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[bookmark: _Toc174906558]1. Introduction
[bookmark: _Toc174906559]1.1 Research Background 
More and more, nutrition and mental health study is trying to figure out how diet affects mental health (Collins et al., 2022). Godos et al. (2020) say that poor nutrition is linked to anxiety and sadness. A study by Marx et al. in 2021 found that people who eat prepared foods are 58% more likely to be depressed than people who eat whole, nutrient-dense foods. The Global Wellness Institute (McGroarty, 2023) says that the global wellness market, which includes mental health products, grew to $5.6 trillion in 2022. This shows that people are becoming more interested in health and happiness. People's buying habits change as they learn more about mental health and food. The International Food Information Council found in 2023 that 47% of customers were actively looking for foods that are good for mental health. In 2024, Mintel found that 35% of the new foods that came out in 2022 had chemicals in them that made people happier. One way to find nutritional opportunities and challenges for mental health is to look at consumer trends and how the food business responds to them.
[bookmark: _Toc174906560]1.2 Significance of the Study
The link between food and mental health is becoming more and more of a concern for people who care about their health. This makes the study even more important. By looking at how the food industry reacts to changes in how people behave, this study aims to show that good eating can improve mental health. The findings will add to the body of research on the connection between diet and mental health. They will also give policymakers, healthcare professionals, and people who work in the food business suggestions that are based on facts. With its focus on educating consumers and changing the industry, the study will also show where current methods fall short and offer ways to make the public's health better. The study's main goal is to show how to take a broader look at health and well-being by making better foods and marketing plans for goods that boost mental health.
[bookmark: _Toc174906561]1.3 Purpose of the Study
Business records and literature are being looked at as part of this study to find out how food choices affect mental health. Secondary research is used to look into consumer behaviour patterns, nutrition-mental health awareness, and how the food business has responded. Thematic analysis will be used in this project to look at how nutrition affects mental health and how the food industry is changing to meet customer demand for products that are good for mental health.
[bookmark: _Toc174906562]1.4 Proposed Aim, Objectives and Questions
[bookmark: _Toc174906563]1.4.1 Research Aim
The aim of this research is to explore the relationship between nutritional choices and mental health, and to analyse how consumer behaviour influenced by this relationship impacts the food industry.
[bookmark: _Toc174906564]1.4.2 Research Objectives
The objectives of this research are –
1. To review the link between nutrition and mental health, focusing on consumer awareness and understanding.
1. To analyse consumer behaviour trends related to nutritional choices and their perceived impact on mental health.
1. To examine how the food industry has responded to changing consumer demands for mental health-promoting products.
[bookmark: _Toc174906565]1.4.3 Research Questions
This study will address the following questions –
1. What is the current understanding and awareness among consumers regarding the link between nutrition and mental health?
1. What are the key consumer behaviour trends related to nutritional choices that are perceived to impact mental health?
1. How has the food industry responded to changing consumer demands for products that promote mental health?


[bookmark: _Toc174906566]2. Literature Review
[bookmark: _Toc174906567]2.1 The Relationship Between Nutrition and Mental Health
In the past few years, researchers have stressed how important food is for mental health. A study by Głąbska et al. (2020) found that eating a lot of fruits, veggies, whole grains, and salmon lowers the risk of depression. On the other hand, eating a lot of processed foods and sugar raises the risk of mental pain. Collins et al. (2022) say that the quality of a person's diet is a risk factor for mental health problems that can be changed. Because of this, treatments that focus on diet may help avoid and treat mental health problems. Some studies have found a link between nutrition and mental health, but not all of them have. A meta-analysis by Bradley et al. (2022) found that nutrition may have an effect on mental health, but the benefits aren't always the same. This variety shows that lifestyle and genes may also have an effect on mental health results.
[bookmark: _Toc174906568]2.2 Consumer Awareness and Behaviour Trends
People who are actively looking for foods that are good for mental health have grown as people have become more aware of how eating can affect mental health. The International Food Information Council (2023) says that almost half of customers are choosing foods that are good for their mental health right now. Mintel found that the number of dietary items that improve mood or cognitive function rose by 35% in 2023. Even though people are becoming more aware of the complicated relationship between food and mental health, they still have trouble understanding it. According to Griffiths et al. (2020), people are becoming more interested in foods that are good for mental health. However, they are often confused about which nutrients are good for them and how they work. It is very important for healthcare experts and the food industry to communicate and educate each other more in order to stop people from eating inconsistently, which can be bad for mental health.
[bookmark: _Toc174906569]2.3 The Food Industry’s Response
The food business has come up with new products and ideas because people want to buy things that are good for their mental health. Bayrami et al. (2020) talked about how functional foods and drinks that are meant to improve brain function, lower stress, and boost mood are becoming more common. According to the study, both Nestlé and Unilever sell things that may be good for mental health because they contain omega-3 fatty acids, probiotics, and adaptogens. It's still hard to hear from the business. When companies sell their goods, they have to follow strict rules about what they can say about mental health. Baker et al. (2022) say that customers may be wary of foods that are good for mental health because there aren't clear meanings and standards for them. This can slow the growth of the business. Roy et al. (2021) say that these valuable things may be harder for some people to get, especially those with low incomes, because they are expensive to make and sell.
[bookmark: _Toc174906570]2.4 Theoretical Models and Frameworks
There are many ideas that try to explain the connection between what people eat and mental health. Mental health can be affected by bodily, psychological, and social factors, as shown in this model from Engel (1977). From this point of view, what someone eats, how stressed they are, and their social class can all have an effect on their mental health. All of these are biological forces. According to Ajzen's (1991) Theory of Planned Behaviour, attitudes, subjective rules, and the feeling of being able to control behaviour are all things that affect behaviour. This idea can help to figure out why people choose the diets they do and how much they think those diets hurt their mental health. The study by Conner et al. (2015) used this model to look into how health beliefs affect food and found that having positive beliefs about healthy eating is good for mental health.

[bookmark: _Toc174906571]3. Research Methodology
[bookmark: _Toc174906572]3.1 Research Philosophy
Interpretivism is what this study is built on. This theory says that the most important thing is what each person thinks and feels (Saunders, Lewis, and Thornhill, 2019). This research is related to interpretivism because it looks at how people's thoughts and feelings about nutrition and mental health affect what they do and the food business. This point of view gives more specific and background details about food choices by focusing on how customers and people in the food business understand and use data (Bell, Bryman, and Harley, 2022).
[bookmark: _Toc174906573]3.2 Research Approach
According to Creswell and Creswell (2023), inductive research is not the same as testing ideas because it uses facts to build theories and insights. That this method works for this study because it looks at food choices and mental health without any ideas already in mind. In this way, the data can easily show patterns and themes. The inductive method looks at patterns in how customers act and how businesses react to them to find new ideas and ways of doing things.
[bookmark: _Toc174906574]3.3 Research Method
A qualitative study is the best way to look into tough social problems like mental health and nutrition (Kruger and Mitchell, 2019). Because it lets researcher to look at large amounts of text, the qualitative method is useful for studying how customers' behaviour changes and how the food industry responds to items that are good for mental health (Saunders, Lewis, and Thornhill, 2019). The qualitative method lets researchers to get to the bottom of the research question by focusing on what consumers and stakeholders think, feel, and understand. This can show things that quantitative methods might not see.
[bookmark: _Toc174906575]3.4 Research Strategy
Creswell and Creswell (2023) says that old records and papers were found and looked over through archive research. To make this method work, researchers need to use secondary sources like business reports, market studies, and academic papers. Bell, Bryman, and Harley (2022) say that digging through old records is a quick and easy way to find a lot of useful data. The researcher can now look into how the foods people eat affect their mental health and how the food business reacts to this. The qualitative method is useful for looking at papers and subjects.
[bookmark: _Toc174906576]3.5 Data Collection Method
Document analysis will be used to gather information for this study. Kruger and Mitchell (2019) look at and rate academic papers, business reports, government documents, and news stories in a planned way. Document analysis is chosen by the researcher because it lets them gather a wide range of secondary data about food and mental health. It is very important to understand how people behave and how the food industry reacts to products that are good for mental health. This method is quick, cheap, and gives a lot of useful information (Saunders, Lewis, and Thornhill, 2019).
[bookmark: _Toc174906577]3.6 Data Analysis Method
Thematic analysis will be used in this study. This method finds trends in data, analyzes them, and reports them. Thematic analysis lets the researcher look at the materials in a planned way (Creswell and Creswell, 2023) and find important themes about things like food decisions, mental health, and consumer behaviour. It works well for qualitative research that wants to find and explain meanings instead of counting them, because it focuses on repeating themes, which helps them find complex connections and insights in the data (Bell, Bryman, and Harley, 2022).
[bookmark: _Toc174906578]3.7 Time Prospects of the Research
[image: ]
[bookmark: _Toc174906579]3.8 Ethical Considerations
Ethics concerns mean that this study can't go ahead. Document analysis is used to gather secondary data for the study, so it is very important that all sources are reliable, properly cited, and carried out with honesty. It is very important to be very careful with any private or sensitive information in the papers so that intellectual property is protected. In order to avoid plagiarism, the researcher must give credit to the original writers of the data. It is important that the results and interpretations are given in an open and honest way so that the data is shown correctly and without any bias or manipulation.
[bookmark: _Toc174906580]4. Conclusion
This proposal looks into how consumer choices and the food business affect mental health and food choices. The investigation will use interpretivist, inductive, and qualitative methods to find out how the business responded and what consumers thought. Document and thematic analysis will shed light on the growing demand for goods that improve mental health. It will also give consumers and industry stakeholders useful advice on how to improve public health by making smart food choices.
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