

“Introduction to Health Research: Assignment 2 (Supporting Paper)”

Student Name: Georgia Arnold
Student Number: 2328933


The presentation will focus on the “When Am I Going Home” campaign which is linked to the Reducing Length of Stay programme. The presentation will identify the health promotion and disease prevention material and reference where the research has been found. It will give an overview of the chosen material and address what the aim of the campaign is, who the target audience is and also highlight the intervention outcomes of the campaign. The presentation will outline the definitions of health promotion and disease prevention. Moreover, the presentation will also address why there is a need for health promotion and disease prevention research and subsequently discuss what the research around the reduction of lengthy hospital stays means for patients and healthcare providers. This supporting paper will summarise the findings from the research and outline the key points made throughout the presentation. 
Research suggests that there is direct link between health promotion and people functioning at their best mentally, physically and emotionally in regards to their health (Viner and Macfarlane, 2005). By definition, ‘health promotion’ is when people are encouraged to have the self-sufficiency and influence over improving their own health (World Health Organization, 1998). Moreover, ‘disease prevention’ places more of an emphasis on the ways in which people can reduce the likelihood of developing the onset of diseases and chronic illnesses (Rural Health Information Hub, 2024). 
The presentation focuses on the health promotion campaign that was produced in 2022 by the National Health Service (NHS) called the ‘When Am I Going Home’ campaign (NHS, 2022). The primary aim of the campaign is to inspire patients to take control of their recovery plans and ask important questions surrounding the follow-up care they will receive from their families and caregivers (NHS, 2022). Every year, more than 350,000 patients are hospitalised for three weeks or longer despite them no longer fitting the criteria to reside (NHS England, 2024a). The target audience of the campaign is elderly patients and their caregivers and families (Department of Health and Social Care, 2022). The NHS (2022) believe this campaign and the involvement of patients regarding their own recovery plans will reduce the overall length of time patients would stay in hospital, especially in those who would initially stay three weeks or more in a hospital setting. The subsequent result of patients going home sooner in their recovery periods would enable them to receive further care within the comfort of their homes or within their communities in an appropriate care setting (NHS Lincolnshire, 2023). 
An intervention outcome is the assessment of how successful or effective a change is (GOV.UK, 2018). In 2018, there was a target set by the Secretary of State for Health to see a 40% reduction in the length of stay a patient endures in hospital (NHS England, 2024a). The primary outcome of the “When Am I Going Home” campaign is the overall reduction in the length of stay in hospital amongst elderly patients who would typically spend three weeks or more in care (Department of Health and Social Care, 2022). As a result of this primary outcome, a secondary outcome for this campaign would include patients being integrated back into their communities which in turn would see them experience far quicker recoveries (NHS England, 2022). Furthermore, another secondary outcome of this campaign would be the improvement of patient’s mental and physical wellbeing as a result of being discharged once medically fit to do so (NHS England, 2024b). A further secondary outcome of this campaign would be the increase of the number of beds which are available for those who require them most within the urgent and emergency care sector (NHS England, 2024a). Additionally, as a result of addressing lengthy hospital stays it will mean that patients will be far likely to receive better care (NHS England, 2024a). 
The importance of this health promotion campaign correlates to the overwhelming need to free up beds for those who require hospital admission or who may already have a date set for predetermined surgeries (NHS England, 2018). According to Limb (2022), research shows that there are an estimated 17,303 patients who were deemed medically fit for discharge but remained in hospital longer than necessary. Research deemed the reason for people enduring lengthy hospital stays was as a result of pressures within the home care sector where they are unable to take on new clients due to being at full capacity (Limb, 2022). Research also suggests that when people stay longer in hospital than they are medically required to do so then they are more at risk of being exposed to infection, there is an increased reduction in their level of independence and also patients face a reduction in their muscle strength (GOV.UK, 2020). NHS England (2018) believes that hospitalisation for more than 10 days is the equivalent to 10 years of muscle loss in elderly patients. 
In conclusion, the “When Am I Going Home” campaign was initiated as a health promotion campaign to allow patients and families the confidence to address and take control of their recovery plans after lengthy hospital stays (NHS, 2022). However, this campaign also addresses disease prevention as research confirms that there is a link between prolonged stays in hospital and the risk of developing infection, especially those who are elderly or already at greater risk due to frailty (GOV.UK, 2020). Conclusively, as a result of this campaign there are many intervention outcomes including the freeing up of hospital beds for those who require them most and also less pressure and stress on staff who work within the emergency care sector (NHS England, 2024a). The success of this campaign also means that patients will be at less risk of experiencing muscle deterioration (NHS England, 2018) and far less likely to experience damaging effects to their mental and physical wellbeing’s as a result of lengthy stays (NHS England, 2024b). In summary, the level of care hospital patients receive will be far better as a result of the success of this campaign (NHS England, 2024a) and those patients who are integrated back into their communities without enduring lengthy hospital stays will experience faster recovery periods (NHS England, 2022). 
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