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A strong feelingderiving from one's circumstances, mood, or relationships

“thers
E m Ot I O n Instinctive or intuitive feeh@dlstmgmshed from re;onlng or
- . ’
knowledge '
-~ ‘. ‘ .\‘ Phenomena of the miy, anger, joy, fear, or sorrow associated with

physical sympto
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-
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A strong feeling of wanting to have something or wishing for something

D e Si reé*' to happen.

Require (something) because it is essential or very important rather than

; N e e d :/ just desirable.

Be necessary.



Human —

— Emotion

Desire

— Need

—

S

Attraction

Survival



Jacques Lacan
(1901-1981)

* Desire and lack

objet a
* The big Other
* Name-of-the-father
* Law of the phallus
* Floating signifier
* Oedipus complex

* Mirror phase
* Imaginary, Symbolic and Real

The Cambridge Companion to Lacan
Miller, P. (2004) : https://librarysearch.uwtsd.ac.uk/permalink/44WHELF_UWTSD/1ir6fgh/cdi_proquest_journals 213981272


https://librarysearch.uwtsd.ac.uk/discovery/fulldisplay?docid=cdi_proquest_journals_213981272&context=PC&vid=44WHELF_UWTSD:44WHELF_UWTSD_VU1&lang=en&search_scope=MyInst_and_CI&adaptor=Primo%20Central&tab=Everything&query=any%2Ccontains%2Cthe%20cambridge%20companion%20to%20Lacan&offset=0
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*Ego: conscious self

*Super-ego: conscience/guilt

e|d: Instinctual drives
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Ferdinand de Saussure:

a science of signs 0 % = &
Language is: . . |

- a system

- social

- a system of signs

- a series of differences



The structure of the sign

signified
(the mental concept)
signifier
(a woed, sound, image, etc.)




Lacan privileges the signifier
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“The unconscious is structured
like a language.”

“The unconscious is the discourse
of the other.”



Three orders of consciousness




Desire and Lack

The search for objet a
(the object-cause of desire)

a = ‘autre’ (other)



. “ “Man’s desire
N is the desire
X of the Other”
(Lacan, Seminar XI, p.235).
Q


http://aax-us-east.amazon-adsystem.com/x/c/Qr6rO3H4ZndV8v3SzRgHBloAAAFfbQ7-qwEAAAFKAasvQrg/https:/assoc-redirect.amazon.com/g/r/http:/www.amazon.com/gp/product/0393317757/ref=as_at/?imprToken=OFqwKfeW7oFtnFv-bXatGg&slotNum=0&ie=UTF8&camp=1789&creative=390957&creativeASIN=0393317757&linkCode=w61&tag=lacan-20

oy - e—

b “The object of man’s desire, and we are not the first to say this, is
e essentially an object desired by someone else. One object can
become equivalent to another, owing to the effect produced by this
intermediary, in making it possible for objects to be exchanged and
compared. This process tends to diminish the special significance of

any one particular object, but at the same time it brings into view

the existence of objects without number”

*

4
g

. (Lacan, ‘Some Reflections on the Ego’, International Journal of Psycho-Analysis, 34, 11-17; reproduced ‘
9 in Furman and Levy (eds), Influential Papers from the 1950s, Karnac, 2003, p.295 — 296).
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Desire IS: -
F.A
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essentially a desire for recognition from the ‘Other’

for the thing that we suppose the Other desires =
the thing that the Other lacks.




What do you desire?



“Cultural capital”




“Social subjects”




Mary Douglas &
Baron Isherwood

(1979)

The significance of consumer goods seen in
terms of social forces that extend beyond the
individualistic desire to assert one’s status

- THE WORLD OF GOODS

{ TOWARDS AN ANTHROPOLOGY OF CONSUMPTION




Mary Douglas &
Baron Isherwood

(1979)

Goods are ritual adjuncts, [and] consumption
is a ritual process whose primary function is
to make sense of inchoate flux of events”
(1979:39)

- THE WORLD OF GOODS

{ TOWARDS AN ANTHROPOLOGY OF CONSUMPTION




Douglas &
Isherwood
(1979):

A house is not
merely “a
machine for
living”

Le Corbusier Villa Savoye (1931)



POLICE.UK Find your neighbou

< . B

T3 T S 2 : NS RcEon _-/Bonvmat

{:J‘ﬁﬁ&menw)
& reported in August 2017

o

Douglas &
Isherwood

: (1979):
| L A house is nhot
'alley Tennant  ¢pe mere|y ”a
e~ ill |
d = machine for
Sketty A !
= living

/D
MR

LSS | SEEE © Mapbox, ® OpenStreetMap




' Douglas &
Isherwood
(1979):

A house is not
merely “a

machine for
living”







Herbert Marcuse (1964:9) ONE-
DIMENSIONAL
MAN

“The people recognise themselves
in their commodities; they find
their soul in their automobile, hi-fi by Herbert Marcuse
set, split —level home, kitchen
equipment.”




Q Selican Back |
Erving Goffman (1959:22) The Presentation
Everyday Life

Erving Goffman

The role of material possessions and

surroundings in the process of self-
recognition




“The desire is
not to be unique
in the sense of
total self—
reliance or even
social
disconnection,
but to achieve
social status,
acceptance, and
a sense of
belonging
through the
projection of
individuality”

(Jens, 2009:331)
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Cute, Quaint, Hungry and Remantic

Daniel Harris wo

... expresses the discontent of a
culture trapped in an eternal
present, one in which everything is
brand new, squeaky-clean,
packaged in styrofoam peanuts
and shrink-wrapped. (2001, 35).

Yanield Neariis




DIY
distressed jeans
IN 5 EASY STEPS

TYPES

Pick 3.5 arcas that
you wanl 1o distress
and mark them,

Cut & small hole
an the mark,

Insert & hard board
under the haole.

Distress the hole
with sandpager and a
secam ripper. Repeat
for all holes.

Run them through
the wash to finalize
the locok,

E — 0O o<

BUY ONE,
GET ONE

50% OFF

| Select Men's Jeans
Featuring Levi's

SHOP NOW



DO Nd ‘d N OrNMAan — emotional Design (2004)

How can designers improve how things work?
Products that make people happy work better

3 ways good design makes you happy: -

Visceral
Sub-conscious
Emotional Design Behavioral

Reflective ==
Super-ego

https://www.ted.com/talks/don norman on design and emotion

From 6:41 By the suthar ot The Desigmnat.
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https://www.ted.com/talks/don_norman_on_design_and_emotion
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Jonathan Chapman —

Emotionally Durable Design (2009)

e Narrative: users share, and develop, a
unique personal history with the product.

e Consciousness: products are perceived as
autonomous and in possession of their own
free will.

e Attachment: users feel a strong emotional
connection to a product.

® Fiction: the product inspires interactions
and connections beyond just the physical
relationship.

e Surface: the product ages gracefully and
develops character through time and use.
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MEANINGFUL
Jonathan Chapman — STUFF

Meaningful Stuff: Design that Lasts (2021)

Meaningful Stuff: Design that Lasts (MIT
Press, 2021) calls for better not more
found in a "design sensibility that
increases the quality and longevity of our
relationships with products and
demonstrates why design can—and
must—Iead the transition to a sustainable
future.”

He writes of envy as a marketing tool

JONATHAN
CHAPMAN




I he Romantic Fthic
(‘///(///’(’ \} ‘H'H (//‘
Viodern Consumerism

Colin Campbell

‘pleasurable fantasy’

Objects of Desire: ‘Such Stuff’ BBC Radio 4 (2016)
https://www.bbc.co.uk/sounds/play/b07x2s1r
From 3:37 — 8:03 (Link to series on Moodle)



https://www.bbc.co.uk/sounds/play/b07x2s1r
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- ROTATED TO MOST ATTRACTIVE ANGLE
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‘pleasurable fantasy’



Dieter Rams Principles

Products fulfilling a purpose are like tools.
hey are neither decorative objects nor

works of art. Their design should
therefore be both natural and restrained

to leave room for the user’s self-
expression.

(Dieter Rams 10 Principles for Good Design)



Communication




Guilt & Need

What's the point of designing something
gorgeous and useful if it makes us feel guilty,
because we know that it's ethically or

environmentally irresponsible?  (rawsthorn, 2008)




What is a luxury Item?




What is a luxury Item?

For 99% this is a luxury Item
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Storytelling

S .. .+ 2000000000000 00000%0

Those who tell the stories rule society

(Plato)
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https://www.ted.com/talks/stefan_sagmeister_shares_happy_design




Found Objects

* Ron Arad Associates The Rover Chaire 1981 uses the Readymade.

* 'Clip from The Genius of Design: Objects of Desire', The Genius of
Design, Objects of Desire, 19:00 04/06/2010, BBC2 England, 60 mins.

00:09:32-00:11:25.
https://learningonscreen.ac.uk/ondemand/index.php/clip/101768
(Accessed 10 Aug 2017)



https://learningonscreen.ac.uk/ondemand/index.php/clip/101768

Sylvie
Fleury

Chanel Shopping Bag, 2008
Painted bronze

157/10%x 19 7/10 x4 3/10 in
40x50x 11 cm

Edition of 8

CHANEL



Sylvie
Fleury

Insolence, 2007
Mixed Media,
Shopping Bags with
content

16 7/10 x 44 1/2 x 35
2/5 in

42.5%x 113 x90 cm
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‘Essential viewing for cinephiles of
course, but also for anyone interested in

the enduring power of cinema to shape
~ our desires and fuel our dreams’

Gu e e e Loy

Recommended viewing for an
entertaining and informative
reading of Lacan in relation to
cinema.

Recommended visit for

background information on
Freud’s ideas and life.
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Concept This work explores.....
Context |n relation to .....
Focus With a focuson .....
Method By means of .....



