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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
 The Ten Pin Bowling Website opens quickly on mobile devices and desktop. The pages open within two seconds, and the first images are colourful and nice to see. First impact is very easy to follow, and you can find all the information you need in within seconds, and you can start booking straight away. The site’s booking engine connects well for bowling and other activities (Mentor Digital,2024) However some costumers report slowness and some issues completing transactions (Trustpilot,2024).
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
 The Ten Pin Bowling Website has several pages as “Bowling” “Venue Information “ “Amusements” “Hollywood Bar” “Hollywood Diner”and “Locations” “.Navigation” is very simple using the top menu bar and drop down lists then you can choose the one you interested and step by step can do what you need ,clear buttons guide users directly at the information they need .


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
 Yes, you can book directly through the Website, and you have all contact detail if you want to book through phone call, however through research, i found out it’s cheaper when you book through the Website through the ‘book now’ button and filling the booking form choosing location, date and time.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
In my opinion I don’t think Ten Pin Bowling website needs any improvements. As a foreign person, I find it easy to navigate and all the important information such as price, booking options and opening times are clear and simple to understand (Tenpin,2025). The layout is user- friendly and the website works well on computer and mobile devices making it convenient for all users (Mentor Digital,2024; Trustpilot, 2024).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
 The Tenpin website is visually warm and pleasant, using bright colours and bold fonts that reflects its dynamic brand. It offers a smooth browsing experience with large high-quality images and action buttons. The design appears smoothly on both mobile phone and computer (Mentor Digital,2024). However, some banners don’t appear properly when viewed on mobile phones.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
 Imagery and colour are central at Tenpins Website, bright colours like, red, purple and blue  to make the page look fun and exciting. There are many images of people bowling, food, drinks and family activities. The pictures make the website more attractive and show what the experience is like. I did not see many videos, but the images are clear and helpful.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer :
The website does not have alive chat tool, so it is not possible to ask questions instantly, instead there is a contact page with phone number and email address. This is still helpful l, but not as fast as online chat. For customers who need quick information a tool chat would be more effective.


	Question 2d – How effective are the social media links on the website?


	Answer:
 The social media links on the website are easy to find at the bottom of the page. They connect to Facebook, Instagram, X and Tik Tok. These links are effective because they let customers see updates, pictures and events. They also make the company look active and modern. For a foreign student like me, the social media pages help me understand the atmosphere and activities better.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
 The services are shown clearly on the website with big pictures and short titles. Customers can see activities like bowling, arcades, parties and food on the homepage. Each service has its own page with simple information. The ‘Book Now’ button also helps customers understand what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: 
The company links to Trustpilot where customers can read reviews. The reviews are recent because Trustpilot shows dates and new comments from customers. The website itself does not display reviews so users must visit Trustpilot to see them.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The website uses bright images and clear information to show a fun and high-quality experience. There are many activities in one place which feels professional and exciting, easy to book and a good night out for families or groups.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices are shown on the deals and booking pages. The prices seem fair because customers get bowling, food or games together. The website explains what is included, so the cost feels reasonable for the quality of the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling 

	
	2.Ten Pin Bowling 

	
	3. Bowling near me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer
Yes, when I type the search words into Google the Tenpin website appears in the top results. It usually shows on the firs page, often in the top three links. This means the website is easy to find and has good search visibility, it helps customers reach the company quickly without scrolling or searching for a long time.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:
Yes, I believe websites are still very important for modern UK businesses. A website helps customers find information quickly, such as opening times, prices, locations, and other services. Many people search online before visiting a place, so website make the business look professional and trustworthy. It also allows customer to book online at any time. Even if a company uses social media, a website gives clearer and more detailed information which helps customers make decisions. The Tenpin website shows how companies use websites to present services clearly (Tenpin ,2025).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My recommendation is for the company to add an accessibility page. The Tenpin website does not clearly explain support for people with disabilities, such as lighting options or wheelchair access which some customers may need. Adding this information would make the website easier and more inclusive for everyone to use. Reviews also report that customers sometimes struggle to get clear information online, so this improvement could help the company offer better service (Trustpilot,2025).
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