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Introduction
   The main purpose of this paper is to discuss the relevance of ethics within marketing. However, the past, present and future of ethics will also be discussed and presented throughout and supported by a variety of academic references. How ethics may differentiate from one individual to another will also be exampled and where the term ‘ethics’ was sourced from will be touched upon. To have a good understanding of the relevance of ethics within marketing decisions, it is better to start from the beginning of the use of such word. 

What is ethics?
   Ethics is something that varies from one individual to another, or for the sake of this paper: from one business to another. Something that may be a good thing to do to one individual, another individual may deem it inappropriate.  It may be said that ethics are personal to an individual or business, it makes up part of their identity, their make-up, it is what makes the perception of that person or business good or bad to someone else. The diversity with ethics is key in ensuring that one business or person differentiates from another, this in turn leads to a clear interest, or lack of, for that business or individual from potential prospects and other people. 
   It can be said that ethics are a personal set of values or moral principles, these individual traits may govern how that person behaves compared to someone with opposite ethics. It is a term used for a personal standard of what feels right to the individual or business and what feels wrong. 
   Within Plato’s book, the republic (1943), who was an ancient Greek philosopher who believed in virtue-based ethics, he states that “the just man is happier than the unjust man”. Virtue based ethics are teachings that an individual’s motivation and emotions play a vital role in their actions. If an individual is happy then this plays the highest role in processing just thoughts, practicing virtue-based ethics is believed to ensure and attain happiness, resulting in an individual being just. 
   Just as Plato believed that possessing virtue-based ethics resulted in an individual remaining happy and just, there are situations that may arise that insist an individual possess deontological ethics. This form of ethics are those which are duty based, for example; it may not be right for a person to kill a man, this would be ethically wrong and may affect that persons motivation and emotions, but if that individual were put in a position where he had to kill one person or the result may be many more could have died, then it is this persons duty to do what is morally right, this is known as deontology (Stanford encyclopaedia of philosophy, 2007). There are many examples in today’s society of individuals possessing deontological ethics, a good example of such traits may be doctors, nurses or veterinarians. These individuals may feel it is ‘morally right’ to euthanise their patients to relieve them of their suffering and because they practise deontology so it is their duty to do just that, another example is the armed forces, their role revolves around deontology on a daily basis, they morally believe that individuals must die to ensure protection of the masses. 
   However, someone who practices virtue-based ethics and is put in a position where they must practice deontology, may find themselves in a moral dilemma and vice versa.
   A moral dilemma is when an individual is put in a very difficult position and made to choose between 2 or more options, all of which are ethically wrong to that individual (Collins, 2015). 
History of ethics
   The word ‘ethics’ is sourced from the Greek word for ‘ethos’, meaning custom or character. It is a philosophical term for the good or bad behaviour of a character, it was the ancient Greeks Sophists of the fifth century such as Plato and Aristotle from where the philosophical teachings of moral and pure ethics were formed (New world encyclopaedia, 2020). These teachings later evolved into the meaning of ethics becoming something which an individual is passionate about, this is where deontological ethics were recognised.
   As the teachings of ethics developed over time, there became more reasons for moral dilemma. As the authentic teaching was revolved around an individual practising only good ethics, aspects such as religion, philosophical and societal participated to moral crisis. 
   Ethics is completing a task for the greater good however morality was the difference in right or wrong. This caused an affect known as the ‘trolley problem’ and this is where it becomes an individual duty to start practicing deontology.
What is marketing?
   According to the American Marketing Association, marketing is a general set of activities, processes and institutions that are used and followed to produce, communicate, and deliver products and services to potential customers, clients, partners and society in general. There are numerous forms of marketing that are used in today’s society. One form is known as influential marketing, this type of marketing is aimed at individuals who may have the power to influence prospects into purchasing products from a certain company or organisation. Other marketing forms are relationship marketing, viral marketing, green marketing, keyword marketing and guerilla marketing. Relationship marketing can be described as forming a loyal customer base for the main purpose of repeat purchases, this uses behavioural advertising alongside database marketing and analytics to precisely target prospects. With viral marketing, its main focus is about the message, this form of marketing uses social media platforms to encourage consumers and prospects to pass a message on using their own social media platforms to encourage viewers to take interest in the product or services at the source of the message. Green marketing is aimed at environmentally safe and sustainable produce, the produce of green marketing is assumingly produced, packaged, promoted and reclaimed in an eco-friendly manner. Keyword marketing is a term used for a form of marketing which revolves around a prospect using the internet browser, when they type in a keyword that’s included in a certain companies message, this results in that companies marketing message being shown within that prospects search engine. Finally, guerilla marketing is when a company’s performances get maximum results with the use of very little resources (AMA, 2017).
The relevance of ethics in marketing
   Ethics plays an enormous role in marketing; it is the ideal option for a company to strategically design their ethics to reflect the intended perception for their customers. It can be assumed that the ethical mindset of a business could potentially make or break their company brand.
   As emotion plays a role in perception, if a company ethically strategizes their marketing plan in a certain way that would make prospects feel good about the brand, then this could lead to future purchases. This could also go a very different direction, if a prospect feels that the perception of a company’s marketing plan is somewhat stigmatising, unjust or if it just doesn’t feel right then this may bring with it many other problems. A company’s moral philosophy must align with the times as this is what possible leads and consumers will go against when making their decisions to buy into the brand.
   However, it would not be suitable for a business to focus solely on the perception they are broadcasting, they must also insist on following an ethically correct plan behind the scenes. For example, if a company is sending a message that they care for the environment and sustainability, but their product is produced in a way that causes loss of biodiversity, then the company may be accused of being morally incorrect. With the use of social media platforms in today’s society, it would not take long for the word to spread about the company’s irresponsible actions and their brand may be tarnished.
   There are many ethical issues a company must take into consideration when marketing their produce. One issue would be the advertising of their brand. It may seem that since the time of the millennium, the world has gone very sensitive and marketing plans must take this into consideration. When advertising a product or brand, marketing plans should consider their advertisement to be of an accurate description, it is ethically correct for that company to not misinterpret or cause a deception about their product to prospects, this would be classed as ethically wrong. Advertisement can bring with it copious amounts of ethically challenging marketing plans, if the advert is aimed at children then this can be viewed as wrong as children cannot afford to purchase produce and may be viewed as easy targets. This results with the child encouraging parents to purchase that brand for them which in some cases may be deemed unavailable, it could also result in promoting materialism within the youth of today. However, marketing to children may bring with it some good values as this in turn allows the parents to view the interests of their child. When advertisement is used to raise awareness of controversial products this may also be deemed inappropriate, as the produce of the adverts may be hazardous to health such as tobacco and alcohol. In this situation, the company would need to tread carefully and consider all possible outcomes that may affect their perception. Another controversial product that needs to be considered if it is ethically correct to advertise is gambling, there are many forms of gambling advertised within media today and some of them have not taken into consideration the affect their choice of advertisements have had on their perception, for example: the paddy power advert shows a blind footballer wearing an eye mask kicking a cat instead of a football (YouTube, 2017), this is a pure example of having an incorrect moral philosophy. This form of untasteful advert may give viewers the perception that the paddy power company is carefree to the animal cruelty problem arising in today’s society, or it may allow people to believe that kicking a cat may be somewhat amusing to do, this advert could also encourage viewers to gamble. Another problem this advert presents is stigmatism, bad taste and it could be seen as inappropriate and offensive for the audience, it doesn’t feel appropriate for the blind man to be wearing a mask in the first place never mind for him to also be performing acts of animal cruelty. However just or unjust a company’s choice of advertisement methods may be, it will always be confirmed or denied by the Advertising Standards Agency UK advertising code, so companies may wish to test their luck with an inappropriate advert but the ASA may not allow the advert to be published within the media. The ASA’s mission statement is to keep all adverts shown on the media “legal, decent, truthful and honest” and to “make every UK ad a responsible ad” (ASA, 2020). 
   Another form of marketing which may be classed as inappropriate is targeting. Targeting is when business strategically plans how they will get the attention of their chosen audiences. They do this by using listening aids embedded within our devices such as our phones and laptops or even on our social media platforms such as Facebook. These listening devices gives the companies an option to listen in on prospects conversations to pick up keywords that may help the company to target specific brands or produce that prospect was previously conversing about, and showing them adverts for items related to the keywords used, however Google deny allowing any data from users being shared unless the user activated the services themselves (BBC, 2016). Another platform which uses this method is Facebook, when a prospect is using their search engines on the internet to view produce or brands, Facebook picks up on this and then later allows the prospect to see customised adverts within their timeline. Facebook managed to accomplish this after being scrutinized prior to 2013 for just being a place to virtually ‘hang out’, favebook later teamed up with data companies such as Epsilon, Acxiom and and Data Logix, each company alone has access to approximately 5  million active customers (Worldstream, 2020) . This may be deemed as ethically wrong and an invasion of privacy. However, this could also be viewed as helpful as the prospect is viewing tailor made adverts to suit their needs rather than random adverts that wouldn’t interest them. 
Conclusion
[bookmark: _GoBack]   In conclusion to this paper, it may seem unsettling for some individuals upon realising the extents some businesses go to to sell their brand and products. However, this brings us back to the term ‘Deontological ethics’, would a veterinarian be scrutinised for killing an animal when in layman’s terms killing is ethically wrong? Even though this may be the best scenario for that animal? It is quite possible that as there is a lot of competition out there between businesses, then it is their ethical duty to do what they can for their business to survive. However way it is viewed, there can be criticism on either side. Do we like being watched by Facebook? …probably not, but do we like the tailor-made adverts rather than viewing irrelevant ones on out timelines? … maybe so. It can be assumed that as long as businesses remain tasteful with their choice of marketing, then their customers perceptions may remain untarnished. 
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