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[bookmark: _Toc148566554]Introduction 
Industries of all stripes are being forced to rethink their methods in response to rising global awareness of the consequences of human actions on the environment. The hospitality industry is at the vanguard of this shift because of its massive energy and resource use, global reach, and potential for both positive and negative environmental influence. To claim that the hospitality sector is "truly green" requires an all-encompassing dedication to environmental protection. This dedication goes well beyond lip service to the environment instead prioritizing comprehensive environmental stewardship. It entails building a culture of sustainability from the ground up, preserving natural resources, limiting waste, and lowering carbon footprints (Chen, Sloan and Legrand, 2010).
One of the fundamental considerations on this path to sustainability is whether or not financial resilience is essential. Some companies may be hesitant to take on the additional costs that sustainable practices may impose on their operations due to long-held beliefs. The picture is changing, and green initiatives are no longer seen as an added expense.
The future of the hospitality business is emerging as one that is not only environmentally friendly but also lucrative. The sector has a bright and sustainable future because it combines environmental stewardship with economic success (Choi and Murray, 2010).
[bookmark: _Toc148566555]Sustainability and The Hospitality Industry  
In the tourism industry, sustainability is of the utmost importance, as it demonstrates the company's dedication to moral and ethical business practices. This multidimensional idea includes protecting the environment, appreciating other cultures, positively influencing the economy, and actively participating in one's local community (Esken, Franco-García and Fisscher, 2018). Companies in this sector work to lessen their impact on the environment by cutting back on resource use, lending a hand in biodiversity conservation efforts, and recycling as much as possible. Additionally, they respect local traditions and heritage and adhere to the ideals of cultural sensitivity. Sustainable tourism works to increase locals' share of the industry's profits and incorporate them in its many facets to better their economic standing (Franco et al., 2020). The hotel and tourist industry have undergone a dramatic shift in recent years as customers place a greater value on eco-friendly services, community involvement, and genuine cultural immersion.
[bookmark: _Toc148566556]Financial aspects of the Hospitality Industry
The idea popularized by Milton Friedman, in which the prime responsibility of a business is to maximize profits, was indeed the prevailing view at the time. But in the modern world, especially in the hotel and tourism industry, this perspective has undergone tremendous change. While making a profit is still crucial, businesses are broadening their attention to include their social and environmental duties as well. Today, Friedman's statement is frequently criticized for having little bearing on the current situation. Marriott's dedication to sustainability and CSR is emblematic of this change among major businesses in the hospitality and tourism industry (Heikkurinen, 2010). Environmental and social responsibility are now integral parts of the equation.
Energy efficiency, resource conservation, and waste reduction are just a few examples of the sustainability practices that have become standard operating procedures for companies in this sector. At the same time, the significance of tourism's monetary influence on host communities has risen to the top of the agenda. The term leakage refers to the importance of keeping tourist dollars in the local economy rather than sending them elsewhere. It is impossible to maintain local economic prosperity without the joint efforts of hospitality firms and communities.
 Especially in the hotel and tourism industries, it is no longer the case that a company's only duty is to maximize profits. The present method is holistic, considering the interconnectedness of environmental health, economic prosperity, and social flourishing. While profits will always be important, the industry has evolved and is committed to a more sustainable and inclusive future by also taking on obligations to the environment and local communities.
[bookmark: _Toc148566557]Environmental responsibility in the hospitality industry
Both businesses and customers have critical responsibilities to play in promoting sustainability in the hospitality industry's environmental responsibility (Hemmington, 2007). Elkington's Triple Bottom Line emphasizes the importance of a holistic strategy for sustainability by considering economic, social, and environmental factors.
The hospitality industry has a huge role in ensuring a sustainable future. Through their processes, energy consumption, resource utilization, and waste production, they cause significant environmental harm. Businesses should avoid adding to environmental problems by doing what they can to prevent it.  Large hotel chains like Hilton, for example, have shown their dedication to environmental responsibility by implementing sustainability efforts to minimize carbon emissions, save water resources, and cut down on waste (Jones, Comfort and Hillier, 2006).
However, sustainable practices are becoming more prevalent in the hotel sector as a result of shifting consumer expectations. Consumers of today, especially those in the Millennial and Z generations, place a premium on eco-friendly products and services. Sustainable practices play a big role in their purchasing decisions, and they prefer to back companies who share their morals. Hotels and restaurants are under pressure from guests to become more environmentally conscious, and as a result, many have begun to implement green initiatives.
[bookmark: _Toc148566558]Environmental sustainability and tourism development
Doxey's Irridex model and Butler's life cycle model are both useful conceptualizations of environmental sustainability and tourism growth within the context of the hotel business (Todorov and Marinova, 2009). Doxey's Irridex model examines the dynamics of the host–guest dynamic across time. Tourism's effects on host communities may be evaluated and comprehended with its support, making it especially pertinent in the hospitality sector. It helps destinations and hospitality firms respond to issues and concerns as they develop by identifying the stages of visitor attitude, from elation to aggravation. This methodology has the potential to significantly contribute to environmental sustainability by identifying potential destination saturation points and facilitating early intervention to regulate and mitigate environmental impacts (Kasim and Scarlat, 2007).
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Figure 1. Doxey’s irridex “irritation” index. (1975)
[image: PDF] The tourist area lifecycle and the unit roots test. A new economic  perspective for a classic paradigm in tourism | Semantic Scholar]However, the stages of evolution of a tourist destination can be better understood with the help of Butler's life cycle model. It describes the stages of discovery, participation, growth, maturity, and renewal. The significance of this model in the hospitality sector lies in the fact that it provides a framework for the administration and development of tourist hotspots. The importance of environmental sustainability in revitalizing and extending a destination's life cycle highlighted by the fact that sustainable practices and environmental considerations are often included in the rejuvenation phase (Khatter, 2023).
Figure 2. Butler’s life cycle. (1980)
Both methods are helpful in gauging and improving environmental sustainability in the hotel sector. Long-term sustainable tourism planning and management can benefit from both the Irridex model developed by Doxey and the life cycle approach developed by Butler. These approaches can help the tourism sector move in a more sustainable and ethical direction as it grows.
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There are many upsides to sustainable tourism and responsible hotel building. They encourage travelers to be respectful of local communities and ecosystems by reducing their harmful effects on the areas they visit. Job creation and an increase in tax revenue are only two examples of how sustainable tourism can benefit local economies (Njoroge, Anderson and Mbura, 2019). It improves the trip for everyone involved because tourists are more likely to visit places that value the preservation of their cultural heritage and natural environment (Legrand, Chen and Laeis, 2022). Beyond the realm of tourism, sustainable development promotes long-term growth, strengthens the economy, and improves the standard of living for local residents.
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Figure 3. SUSTAINABILITY TRENDS IN THE HOSPITALITY INDUSTRY. (2017)
[image: Sustainability Trends in Hotel Management | Verdant®]There are, however, downsides that should be taken into account. Businesses and communities may need to make significant investments and changes to make the shift to sustainable practices. The procedure might be difficult and time-consuming. Businesses that are only concerned with the bottom line may be the most resistant to change (Schaltegger, Hansen and Lüdeke-Freund, 2016). Monitoring and managing sustainable tourism and development projects continuously can be time-consuming and costly.
Figure 4. Sustainability Trends in Hotel Management. (2021)
The necessity of growth and development is highlighted by comparison to other, more prosperous locations. Unchecked tourism has led to problems including overpopulation, environmental damage, and cultural loss at many popular destinations. These difficulties highlight all the more why a shift towards sustainability is so crucial. Sustainable tourism and development can help maintain a destination's allure and resilience by balancing economic development, environmental protection, and the needs of local residents (Sakshi et al., 2020).
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Figure 5. Sustainability Globally in Hospitality. (2018)
[bookmark: _Toc148566560]The future of the hospitability Industry
The twin imperatives of environmental stewardship and economic sustainability are setting the stage for a shift in the hospitality industry's future. Even if they are difficult to reconcile, these two factors are crucial to the development of the sector as a whole.
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Figure 6. Trends in Hospitality industry. (2019)
Creating a hospitality sector that is both profitable and environmentally responsible is no easy task. Due to the industry's intrinsic resource use, complete environmental sustainability may be unattainable, but significant progress can be accomplished. Sustainable practices, energy efficiency, and waste reduction will be given more attention in the future (Wood and Brotherton, 2008). The construction sector can play a major role in decreasing its environmental impact through the development of innovative environmentally friendly building designs, the incorporation of renewable energy sources, and the use of responsibly sourced materials. 
It's impossible to overstate the importance of economic stability in the quest for long-term viability. Investment in sustainable practices relies on a stable economy and a healthy bottom line. It is essential to find a happy medium between caring for the environment and maintaining a healthy bottom line. When sustainability projects are well-planned and implemented, they can save money in the long run. Sustainability can become a source of fresh income for the industry as it adjusts to meet the demands of a growing market for environmentally responsible vacations (Wijesinghe, 2014). The future of the hospitality sector, with its emphasis on environmentally friendly practices and long-term profits, will be shaped at the crossroads of financial resilience and sustainability.
Changes in customer tastes, environmental concerns, and economic factors are reshaping the hotel business of the future. Central to this shift is the question of whether or not green practices can be implemented while still turning a profit in the hotel industry.
For the hospitality industry, going green is no longer only the right thing to do; it's also good for business. There is a rising market for environmentally concerned consumers, and businesses that offer green certifications, energy-efficient amenities, and eco-friendly activities stand to benefit. Being environmentally conscious can provide a competitive advantage by meeting the needs of today's tourists.
More and more financial incentives and regulatory backing are being offered by governments to the hospitality industry for green practices. Green investments can be made more appealing via tax incentives, grants, and enticing financing terms (Susanto, Rofaida and Senen, 2022).
[bookmark: _Toc148373687][bookmark: _Toc148566561]Conclusion 
The hospitality business is headed in an exciting direction, marked by a crucial dedication to sustainability. In the hospitality industry, being green has gone from being a question to a ringing statement of its financial viability. Adopting eco-friendly procedures is not only the right thing to do from a moral standpoint but also a wise strategic, and financially lucrative decision. Energy-efficient technologies, responsible sourcing, and trash reduction are all examples of sustainable projects that not only save money but also attract eco-conscious tourists. Governments and regulatory organizations are encouraging green practices by offering subsidies and tax breaks to companies that make environmental responsibility a priority (Timur and Getz, 2009). Travelers are prepared to pay a good amount for genuine and environmentally friendly experiences, and the burgeoning eco-tourism market is more proof of the lucrative potential of being green in the hospitality industry. The hospitality industry's commitment to environmental stewardship requires teamwork on everyone's part. While it is ultimately the duty of businesses to perform sustainably, customer tastes and demands for eco-friendly practices play a significant influence in guiding the sector in that direction. Using Elkington's Triple Bottom Line as a guide, the hotel industry can strike a better chord between profit and doing good in the world.
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