Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 2543735@student.uwtsd.ac.uk

Topic chosen: The use of social media to promote businesses 
Title of source: Social Media Marketing: Managing Online Communities
Author(s): Megan Adams speaker
Year published: 2021
How did you find this source?
(e.g. Google Scholar, library database, google) 
The source I have choisen is :Social Media Marketing: Managing Online Communities
with Megan Adams
2021; linkedin.com
https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/1vbe9ev/alma99100536058402421


Why did you choose this source?
I chose this source because it explains how social media and online communities are the fastest way to find new customers and reach people with similar interests.

Is it relevant to the topic?  This topic is relevant because it helps small businesses with marketing strategies focused on the most popular social media tools.
Is this a useful article? This article is useful because it explains how social media platforms such as : Facebook, Instagram, and Snapchat enable small businesses to quickly provide more context and details about a topic in a matter of seconds or minutes.
Is this an academic source? It is an academic source, as it complements what we have covered andpracticed in this course.



3. When was it published? 
2021; linkedin.com

Is it recent enough? 
Yes

Author
Megan Adams speaker  and  Brian Honigman LinkedIn Influencer
Marketing Consultant, Professor of Marketing


4. Why?
Brian Honigman is a marketing consultant 


5. Author Credibility
Who is the author? 
Brian Honigman LinkedIn Influencer

What are their qualifications or expertise?
He is a leaders, and freelancers with marketing strategy, social media, and career development. 
According to his website, Linked Brain Honigman is a professional marketing expert and consultant who helps entrepreneurs from both large and small businesses promote their companies using social media platforms.










Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)

Brian Honigman

He/Him
Career Freelancer • Marketing Consultant • Career Coach for Marketers & Freelancers • LinkedIn Instructor: 1M+ Trained.

Brian’s profile
linkedin.com/in/brianhonigman
Website
brianhonigman.com (Portfolio)
brianhonigman.com (Company)
brianhonigman.com (Blog)




I think this soirce is reliable because Brian Honigman has over 1000 free resources on marketing and professional development at brianhonigman.com, and 16,347 subscribers.



5-Minute Presentation Structure
1. Introduce topic and source: The use of social media to promote businesses 
2. Explain how you found the source: I found the information through the UWSTD library under the title:
Social Media Marketing: Managing Online Communities
Author
Megan Adams (speaker)
Statement of Responsibility
with Megan Adams.
I tapped the link, and it opened the LinkedIn page to the tab: Brian Honigman LinkedIn Influencer
Marketing Consultant, Professor of Marketing.
Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
6. Short reflection – What did you find difficult about this task? 
I found it difficult to locate the right information for the topic, as I came across so much of it and didn't know how to organize it.

7. What did you learn from this task?
[bookmark: _GoBack]In this topic I have learnt Quotation, Paraphrasing, Summarising, the meaning of TEEL, Link works, CRAAP, how to find information on social media, and how to create websites for business. 
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