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Herbal+

Introductron of the Company

Plant-Based
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» Coca-Cola Herbal+ is more than a drink; it's a commitment to wellness and sustainability (Mintel,

2023). Better future. By combining the power of herbs with Coca-Cola's trust, we are refreshing the
world, the healthy way (The Coca-Cola Company, Coca-Cola's sustainability)
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« The global functional beverage market is

growing rapidly.

o Consumers prefer healthier and naturally

sourced products.

e« Demand s

supporting energy, immunity, hydration, and

stress relief.
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Marketing tnsights Good for You. Good for the Planet. Backed by

The Global Functional Beverage
Market will grow $315.89 billion by
2033, from $164.68B in 2025 (Grand
View Research, 2023) é
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59% of consumers looking for
healthier alternatives with

functional benefits (Market Report, =
2023)

Gen Z prefer sustainable and ethical

brands (Mintel, 2023) /
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