
PROFESSIONAL CAREER DEVELOPMENT
Level 4 Assessment



Executive summary





This assessment is made by student Camelia Ungureanu. In this assessment she will discuss the importance of personal development. She will present her plans, she will detail her goals and develop her ideas with the help of the knowledge she has gained so far. She will apply Smart Objectives, Johari Window, Vark, Swot Analysis, The Big Five Personality Test, and Go Mad Framework.
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Introduction

This report is to highlight the importance of professional career development. Career is not something you get at some point, it is built step by step and is represented by a suite of past, present and future experiences and events. Career planning is the process by which students set their own career goals and initiate actions to achieve them. Is a continuous process of adjusting career goals to personal characteristics and to the educational and professional offer that is constantly developing.
Changing the professional path through active life is an adaptive way to the dynamics of the labor market







Personal Development Plan

SMART Objectives (Peter Drucker's concept) 
Specific, Measurable, Achievable, Realistic, Time bound.
Using Smart Objectives in writing your business plan is designed to help you keep your business plan as short, clear and focused on your overall business goals.
Having a passion for the business development strategy, the goal is to successfully pass through the three years of the course at university, to have all the necessary knowledge for a management function in the current job, and then with the experience gained, after 5 years on 15.06.2024, to open a beauty salon in downtown Swansea with 3 employees each with a different skill like: makeup, stylist and eyelashes technician. The salon program will be from 9-5 Mondays to Saturdays. Throughout this time I will be totally supported by my husband, financially and mentally, I will continue to work to raise the money needed to open the salon, and if 'll not have the necessary resources, I will do with my husband a credit at the bank, which we will pay when the solon will have profit.
To have a simple but fair image at the same time, on level of knowledge, below are presented a series of analyses.
1.Personal SWOT analysis

SWOT means Strengths, Weaknesses, Opportunities, Threats. This type of analysis was developed in the 1960s by Alber Humphrey, an American business consultant.
Originally was designed for the business environment, but it is widely used by mentors or counsellors to help people evaluate their own circumstances and develop their own personal or professional development plans.

Strengths-These are her strengths; they are the ones that differentiate her from others. It represents the competitive advantage.
Creativity
Independent Activity
Knowledge of PC operation and Internet
Responsibility
Self-Realization

Weaknesses- Here she will identify areas where she need improvement, as well as things that do not let her advance in her career.
Lack of higher studies
Lack of work experience
I am not a British citizen
I can only work part-time


Opportunities- It looks at the external factors he can use to make progress. Looking at strengths or weaknesses and seeing whether the removal or existence of any of this can bring an unnoticed opportunity until then.
Involvement in all inter-university information courses
To capitalize on experience through active involvement in university projects
Exploiting knowledge and communication over the Internet

Treats-  Consider factors that threaten efforts to achieve goals.
The risk of not reaching the desired function at work
The risk of not taking the best marks due to the limited knowledge of English


2. Johary window
This is the Johari model, discovered in the 1950s, by American psychologists ,,Joseph Luft and Harry Ingham’’. The name of this model derives from the combination of two names - JoHari, eventually becoming Johari.This model is great because it provides a simple framework to compare what we communicate about us and what others perceive about us. The model divides this information into four quadrants forming a window.

2.1. "I Know You Know" (arena)
"Arena" is beneficial for communication and teamwork. So, to stay as close as possible to the arena. It helps you share as much information as possible about the group and actively listen to others' information.
The fact that I am not a British citizen
The first language is not English
The fact that team work is more effective

2.2. "I do not know but the others know" (the dead angle)
"Dead Angle" is what you do not know about yourself, but others observe that at you. Useful information that gives us an "outward" look at us, helping us to see more objectively. To diminish the "dead angle," the key word is: ask. Ask for feedback and be prepared to listen to what others see to you! You may be surprised by the differences of perception ...
The habit of avoiding the interviewer's eyes at an interview
Voice trembling in front of class during presentations
2.3  "I know but others do not know" (facade or hidden area)
Here we find the information you know about yourself, but the others do not. We each have the information we want to keep for us  (for example, intimate or unrelated details for the group), and in this case the facade proves useful. But there are other situations. For example, do not share information about me because I do not think they are interesting enough for others. 
The key word here is: SHARE. Tell the others about what you are doing, what you feel, what you are and communication will become easier.
It's difficult to work and study at the same time to reach the goal, having a baby at home that requires  non-stop attention

2.4  "I do not know and the others do not know" (the unknown)
Here we find the unknown, which we still do not know about us, and the others have not had the opportunity to discover. It is the most difficult area to explore, because it is not yet aware. Here are your unpredictable resources - things you could do, but so far you have never even tried. There are beliefs about you and about the world you think is "normal" and you don’t question them anymore.
The key that opens this region is personal development. Through a successful, personal development, appropriate, we can open this window to the unconscious.

You may be good at drawing, dancing, in a position as a director or as a teacher, but if you do not try you will never find out.


           How does this model help me?
I think the Johari window can be a very good audit of communication and integration into a group. 
the greater the arena, the more exchanges of ideas between team members are higher
It is a very good indicator of personal branding- to what extent, what others know about you, is also what you would like to communicate them?





The Johari Window


                    Know to others                                                                       Not Know to self
The fact that I am not a British citizen	The first language is not English	The fact that team work is more effective		The habit of avoiding the interviewer's eyes at an interview	Voice trembling in front of class during presentations
It's difficult to work and study at the same time to reach the goal, having a baby at home that requires  non-stop attention			You may be good at drawing, dancing, in a position as a director or as a teacher, but if you do not try you will never find out.	

Not know to others                                                                       Unknown

3. VARK
The VARK model (designed by Fleming and Mills (1992) proposes four learning styles - visual, auditory, kinesthetic and reading or writing. This model starts from the hypothesis that if the teacher projects the material to be taught to fit a learning style, then the student whom that style characterizes will better understand the new information and, consequently, will have better results.

Based on the results of the Vark questionnaire after its completion by Camelia Ungureanu, the final result is the Auditiv (information “heard or spoken.”) learning style, with which she fully agrees because she prefers to read loudly rather than silently, even when she is alone. She has strong language skills and easily learn new foreign languages. She remembers the information easier by reciting them out loud, and she's very good, to remember things which she hears around her.
This means that she recalls better, and understand new concepts more easily when are explained in a loud voice.
She has a very strong ability to notice the sounds that others do not recognize, has the ability to listen well and follow the verbal instructions, she likes to talk a lot and has difficulty in being quiet for long periods of time.


4.The Big Five Personality Test
For more help in personal development and reaching the desired goal, Camelia Ungureanu chose to use the "Big Five Personality Test" test to find out more about what personality she has. After completing the questions, the final result being "Personality Agreeableness".
Camelia found her in this type of personality because she is a very pleasant person in general, kind, trustworthy and affectionate to those around her. She is often involved in selfless and volunteer activities because she devotes her time to enriching the community with prosocial behaviour
Cynical people are of the opinion that agreeable people are passive and naive.

5. Go Mad Framework
In order to better detail the desired goal, the Go Mad framework (developed by Andy Gilbert ) will be used below .
-Reason why ? 
The desire to work for myself and to have the desired career
-Define goal
The goal is to gather as much knowledge as possible, and to have my own business
-How confident are you?
I’m very confident that I will reach my desired goal


-Possibilities and priorities
To support my desired goal, I will work several hours to have the opportunity to have a higher job position. I will save as much money I can and I will learn much more at the university to successfully complete the 3 years of the course
-What are the important priorities
The most important priorities are : The university and the job
-Involve others
My husband will be with me all the time, and he will help me with everything I need
-What are the key task?
To gain as much knowledge as possible
-Take action & measure results 
With every evaluation from the university I measured my accumulated knowledge





Conclusion

Using all the applied questionnaires and tests, I learned how to develop myself personally, how to develop my career, and how to implement the best techniques to achieve the desired goal. I have learned that Auditiv learning is the one that best characterizes me, and I can implement this mode of learning. I also found that the agreeable personality is a common one. In conclusion, all this information helps me to develop myself personally, and to reach my desired goal.
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The VARK Questionnaire — English Version Scoring Chart

Use the following scoring chart to find the VARK category that each of your answers corresponds to. Circle
the letters that correspond to your answers

e.g. If you answered b and ¢ for question 3, circle R and V in the question 3 row.

Question | a category | b category | ¢ category d category

o =~
3 A (R) (V) K
Scoring Chart
€
L 1 v A R K
: 2 ®) \ A K
3 A) R v K
4 [3) v R
5 K v ®) A
6 A R K D
7 v R [9) K
8 A v K
9 ® R A
10 v [3) R K
11 K A R Y)
12 A R v
13 R v K ®)

Calculating your scores
Count the number of each of the VARK letters you have circled to get your score for each VARK category.

Total number of Vs circled =

Total number of As circled =

Total number of Rs circled =

Total number of Ks circled =

uaﬁ\x%

Calculating your preferences

Use the “Scoring Instructions” sheet (available in the “advice to teachers” section of the VARK web site) to
work out your VARK learning preferences.
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The scores you calculate should be between zero and forty. Below is a description of each trait.

+  Extroversion (E) is the personality trait of seeking fulfillment from sources outside the self or
in community. High scorers tend to be very social while low scorers prefer to work on their
projects alone.

greeableness (A) reflects much individuals adjust their behavior to suit others. High scorers
are typically polite and like people. Low scorers tend to 'tell it like it is'.

« Conscientiousness (C) is the personality trait of being honest and hardworking. High scorers
tend to follow rules and prefer clean homes. Low scorers may be messy and cheat others.

«  Neuroticism (N) is the personality trait of being emotional.

+  Openness to Experience (O) is the personality trait of seeking new experience and intellectual
pursuits. High scores may day dream a lot. Low scorers may be very down to earth.

Below is a graph of how other people scored when test was offered on the internet.

- 10189, MEAN(E) = 3.05, MEAN(N} = 2.98, MEAN{A) = 3.84, MEAN(C) = 3.38, MEAN(O) = 4.05
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