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Community engagement is described as the process of addressing challenges impacting people's well-being by working cooperatively with and via groups of people linked through geographic proximity, special interest, or similar circumstances (Agency for Toxic Substances and Disease Registry (ATSDR), 2011). With their various systemic challenges of poverty, social dysfunction, dwindling public and private resources, endemic health and economic inequality, urban neighbourhoods provide practitioners a satisfying opportunity to join involved in urban community activities and have a positive influence (Dale, 2008). 

Leeds, as the main city in West Yorkshire County, is surrounded by a slew of devastating differences that cannot be ignored, as poverty collides in most of its neighbourhoods, according to reports and research. In Leeds, 24 percent of children (36, 496) lived in low-income homes in 2019/20, according to BHC. Since 2018/19, there has been a 1% (1634) increase in children. According to the most recent data, 2.0 million children under the age of 16 lived in absolute low-income families BHC in the UK in 2019/20, accounting for 16% of all children (Leeds Observatory, 2021).

Our objective, as community engagement practitioners is to combat child poverty. Our mission embraces a wide range of community engagement strategies. We intend to strengthen the Leeds community because, by bringing it together and educating it on methods to emphasise its positive aspects and address its problems, it has the potential to dig itself out of the poverty abyss into which it has fallen. It would be a shame if such a lovely place fell victim to unemployment, crime, and extreme poverty.
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The United Kingdom was the first country in Europe to systematically develop and assess programs targeted at alleviating child poverty. Within 10–20 years, the Labour administration established goals to diminish and finally ‘eradicate’ child poverty. Despite substantial progress, the 2010 objectives to reduce child poverty by half were failed. 

The Child Poverty Act, as well as the aim of eliminating child poverty by 2020, has been repealed by the current UK government. Along with the removal of these objectives, the UK government has shifted its attention from income-based indicators to factors linked to ‘family disintegration, debt, and addiction' outcomes, which combine the effects of child poverty with the cause—a lack of financial resources.

Children are among the categories worst impacted by current policies enacted in the UK in response to the economic crisis, according to recent research. We know that family earnings plummeted during the recent economic crisis and have continued to plummet even as other economic indicators have improved. Current austerity policies are disproportionately affecting children's programs, with early childhood funding suffering substantial cuts. (Sophie Wickham, 2016)

At Lineham Farm, the Leeds Children's Charity is devoted to improving the lives of children by offering unforgettable holidays and essential learning opportunities. The organization helps the city's most vulnerable youngsters by offering a haven away from their sometimes difficult and brutal home lives. Lineham Farm provides fun, learning, and adventure in a secure and happy environment – it is childhood as it should be. The charity has aided Leeds' poorest and most vulnerable children for almost a century. While much has changed throughout the years, their purpose has remained the same: to help the most vulnerable children. (Leeds Children's Charity, 2021)

The Leeds Children's Charity has supported a wide spectrum of people who needed refuge, care, or professional assistance over the years. This non-governmental organization, on the other hand, has yet to develop a successful initiative that has the potential to enhance the lives of children in the long run. The organization can provide a safe environment (the Lineham Farm) for development and work for the initiative we intend to implement, and we can locate individuals and institutions ready to assist us in achieving our aim in the Leeds region.

However, Leeds Children's Charity's goal is not to solve child poverty but to offer children from troubled homes an opportunity to be happy by involving them in activities that allow them to shine, to live carefreely and happily, at least for a while, despite their home problems. We wish to work with them, as well as other stakeholders in the Leeds region since we believe that working together would greatly enhance the success rate of the program we would like to implement.

Of course, child poverty is a genuine issue that cannot be avoided. Our aim is not to eradicate child poverty in the few days that our initiative will be implemented, but we do want to raise awareness of this issue in the Leeds community. It would be unreasonable to offer them an excessive amount of optimism and an idealized future to rely on instead of assisting them in taking little steps ahead so that, in a few years, the issues will be resolved. Our vision includes means to raise cash for the children, educate them about their vulnerable position, involve them in activities with their parents, locate appropriate caretakers, and provide them with the opportunity to discover themselves through consolation and therapeutic groups.
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Stakeholder management is essential for increasing project involvement, enhancing communications, and obtaining relevant data and suggestions. Any business initiative is more likely to succeed if it caters to the requirements of those who may be affected. Civilians, clients, government and municipal authorities, partners, communities, and special interest groups will all be involved in most initiatives. Every stakeholder has its own concerns and requirements, as well as conflicts of interest and degrees of power (Royal HaskoningDHV, 2021). Significant community stakeholders include residents, community groups, developers, government employees (and the agencies they represent), business owners, neighbourhood leaders, commission members, and other entities from which the community obtains resources. (Glendinning, 2016)
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In local government, community engagement is a deliberate, two-way process. Individuals, stakeholders, and community groups can cooperate on project ideas to improve the project's outcomes. When people trust the decision-maker, they are more inclined to provide useful and honest feedback. These community perspectives may reveal gaps or possible concerns that the project management were unaware of (Spencer, 2021). The local government may play a direct role in alleviating poverty and providing support, funds, and education for youth. 
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Non-Governmental Organizations (NGOs) have been instrumental in promoting sustainable development on a global scale. Non-governmental organizations (NGOs) have formed to support the government's efforts to provide sustainable development, social services, and programs to its citizens (Samuel N. Nyang’au, 2016).
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Community involvement is a two-way dialogue between disaster-affected communities, humanitarian organizations, and, when possible, inside and between communities. It should enable individuals who are affected to meet their different needs, resolve their vulnerabilities, and expand their present capabilities (UNOCHA, 2021). Recipients can make active donations by participating in different government or charity organization initiatives. Households with one parent who is unable to work owing to medical issues or families with only one parent might contact NGOs or the government in the hopes of getting a monthly stipend to compensate for the lack of a primary breadwinner.
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Stakeholders may easily engage with our initiative through natural sharing channels such as Twitter and Facebook. The issue is, audiences are astute; yes, they are open to new chances, but not so much to putting fresh ideas into action in uncertain situations or on incomplete projects. To stand out and make waves, we need to get innovative with our social media marketing (without paying for our content to do so) (Blackadder, 2021). The spread of social media has had a significant impact on the level of participation among diverse stakeholders in a community. The initiative will require a lot of social media participation in order to flourish. Of course, other means of disseminating our views exist, such as news channels, radio stations, and local newspapers.
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As previously indicated, the usage of social media platforms can help Leeds Children’s Charity achieve greater success. The following rows will outline strategies for achieving our aim of raising awareness within the Leeds community.
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In the United Kingdom, Facebook is one of the most widely used social networking sites. Facebook is a widely utilized social media tool that may be used to collect cash for a variety of good causes. As a result, if we build community knowledge about our campaign to end child poverty, we have a better chance of persuading others to post about our cause and, eventually, to help generate cash through postings. We might also create a Facebook group for our cause, where we can share our accomplishments and activities, as well as collect individuals from different areas who can assist and support us.
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Instagram is a photo-sharing social networking platform with exceptional visual storytelling capabilities. Instagram is a social networking platform with a lot of flexibility. We have the option of utilizing the reels version of this software if we can locate volunteers. We can upload films advertising our project, as well as articles or regular postings, detailing how we plan to enhance our activities, if we require assistance, or if we need to address any community concerns. We might create an Instagram feed for our project or for the entire Leeds community affected by the flooding.
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YouTube is a prominent video streaming site that may be quite useful for community organizers in terms of presenting their efforts to a larger audience via video material. YouTube, on the other hand, appears to be an intrusive platform, as comments must be moderated for the material to remain healthy. We may submit videos that provide updates on the issue with child poverty in Leeds, as well as educational movies. We may also discuss any concerns we have as we go forward with our project.
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Finally, we must develop effective means to communicate our goal and vision to the impacted community in order for the Leeds Children’s Charity’s initiative to succeed. Of course, it would be unreasonable and idealistic to expect to eliminate kid poverty just by implementing a basic initiative; thus, we must create a robust platform capable of sustaining its aims.

Obviously, the first step in putting our ideas into practice in the community would be to hold well-organized community events where individuals may address their problems from a subjective perspective.

Finally, the project's success is predicted rather than guaranteed. Changing the residents' quality of life would be a beneficial approach of reaching our aims (improving the condition of child poverty). For example, finding employment for the capable, providing financial assistance to families to help feed their children, and providing educational possibilities for youngsters.
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