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[bookmark: _Toc98363459]Introduction
Hotel chains worldwide have made it a priority to break down barriers like language problems. Cultural sensitivity is the ability to distinguish subtle differences between one's own and other people's cultures. An individual's capacity to learn about and appreciate cultural differences and commonalities across diverse social contexts is referred to as cultural competency. In the study, Cultural Intelligence and Sensitivity will be highlighted as critical to success. Hofstede's theory, which emphasizes the relevance of cross-cultural barriers and do's and don'ts for hotel workers, will also be presented. Because of cultural and linguistic differences, Japan will be selected as an international country for the hotel. The study will demonstrate how to prioritize Japanese visitors' preferences.
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[bookmark: _Toc98363461]The significance of cultural sensitivity intelligent and cultural sensitivity as a skillset
People with high cultural intelligence can discern the values, beliefs, and communication methods of persons from other cultures. They use this knowledge to build empathy and understanding in their relationships with others. Cultural intelligence, unlike IQ, cannot be measured numerically. From the point of view of the hotel's personnel and guests, cultural knowledge and sensitivity are vitally important. Hotel management can focus on increasing customer happiness and improving the quality of services in a highly competitive industry. Workers in the hotel who place cultural intelligence at the top of their priorities improve the hotel's reputation. As a result, it eliminates cultural differences between users and caters to their tastes. On the other hand, it has the potential to strengthen international ties and improve interpersonal relations. Cultural sensitivity can lead to a better understanding between hotel staff and guests, allowing them to serve better and communicate (Alizadeh and Chavan 2016).
[bookmark: _Toc98363462]Guests' Experience with the Service
St Martin's Lane Hotel London's services, which emphasize good communication in various foreign languages, could lead to a competitive market. With a focus on cleanliness and high-quality culinary offerings, the hotel's customers can improve the establishment's reputation. According to the study, the language barrier is one of the obstacles for consumers from other nations (Torres et al. 2019).
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He established Hofstede's cultural dimensions theory in 1997, which deals with cross-cultural communication. It focuses on the impact of cultural values on society and how these values influence individual conduct For the most part, it is possible to distinguish cultural differences in the way business is conducted and the methods in which it flows between countries (Favaretto et al. 2016, September). There are five primary sorts of theories to consider:
Socioeconomic disparity, which is tolerated and widely acknowledged in different cultures, is called "power distance." According to Hofstede, individuals' conduct can be influenced by distance in a sophisticated way. For example, St Martin's Lane Hotel London can efficiently serve customers by improving the amount of social disparity (Favaretto et al. 2016, September).
For example, St Martin's Lane Hotel London can efficiently serve customers by improving the amount of social disparity. For Hofstede's thesis, "uncertainty avoidance" refers to an individual's fear of an unknown environment. When a visitor from Japan visits the UK, they may feel uneasy because of cultural and language disparities (Favaretto et al. 2016, September).
Collective/Individualism: The stress on interdependence in a social unit, such as a family, is referred to as "collectivism," whereas "individualism" emphasizes the individual. For example, the London hotel mentioned above, which caters to Japanese tourists travelling with their families, will offer top-notch services. On the other hand, individualism is defined as placing a high value on an individual's personal preferences (Kim and Lee 2020).
On the other hand, individualism is defined as placing a high value on an individual's personal preferences. It is essential to manage the distinctions between the two genders and their preferences in society, as demonstrated by the differences between femininity and masculinity. Increased productivity is possible for customers in the hotel mentioned above, for example, if they are served depending on their gender preferences (Kim and Lee 2020).
Increased productivity is possible for customers in the hotel mentioned above, for example, if they are served depending on their gender preferences. The notion of Hofstede's long-term orientation deals with cultural orientation from the standpoint of the future and the past. To dismantle the barrier of difference, this focuses mainly on the foster. Whenever customers from Japan travel to the United Kingdom, the best-of-the-best services make them feel like they are being flown down like a bird (Lee and Herold 2016).
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Administrative Unit In the hotel, a receptionist greets the guest at the front desk. There is a two-way exchange of information between them and the hotel staff (Allen et al. 2018). Due to cultural differences, visitors from Japan find it difficult to communicate with them. This means that the hotel's staff must be appropriately trained and educated in other languages.
Department of Cleanliness: The hotel's housekeeping department provides door-to-door service, and it is of a high standard. Japanese consumers are unable to address the housekeeping staff about their concerns immediately. Thanks to their training in them, the housekeeping staff will be able to grasp cultural gestures more readily from now on (Black 2021).
Department of Restaurants:  On the other hand, Japanese customers favor sushi and other fish-stuffed meals served by the restaurant section. They are unable to express their preferences because of a lack of communication. In this case, the hotel must hire a translator to ensure that the overseas guest can be served quickly and effectively (Allen et al. 2018).
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	DO’s
	DON’T’s

	Visitors to Japan will feel at ease thanks to the hospitality of the Japanese workforce.
	 It is imperative that the personnel not miss any unusual conduct from the Japanese guest, as they are known for their strictness (Bowie et al. 2016).

	The needs of Japanese customers must be given first priority, and companies must always be prepared to meet those needs.
	Guests from Japan may become discouraged if hotel employees are not available for an extended period.

	As the Japanese guest has a different taste, I am making an effort to give them the attention they deserve (Bowie et al. 2016).
	Employees should not go beyond in their attempts to get to know their Japanese guests, as they value seclusion.

	Maintaining cordial interactions with Japanese tourists while they are staying at the aforementioned hotel would help to promote Japanese travel.
	Anyone in management or power, including those who are not serving the visitor from Japan, can dissuade those (Bowie et al. 2016).



[bookmark: _Toc98363466]Conclusion 
It is one of the hotel industry's primary challenges to overcome foreign language hurdles. To promote guest services from international countries, the research emphasized the importance of cultural and sensitivity intelligence. There is a lot of information on the hotel department in the study, including what hotel workers should and should not do.
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