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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The small business website in the spa technology industry submitted for evaluation loads and opens easily. To quickly and easily find a site with these services, it is enough to use two keywords when searching. The provided website for evaluation is created in such a way that when searching for the necessary services, its search becomes easy and accessible. And, if the applicant decides to use the search services of this site from different browsers, he must have good Internet and round-the-clock access to communication services. However, if your internet access is limited to search for this site, you need to use a free wi-fi network.
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: This site has enough pages to help you find the information you need to obtain services. To use the services, a potential client is provided with basic information in the form of an address and a price list for services. As well as the necessary form to fill out to book the necessary meetings to receive the services offered.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A potential client is given the opportunity to book a time to use the service of the masters


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve the visual use of the site it would be possible to Reduce the provided location map to a minimum size in the form of a postcode and city. When using this website to study information there is a need to enter the online chat option. It would be nice to add a customer feedback section to the website.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The web page looks very attractive with muted colors which opens access to use the page for informational purposes. The appearance of a web page on a computer has some distinctive features from the site that opens on a phone.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses several available images without video with different color schemes. The colors used in the images create a pleasant contrast and logical use of information on the site.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: When I was researching this website, I didn't find any online chat. When using online chat, a potential client has the opportunity to reduce the waiting period in receiving the necessary information to a minimum by communicating online.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The provided links to social networks are most effective and informative if they are publicly accessible. Among the wide variety of spa ndustry services, these social media links stand out and attract customers.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: A potential client is given the opportunity to study the entire range of services offered by visiting one of the information posters on the website by clicking the mouse on the central office for an overview. ONe images of this site hint at certain services provided by the masters of this establishment these images indicate the truthfulness of the use of natural products and the quality of the services provided


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: In order for a potential client to gain access to reviews, the owner of this business needs to contact the fashion designer of the sites and make adjustments to the site navigation, namely, to add a section for reviews. On this website we cannot check current reviews from previous customers due to the lack of a column for reviews


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: We can judge the quality of the services provided using reviews from customers who visited these establishments as well as advertising for comprehensive services. I would like to use the company's services because my friends have already visited this salon several times and they were delighted with the work of the Beauty Masters and the services provided. I am happy to recommend this salon to my friends because after visiting it I found myself in a wonderful place with pleasant service and interesting service with a variety of services using high-quality aromatherapy and modern skin care products.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
When visiting the website, the client is given the opportunity to see the price list for all types of services. Having used the services of this salon I was pleasantly surprised by the price-quality ratio

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. massage

	
	2. Birmingham

	
	3. procedures

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: YES


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I think websites are useful when looking for information to get services in a particular area in the UK. Modern business in the UK involves the use of the internet and therefore the majority of customers use the worldwide network of artificial intelligence when searching for the necessary establishments and the services they provide. The Internet is the main platform for conducting various forms of business and the website is the main form of interaction between the consumer and the producer. The relevance of using websites in the UK is confirmed by the growing number of internet users

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One of the recommendations to the owner of this establishment would be the possibility of using more information for potential clients. I believe that a potential client would be glad to get acquainted with information about the qualifications of Beauty Masters. As well as information on the use of the latest equipment and qualified therapists who have been trained in the relevant institutions.
My recommendations are related to the fact that the modern consumer of services in the spa industry would like to receive quality service from specialists who have received the necessary education and relevant practice.
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