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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded within 1 second with no delay.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a fair number of sub-pages. The sub-pages consist of: Home, The Spa’s, Treatments and Contact.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, a customer can not make a booking via the webpage. However, the webpage does provide a contact number and says, ‘To book and appointment please call 01214281163 for the latest availability!’.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I personally believe that the usability of the website could improve by letting customers book an appointment via the website. This could save a lot of time not only for the customer but for the employees also.  A great booking system can ensure a smooth-running business.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is incredibly easy to use and very simple providing the customer with valuable information that is needed such as: their location, what the spa is about, what services they offer, how to book an appointment, a contact number, pricelist and opening / closing times. On a computer, the website appears the same as it would on a mobile apart from the sub-pages. The sub-pages on the computer are at the top of the screen displaying all four horizontally. However, on a phone the navigation of the sub-pages are restricted and harder to access.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has very limited photos and uses a colour pallet of a sage green and white. There are no photos to show their services but photos that consist of flowers that have nothing to do with what they can provide as a service for you. Furthermore, the font used is quite hard to read.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has not used an online chat tool on the website. On the other hand, they have left a contact number in regards to making enquiries about a service which can be argued to be effective as it is direct contact but a booking system would definitely be more effective when enquiring about an appointment or service.


	Question 2d – How effective are the social media links on the website?


	Answer: This website unfortunately has no social media links which I consider to be a huge disadvantage. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website offers services quite clear by creating their sub-page named ‘Treatments’. When you select the treatments sub-page it provides a list of all the services they offer along with the prices of those treatments. The sub-page is easily accessible and effective for future customers interested.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Unfortunately, there are no reviews made available on this website for people to see and there is no option for customers to write a review on this website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services are presented as high quality due to the sub-page ‘The Spa’. Located on this sub-page is a beautiful in-depth description of what services they specialise in, the quality of the environment and the relaxation you will receive during your time there. I would recommend this company to a friend as the atmosphere there seems smoothing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made clear to customers on the website however there are no pictures of the services have listed so viewers will not know if the prices reflect the quality of the services. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2. Harbourne

	
	3. Relaxation

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I type these selected words into google, the company’s website does not appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I do believe that websites have a strong relevance in modern UK business. This is because websites are most the time free to create and are completely customisable to your liking making it perfect for your business type. Secondly, websites are a great way of promoting your business and easy to find via google, safari, etc. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would undoubtedly include more pictures to this website. The pictures would consist of the quality of services they offer, the interior of the workplace and evidence of past customers reviews. I would add pictures of the services as it is visual proof of what the business provides so future customers know what to expect. Also, images communicate at a quicker pace rather than a description.
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