Exhibition Plan
By Rhys Clark

Ladies and gentlemen this exhibition proposal aim to garner the support of the members of the board of The British Museum. The undertaking is based around increasing people’s interest in archaeological and material culture through an exhibition based around tactile experience rather than purely visual stimuli and to that end, I wish to make the following proposal. 
Aims
The main aims of this exhibition are as follows. Firstly, it helps increase interest in the past to educate the populace as most museums aim to do. Secondly to try out a new form of educational media in the form of a tactile experience, in this case, the copying of prehistoric objects that would normally not be available for a member of the public to touch and interact with physically. Lastly to increase family interaction involvement within the museum, as it is hoped that if there is a more physical side to educating people on history, more children will be enthusiastic and excited as the display would be more involving for them rather than just something that is to be looked at which would make the perceived history more distant than it could be.  
Main proposal 
The primary idea behind this exhibition is to gain the interest time to educate visitors in this museum and potentially two others in a spirit of cooperation.  It would include The British Museum and two other museums on mainland Europe, namely the Ulm Museum who holds ownership and rights to the Löwenmensch figurine or Lion-man located in Germany, as well as the Venus of Willendorf in the Natural History Museum, Vienna. 
The idea is to work with these two other museums contributing the rights of one of the museum’s Mesolithic artefacts to a tactile display of these three objects. In short an exhibit which allows people to handle exhibit replicas of the exhibits created through the use of 3D scanning and printing technology which has advanced incredibly fast within the past few years. Individuals coming to the museum can experience ancient artefacts that would ordinarily not be available to the public to touch and experience in such a personal way. 
The replicas of these three artefacts would be placed in a room on individual pedestals and attached to chains to prevent theft. The room would be suitably darkened with background sounds on a loop, (such as that of dripping water), to give a sense of ambiance to the exhibition.
Lighting specific to each object and any information posters will help to focus people’s attention on the exhibit. To help with anyone who may have trouble in darkened environments glow in the dark arrows will be placed on the floor to help with flow through the room and to prevent anyone from inadvertently tripping or knocking into something.  
Human Resources 
With the museum's indulgence, the use of volunteers and/or workers to supervise the exhibit will be requested if it is deemed appropriate both to protect the exhibit as well as the populous that may wish to experience the exhibition.  
Risk Management
In addition to volunteer supervision, the floors and outline of the room will be covered in glow in the dark tape to prevent people from inadvertently stumbling into the walls or knocking into any part of the exhibit. 
To help prevent any transmission of virus and bacteria, regular cleaning will be needed as by its very nature this exhibition requires the handling of the replicas. This will be further augmented by compliance with the CDC (Centre for Disease Control and Prevention) regulations. 
 Legal Compliance
 It is hoped that with the cooperation of both the Natural History Museum of Austria and the Ulm museum in Germany, that the use of the intellectual property of these museums would be approved without too great a cost, if any, especially as the exhibition, will be moved to their locations as the series continues. 
	Subject
	Quantity
	Cost (£)

	Location 
	30(day)
	Free(conditional) 54,000 otherwise

	Attendance 
	2
	Free(conditional) negotiable

	3D printing modals 
by Monoprice
	3
	983.45

	Tables (IKA Black)
	3
	75

	Lighting
	6
	311.04 (30 days)

	Pamphlets 
	3000
	108

	Information posters A1
	4
	50

	Glow in the Dark Anti-Slip Tape https://www.affixit.co.uk/glow-in-the-dark-anti-slip-tape.html
	10
	12.99

	Social Media
	N/A
	Free (Initially)

	Insurance 
(https://www.bada.org/advice/valuations-security-and-insurance/insuring-antiques)
	N/A
	100,000 (unless the museum is willing to take on the expense)

	Total
	
	1540.48(conditional)155,540.48


Estimate Costing of the exhibit 
Below is there a rough estimate for the cost of the exhibition for the board of the British Museum to gain an idea of the logistics involved in the exhibition.
