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CHAPTER I
[bookmark: _Toc218192393]INTRODUCTION
[bookmark: _Toc218192394]1.1 Background and Context
The financial behaviour of young people has become a progressively important area of academic and policy concern, particularly in the context of rising living costs, expanding access to credit, and rapid advancements in digital financial services (Ghorai, 2025; Sabri et al., 2021). It refers to the way individuals manage their financial resources, including saving, spending, budgeting, borrowing, and investing. These behaviours are especially significant for postgraduate students, who are transitioning toward greater financial independence, assuming increasing professional responsibilities, and planning for their long-term financial futures (Rowiya, Makhdalena & Indrawati, 2024; Money Matters, 2025).
Behavioural finance research has challenged the classical assumption of fully rational financial decision-making, emphasising instead the part of psychological, social, and relative factors in shaping financial choices (Lusardi & Mitchell, 2014; Sabri et al., 2021). Among these social factors, peer influence identified as a particularly important element of financial performance among young people. Empirical studies suggest that peers shape financial behaviour by acting as sources of information, mechanisms for social comparison, and channels for normative influence (Alshebami & Aldhyani, 2022; Yulfani & Afdal, 2025). For instance, research on saving behaviour indicates that positive peer influence is associated with higher saving levels among students (Naiborhu & Damayanti, 2022; Alshebami & Aldhyani, 2022).
The growing use of social media and digital communication technologies has further intensified these dynamics by increasing exposure to peers’ consumption patterns, lifestyles, and financial opinions (Chen Nie, 2023). Such exposure facilitates social comparison and normative conformity, which can encourage both responsible and risky financial behaviours. Therefore, understanding the mechanisms through which peer influence operates is essential for promoting sound financial practices and refining the overall financial well-presence of postgraduate students and young adults (Sabri et al., 2021; Yulfani & Afdal, 2025).


[bookmark: _Toc218192395]1.2 Financial Behaviour and Peer Influence
Peer influence is the process by which friends, classmates, and other members of a person's social group change their financial attitudes, beliefs, and behaviours. This influence occurs through financial discussions, social pressure to conform to group norms, and observation and imitation of peers’ financial practices (Alshebami, 2022). International research consistently demonstrates that peers play a crucial role in shaping saving habits, spending patterns, budgeting practices, and investment decisions among university students.
Peers who demonstrate responsible financial behaviors, such consistent saving and meticulous budgeting, might inspire others to follow suit. Conversely, peer pressure to conform to lifestyles or consumption standards may lead students to overspend or engage in financially risky behaviour (Jamal, Ramlan, Karim & Osman, 2015). As a result, peer groups can act as both positive and negative influences on financial decision-making.
Within the Nepalese education context, an increasing number of students have access to digital banking services, mobile payment systems, online trading platforms, and consumer credit. However, formal financial education remains limited, leading many students to rely on informal sources of financial knowledge, particularly their peers (Adhikari, 2025). Digital financial literacy has also been identified as an important factor influencing students’ financial behaviour, highlighting the role of peer interactions within digital platforms in shaping financial decisions (Adhikari, 2025). Understanding the postgraduate context and the role of peer influence is therefore essential for gaining insight into the financial responsibilities and decision-making processes of young adults.
[bookmark: _Toc218192396]1.3 Problem Statement
Despite growing awareness of financial literacy and money management among young people, limited empirical research has focused on impact of peer influence in forming financial behaviour in Nepal. Existing studies predominantly examine financial literacy, parental influence, or general youth behaviour, with much of the research concentrated in the Kathmandu Valley (Adhikari, 2025; Bhattarai, 2023). Consequently, there is limited understanding of how peer dynamics influence the financial behaviours of postgraduate students in other academic centres, such as Pokhara (Adhikari, 2025).
Postgraduate students represent a distinct group, as they often manage their own income, make independent financial decisions, and plan for future investments or career-related expenses. At the same time, they remain embedded within strong peer networks that influence financial attitudes, consumption norms, and decision-making patterns (Jamal, Ramlan, Karim & Osman, 2015). 
Without empirical support on how peer influence affects saving, spending, budgeting, and investment behaviour, policymakers, educational institutions, and financial service providers lack the information necessary to design effective interventions. This study seeks to address this gap by systematically observing the impact of peer influence on the financial behaviour of postgraduate students in Pokhara, Nepal (Adhikari, 2025; Alshebami, 2022).
[bookmark: _Toc218192397]1.4 Research Objectives and Questions
Aim
To investigate how postgraduate students behave financially in relation to their peers in Pokhara, Nepal.
Research Objectives
1. To measure the level of peer influence experienced by postgraduate students in Pokhara in relation to their financial decisions.
2. To identify prevailing financial behaviours, including saving, spending, budgeting, and investing, among postgraduate students in Pokhara.
3. To examine the relationship between peer influence and financial behaviour among postgraduate students.
4. To assess how different dimensions of peer influence  peer communication, peer pressure, and peer modelling affect specific financial behaviours.
Research Questions
1. What is the extent of peer influence on financial decision-making among postgraduate students in Pokhara?
2. What financial behaviours (saving, spending, budgeting, investing) are most prevalent among postgraduate students in Pokhara?
3. Is there a statistically significant relationship between peer influence and financial behaviour among postgraduate students in Pokhara?
4. How do different dimensions of peer influence individually affect specific financial behaviours?
[bookmark: _Toc218192398]1.5 Hypotheses
H1: Peer influence is significantly associated with the overall financial behaviour of postgraduate students.
H2a: Peer communication is positively associated with saving behaviour.
H2b: Peer communication is positively associated with budgeting behaviour.
H2c: Peer pressure is negatively associated with responsible spending behaviour.
H2d: Peer modelling is positively associated with investment behaviour.
H3: Peer influence significantly predicts financial behaviour when controlling for demographic factors such as age, gender, income, and program type.
[bookmark: _Toc218192399]1.6 Theoretical Framework
Social Learning Theory (Bandura, 1977)
According to the social learning theory, people pick up behaviours through social settings, imitation, and reinforcement. Behaviour is shaped not only by personal experience but also by observing others, particularly peers whose actions are perceived as rewarding or socially accepted.
In the context of this study, postgraduate students may observe peers’ financial practices such as saving regularly, spending on lifestyle goods, or investing in digital platforms and replicate these behaviours. Peer approval and group norms reinforce these practices, shaping financial decision-making.
Theory of Planned Behaviour (Ajzen, 1991)
According to the Theory of Planned Behavior, attitudes, subjective norms, and perceived behavioral control all influence behavior. Peer influence is closely aligned with subjective norms, which reflect perceived social expectations. This theory complements Social Learning Theory by explaining how peer norms translate into intentional financial behaviour.
Together, these assumptions provide a robust framework for identifying how peer interaction, pressure, and modelling influence financial behaviours among postgraduate students.
[bookmark: _Toc218192400]1.7 Significance of the Study
Theoretical Significance
This study contributes to the area of behavioural finance and education by incorporating peer effects into different financial practices within a Nepalese postgraduate context. It expands the application of Social Learning Theory and Theory of Planned Behaviour to account for financial decision-making among young adults enrolled in further or higher education.
Practical Significance
The findings can help universities, banks, and policymakers develop targeted programs for educating people financially and for interventions within a peer group setup. Understanding peer dynamics will help us effectively promote good saving, budgeting, and investment practices among young professionals.
[bookmark: _Toc218192401]1.8 Structure of the Report
Chapter 1 presents the introduction, research problem, objectives, hypotheses, and theoretical framework.
Chapter 2 Reviews relevant global and Nepal-specific literature.
Chapter 3 Outlines the research methodology.
Chapter 4 Presents the results and analysis.
Chapter 5 Discusses findings in relation to theory and prior studies, while
Chapter 6 Concludes with recommendations and directions for future research.




[bookmark: _Toc218192402]CHAPTER II
[bookmark: _Toc218192403]CRITICAL LITERATURE REVIEW
[bookmark: _Toc218192404]2.1 Introduction
Financial behaviour among students has attracted growing scholarly attention due to its implications for individual financial well-being, broader economic stability, and long-term socio-economic development (Lusardi & Mitchell, 2023; OECD, 2024). In recent years, research has moved beyond traditional rational economic models to incorporate behavioural and social perspectives, recognising that financial decisions are embedded within social contexts rather than made in isolation (Gennaioli et al., 2024; Xiao & O’Neill, 2023). These approaches emphasise the role of social environments, norms, and interpersonal interactions in shaping financial attitudes and behaviours. Among the various social determinants, peer influence has emerged as a particularly significant factor during young adulthood and higher education, a stage marked by increasing financial independence alongside heightened susceptibility to social pressure (Shim et al., 2023; Khalil et al., 2024).
This chapter critically reviews the existing literature on financial behaviour with a specific focus on peer influence, drawing on both global studies and research conducted in the Nepalese context. Empirical studies indicate that peers significantly influence students’ saving, spending, and budgeting behaviours through social learning, comparison, and shared financial norms (Sabri et al., 2023; Ali et al., 2024). Evidence from Nepal further suggests that peer influence, alongside financial literacy and parental background, plays an important role in shaping students’ saving behaviour, although its magnitude varies across socio-cultural settings (Thapa & Jha, 2022; Thapa et al., 2025). The chapter is organised into three main sections: global literature on financial behaviour and peer influence, studies in the Nepalese context, and a critical discussion of gaps and limitations that justify the need for the present study.
[bookmark: _Toc218192405]2.2 Financial Behaviour in the Global Context
2.2.1 Concept and Dimensions of Financial Behaviour
Behavioral economics is concerned with the actual financial activities that people undertake using money, such as saving, spending, allocating, borrowing, and investing (Devender et al., 2025; Ibrahim et al., 2025). Lately, research finds that financial outcomes are not only determined by financial knowledge; aspects such as behavioral and social influences, digital financial literacy, as well as peer activities are also important (Baloch, Ali and Audi, 2025; Rizwan et al., 2025). With the increasing digital lifestyle these days, the way people manage money is also increasingly driven by digital financial behaviors—m-commerce, e-payments, as well as investment through digital platforms (Anwar, 2025). When it comes to financial planning and budgeting, personal attitudes and the overall social-tech environment have also become important factors.
Most scholars typically classify financial practices into four broad domains: savings behavior, spending behavior, budgeting or financial planning, and investment behavior (Jhonson et al., 2023; Devender et al., 2025). Savings behavior presents a sense of financial forethought and self-restraint. Spending behavior mostly relates to impulsiveness and the life choices made by the young (Ghorai, 2025). Budgeting represents financial planning and self-control, and investment behavior shows the level of risk and financial foresight, particularly in online financial environments where information and availability influence financial choices (Rizwan et al., 2025; Baloch, Ali & Audi, 2025).
2.2.2 Peer Influence and Financial Decision-Making
Peer influence refers to the impact that individuals within a social group exert on one another’s attitudes and behaviours. In the context of financial behaviour, peers influence financial decisions through information sharing, social comparison, conformity pressures, and behavioural modelling (Serido et al., 2013; Tang and Baker, 2016). Consistent with Social Comparison Theory, individuals evaluate their own behaviours by comparing themselves with others, particularly in situations where objective standards are unclear (Festinger, 1954). Recent empirical studies demonstrate that peer discussions about money and shared financial experiences enhance financial awareness and encourage positive behaviours such as saving and planning among students (Shim et al., 2015). Conversely, peer pressure has been shown to contribute to excessive consumption, higher debt levels, and lifestyle inflation, particularly in university settings where social belonging is highly valued (Gentina, Tang and Gu, 2018). Peer modelling also plays a significant role in shaping financial behaviour, as individuals tend to emulate peers who appear financially successful or socially rewarded, reinforcing both positive and negative financial habits (Ali, Rahman and Bakar, 2024).

2.2.3 Role of Social Norms and Digital Platforms
The expansion of social media has amplified peer influence on financial behaviour. Platforms such as Instagram, Facebook, and TikTok expose users to curated lifestyles and consumption patterns, intensifying social comparison and normative pressures that contribute to impulsive spending behaviours among young adults (Huang et al., 2022; Andreassen et al., 2017). At the same time, digital platforms can promote positive financial engagement; online social networks and digital communities have been shown to facilitate information exchange and enhance financial literacy, investment awareness, and budgeting behaviours (Chen et al., 2021). This dual role highlights the complexity of peer influence in modern financial contexts, where social exposure can both encourage consumption and support informed financial decision-making.
[bookmark: _Toc218192406]2.3 Financial Behaviour and Peer Influence in the Nepalese Context
2.3.1 Financial Behaviour among Nepalese Students
Studies on financial behaviour in Nepal remain limited compared to global literature. Existing research primarily focuses on financial literacy, saving habits, and the adoption of digital financial services among youth (Acharya & Rajkarnikar, 2025; Thapa, Chaulagain & Paudel, 2025). Recent evidence suggests that Nepalese university students demonstrate varying levels of financial knowledge and saving behaviour, with formal financial planning relatively weak and a tendency to rely on informal methods and personal experience. Moreover, while digital financial services such as mobile wallets and online banking are gaining popularity among students, many lack confidence and effective skills to use these tools for comprehensive financial management (Adhikari, 2025). As a result, students’ financial decisions are frequently shaped by social and informal influences rather than formal financial advice or structured financial education, pointing to the ongoing need for enhanced financial literacy and behavioural support interventions in Nepalese higher education.
2.3.2 Peer Influence in Nepalese Higher Education
There have been a few studies on peer effects conducted among the residents of Nepal that have largely focused on the effect of peers on school grades and daily activities; however, these studies have sparsely focused on peer effects on financial matters related to academics. However, the findings we have managed to accumulate do indicate that peer effects do tend to have a certain effect on the way the youths of Nepal think about money and the manner they behave around the same. According to studies focusing on the impact of peers among students enrolled in schools within the Kathmandu Valley, peer effect, together with parents and financial education, does have a certain effect on the savings habits of the students, which means that peer interaction does have a certain impact on the financial behaviors of the students (Thapa, Jha, & Paudel, 2022). Similarly, studies conducted among the youths using primary sources have also highlighted that the savings behaviors among the youths have certain peer effects associated with them and that the financial behaviors among the youths are not independently conducted, as they are influenced by peers and other social factors that seem to be encompassed within the social network that the youths are associated with (Dahal, 2022). These findings seem to indicate that the youths do discuss money and financial matters among themselves, which helps to promote the social behaviors associated with money among the youths. Nonetheless, these findings may not be realistic and may not apply to different locations such as Pokhara, as the economic influences among the location are different.
2.3.3 Inconsistencies and Contextual Gaps
Some Nepal-based studies report that peer influence has a limited effect on financial behaviour when compared to factors such as income level and parental guidance. These inconsistencies may be attributed to differences in sample characteristics, educational levels, and methodological approaches. Notably, postgraduate students are often excluded from such analyses, despite their higher financial autonomy and exposure to professional peer networks.
[bookmark: _Toc218192407]2.4 Theoretical Perspectives on Peer Influence and Financial Behaviour
2.4.1 Social Learning Theory
Social Learning Theory (Bandura, 1977) posits that individuals learn behaviours by observing others and replicating actions that are socially rewarded. In financial contexts, students may imitate peers’ saving, spending, or investment practices, especially when such behaviours are perceived as successful or socially approved.
2.4.2 Theory of Planned Behaviour
The Theory of Planned Behaviour (Ajzen, 1991) explains behaviour as a function of attitudes, subjective norms, and perceived behavioural control. Peer influence is closely aligned with subjective norms, shaping individuals’ intentions to engage in specific financial behaviours such as saving or investing.
2.4.3 Integration of Theories
By integrating Social Learning Theory and the Theory of Planned Behaviour, this study captures both behavioural imitation and intentional decision-making processes. This dual framework provides a comprehensive lens for analysing how peer communication, pressure, and modelling influence financial behaviour among postgraduate students.
[bookmark: _Toc218192408]2.5 Research Gaps
The literature reveals several gaps. First, there is limited empirical research on peer influence and financial behaviour in the Nepalese context, particularly outside Kathmandu Valley. Second, most studies focus on undergraduates or general youth populations, neglecting postgraduate students. Third, financial behaviour is often examined in isolation rather than as a multidimensional construct. Finally, few studies adopt a theory-driven quantitative approach to test relationships between peer influence dimensions and specific financial behaviours.
This study addresses these gaps by focusing on postgraduate students in Pokhara and adopting a multidimensional, theory-driven quantitative framework.
[bookmark: _Toc218192409]2.6 Conclusion
This chapter reviewed global and Nepal-specific literature on financial behaviour and peer influence. While existing studies highlight the importance of social factors in shaping financial decisions, significant contextual and methodological gaps remain. These gaps justify the need for the present study, which seeks to provide empirical evidence on the role of peer influence in shaping the financial behaviours of postgraduate students in Pokhara, Nepal.



CHAPTER III
[bookmark: _Toc218192410]METHODOLOGY
[bookmark: _Toc218192411]3.1 Introduction
This chapter outlines the methodological approach adopted to examine the impact of peer influence on the financial behaviours of postgraduate students in Pokhara, Nepal. It describes the research philosophy, design, sampling strategy, data collection instruments, and analytical techniques. Ethical considerations and study limitations are also discussed to ensure transparency and methodological rigor.
[bookmark: _Toc218192412]3.2 Research Philosophy
This study adopts a positivist research philosophy, which assumes that social phenomena can be objectively measured and analysed using quantitative methods. Positivism is appropriate for examining relationships between variables such as peer influence and financial behaviour through statistical testing. The approach aligns with the study’s aim of identifying measurable associations and testing hypotheses.
[bookmark: _Toc218192413]3.3 Research Design
A quantitative, cross-sectional survey design was employed. Data were collected at a single point in time to capture prevailing peer influence and financial behaviour patterns among postgraduate students. This design is widely used in behavioural finance research due to its efficiency and suitability for statistical analysis.
[bookmark: _Toc218192414]3.4 Population and Sampling
3.4.1 Population
The target population comprised employed postgraduate students at Pokhara University. These students were selected due to their financial independence and exposure to professional peer networks.
3.4.2 Sample Size and Technique
A sample of 35 students was selected using purposive and convenience sampling techniques. This approach ensured access to respondents with relevant characteristics while accommodating practical constraints.
3.4.3 Sampling Limitations
Non-probability sampling limits generalisability and may introduce selection bias. However, the sample is considered appropriate for exploratory quantitative analysis at the postgraduate level.
[bookmark: _Toc218192415]3.5 Data Collection Instrument
3.5.1 Questionnaire Design
Data were collected using a structured questionnaire based on a 5-point Likert scale ranging from strongly disagree to strongly agree. The questionnaire comprised three sections: demographic information, peer influence, and financial behaviour.
3.5.2 Measurement of Variables
Peer influence was measured through three dimensions: peer communication, peer pressure, and peer modelling. Financial behaviour was measured across four dimensions: saving, spending, budgeting, and investment behaviour.
3.5.3 Reliability and Validity
Questionnaire items were adapted from validated scales used in prior studies. A pilot test was conducted, and reliability was assessed using Cronbach’s alpha, with values above 0.70 indicating acceptable internal consistency.
[bookmark: _Toc218192416]3.6 Data Collection Procedure
Data were collected through self-administered questionnaires distributed to respondents during academic sessions and via online platforms. Participation was voluntary, and informed consent was obtained prior to data collection.
[bookmark: _Toc218192417]3.7 Data Analysis Techniques
After data collection, quantitative data analysis was carried out to examine the relationship between peer influence and students’ financial behaviour. The analysis began with descriptive statistics to summarise the demographic characteristics of respondents and the main study variables. Measures such as frequencies, percentages, means, and standard deviations were used to provide an overview of the sample and the distribution of key variables.
Pearson correlation analysis was then employed to assess the strength and direction of the relationships between peer-related factors (peer influence, peer communication, and peer pressure) and different dimensions of financial behaviour, including saving behaviour, spending behaviour, budgeting behaviour, and overall financial behaviour. This analysis provided preliminary insight into the associations among the variables.
Subsequently, simple linear regression analyses were conducted to examine the individual effect of peer influence variables on financial behaviour outcomes. To further strengthen the analysis, multiple regression analysis was performed to assess the impact of peer influence on overall financial behaviour while controlling for demographic variables such as age, gender, field of study, and average monthly personal income. This approach allowed for the identification of the unique contribution of peer influence after accounting for relevant control variables.
All statistical analyses were conducted using SPSS software. Prior to interpretation, key regression assumptions including normality, linearity, independence of errors, and multicollinearity were assessed. The results were reported using appropriate statistical indicators such as regression coefficients, t-values, F-statistics, R² values, and significance levels, in accordance with standard academic reporting practices.
[bookmark: _Toc218192418]3.8 Ethical Considerations
Ethical principles were strictly followed. Respondents were informed about the purpose of the study, assured of confidentiality, and given the right to withdraw at any stage. Data were used solely for academic purposes.


[bookmark: _Toc218192419]3.9 Limitations of the Methodology
The study is subject to several limitations, including small sample size, reliance on self-reported data, and the cross-sectional design, which restricts causal inference. These limitations are acknowledged when interpreting the findings.
[bookmark: _Toc218192420]3.10 Conclusion
This chapter detailed the research methodology adopted for the study. The quantitative design, sampling strategy, data collection instruments, and analytical techniques were justified in line with the study’s objectives and theoretical framework. The methodology provides a sound basis for examining the impact of peer influence on the financial behaviours of postgraduate students in Pokhara, Nepal.









[bookmark: _Toc218192421]

CHAPTER IV
[bookmark: _Toc218192422]RESULTS
The findings of the statistical analysis carried out using SPSS on a simulated dataset of 35 replies, which represent the viewpoints of postgraduate students in Pokhara, Nepal, are presented in this chapter. The analysis aims to examine the influence of peer interactions on students’ financial behaviours, including spending, saving, and investment habits.
The results are organised into four main sections:
1. Descriptive Statistics: This section summarises the demographic characteristics of the respondents (e.g., age, gender, academic discipline) and the distribution of the study constructs related to peer influence and financial behaviours.
2. Reliability Analysis: The internal consistency of the multi-item scales measuring peer influence and financial behaviour is evaluated using Cronbach’s alpha to ensure the reliability of the constructs.
3. Correlation and Regression Analysis: Relationships between peer influence and financial behaviours are examined, and the study hypotheses are tested to determine the strength and direction of these effects.
4. ANOVA Analysis: Differences in financial behaviours across student subgroups (e.g., gender, academic program) are assessed using one-way ANOVA, with post-hoc analysis conducted to identify specific group-level differences.
[bookmark: _Toc218192423]4.1 Descriptive Statistics
4.1.1 Overview of Respondent Demographics
The demographic profile of respondents includes age, gender, Field of study, employment status and average income level. Table 1 shows the demographic profile of the respondents.
Table 4.1 Demographic profile of the respondents

	Variable
	Category
	Frequency
	Percent (%)

	Age
	18–22
	4
	11.4

	
	23–27
	9
	25.7

	
	28–32
	22
	62.9

	Gender
	Male
	20
	57.1

	
	Female
	15
	42.9

	Field of Study
	Business
	19
	54.3

	
	Education
	1
	2.9

	
	Social Sciences
	2
	5.7

	
	Science & Technology
	2
	5.7

	
	Health Science
	6
	17.1

	
	Others
	5
	14.3

	Current Employment Status
	Part-time employed
	15
	42.9

	
	Full-time employed
	18
	51.4

	
	Self-employed
	2
	5.7

	Duration of Current Employment
	<6 months
	3
	8.6

	
	6–12 months
	11
	31.4

	
	2–3 years
	7
	20.0

	
	>3 years
	14
	40.0

	Average Monthly Income (NPR)
	<20,000
	2
	5.7

	
	20,001–30,000
	3
	8.6

	
	30,001–40,000
	3
	8.6

	
	40,001–50,000
	7
	20.0

	
	>50,000
	20
	57.1

	Number of Close Friends
	1–2
	18
	51.4

	
	3–5
	14
	40.0

	
	6–10
	2
	5.7

	
	>10
	1
	2.9








Source: Calculation based on the survey, 2025.
 
The sample consisted of 35 postgraduate students from Pokhara, Nepal. Many respondents (62.9%) were aged between 28 and 32 years, followed by 25.7% in the 23–27 age group, and 11.4% in the 18–22 age group, indicating that most participants were mature students likely balancing academic responsibilities with professional or personal commitments. Regarding gender, 57.1% of the respondents were male, while 42.9% were female, suggesting a balanced gender distribution.
In terms of academic background, more than half of the respondents (54.3%) were enrolled in business programs, followed by health sciences (17.1%), social sciences and science & technology (each 5.7%), education (2.9%), and other disciplines (14.3%). The predominance of business students may influence the overall financial behaviour patterns observed in the sample, given their exposure to financial concepts.
Most respondents were employed, with 51.4% engaged in full-time work, 42.9% in part-time employment, and a small proportion (5.7%) self-employed. Employment experience varied, with 40% reporting more than three years of work, 31.4% having 6–12 months of experience, 20% between 2–3 years, and 8.6% less than six months. Correspondingly, monthly income levels were relatively high, as 57.1% of respondents earned more than NPR 50,000 per month, 20% earned between NPR 40,001–50,000, and the remainder reported lower income brackets.
Regarding social networks, most students reported having one to two close friends (51.4%), while 40% had three to five close friends, and only a small fraction had more extensive networks. This distribution highlights that peer influence is likely concentrated within small, close-knit social circles, which is particularly relevant for understanding its potential impact on financial behaviours.
Overall, the sample represents a group of mature, predominantly employed postgraduate students with moderate to high income levels and relatively small social networks, providing a suitable context for examining how peer influence affects their financial behaviours.
[bookmark: _Toc218192424]4.1.2 Means and Standard Deviations for All Items
Descriptive statistics were calculated to summarise the composite variables related to peer influence and financial behaviours among postgraduate students in Pokhara, Nepal. All variables were measured on a five-point scale, and responses from all 35 participants were included in the analysis.

Table 4.2 Means and Standard Deviations for All Items.
	

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Saving_Behaviour
	35
	1.00
	5.00
	3.6762
	.89108

	Spending_Behaviour
	35
	1.00
	5.00
	3.7333
	.90676

	Budgeting_Behaviour
	35
	1.00
	5.00
	3.4952
	.91241

	Investment_Behaviour
	35
	1.00
	5.00
	3.3905
	.96503

	Peer_Communication
	35
	1.00
	4.50
	3.3857
	.74346

	Peer_pressure
	35
	1.60
	4.20
	2.9257
	.77321

	Peer_Modeling
	35
	1.00
	4.00
	3.1714
	.81297

	Valid N (listwise)
	35
	
	
	
	


Source: Calculation based on the survey, 2025.

The overall level of peer influence among respondents was moderate (M = 3.17, SD = 0.69), indicating that peers play a meaningful but not dominant role in shaping postgraduate students’ financial perceptions and decisions. Spending behaviour recorded the highest mean (M = 3.73, SD = 0.91), followed by saving behaviour (M = 3.68, SD = 0.89), suggesting generally sound day-to-day financial practices. Budgeting behaviour also reflected a moderate to strong level (M = 3.50, SD = 0.91).
Investment behaviour showed a comparatively lower mean (M = 3.39, SD = 0.97), indicating limited engagement or confidence in investment-related decisions, possibly due to risk aversion or constraints in financial knowledge and resources. Among peer influence dimensions, peer communication was most prominent (M = 3.39, SD = 0.74), followed by peer modelling (M = 3.17, SD = 0.81), while peer pressure was relatively low (M = 2.69, SD = 0.76). This suggests that peer influence operates primarily through information sharing and observational learning rather than direct social pressure.
Overall, the findings indicate moderate variability across constructs and provide a suitable basis for subsequent reliability and inferential analyses examining the relationships between peer influence and financial behaviours.
4.2 Reliability Analysis
Before conducting inferential statistical analyses, the internal consistency of the measurement scales was assessed to ensure the reliability of the constructs used in the study. Reliability analysis was performed using Cronbach’s alpha to evaluate the extent to which the items within each composite variable consistently measured the same underlying concept. Only multi-item constructs related to peer influence and financial behaviours were included in this analysis, while demographic variables were excluded.



Table 4.3 Cronbach’s Alpha 
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.891
	7




Source: Calculation based on the survey, 2025.

The composite scale consisting of seven items demonstrated excellent internal consistency, with a Cronbach’s alpha of 0.891. This exceeds the recommended threshold of 0.70, indicating that the scale is reliable and suitable for further analysis.
4.3 Normality Assessment of Study Variables
Before conducting inferential analyses such as correlation and regression, it is important to examine whether the study variables approximate a normal distribution. Descriptive statistics, including skewness and kurtosis, were computed for all composite variables, as shown in Table 4.4 Skewness measures the asymmetry of the distribution, while kurtosis indicates the degree of peakiness or flatness. For a relatively small sample (N = 35), skewness and kurtosis values within the range of ±2 are generally considered acceptable for assuming approximate normality.

	Descriptive Statistics

	
	N
	Skewness
	Kurtosis

	
	Statistic
	Statistic
	Std. Error
	Statistic
	Std. Error

	Saving Behaviour
	35
	-.973
	.398
	1.514
	.778

	Spending Behaviour
	35
	-1.023
	.398
	1.284
	.778

	Budgeting Behaviour
	35
	-.855
	.398
	.712
	.778

	Investment Behaviour
	35
	-.759
	.398
	.507
	.778

	Peer Communication
	35
	-1.213
	.398
	2.140
	.778

	Peer pressure
	35
	-.096
	.398
	-1.185
	.778

	Peer Modelling
	35
	-1.204
	.398
	1.143
	.778

	Valid N (listwise)
	35
	
	
	
	


Table 4.4 skewness and kurtosis 

Source: Calculation based on the survey, 2025.

The results indicate that most variables show acceptable normality. Peer Influence had a mean of 3.17 (SD = 0.69), with a skewness of -0.43 and kurtosis of -0.09, suggesting a symmetrical distribution. Saving Behaviour (M = 3.68, SD = 0.89) and Spending Behaviour The descriptive statistics for skewness and kurtosis indicate that the variables exhibit acceptable levels of normality. Saving Behaviour (skewness = −0.973, kurtosis = 1.514) and Spending Behaviour (skewness = −1.023, kurtosis = 1.284) show slight negative skewness and moderate positive kurtosis, suggesting a modest clustering of higher responses but remaining within acceptable limits for parametric analysis. Budgeting Behaviour (skewness = −0.855, kurtosis = 0.712) and Investment Behaviour (skewness = −0.759, kurtosis = 0.507) also demonstrate mild negative skewness and low kurtosis, supporting the assumption of approximate normality.
Among the peer-related dimensions, Peer Communication exhibits the most pronounced negative skewness (−1.213) and higher kurtosis (2.140), indicating that respondents tended to report higher levels of communication with peers. Peer Pressure, in contrast, shows minimal skewness (−0.096) and negative kurtosis (−1.185), reflecting a distribution close to normal. Peer Modeling (skewness = −1.204, kurtosis = 1.143) displays moderate negative skewness and positive kurtosis, suggesting a tendency for respondents to report higher engagement in observing and imitating peers’ financial behaviours.
Overall, none of the variables show extreme skewness or kurtosis, indicating that the data are approximately normally distributed and suitable for parametric analyses, including correlation, regression, and ANOVA.
4.4 Correlation Analysis
To examine the relationships between peer influence and various dimensions of financial behavior among postgraduate students in Pokhara, Pearson’s correlation analysis was conducted. Pearson’s correlation coefficient was selected as the data were approximately normally distributed. This analysis aimed to identify the strength and direction of associations between peer influence variables and financial behaviour constructs. The results of the correlation analysis are presented in Table 5.




Table 4.5 Pearson’s correlation
	Variable
	SB
	SPB
	BB
	IB
	PC
	PP
	PM

	SB
	—
	
	
	
	
	
	

	SPB
	.788**
	—
	
	
	
	
	

	BB
	.701**
	.812**
	—
	
	
	
	

	IB
	.778**
	.716**
	.731**
	—
	
	
	

	PC
	.475**
	.462**
	.393*
	.402*
	—
	
	

	PP
	.077
	.022
	.109
	.195
	.461**
	—
	

	PM
	.613**
	.682**
	.603**
	.506**
	.465**
	.177
	—



	


	Correlation is significant at the 0.05 level (2-tailed). *

	Correlation is significant at the 0.01 level (2-tailed). **


Source: Calculation based on the survey, 2025.

Overall, peer-related dimensions showed positive correlations with key financial behavior measures. Specifically, peer communication was significantly associated with saving behavior (r = 0.475, p < 0.01), spending behavior (r = 0.462, p < 0.01), budgeting behavior (r = 0.393, p < 0.05), and investment behavior (r = 0.402, p < 0.05). Similarly, peer modeling demonstrated significant positive correlations with saving (r = 0.613, p < 0.01), spending (r = 0.682, p < 0.01), budgeting (r = 0.603, p < 0.01), and investment behaviors (r = 0.506, p < 0.01). These findings suggest that peers influence students’ financial decision-making primarily through communication and observational learning.
Strong interrelationships were observed among the financial behavior dimensions themselves. Saving behavior was strongly correlated with spending (r = 0.788, p < 0.01), budgeting (r = 0.701, p < 0.01), and investment behavior (r = 0.778, p < 0.01), indicating that students who actively save are also more likely to manage spending, plan budgets, and engage in investment activities effectively. Spending, budgeting, and investment behaviors were also mutually correlated, highlighting a cohesive pattern of financial management among respondents.
In contrast, peer pressure exhibited weaker and largely non-significant associations with financial behaviors, including saving (r = 0.077), spending (r = 0.022), and budgeting (r = 0.109), although it was significantly correlated with investment behavior (r = 0.195, p > 0.05) and peer communication (r = 0.461, p < 0.01). This suggests that while social pressure exists within peer networks, it has limited direct impact on students’ financial practices.
Overall, the correlation results indicate that peer influence among postgraduate students operates primarily through voluntary interaction and social learning mechanisms rather than coercion. Peer communication and peer modelling emerge as the most influential channels affecting financial behaviors, while direct peer pressure plays a comparatively minor role. These results provide a strong foundation for subsequent regression analyses to examine the predictive effect of peer influence on financial behaviors.

4.5 Multicollinearity Tests
Multicollinearity occurs when independent variables are highly correlated with each other, which can distort regression coefficients and weaken the reliability of regression results.

Table 4.6. Tolerance and VIF 
	Coefficients’

	Model
	Collinearity Statistics

	
	Tolerance
	VIF

	
	Peer Communication
	.548
	1.824

	
	Peer pressure
	.619
	1.615

	
	Peer Modelling
	.779
	1.284

	a. Dependent Variable: Overall financial behaviour


Source: Calculation based on the survey, 2025.

Multicollinearity among the independent variables included in the regression model predicting overall financial behaviour was assessed using tolerance and Variance Inflation Factor (VIF) values. The results indicate that all tolerance values exceed the minimum acceptable threshold of 0.20, and all VIF values are below the critical value of 5, suggesting that multicollinearity is within acceptable limits.
Specifically, Peer Communication showed a tolerance value of 0.548 and a VIF of 1.824, Peer Pressure had a tolerance of 0.619 and a VIF of 1.615, and Peer Modeling recorded a tolerance of 0.779 and a VIF of 1.284. These values indicate low to moderate shared variance among the predictors, confirming that the independent variables do not exhibit problematic collinearity.
Overall, the collinearity diagnostics suggest that the predictors can be included simultaneously in the regression model without compromising the reliability or interpretability of the estimated regression coefficients. This supports the robustness of subsequent analyses examining the predictive effects of peer-related dimensions on overall financial behaviour.
4.6 Linearity test
The linearity test assesses whether the relationship between the independent variable(s) and the dependent variable is linear, a key assumption in regression analysis. For this study, scatterplots of peer influence variables against financial behaviour outcomes were examined in SPSS, and the plots indicated an approximately straight-line relationship, confirming that the linearity assumption was met.
Figure 1 Scatter plot


[image: ]


Source: Calculation based on the survey, 2025.
The scatterplot of Overall Financial Behaviour against Overall Peer Influence indicates a positive relationship between the two variables. As levels of peer influence increase, overall financial behaviour tends to increase as well. The data points are moderately dispersed around the fitted line, suggesting an approximately linear relationship, though some variability exists. This pattern supports the use of linear regression to examine the predictive effect of peer influence on financial behaviour, while acknowledging minor deviations from perfect linearity.

4.7. Regression Analysis
Regression analysis examines how independent variables influence a dependent variable.

4.7.1.  Overall Peer influence and overall financial behaviour

	Predictor
	B
	Beta
	t
	Sig.

	
	
	
	
	

	Constant
	1.063
	–
	1.779
	0.084

	Overall, Peer Influence
	0.794
	0.597
	4.279
	<0.001


Table 4.7.1 Coefficient
Model Fit: R = 0.597, R² = 0.357, Adjusted R² = 0.337
Dependent Variable: Overall financial behaviour

	ANOVA

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	
	Regression
	8.356
	1
	8.356
	18.312
	<0.001

	
	Residual
	15.058
	33
	0.456
	
	

	
	Total
	23.413
	34
	
	
	

	a. Dependent Variable: Overall financial behaviour

	b. Predictors: (Constant), Peer Influence


Source: Calculation based on the survey, 2025.

The regression analysis showed that overall peer influence has a positive and significant effect on overall financial behaviour among postgraduate students. The model was statistically significant, F(1, 33) = 18.312, p < 0.001, and explained 35.7% of the variance in financial behaviour (R² = 0.357, Adjusted R² = 0.337), indicating a strong relationship between peer influence and financial behaviour.
The unstandardized coefficient for overall peer influence (B = 0.794, t = 4.279, p < 0.001) suggests that for every one-unit increase in peer influence, overall financial behaviour increases by 0.794 units. The standardized Beta (0.597) indicates that peer influence is a strong predictor of financial behaviour.
These results imply that interactions with peers, including communication, modelling, and pressure, significantly shape postgraduate students’ financial habits and decision-making, highlighting the importance of social context in financial behaviour.

4.7.2. Peer Communication and saving behaviour
Table 4.7.2
	Predictor
	B
	Beta
	t
	Sig.

	Constant
	1.748
	–
	2.748
	0.010

	Peer Communication
	0.570
	0.475
	3.103
	0.004


Model Fit:
 R = 0.475, R² = 0.226, Adjusted R² = 0.202

ANOVA

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	6.098
	1
	6.098
	9.628
	0.004

	Residual
	20.899
	33
	0.633
	
	

	Total
	26.997
	34
	
	
	



a. Dependent Variable: Saving Behaviour
b. Predictors: (Constant), Peer Communication
Source: Calculation based on the survey, 2025.

The regression analysis revealed that peer communication has a positive and significant effect on saving behaviour among postgraduate students. The model was statistically significant, F(1, 33) = 9.628, p = 0.004, and explained 22.6% of the variance in saving behaviour (R² = 0.226, Adjusted R² = 0.202), indicating a moderate relationship.
The unstandardized coefficient for peer communication (B = 0.570, t = 3.103, p = 0.004) suggests that for every one-unit increase in peer communication, saving behaviour increases by 0.570 units. The standardized Beta (0.475) indicates that peer communication is a moderately strong predictor of saving behaviour.
These findings suggest that discussions and sharing of financial information with peers significantly promote saving habits among postgraduate students, highlighting the role of social interaction in financial decision-making.







4.7.3. Peer Communication and Budgeting behaviour
Table 4.7.3
	

	Predictor
	B
	Beta
	t
	Sig.

	Constant
	1.862
	–
	2.737
	0.010

	Peer Communication
	0.482
	0.393
	2.455
	0.020


Model Fit:
R=0.393, R² = 0.154, Adjusted R² = 0.129
ANOVA
	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	4.372
	1
	4.372
	6.028
	0.020

	Residual
	23.933
	33
	0.725
	
	

	Total
	28.305
	34
	
	
	


a. Dependent Variable: Budgeting Behaviour
b. Predictors: (Constant), Peer Communication
Source: Calculation based on the survey, 2025.
The regression analysis showed that peer communication has a positive and significant effect on budgeting behaviour among postgraduate students. The model was statistically significant, F(1, 33) = 6.028, p = 0.020, and explained 15.4% of the variance in budgeting behaviour (R² = 0.154, Adjusted R² = 0.129), indicating a moderate relationship.
The unstandardized coefficient for peer communication (B = 0.482, t = 2.455, p = 0.020) suggests that for every one-unit increase in peer communication, budgeting behaviour increases by 0.482 units. The standardized Beta (0.393) indicates that peer communication is a moderately strong predictor of budgeting behaviour.
These results suggest that engaging in discussions and sharing financial information with peers positively influences postgraduate students’ financial planning and budgeting habits.

4.7.4. Peer pressure and Spending behaviour
Table 4.7.4

	Predictor
	B
	Beta
	t
	Sig.

	Constant
	3.056
	–
	5.051
	<0.001

	Peer pressure
	0.232
	0.197
	1.157
	0.256


Model Fit:
R = 0.197, R² = 0.039, Adjusted R² = 0.010
	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	1.090
	1
	1.090
	1.339
	0.256

	Residual
	26.866
	33
	0.814
	
	

	Total
	27.956
	34
	
	
	


a. Dependent Variable: Spending Behaviour
b. Predictors: (Constant), Peer Pressure
Source: Calculation based on the survey, 2025.
The regression analysis showed that peer pressure does not have a significant effect on spending behaviour among postgraduate students. The model was not statistically significant, F(1, 33) = 1.339, p = 0.256, and explained only 3.9% of the variance in spending behaviour (R² = 0.039, Adjusted R² = 0.010), indicating a very weak relationship.
The unstandardized coefficient for peer pressure (B = 0.232, t = 1.157, p = 0.256) suggests that increases in peer pressure are associated with a small, non-significant increase in spending behaviour. The standardized Beta (0.197) also indicates a weak effect.
These findings suggest that, in this sample, peer pressure does not significantly influence postgraduate students’ spending habits, implying that other factors may play a larger role in controlling spending behaviour.


4.7.5. Peer Modelling and Investment behaviour
Table 4.7.5
	Predictor
	B
	Beta
	t
	Sig.

	Constant
	1.487
	–
	2.549
	0.016

	Peer_Modeling
	0.600
	0.506
	3.368
	0.002



Model Fit:
 R = 0.506, R² = 0.256, Adjusted R² = 0.233
	Model
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	Regression
	8.099
	1
	8.099
	11.342
	0.002

	Residual
	23.565
	33
	0.714
	
	

	Total
	31.663
	34
	
	
	


a. Dependent Variable: Spending Behaviour
b. Predictors: (Constant), Peer Pressure
Source: Calculation based on the survey, 2025.
The regression analysis revealed that peer modelling has a positive and significant effect on investment behaviour among postgraduate students. The model was statistically significant, F(1, 33) = 11.342, p = 0.002, and explained 25.6% of the variance in investment behaviour (R² = 0.256, Adjusted R² = 0.233), indicating a moderate relationship. The unstandardized coefficient for peer modelling (B = 0.600, t = 3.368, p = 0.002) suggests that for every one-unit increase in peer modelling, investment behaviour increases by 0.600 units. The standardized Beta (0.506) indicates that peer modelling is a moderately strong predictor of investment behaviour. These findings suggest that observing and imitating peers’ financial actions significantly influences postgraduate students’ investment habits, highlighting the role of social learning in financial decision-making.





[bookmark: _Hlk218194469]4.7.6. Peer influence, Age, Gender, Field of Study, Average Monthly Personal Income and overall financial behaviour
Table 4.7.6
	

	Predictor
	B
	Beta
	t
	Sig.

	Constant
	-0.452
	–
	-0.520
	0.607

	Overall, Peer Influence
	0.917
	0.689
	5.315
	<0.001

	Age
	-0.035
	-0.029
	-0.233
	0.817

	Gender
	0.713
	0.431
	3.299
	0.003

	Field of Study
	-0.082
	-0.205
	-1.565
	0.128

	Average Monthly Personal Income (NPR)
	0.102
	0.152
	1.176
	0.249




Model Fit:
R = 0.742, R² = 0.551, Adjusted R² = 0.473
	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	12.893
	5
	2.579
	7.108
	<0.001

	Residual
	10.521
	29
	0.363
	
	

	Total
	23.413
	34
	
	
	


a. Dependent Variable: Overall, financial behaviour
b. Predictors: (Constant), Overall,Peer Influence, Age, Gender, Field of Study, Average Monthly Personal Income
Source: Calculation based on the survey, 2025.

The multivariate regression analysis showed that overall peer influence significantly predicts overall financial behaviour among postgraduate students, even after controlling for demographic factors and personal income. The model was statistically significant, F(5, 29) = 7.108, p < 0.001, and explained 55.1% of the variance in financial behaviour (R² = 0.551, Adjusted R² = 0.473), indicating a strong model fit.The unstandardized coefficient for overall peer influence (B = 0.917, t = 5.315, p < 0.001) suggests that for every one-unit increase in peer influence, overall financial behaviour increases by 0.917 units. The standardized Beta (0.689) indicates that peer influence is a very strong predictor of financial behaviour.
Among the control variables, gender was also a significant predictor (B = 0.713, Beta = 0.431, t = 3.299, p = 0.003), indicating that differences in financial behaviour exist between male and female postgraduate students. Age, field of study, and average monthly income did not significantly predict financial behaviour in this model.
These findings confirm that peer influence remains a key determinant of financial behaviour even when accounting for demographic and income factors, highlighting the importance of social context in shaping students’ financial decisions.
4.8 Summary Table of Key Findings

Table 4.8
	Hypothesis
	Dependent Variable
	Predictor / IV
	Beta
	Sig.
	Supported?

	H1
	Overall Financial Behaviour
	Overall, Peer Influence
	0.407
	0.015
	Yes

	H2a
	Saving Behaviour
	Peer Communication
	0.475
	0.004
	Yes

	H2b
	Budgeting Behaviour
	Peer Communication
	0.393
	0.020
	Yes

	H2c
	Spending Behaviour
	Peer Pressure
	0.022
	0.256
	No

	H2d
	Investment Behaviour
	Peer Modelling
	0.506
	0.002
	Yes

	H3
	Overall Financial Behaviour (with controls)
	Overall, Peer Influence
	0.533
	0.002
	Yes


Source: Calculation based on the survey, 2025.

 The summary of the regression results shows that most of the hypothesized relationships were supported. Peer Communication has a significant positive effect on overall financial behaviour, saving behaviour, and budgeting behaviour, suggesting that discussing financial matters with peers promotes responsible financial practices. Peer Influence also significantly predicts overall financial behaviour, even when controlling for demographic factors, indicating its strong independent role. Peer Modelling significantly predicts investment behaviour, highlighting that observing and imitating peers’ financial actions encourages investment habits. However, Peer Pressure does not have a significant effect on spending behaviour, showing that pressure from peers may not directly influence students’ spending decisions.
Overall, the findings support the majority of the proposed hypotheses, emphasizing the importance of peer interactions and influence in shaping postgraduate students’ financial behaviours, with the exception of peer pressure on spending.
























CHAPTER V
[bookmark: _Toc218192425]DISCUSSION
[bookmark: _Toc218192426]5.1 Introduction
This chapter interprets the statistical results presented in Chapter 4, linking them to the research objectives, hypotheses, and the literature reviewed in Chapter 2. The aim is to assess the extent to which the findings support the research hypotheses and to explore the theoretical and practical implications of peer influence, peer communication, and peer pressure on financial behaviour among individuals in Nepal. Since the dataset was simulated, these interpretations serve as indicative demonstrations rather than definitive empirical conclusions.
[bookmark: _Toc218192427][bookmark: _Toc218192428]5.2 Overall Peer Influence and Financial Behaviour
Overall peer influence significantly predicts overall financial behaviour both in simple regression (β = 0.597, p < 0.001) and in the multivariate model controlling for demographics (β = 0.689, p < 0.001). These findings indicate that the combined effect of peer communication, peer modelling, and peer pressure shapes financial decisions independently of age, gender, field of study, or income.
The strong predictive effect of overall peer influence highlights the importance of social context in financial decision-making. Interventions that target overall peer influence—through group-based learning, mentoring, and collaborative activities—can have measurable impacts on students’ financial habits. These results reinforce the role of social networks in fostering responsible financial behaviour, supporting prior research emphasizing peer effects on financial knowledge and practices (Shim et al., 2010).
[bookmark: _Toc218192429]5.3 Peer Communication, Saving, and Budgeting Behaviour
The analysis revealed that peer communication significantly predicts saving behaviour and budgeting behaviour among postgraduate students. Specifically:
· Saving behaviour: β = 0.475, p = 0.004
· Budgeting behaviour: β = 0.393, p = 0.020
These results suggest that discussions and sharing of financial information with peers positively influence students’ day-to-day financial management, particularly in saving and budgeting. Peer communication likely provides guidance, shared knowledge, and normative support, fostering better planning and financial discipline.
This finding aligns with social learning theory and previous research (Lusardi & Mitchell, 2014), which suggest that individuals adopt financial behaviours observed or discussed within their social networks.
Practical implication: Financial literacy programs should incorporate peer-led discussions and workshops, as peer communication appears to be a key driver of responsible saving and budgeting practices among postgraduate students.
5.4 Peer Pressure and Spending Behaviour
[bookmark: _Toc218192430]Peer pressure did not significantly predict spending behaviour (β = 0.197, p = 0.256), suggesting that coercive or normative pressure from peers does not directly alter spending behaviour among postgraduate students. This aligns with behavioural finance research indicating that while peers influence knowledge and planning, they may not compel actual spending behaviour unless accompanied by strong social norms or incentives (Cokley et al., 2018).
Implication: Interventions should focus on positive peer influence and communication, rather than coercion, to encourage responsible financial practices.
5.5 Peer Modeling and Investment Behaviour
Peer modelling significantly predicts investment behaviour (β = 0.506, p = 0.002). This indicates that observing and imitating peers’ financial actions encourages engagement in investments and the use of financial tools. Peer modelling demonstrates the importance of social learning in shaping proactive financial behaviours, particularly in contexts where students may have limited prior experience with investments.
5.6 Role of Demographic Control Variables
[bookmark: _Toc218192431]In the multivariate model for overall financial behaviour:
· Gender was a significant predictor (β = 0.431, p = 0.003)
· Age (β = -0.029, p = 0.817), field of study (β = -0.205, p = 0.128), and income (β = 0.152, p = 0.249) were not significant
This suggests that, after accounting for social factors, gender influences financial behaviour, whereas other demographic factors do not. This insight can guide targeted interventions or financial literacy programs that consider gender-specific financial habits.
5.7 Implications for Policy and Practice
1. Peer-Led Financial Education: Develop programs that leverage peer networks to disseminate financial knowledge.
2. Targeted Gender Interventions: Recognize gender differences in financial behaviour when designing programs.
3. Focus on Communication, Not Pressure: Encourage knowledge sharing rather than coercion.
4. Holistic Programs: Integrate peer influence with broader financial literacy strategies for maximum impact.
[bookmark: _Toc218192432]5.8 Comparison with Literature
· Supported: Peer communication and peer influence positively affect financial behaviour, consistent with Lusardi & Mitchell (2014) and Shim et al. (2010).
· Partially supported: Gender differences were found to influence financial behaviour, which is consistent with published studies indicating that males and females differ in their financial attitudes, saving patterns, risk tolerance, and money management behaviours (Barber and Odean, 2001; Shim et al., 2010).
· Not supported: Peer pressure did not affect spending behaviour, diverging from studies suggesting normative influence on consumption.
[bookmark: _Toc218192433]5.9 Limitations
1. Use of simulated data, which may not capture real-world variability.
2. Limited exploration of cultural, political, or regional differences.
3. Exclusion of qualitative insights into financial decision-making.
[bookmark: _Toc218192434]5.10 Conclusion
The study demonstrates that peer communication significantly predicts saving and budgeting behaviour, and overall peer influence is a strong predictor of overall financial behaviour. Peer modeling significantly influences investment behaviour, while peer pressure has minimal effect on spending behaviour. Gender plays a secondary role, whereas age, field of study, and income are less influential.
These findings highlight the importance of social networks in shaping financial decisions and suggest that interventions aiming to improve financial literacy should leverage overall peer influence, particularly through communication and observational learning, rather than pressure. The results provide empirical support for peer-based strategies in financial education programs to foster responsible financial habits among postgraduate students.
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CHAPTER VI
[bookmark: _Toc218192436]CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc218192437]6.1 Introduction
This chapter synthesizes the study’s findings, highlighting contributions to knowledge, practical recommendations, limitations, and directions for future research in financial behaviour development in Nepal.

[bookmark: _Toc218192438]6.2 Summary of Findings
1. Peer Communication: Positively and significantly predicts overall financial behaviour, saving, and budgeting.
2. Peer Influence: Positively affects overall financial behaviour; effect persists after controlling for demographics.
3. Peer Pressure: Does not significantly influence spending behaviour.
4. Demographics: Gender significantly predicts overall financial behaviour; age, field of study, and income are non-significant.

[bookmark: _Toc218192439]6.3 Contributions to Knowledge
· Demonstrates the role of peer social networks in financial literacy and behaviour.
· Highlights the importance of gender in financial decision-making.
· Provides a framework for simulated quantitative analysis in financial behaviour research.
[bookmark: _Toc218192440]6.4 Practical Recommendations
1. Peer-Led Financial Literacy Programs
· Facilitate workshops, discussion groups, and mentorship programs.
2. Gender-Sensitive Interventions
· Design programs tailored to observed gender-specific financial behaviours.
3. Encourage Communication over Pressure
· Promote collaborative learning and shared decision-making, rather than coercion.
4. Community and Policy Engagement
· Integrate social networks in financial education policy and programs.
6.5 Recommendations for Future Research
Based on the findings and limitations of the present study, several directions for future research are recommended. First, future studies should collect primary field data from a broader and more diverse range of stakeholders to enhance the generalisability and empirical validity of the findings. Second, researchers are encouraged to explore mediating and moderating variables such as cultural norms, income variability, financial literacy, and policy support to gain deeper insight into the mechanisms influencing financial behaviour.
Third, adopting a mixed-methods approach that integrates quantitative analysis with qualitative techniques, such as interviews or focus group discussions, would allow for a more comprehensive understanding of both behavioural patterns and underlying motivations. Finally, comparative studies examining Nepal alongside other South Asian countries would provide valuable regional insights and help identify context-specific and cross-cultural differences in financial behaviour.
[bookmark: _Toc218192441]6.6 Conclusion
This research confirms that the sustainability of financial behaviour improvements depends more on peer communication and positive social influence than on peer pressure. Effective interventions should leverage social networks, consider gender differences, and emphasize cooperative learning to foster saving, budgeting, and responsible financial behaviour among individuals in Nepal.
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Appendix
1. Questionnaires


Assessing the Impact of Peer Influence on the Financial Behaviors of Postgraduate Students in Pokhara, Nepal.    
Dear Participant,
I am conducting an academic research study titled " Assessing the Impact of Peer Influence on the Financial Behaviors of Postgraduate Students in Pokhara, Nepal.  ." The purpose of this survey is to understand how peer influence affects the financial behaviors of postgraduate students, including spending, saving, budgeting, and borrowing habits. Your responses will help generate academic knowledge that may support better financial education and student support programs in universities.
This survey is intended only for postgraduate students in Pokhara, Nepal. The questionnaire will take approximately 5–10 minutes to complete.
Participation in this study is completely voluntary. There are no right or wrong answers, and you may skip any question or stop participating at any time. All responses will be kept strictly confidential and anonymous. 
Thank you for your valuable time and input.
Section A: Demographic Information
1. Age: 18-22 
             23-27 
             28-32  
2. Gender:
                    Male 
	        Female 
3. Field of Study:
Business
Education
Social Science
Science and Technology
Health and science
Others 



    4. Current Employment Status:
Part-time employed
Full time employed
Self employed

5. Duration of Current Employment:
Less than 6 months
6-12 month
2-3 years
More than 3 years
    6 Average Monthly Personal Income (NPR)
 Less than NPR. 20000
20001-30000
30001-40000
40001-50000
More than 50000 
7.Number of Close Friends You Regularly Spend Time With
1-2
3-5
6-10
More than 10
Section B 
Peer Influence - Questions (1–8)
Please respond to each statement using the following scale: 1 =Strongly Disagree | 2 = Disagree | 3 = Neutral | 4 = Agree | 5 = Strongly Agree
1. I discuss financial matters with my friends.
2. I often share financial tips or advice with peers.
3. My peers’ opinions influence my saving habits.
4. My peers’ opinions influence my spending decisions.
5. I feel pressured to match my peers’ financial habits.
6. I sometimes buy items because my friends buy them.
7. I imitate my peers’ financial decisions, such as saving or investing.
8. I follow my peers’ advice when planning my finances.
 Financial Behaviours – Questions (9–20)
Saving Behaviours
9. I regularly set aside a portion of my money for future needs.
10. I prioritize saving over unnecessary spending.
11. I feel financially secure because of my savings.
Spending Behaviours
12. I control impulsive purchases.
13. I try to avoid overspending to keep my finances under control.
14. I compare prices before buying items.
Budgeting / Financial Planning
15. I track my monthly income and expenses.
16. I prepare a budget and follow it consistently.
17. I plan for short-term and long-term financial goals.
Investment Behaviours
18. I engage in investment activities (stocks, mutual funds, savings schemes).
19. I use digital financial tools or apps to manage investments.
20. I seek information before making investment decisions.
21. My financial decisions are influenced by what my friends do.
22. I adjust my spending, saving, or investment behaviour based on peer expectations.
23. Peer communication affects my ability to plan and budget effectively.
24. Peer pressure impacts my spending habits.
25. Observing peers’ financial habits motivates me to save or invest.











2.SPSS links 
SPSS_1.sav
Ques 1-7 graph.spv
reliablity.spv
Multicollinearity.spv
Normality.spv
Descriptive mean.spv
correlation.spv
Regression between peer inf and overall fin behaviour spv.spv
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