	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2442114
	Student Name
	Alexandre Dias Semedo

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://yogareading.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly with no noticeable delays. Pages open fast, and images appear right away. There is no lag when moving from one to another, which makes the browsing experience smooth. The website is easy to navigate , and fast loading time helps users access information without frustration. This is important for keeping users engaged and improving overall user satisfaction with the site’s performance.


	`Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has multiple sub-pages, such Classes, Pricing, About Us, and contact, Customers can easily navigate these sections through a clear top menu, each page is clearly labelled, and users can click on the headings to access the information they need. The website’s layout is simple, making it easy for users to find the relevant sections without confusion, ensuring they can book classes or learn about the services.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make booking directly on website. The booking system is clear, with buttons such as “book now” or “buy now” visible on the pages. Customers can select the class or course they want, choose the time, and pay online. The process is straightforward and quick, allowing users to complete their booking with needing to call or email. This online booking option adds and accessibility for customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve usability, the website could feature a filterable timetable or calendar. This would allow users to easily search for classes by style, level, or time. Additionally, making the booking buttons more visible (always visible as the user scrolls), would help customers easily book classes without scrolling. A search bar at the top of the page would also improve the ability to specific information faster.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean and visually pleasing. On a desktop, the layout is well-paced and easy to navigate. However, on mobile devices, some sections feel a little cramped and may require more scrolling. The mobile version is functional but could be improved for easier viewing. Making sure text and images resize properly would enhance the experience for mobile users and create a smoother browsing across all devices.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website looks clean and visually pleasing. On a desktop is well-spaced and easy to navigate. However, on mobile devices, some sections feel a little cramped and may require more scrolling. The mobile version is functional but could be improved for easier viewing. Making sure text and images resize properly would enhance the experience for mobile users and create a smoother browsing experience across all devices.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does have an online chat tool. Instead, users are encouraged to contact the studio via email or phone. While this can be effective, it is less convenient than a live chat, which offers quicker responses. Improving the service experience and making it easier for potential customers to make decisions quickly.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are available but not very prominent, they are located at the bottom of the page, which makes them harder to find. This can reduce engagement with the studio’s social media profiles, where customers could interact and view updates. Making the social media icons more visible or placing them in the top menu could encourage users to visit the studio’s social channels more often.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -How are the services offered by the company made clear to customers?


	Answer: the services are clearly listed on the website. There are separate sections for different class types, courses, and pricing. Each section provides details information, such as class schedules, descriptions of yoga styles, and course options. This helps potential customers understand what’s on offer. The clear structure ensures users can easily find the services they need, whether they’re looking for beginner classes or advanced yoga training, making the site user-friendly.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website does not feature many customer’s review. While some reviews can be found on external platforms like Google, the website itself does not display testimonials. This could be improved by adding a section for customer feedback or integrating reviews directly into the site. Showing up-to-date review would help build trust with new customers and provide social proof of the studio’s quality, encouraging to book classes based on positive experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  yes, the prices are clearly listed for different classes and memberships. Customers can easily see how much each service costs and can choose from different pricing options. The prices seem reasonable and reflect the quality of the service offered. The website offers flexible payment plans, making it accessible and courses available, ensuring customers receive value for their money. 


	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 



	Answer: Yes, the prices are clearly listed for different classes and membership. Customers can easily see how much each service costs and can chose different pricing options. The prices seem reasonable and reflect the quality of service offered. The website offers flexible payment plans, making it accessible to a wide range of customers, The pricing structure matches the variety of classes and courses available, ensuring customers receive value for their money.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga Reading

	
	2. Yoga studio reading

	
	3. Yoga classes reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for terms like “yoga reading” or “yoga classes reading”, the website appears in the top results. This indicates that the website is optimised for search engines and is easy to find when potential customers search for yoga services in the reading area.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, website remain very relevant for UK businesses for local service providers like yoga studio. A website provides essential information such as services, pricing, and contact details, all in one place. It also trusts with customers by showing professionalism. Even with social media apps, websites are still important for businesses to present their services clearly and provide an easy way for customers to book and services online.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improving the mobile experience. On smaller screens, some sections of the website appear cramped, making it harder to navigate and find information. A more responsive design, with test images that scale better on mobile devices, would make the website more user-friendly for accessing it from phones or tablets. This would improve the overall experience for customers   who prefer browsing on mobile devices.
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