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Task 1 – Concept Map
Create a concept map that outlines the relationship between creativity, value creation, and health and social care improvement. Within the concept map explain how these concepts interact in a health and social care context (250 words).
Relations between HSC improvement value creation and Creativity 


Creativity 

Creativity helps staff think differently, solve problems, and design new ways of supporting people. It improves wellbeing by reducing stress and helping people feel understood (Abraham, 2015; Mental Health Foundation, 2020). Creative tools, like child‑friendly medical toys, reduce fear and make care more personal. 

Value Creation 
HSC Improvement

Health and social care improves when services become safer, kinder, quicker, and more equal. Creativity offers new solutions, while value creation uses resources wisely. Together, they support fair, effective, long‑term wellbeing (Pink, 2011)
Value creation- giving people the best outcomes with the resources available. Fairness, quality, and person‑centered care. Creative ideas add value by improving experiences and reducing anxiety. Motivation also supports value, as motivated staff try new approaches (Ryan and Deci, 2000)





Improved Support 

Motivation 
Value includes fairness, quality, person‑centred care, and using resources wisely. Motivated staff are more likely to create value because they try new ideas and work with purpose (Ryan and Deci, 2000).

Overcome Challenges 
Creativity helps people express emotions, reduce stress, and feel more confident. It supports wellbeing and helps staff design care that feels personal and comforting (Mental Health Foundation, 2020).


Improvement happens when services become safer, kinder, quicker, and more equal. Creativity and value creation help services respond to challenges such as long waiting times, anxiety, and unequal access.






Example:

Example:
Example:
Child‑friendly tools like Pre Med‑Prep reduce fear before medical procedures by turning scary experiences into playful ones. (Abraham, 2015).

For example, sensory‑based innovations help people feel calmer and more supported during care (Pink, 2011).

Dementia Water Candy helps people with dementia stay hydrated in a safe and enjoyable way. This improves wellbeing. 



Task 2 - Self-Reflection of Group Activity
Complete a self-Reflection on the Convergent/Divergent paperclip thinking class activity using a reflective model (250 words, 1 source)
Using Gibs Reflection Model 
Description 
In this activity, I worked with Mercy, Antonio and Ruth to generate as many uses as possible for a paperclip. One idea we created was shaping the paperclip into my name and adding small love hearts to represent Valentine’s Day. This linked to the idea of being resourceful by ‘using what you have (Williams et al 2021)
Feelings 
At first, I felt a bit unsure because I didn’t know how many ideas we would come up with. As we continued, I felt more confident and enjoyed the creativity in the group. I also felt proud that my idea and name became part of the final design.
Evaluation 
Overall, the activity went well. We didn’t produce a huge number of ideas, but the ones we had were meaningful and creative. I contributed by suggesting the Valentine’s theme and helping shape the idea. We could have pushed ourselves to think of more unusual uses, but we worked well together.
Analysis 
This task helped me understand divergent thinking, which involves generating lots of possible ideas in a free‑flowing way. When we later chose the most realistic idea, we used convergent thinking, which focuses on selecting the best solution. The activity also showed resourcefulness, which is ‘finding quick and clever ways to overcome difficulties’
Conclusion 
I learned that creativity could come from simple materials and that teamwork helps ideas grow.
Action Plan 
Next time, I want to contribute more ideas during the divergent stage and think more critically during the convergent stage and maybe think of harder things we could do. [image: ] 



Task 3 - Case Study of a UK innovation
Write a concise case study analysis of an innovative project or initiative within the NHS or UK social care. Focus on how creativity was used to drive change and the value it created for patients or service users (400 words, 2 sources).
NHS AT HOME ANALAYSIS 
An excellent illustration of how innovation could help health and social care in the UK is the NHS at Home remote monitoring program. It is notable that currently the  NHS are dealing with significant issues like high demand, staff shortages, and long queues, as was shown in the Week 3 PowerPoint. Especially for those with chronic illnesses, traditional care approaches are finding it difficult to keep up. The aim of NHS at Home was to discover a new, flexible way to assist patients without constantly needing them to visit a hospital.
Creativity played a vital role in shaping this idea. The NHS, instead of relying on regular in‑person appointments used digital tools and home‑based monitoring devices to keep track of patients’ health. This was a pivotal creative shift because it re-pathed the patient journey. Rather than waiting for a health care emergency or crisis the service allowed health care professionals to check on patients daily through real‑time, and up-to-date records. As explained in the Week 3 PowerPoint, creativity in health and social care often means looking at problems from a new angle and using existing tools in ways that may prove. NHS at Home did exactly this by combining technology with personalised support.
This was done through the use of remotes learning. Patients were offered, devices to figure out blood pressure, oxygen levels, and heart rate. Healthcare teams were able to access this information directly so they could intervene early if something sounded off. Patients felt more comfortable managing their medical conditions at home and fewer visits to the hospital, this was especially convenient through the Covid 19 Pandemic.
 The scheme reduced the number of hospitals stays for individuals with chronic cardiac diseases by 20%, according to the data presented in the PowerPoint (Imperial College Healthcare NHS Trust, 2024). This shows the idea reduced the strain on NHS resources while also enhancing patient outcomes.
NHS at Home further  creates value in several of ways. It vastly improved patients' convenience, independence, and mental well-being.. Time was saved, demand for healthcare was decreased, and the healthcare professionals were able to concentrate on patients in need of urgent treatment for the NHS. This is similar with the person-centred approach emphasised in the Week 3 PowerPoint, which emphasises how creativity must improve service users' experiences and quality of life (Vats, 2024).
Overall, NHS at Home highlights how straightforward yet innovative ideas may result in significant improvements in care, increasing the effectiveness of services and providing patients with more personalised support.






















Task 4 - Research Task
Identify a current issue in health and social care (e.g. e.g., mental health stigma, access to care for vulnerable populations). Find two pieces of academic research (journal articles) that explain the reason for this problem. Paraphrase the findings of each article (300 words, 2 sources).
Youth vaping has become a major health and social care concern in the UK, with rising numbers of young people using disposable vapes and being exposed to nicotine at an early age. Two recent pieces of academic research help explain why this problem is increasing and what factors are driving it.
The first study, Dowrick et al. (2025), explored how young people understand vaping within their communities. The researchers worked with a local authority public health team and carried out four focus groups with young people aged 13 to 23. Their findings showed that vaping is strongly shaped by social influences. Many young people described vaping as something that “everyone does,” especially within friendship groups. Social media also played a major role, with platforms like TikTok and Instagram making vaping appear normal, fun, or harmless. Young people said that bright colours, sweet flavours, and well‑known vape brands made vaping more appealing, especially to younger teens. Another key issue was confusion about health risks. Many participants were unsure about the harms of vaping or the legal rules around buying vapes. Some believed vaping helped them cope with stress or difficult emotions. The study concluded that young people need clearer information, better support in schools, and stronger regulation to reduce access and appeal.
The second source, the 2025 UK Government Landmark Study on Youth Vaping, also highlights why vaping has become so widespread. This large‑scale research project will follow 100,000 children aged 8 to 18 over ten years to understand the long‑term health effects of vaping. Early findings show that youth vaping has risen sharply, with one in four 11‑ to 15‑year‑olds having tried a vape. The study suggests that young people are attracted to vaping because of flavours, packaging, and the belief that it is safer than smoking. However, the research also warns that young people’s lungs and brains are still developing, meaning they may be more vulnerable to harm. The government notes that many young people do not fully understand the risks, and that mixed messages from adults, shops, and social media add to the confusion.
Together, these two studies show that youth vaping is driven by peer influence, social media, appealing flavours, and a lack of clear information about health risks. Both studies highlight the need for stronger education, better support services, and tighter regulation to protect young people’s health and wellbeing.

















Task 5 - Podcast
Record a two-minute Podcast introducing your idea for component 2 using https://www.rev.com/onlinevoicerecorder The MP3 audio must be downloaded and embedded as a file (see guidance video on how to do this here: https://www.youtube.com/watch?v=D21isId0agw) or an accessible OneDrive link if using a chromebook (make accessibility – anybody) before inserting into your portfolio. Check the accessibility of the link before submitting.
Please refer to week 4 & 6 content.
















Task 6 - NHS Leadership Framework Analysis
Write a short summary (200 words) explaining the key components of the NHS Leadership Framework. Then, choose one component and describe (150 words) how a leader might use it to encourage creativity and improve care in the NHS (2 sources).
Please refer to week 7 content.
200 words 
In Week 7, we learned that the NHS Leadership Framework is designed to guide leaders in delivering safe, high‑quality and person‑centered care. The framework is built around seven key components that help leaders understand how to act, communicate, and make decisions in a complex health system.
Demonstrating Personal Qualities, which entails being self-aware, introspective, truthful, and dedicated to learning, is the first component. The second is Working with Others, where leaders develop positive relationships, promote teamwork, and establish trust. The third is Managing Services, which means organising resources, planning, and ensuring that employees can safely meet standards. The fourth is Improving Services, which emphasises creativity, learning from errors, and prioritising patient safety. Setting Direction is the fifth, where leaders use evidence and an understanding of the broader context to make well-informed decisions. "Creating the Vision," the sixth step, is about providing individuals with a clear and meaningful path. In the end but not least, delivering the strategy includes carrying out plans, managing risks, and producing outcomes over the long term.
These elements connect to more general leadership ideas from the slides, such as ethical leadership, which supports justice and trust in care settings, and transformational leadership, which promotes motivation and positive change (Bass, Avolio & Atwater, 1996).
150 words
The Improving Services part of the NHS Leadership Framework focuses on making care safer, better, and more effective. A leader can use this area to encourage creativity by giving staff chances to share ideas and try new ways of working. For example, they might hold short meetings where the team talks about problems and suggests solutions. They can also look at patient feedback or incidents to see what needs improving.
A good leader creates a workplace where staff feel safe to speak up without being judged. This links to transformational leadership, which motivates people to think differently and be open to change (Bass, Avolio & Atwater, 1996). Ethical leadership also helps because it builds trust and fairness, which makes staff more confident to share ideas (Franczukowska et al., 2021).
By supporting new ideas, offering training, and recognising good work, the leader helps the team improve care and find creative solutions.

















Task 7 - Self-Reflection Journal Entry
Write a short journal entry about what you learned in this module. Focus on how your understanding of creativity and value creation withing H&SC has changed and how it has informed your professional practice (200 words).
Please refer to week 9 content.
Referring to the week 9 content. This module changed the way I see creativity in health and social care, but in a way I didn’t expect. I used to think creativity meant being artistic or coming up with “big ideas,” but now I understand it as noticing possibilities that others walk past. Week 9 explained that creativity is the process of generating new, unique, and original ideas, and I realised that even small shifts in thinking can create value for the people we support.
What stood out to me most was the link between creativity and innovation. Creativity is the spark, but innovation is what turns that spark into something real. In a sector facing workforce pressures, rising demand, and limited funding, this connection feels more important than ever. It made me see that value creation isn’t always about money - sometimes it’s about improving communication, reducing stress for a service user, or finding a simpler way to deliver care.
This module has made me more intentional in my practice. I now pause and ask myself, “What else could I do here?” -  a question inspired by the reflective cycle we studied. It’s helped me become braver, more curious, and more open to trying new approaches that put people at the centre.
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