


subkultural <sbkltrl>
< brutalist nostalgia dressed up in neon;

< don’t make happy music;
< only melancholy;

< tired absent-minded mess going through a
mid 20s, soon to be late 20s crisis;

< Vilnius raised and London adopted;
< miniscule, but big enough for a party.



Brand and iconography
< find beauty in what makes one sad
< find home in what appears so cold

< your heart is young as long as you
dance



< press enter to continue






Brand and iconography



Brand and iconography

< pink = vice city, 80s







Brand and iconography

< grey = urban, brutalist











keywords
< moody

< nostalgic
< melodic
< dreamy
< urban



Brand and iconography
< in a world so grey the only chance of
surviving is wearing those rose-tinted

glasses
< in this world of concrete  it's okay to

feel small
< come back where you've never been

< press enter to continue







FEELING so
MINISCULE
BUT BIG
ENOUGH 

FOR A PARTY





Years have passed and the air tastes different... And
it's scary. In this dreary world filled with gloom, we

need to put on our rose-tinted glasses to escape and
to survive. When life gets as cold as concrete - we

deserve those joyful moments where we can
celebrate ourselves. When that big mean flying saucer
eventually comes for us - we will all be insignificant

and miniscule. And before the world ends... we all
should party.



target audience
For Fans of:
< synthwave
< Dark wave
< synth pop
< indie pop
< alt pop










Grimes









Ladyhawke









target audience
< Male 25-34

< Female 20-34
< UK, USA

< nerdy, alternative, moody













social strategy



social strategy
< Music video

< Promo videos
< lyric video

< more consistent posting
< tiktok

< blog, playlist, influencer submissions



feeling so miniscule



big enough for a party



Promo 1



Promo 2



Promo 3



video



submissions



campaign
< miniscule is an introductionary song to

the artist;
 < the goal is to gain an audience for

future releases 
< 'idc' attitude








project management
< the release is a self-managed project

< on a minimal budget
< and limited time

< aiming to get minimum 10k listens on
spotify with the help of playlists






budget
< artwork 70GBP

< lyric/music videos 0usd
< Submithub 60USD
< Groover 40eur
< musosoup 24eur

< playlistsearch.io 19Usd
< fb/ig boosters 100gbp

< total ~300gbp



< QR flyers
to be handed
out before
and after
release

0gbp



advertisement



timeline
2 week campaign

 < 17th Oct first announcement, 
< 25th second announcement

< 27th third one.
< 27th handing out flyers at a networking

event
< In between, posting pictures from shoots and a

few TikToks.  



 
 < 31st Oct - release of song, boosted "out now"

promos
< 2nd nov lyric video

< 4th November music video
<1st,3rd,5th November will post the “Feeling so
miniscule but big enough for a party” TikToks 

 < From 2nd November, I will be handing out
flyers at Campfire with a QR code leading to a

hyper follow link. 



sources
< viberate.com
< music-map.com







