Comparing and contrasting two articles

The purpose of this essay is to recognise both similarities and differences between the two articles and understand how this links into the international tourism industry. Two articles that provide an insight into International tourism management were chosen and then were compared and contrasted. The first article chosen Is ‘The Economic Impact on Local Sports Events’. The second article chosen Is ‘The Role of Marketing in Tourism Planning’. Both articles supply an outlook on the management of international tourism management. The article ‘The economic impact on local sports events’ explores into depth of sporting events and how it benefits tourism and the article explains how hosting sporting events improves the economic growth. The article ‘The role of marketing in tourism planning’ is based on the growing and largest sector, international tourism. The article discovers the links between marketing and tourism planning and how marketing plays a massive part in the tourism planning. 

The author of article one (Wilson,2006) states that sports events do an extreme amount for the economic development and urban regeneration. Whether the sporting event is large or small It will need to include an event organiser, competitors, spectators and officials. When It comes to sporting events, there Is five key research themes. The five key themes range from urban regeneration impacts, sporting legacy benefits, tourism and image benefits, celebration, social and cultural benefits and the wider economic benefits. There has been a lot of economic advantages related with hosting sporting events. US news headlines about sporting events promote and gain more audience for the events which is an advantage. 

The article states that “Major sports events are now regarded by many cities as a significant part of their tourism strategy” (Gratton et al, 2010). This quote is similar to article one as It states "Much has been made of the potential economic benefits of hosting major sport events". (Wilson,2006). Both statements are similar as they show a positive outlook on major sporting events affects and the benefits cities gain from an event. 

Sporting events are noticed for Its contribution economically and what it does for society. By holding a sporting event It most likely will better the area as the place could develop more attractions which results in more jobs for the people living nearby. Sporting events generate money for local businesses and visitors might take a liking to the place the event is held which means they would come back again.  (Deery et al, 2007). There Is a similarity between the above statement and the conclusion from article one stating that "These so called small scale events generating limited economic benefit can, in fact, produce some worthwhile gain to host communities" (Wilson,2006).  Karadakis also points out similarities of the effect of a smaller event, such as not only large events provide a public advantage, A smaller event gets the community involved and made to feel a part of something. 

Academicscope.com (2017) argue that a city can be put on the map and gain attention due to holding any size sporting events, sporting events can achieve many benefits for the city. The source then argues a completely different view point that the negative side to holding an event is the cost which Is funded by tax payers’ money, this can be approached by the public as a waste of money. The source supports article one but also suggests the negative outlook on hosting sporting events. Pigeassou, C. states the economic growth from sports tourism is increasing yearly. Pigeassou, C proves that the financial side to a sporting event has many benefits as it does generate money into the economy. 

[bookmark: _Hlk504743004]Worldwide sporting events are becoming largely more popular over recent years. (Gammon, 2007). A link between this and the following statement from article one which states that sporting events worldwide are usually covered by the media, sporting events benefit greatly from news headlines (Wilson, R). What both articles are suggesting Is that news headlines do impact the international and national sporting events significantly as news headlines promote events and gain a larger audience. 

The article ‘The role of marketing in tourism planning’ explains that there are two important trends which have developed from the growth of international tourism. The first trend is tailor-made tourism products are developing and growing which is resulting in appealing to customers and becoming a very popular choice. The second trend is the increasing competitive environment in which this industry works. The two trends aim was to build tourism marketing closer to the heart of tourism planning practises (Ketter et al, 2016). 

Article two states that the biggest economic sector is International tourism and the sector will continue to thrive as years go by (Ketter et al, 2016). Telfer, J D. Sharpley, R. argues that the growth of International tourism has occasionally had a setback due to being affected by natural disasters, world wars, terrorist attacks and diseases (Telfer, J D. Sharpley, R). In the future It is likely there will be more setbacks for international tourism as terrorist attack levels are high, natural disasters are often occurring and health risks will always be something to be concerned about. 

Gibson, J H argues that the tourism industry includes sectors that are rapidly developing, sports tourism is one of those sectors and will continue to be one of the fastest. (Gibson, 2010) while on the other hand article two states that there are many economic sectors, but the biggest sector is international tourism. (Ketter et al, 2016). The tourism industry Is creating many opportunities for both sport and international tourism which is proven to be growing rapidly. Sport tourism and international tourism can be linked together which is what Wilson, R states there are many advantages when holding a sporting event, this could be internationally. (Wilson, 2006). 

There is evidence Ayten et al (2012) that "The benefits of spatial planning are economic, social and environmental" which relates to Article two which states "The tourism planning process may relate to three major spatial levels: destination, region and country" (Ketter et al, 2016). The similarity between both articles is that there are three elements when It comes to spatial planning and there are three elements when It comes to spatial levels. 

A numerous number of key themes have been discovered. One of the key themes between both articles one and two Is the use of marketing and what the sector can do for the tourism industry. Article one reports that marketing Is used to gain as much interest as possible to sporting events. There are many different factors that the articles had touched upon. The factors are internal, external, environmental and economic. All these factors play a key role in the tourism industry. Article two states what tourism marketing is and how tourism marketing is crucial to gain and attract tourists and visitors. Marketing is forever developing and having an impact on international tourism management. Both articles include how International tourism management Is growing but this cannot be certain as a source Telfar, J D. and Sharpley, R believe that there are many problems for the industry.

[bookmark: _GoBack]Tourism benefits from marketing and hosting sporting events. Sporting events attract visitors which results in contributing to the economy and they also do a lot for host communities. Article one suggests sporting events will continue grow which Is also supported by Gammon (2007). After looking into both the articles it has been discovered that over the years the industry has improved and developed. The articles provide a better understanding of the two topics. 
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