is reduction and one is efficiency. Through the right training of employees, industries reduce energy consumption. In the case of efficiency, industries look for green sources of material that use less energy. The hospitality industry has taken initiatives to limit waste by cutting down the food waste but instead sourcing the food from the locals. This allows the industries to adopt policies for food donations which are rather used in the local food kitchen than being discarded. The hospitality industries are also switching towards organic sources to avoid the negative impacts on the environment. The studies have found that almost 8% of carbon emissions happen due to tourism and hospitality (Korstanje, et al., 2020). To combat these carbon footprint industries have taken initiatives of organic goods which have a very light carbon emission. These organic goods are made of natural ingredients with very low chemical usage. To make sustainability effective hospitality industry like Marriot Hotels has implemented a CSR policy to ensure that hospitality has a bare minimum negative impact on the environment. The business concern for Marriot Hotels in CSR is to understand the necessity of respecting human rights and culture (Freeman and Liedtka, 2023). This company believes that it can make communities and operate for better work, visits and places to live. 

The hospitality industry like Marriot Hotels has faced significant pressure on the consumption of the resources like water and energy. The government also pressures industries to move towards green practices in business (Ge, 2020). This created pressure and created a significant amount of competition in the hospitality industry as the businesses are coming up with new green innovative ideas and goods and services to compete in the market to attract or gain as many customers as possible. This motivated the businesses to have a competitive environment and embrace sustainability with better and higher goods and services along with minimising the negative impact on the environment. The implementation of CSR also has created an environment where businesses attract their customer with the goals and objective of providing the best services possible (Freeman and Liedtka, 2023). CSR allows industries to have leadership and management that allows them to demonstrate achievements in certain areas, Marriot Hotels also has implemented CSR in their company. This company follows the Serve 360 initiative of CSR which has a major focus on the aspects of people, environment and economy. There are many reasons that this company has taken the initiative of CSR primarily to focus on customer attraction, improvement of the working conditions, and a leading brand with more cooperation. The CSR program of this company includes four directions in which it takes the initiative (Latapí Agudelo, et al., 2019). The first one is Nurturing the World, this company addresses that additional help and inspiration can make the community better. The second direction addresses the Sustaining responsibilities in which the company imposes multiple obligations for the expansion of its global presence. Then the company addresses the Opportunity to Empower People which improves the employment conditions. And lastly, with Human Rights advancements, the company believes that cultural diversity can benefit the hotel industry. The key focus of the CSR policy of this company is to promote and achieve an impact on the people, business, environment and the economy (Ge, 2020). 

Even after providing high-quality sources and options for the customers, it is not enough. While taking CSR initiatives one of the major characteristics that upholds is the recognition of the role of the local community. Communities are the one who understands how to work as per their skills and needs and create a better place for life. This company follows some sustained responsibilities and operations to improve the environment and growth (Correia, 2019). This company’s core idea is to minimise the negative environmental impact with critical thinking and the use of modern technology. This company follows a circular economy to maintain sustainability along with CSR. This company first designs the goods and services and then collaborates with the supply chain which uses organic and green resources which are collected from natural resources or capital and implements renewable energy to create a new revenue model (Robertson, 2021). When the customers benefit from these services the leftovers are reused with a high value. The core concept of this circle economy of Marriot Hotels is that the company produces or provides then consumed by the customer and then recycled (Ge, 2020). This creates a circle environment in which the high consumption of material stays sustained. The cycle keeps repeating itself until the goods become completely disposal-worthy.

This company uses CSR techniques to reach the triple bottom line. CSR is generally categorised into four different areas which are Community, Employees, Environment and Governance. In the community area, Marriot Hotels focuses on basic ideas like charity, human rights, local communities, human rights, and business practices (Latapí Agudelo, et al., 2019). On the environment, however, this company focuses on sustainable management and strategies for a green environment, eco-design, surrounding and ecosystem and different practices which have a positive impact on the environment as well as cost-saving for the purpose of handling issues like energy and water consumption that are faced by the management. This company also uses renewable energy sources to prevent any waste in consumption (Arfi, et al., 2018). The employee category of this company focuses on equal rights, health and safety and training which influences the social aspects of CSR to provide the best experience and service to the customers, it has a positive influence on customer attraction. finally, the governance category of this company follows the legal and regulations which are imposed by the government for sustainability, growth and opportunity for the industry. To reach the triple bottom line this company uses community, and employees to contribute to social well-being (Tien and Hung Anh, 2018). The connection of People of TBL in CSR is at the central level meaning it serves a similar purpose of goals which is to advance human rights, diversity, a safe and healthy environment, community commitment and engagement and creating equality. The Plant of TBL is connected to the Environment category of CSR, it considers the relationship between the business and the environment (Graafland and Smid, 2019). The company follows the TBL to protect the environmental aspects through reducing consumption and creating transparency to balance the impacts on the planet. Lastly, the Prosperity of TBL is connected with the community, employees, environment and government meaning this company prosper through building the right community in the industry with the right employee by providing the essentials to create a good impact in both businesses and the environment by following the governance. 
The three pillars of sustainability represent social responsibility, environment and economics. The main purpose of these pillars is to reduce the carbon footprint, water waste, and packaging waste that impacts the environment (Purvis, et al., 2019). Companies like Marriot Hotels implement these pillars to have a positive influence on finances and reduce the spending on materials as well as bring efficiency, especially on the environmental pillar (Ge, 2020). The social pillar is based on the concept called social license. This company secures the support and approval of the community and the employees to operate effectively (Latapí Agudelo, et al., 2019). This pillar is usually built by treating the employees fairly, creating a community in the industry. The company creates community engagement by giving opportunities like sponsorship, fundraising, and investment in the projects for public and private. The social awareness also contributes to this social pillar. The economic pillar of this company focuses on profitability while being sustainable. Even though the company’s primary concern is not about making profits in the pillars of sustainability (Dhahri and Omri, 2018). This economic pillar is also called as governance pillar as it aligns with the value chains, community and customers. 

Marriot Hotels creates opportunities for empowerment among young people so that they can apply for free training and proper education about sustainability in hospitality (Ge, 2020). This company’s managers promote diversity and quality for both the community and employees which helps to cooperate with the immigrants to guide them to find support and opportunity (Latapí Agudelo, et al., 2019). The CSR initiatives have allowed this company to take the necessity to understand the culture and human rights. However, as this CSR initiative is open in the market some of the competitors take advantage of this. Similar hotel industries like Accor, Hyatt, Best Western and many others business which may follow similar strategies to attract more customers in a sustainable environment (Graafland and Smid, 2019). Sometimes government pressure or new sustainable technology also impacts the actions as companies have to cope with the changes sometimes it becomes difficult for the company to stay sustainable at a constant rate. However, these challenges motivate hoteliers to maintain sustainability to gain more customers and profits. 
Conclusion
In conclusion, the hospitality industry includes various economic activities which are directly or indirectly to tourism and travel. This industry has a dramatic impact on the environmental aspects (Inkson and Minnaert, 2018). To keep this environment balanced the hospitality industries follow a sustainable environment in which to minimise the impacts of the tourists and visitors on the places that they visit the most as much as possible. As the negative impacts on the environment are growing constantly it has become almost everyone’s issue. To overcome these issues companies like Marriot Hotels follow a sustainable environment to keep everything preserved (Purvis, et al., 2019). In order to make the sustainable environment effective the hotel industry follows CSR policies for the success and the growth of the business (Inkson and Minnaert, 2018). This essay describes the Corporate social responsibilities of Marriott hotels, its business concerns the pressures of government and the competitors and the actions that they take to stay motivated and embrace sustainability. The essay revealed that Marriot Hotels follows four different directions for CSR. In the final verdict, it is clear that sustainability not doubt has a positive influence on the hospitality industry as it preserves the culture, environment, equality and resources (Ge, 2020). Through this sustainability, the hotel industries benefit from the low cost of the resources since they no longer need to be involved in the carbon footprints instead they can focus on the organic and reusable goods. 
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