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We are currently in the most technologically advanced age and more artists are taking advantage of the internet to advertise their art. Whether that is from physical artists posting their creations on Instagram, or singers uploading covers onto YouTube, it is undeniable that social media has changed how art and performance is being accessed. As a drama practitioner, I am interested in looking at how the current use of technology has affected the perception of artistic value with both the general public and the artists themselves. I am most interested in looking at short form video apps like TikTok and Instagram. The art on these apps look professional even though they are free and often made by people with no training. With this view, I want to explore how these creators influence professional work. My three-key words when researching this topic, are creativity value and social media. First, I will research the keyword ‘value’ and what it means in the creative arts sector. I am interested to investigate the value of art when it is connected to, or created for the internet. The next keyword is ‘social media’.   Social Media is an ever-expanding in this current world, so the effects it has on the art world is expanding to. I will be researching the effects that social media has on creativity and its value.  The final keyword is ‘creativity’.  Creativity encompasses all forms of art, so it will be interesting to research not only the performing arts but more traditional forms of art. I will look at the definition of the word and how the internet has changed the way we look at it.  

The first keyword is ‘Value’ which related to how performances are priced and valued.  Stecker (2005) explains that art works have different kinds of value; "a cognitive value, a social value, an educational value, a sentimental value, an economic value, a therapeutic value; it can possess as many kinds of value as there are points of view from which it can be evaluated” (p.185). Value dose not just include the items monetary value but have different types, and all of them have different meanings to different people. For instance, a video put onto YouTube is viewed for free. But to the viewer, that video could have a therapeutic value to it. It could lift the spirits of someone in the middle of depression, or give sociable value, to educate people on current issues right now. But this one piece of media has “multidimensional singularities... that constitute a ‘world of worth’”(Moeran, 2016). Depending on who you are and what circumstances you are in, you will get different meanings from it. In my dissertation, I will write about how the different types of value factor into monetary value. I also want to talk about how these types of value are shown in the media, and how it changes the viewpoints of the viewer. 
Although there are many different types of value, and many we should put more focus on, we cannot ignore the importance of monetary value.  Money is at the center of everything we do, and I am interested in how monetary values influence our perception of other value types. As part of my exploration into this key word, I have begun to research methods of pricing a piece of traditional artwork. According to the article titled ‘How to price my art?’  art is priced differently to other products. In the article, Li, (2020) gives the example of buying art supplies costing around $15 then selling the artwork at $1500.  Using this this example, the author points out that there is a chance the customers could question the cost: 
 ‘What? Do you want to charge $1500 for this painting? It only cost you 15 bucks!’

The author then goes on to explain how the years of training and the time it takes to design and create the piece, makes the art piece worth more than the cost of producing it.  The issues that come with this way of pricing, is that there is no industry standard way to price your artwork.  This makes valuing your own art very difficult to do. How can you value your own artwork from the beginning? What are the things you look for when you start off and is this fair? The impact that having to price your own art has on the value of said artwork is a research path I would like to look further at in my dissertation.

In terms of monetary value, keeping the author’s name in mind does not determine the exact value of a piece, but it does provide a certain indicator of the price’s range (Bambic, 2017). This ties into value, because not everybody values the same things from different artists. Some people look at art as just pieces to look at. Some people see art as an investment. Others might get a sentimental value from a picture drawn by their child or an artist they admire. For example, I take lots of inspiration from the work of Vincent Van Gogh. I like to learn about the history behind his art and get emotional catharsis from the art I viewed. But others might just look at the artwork as pictures and get this feeling from a different artform. These all are all valid forms of looking at artwork and challenge the way we look at the art. 

Art therapy is an example of where the art is valued not in monetary terms but for other benefits. For example;
“art therapy is a unique form of treatment for autism, as it helps mitigate symptoms, while also channeling autistic behaviors into an expressive, creative outlet. It promotes communication, emotional growth and sensory integration while also fostering social interaction in a fun setting (Lacour, 2018).
To an autistic person using art therapy as a form of treatment, they will get benefits not thought of by others. Their growth as a human being is much more important than the money that will be spent getting the therapy and they are not making the art for others. They are doing it for their own development. In my professional work life, I work with the Drama Foundation course at Hijinx Theater Company. This group is made up of adults with special needs who learn life skills through drama workshops. They do not perform on live stages, but they do use drama techniques to improve memory, better their movement and learn social cues. If monetary value was the only form of value, would there be any point in doing this for the individuals involved? As the Hijinx (2020) website says, “Students on the Drama Foundation course develop life skills through drama, music and movement - using creativity to explore their own lives and their place in the world”. The work that the participants produce will be for them, and even though they might not know how its effecting them they will benefit from the work they produce. Hijinx and their work with the Drama Foundation participants is something I would like to look in further in my dissertation as I would like to look at the value they give to society. 

From what I have discovered about the types of value, it is hard to separate the different values from each other.  In his report Why Do Humans Value Music, Bannett Reimer (2015) suggests  “... that a singular, essential value for anything in human life, including music, does not exist, and asserting such a claim misrepresents the diversity and complexity of human reality.” This quote encapsulates the idea that it would be difficult to separate the different types of value. One piece of art can have many different types of value, and all of them are just as necessary as each other. 

My next keyword is Social Media. The internet is becoming a way to share your artwork with as many people as possible. According to Solis (2012) we spend... “8 Hours: Visiting social networking sites... 4 Hours: Watching video clips (e.g. YouTube) and 4 Hours: Instant messaging.” This is a lot of time spent online, and lots of ways to advertise your artwork. Social media also is a way to “...allow people to share content quickly, efficiently, and in real-time. (Hudson, 2019)”.  You can get your artwork to as many people, by getting followers who will hopefully share the work you produce. 

In my dissertation, I would like to examine how this form of advertising affects perception of art value. There is also a practical reason to advertise your work online. Social Media keeps “...people engaged in conversation around a topic...” (Fouts, 2009). Keeping the audience engaged in art is vital. Social media is a great way to keep conversations going when talking about the art we produce. But what are the downfalls that can come from this way of advertising? Are artists getting drowned out by the amount of people advertising their own work? Social media is also used to advertise more traditional forms of art exhibition. “These days, it's common for art galleries and museums to send out exhibition invites through Facebook, remind you to visit the exhibition via Twitter, and then post documentation of exhibitions on Vimeo or Flickr” (Kasprzak,2012). How does the competitive nature of advertising on social media effect real world businesses that produce art?  How do all these areas effect the valuation of a piece of art? These questions will be researched for my dissertation.  

The last key word I chose was Creativity. In my spare time, I watch many creative art pieces on social media platforms like Tik Tok and YouTube.  In the essay ‘What Explaining Creativity Doesn't Explain’, Ludwig (1995) suggests that “creativity has been attributed primarily to the souls, genes, brains personalities, values, cognitive styles and special abilities of the ‘creative people’ and ‘geniuses’”(p.414).  On the internet there are many people creating art of all kinds.  People can view artwork from many different parts of the world, and value it in their own way. What happens when different cultures view said work? What do different cultures value in their art and how does this translate to other countries?
“The first thing you notice about videos on TikTok is that they’re lively, silly, fun, OTT, and often just plain weird” (May, 2020).  This, to me is a perfect example of creativity at work. Tik Tok is famous for its users coming up with dances, creating costumes for characters and even coming up with songs and skits. A Tik Tok user that I am very inspired by is The Azri. They are a non-binary creator who focuses on cosplay and storytelling. They use their creativity to interact with their followers and encourages us to create together. Being able to create art with your favorite creators is something that I love about the app. But what can that do for their art outside of the app? What does fan interaction do to shape the value for the artist?  What does that do to the people's perception of the videos? The app also has lots of advertising for other services. 

In a Ted X talk called The Art of Creativity, Taika Waititi says that "My job is not film-making. My job is to be creative. My job is to express myself and to share my ideas and my point of view” (2016). This a very important part of the creative process for me.  Being able to use my creativity to talk about issues that affect the world is something that I aspire to achieve. This connects to my research on the social value of a piece of artwork. A case study that I could add to the dissertation is one on the Guerrilla Girls. “They are an anonymous group of feminist, female artists devoted to fighting sexism and racism within the art world (Tate Modern, 2020).” They creatively take these issues and makes them into art pieces that speak to many people. As a female, I value the messages that they share within their work, but not everyone has the same appreciation of their work as they have been kicked out of art galleries and their work removed because of the political nature of their work. I will look at how the art world reacts to the work that political activists make. Will they be as involved with it if it cannot make money? Do they value the same things as the general public?
 
My initial idea was to look at performing arts on social media platforms and how they might impact the monetary value of traditional performing arts.  But as I was doing the extra research, I found it much easier to broaden the research area to art as a whole. Having researched the key word ‘value’, I have now moved towards the idea of art and its many values such as monetary, therapeutic, social, educational and sentimental. These extra values have become a more interesting point of research for me and was the cause of the extra research I did on the topic of ‘value’. I now want to focus on this for my research and investigate artists such as the Guerrilla Girls, and companies like Hijinks Drama Foundation that produce art for reasons other than money. Through this new research, I have come up with some new key thoughts that I will focus on when writing my dissertation. I would first focus on how art production effects the value of said artwork. Next would be how we sell the art, to whom we sell the art and why we buy it. In this section I will look at the role of social media in effecting the way we look at art value in all forms. I also would like to research advertising and its effect on how artists value work. With this new idea in mind, I have come up with the following potential question:
Considering the different types of value, how can value be assigned to art?
Artists and organisations to be considered for the dissertation are:
· Guerilla Girls
· Hijinx
· Vincent Van Gough
· People Speak Up 
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