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Abstract
Trying to overcome the impact of Post Brexit, cities across Britain are constantly finding possible ways of generating revenues, but tourism tax is the right way to do it?(RT, 2017). 
On the past years tourism tax was imposed by few countries around the world, majority thought imposing tourism tax could conflict with their aims and objectives of increasing visitors’ flows to their countries. However, It has been claimed that  in recent years “generating revenue from tourism is becoming increasingly popular in several countries given that tourism is growing as a major source of economic development, and taxing tourism is relatively less politically conflicting since tourists are not taxpayers” (Gooroochurn, 2004:1). 

[image: https://media2.picsearch.com/is?J_-I42_HG0c9GShITOuCyq4fvCGifnqZXVFZYKJlc1U&height=227]Source: www.tonyhowell.co.uk (accessed: 20/02/2018).
Welsh Government is a law making body for Wales, was established in 1999 following the 1997 yes vote devolution. Its main duty is making decision on the matters affecting Wales on 20 devolved areas without seeking permission from UK parliamentary.       http://www.wales.com/government(Accessed: 18/02/2018).
However in 2014, for the first Welsh Government had tax raising power, the Act gives the Welsh Assembly power over three specific areas including; land transaction, the disposable waste to landfill and a proportional of income tax.      http://www.legislation.gov.uk/ukpga/2014/29/contents/enacted(Accessed: 18/02/2018)




Table1: the 21 devolved areas
	· Agriculture, Forestry, Animals, Plants, and rural development
· Ancient Monuments and Historical Buildings
· Culture
· Welsh Language
· Water and Flood Defence
· Food
· Environment 
· Economic Development
· Education and Training
· Health and health service
· Fire and Rescue Services and Fire Safety
· Highways Transport
· Housing
· Local Government
· Public administration
· National Assembly of Wales
· Social Welfare
· Sport and Recreation
· Tourism
· Town and Country Planning
· Devolved Taxes (was introduced in 2014)





Source: https://www.gov.uk/guidance/devolution-settlement-wales(Accessed: 18/02/2018)

The Welsh government has started implementing the 2014 Act by introducing different form of taxes to the mentioned areas, and more tax proposals are being discussed recently such as “introduction of Tourist Tax”
Why tourism Tax
Despite of the positive contribution of tourism industry in Wales’ economy, employment, culture, education, and communities, but the Welsh Government is being concerned over the negative impacts of tourism activities across Wales. Yes tourism is the key industry in Wales but it also put stain on local infrastructure, public services, and damages environment. https://www.bevanfoundation.org/commentary/five-questions-welsh-tourist-tax/(Accessed: 20/02/2018)

“we hear rather less about the economic costs of tourism-the traffic congestion and carbon emissions it produces, the waste generated by the hotels and restaurants that needs collecting, the littering of the streets and beaches, the policing of major events and maintenance of popular mountain footpaths; and on top this there’s the cost of supplementing incomes of people in the many very low paid jobs in the industry and the on the availability and affordable of housing” said Victoria Winckler, the head of Bevan foundation.      https://www.bevanfoundation.org/commentary/five-questions-welsh-tourist-tax/(Accessed: 21/02/2018).

Therefore, to mitigate the negative impacts of tourism activities the Welsh Government is currently planning to introduce tourism tax to overnight staying visitors (in services accommodation) across Wales. This means that guests staying in the serviced accommodation will have to pay an extra amount of money apart from their normal accommodation bills. According to Welsh Government, asking tourists to pay little extra to cover the damage they create, it is fair and reasonable act, its argument based of the reason that  if other sectors are being charged for the damage they create (waste disposable tax, air travel duty and carbon taxes) why not tourism industry? http://gov.wales/funding/fiscal-reform/welsh-taxes/developing-new-taxes/?lang=en(Accessed: 21/02/2018).
Besides, the revenue from tourist tax will be used to support different tourism projects and initiatives so that Wales can deliver a green tourism that will benefits local communities and visitors, and   increase visitor profile. Additionally, to support its decision Welsh Government indicated that Wales is not the first city on earth to introduce tourist tax; many cities across the world have imposed tourist tax, or are planning to introduce the same tax. For example, the city of Bath in the United Kingdom is also planning to impose tourist tax (£1 per person per night), and even Birmingham might be given the go ahead to impose levy on visitors to help meet the cost of 2012 Commonwealth Games (Moriss, 10 Jan 2018), also similar taxes were imposed by various cities across Europe such as Barcelona, Ljubljana, Lisbon, Amsterdam, Rome, and many other cities across United State, Africa and Asia. https://www.bevanfoundation.org/commentary/five-questions-welsh-tourist-tax/(Accessed: 21/02/2018).
In other hand, there are some considerable resistance to the idea of tourist tax from the tourism industry, particularly the accommodation sectors, they argued that UK already has high tourist tax rate (20% VAT) compared to other countries; meaning that the introduction of tourist will add unexpected cost to visitors and this could discourage them from visiting Wales and seek for other alternatives (Pritchard, 2017). Moreover accommodation occupancy tax is seen by industry as an additional cost of doing business (Barron et al, 2001), according to (Barron et al, 2001) in destinations where demand for accommodation is low, and additional charges to customers may be perceived as a further threats to stimulating demand for accommodation and the destination more general. Therefore, “this could place pressures on accommodation providers to absorb the cost of any tax rather than passing it on to the customers” (Barron el al, 2001:7). 
Table1.1 accommodation VAT rates Across Europe
	Country 
	VAT Rate

	Luxembourg
	3%

	Belgium 
	6%

	Netherlands 
	6%

	Portugal 
	6%

	Germany 
	7%

	Ireland 
	9%

	France 
	10%

	Italy 
	10%

	Austria 
	10%

	Spain 
	10%

	Sweden
	12%

	UK 
	20%


Source: Pritchard (2017)
They also argued that, tourist tax will have devastated effect not only in accommodation, but also in other businesses such as pubs, shops, cafes, and attractions. Additionally if the introduction of tourist tax affect the flow of tourists to Wales, this mean that many towns in Wales will suffer from the consequences , for instance Pembrokeshire is one of the town that benefits from  tourism industry (Roberts, 15/10/2017).
From the above discussion it clear that tourism tax is a broad concept that requires wide knowledge and understanding of its impact before it can be imposed and implemented. Therefore this journal article is going to assess the advantages and disadvantages of the introduction of tourist tax in Wales. The article will discuss the consumer behaviour theory within tourism content; this theory provides knowledge and understanding on how change in consumer behaviour affects the business performance (Bray, 2008). If we look at the proposed plan, it is clear that the plan will direct affect tourist; hence are the consumer of the tourism product. Therefore assessing their buying behaviour is critical essential for the future growth of the industry.
Methodology
The study adopted qualitative and quantitative research approaches; data were from different sources. Academic and non academic materials were utilized throughout the process. Primary data were collected through online survey; and the participants were randomly selected via social media platforms. It was important to undertake survey on visitors as they are the centre target for the topic in question. Therefore seeking their opinions helps determine if it is worthwhile for Welsh Government to go ahead with the proposal or the proposal will lead to the destruction of the current efforts of promoting Wales as a place to visit, work and learn. 
The information from secondary date were collected through reviews of previous works on tourism tax, including government reports, textbooks, journals, and newspapers. Different search engines such as Google and Internet explores were used to search information from various websites. Furthermore, Malaysia was used a case study to help determine if the  introduction of tourist tax will benefit Wales as tourist destination or will deter tourism away and open door to bordering destinations such as England and Scotland.  

Tourism taxation
Many studies have indicated that tourism taxes exist in different forms and are imposed by national and local government as means of financing public services that are used by both tourist and local residents of the given tourism destination(Fujii et al, 1985; cited by Barron et al, 2001). 
According to Bird (1992) tourism taxes can be broadly categorized into two parts:
· Taxation through the general tax system (VAT)
· Special Taxes imposed on specific tourist activities
However, the World Tourism Organisation (1998) proposed another way of categorizing tourism taxes, by differentiating between those incurred directly by tourist and those incurred by tourism businesses as operating costs.
Table 1.2 Examples of tourism Taxes
	Taxes charged direct to tourists

	Taxes charged to tourism business

	Entry taxes(visas)
	Fuel tax (notably on aviation fuel)

	Exit formalities & taxes
	Duties on import of tourist equipments

	Terminal departure taxes at airports, sea ports and road borders
	Property taxes directed at hotels and resorts

	Accommodation taxes: VAT, sales tax, hotel levy, bednight tax
	Corporation tax

	Transport, food & beverage, shopping and environmental taxes
	


 Source: WTO Business Council (1998); adopted from Barron et al (2001)
Despite of many taxes being mentioned the on above table, this study will on focus on accommodation taxes because it the one the Welsh Government has proposed to impose. 
Tourist tax in Uk
Despite the fact that Uk is one of the top ten tourism receipts across the world, but it does not change the fact that globally, the Uk imposes one of the highest rates of  tourism  taxes. Only Switzerland has more taxes than UK (Pritchard, 2017). 

According to the World Economic Forum (2015) the UK is ranked as 140th out of 141 countries for price competitive in the tourism industry. Although UK as a tourist destination continues to perform well on crowded market environment but its high tax rates of VAT and Air passenger Duty (APD)hinders the tourism industry’s ability to progress more than its current position. The impact of APD in the UK was examined by WTTC (2012) and concluded that, removing ADP could create an additional jobs and encourage GDP growth. Addition this would have boosted tourism industry by the increase of foreign visitors; from their spending would have direct boost UK economy (Pritchard, 2017).

It has been reported that, across most countries across Europe have opted to cut tourism VAT as key strategy to encourage their economies and stimulate employment opportunities, putting the UK and its devolved nations at further competitive disadvantage (Pritchard, 2017). It has been claimed that tourism is a sensitive business, therefore any tax rise, whether in form of increased VAT, APD or a locally-imposed tourism tax would impact the tourism industry’s competitiveness (Pritchard, 2017).   

Tourism in Wales 
Wales is one of the beautiful tourist destinations on the earth that offers different range of tourism products and services that attract people of all age, cultures and interests. Its unique product range such as natural landscapes, beaches, activities and culture gives visitors the unique experience that cannot be found elsewhere across UK. Until the end of 2016, tourism industry in Wales attracted over 450,000 international visitors, contributed up to 5 percent to the Welsh economy, and supported more than 206,000 jobs.    http://gov.wales/docs/statistics/2018/180111-gb-tourist-statistics-october-2016-september-2017-en.pdf(Accessed: 28/02/2018)
Despite of the increase in visitor number but Wales continues to receive low visitor share compared to Scotland and England 
	Region 
	Number of inbound visitors
	Spent 
	Nights


	Wales 
	969,731
	£409.97M
	7.35M

	Scotland 
	2.59 million
	£1.7bn
	21.49M

	Ireland 
	375,6661
	£198.77M
	2.03M

	England 
	31.82M
	£19.43bn
	241.43m


Source: http://gov.wales/docs/statistics/2018/180111-gb-tourist-statistics-october-2016-september-2017-en.pdf(Accessed: 28/02/2018)
To increase brand awareness and popularity to outside world and encourages the growth of both domestic and international visitors Welsh Government launched the Partnership Growth Strategy in 2013. Welsh government believes that working in partnership with other stakeholders will not only improve quality of product and services that exceeds customer expectation but also will promote Wales as place to live, work, visit and study (visit ales, 2013). Alongside that, to respond to the key challenges in promoting Wales as a best tourist destination, in 2015 Welsh Government announced a three years thematic approach 
· The Adventure year 2016
· Years of Legends 2017
· The sea in 2018
The ambition behind this approach is to grow strong and more defined brand for tourism in Wales, the opportunity to focus to focus investment and innovation in tourism as well as the need to drive an increase in visitor number and value to Wales each year.  http://gov.wales/topics/culture-tourism-sport/tourism/thematic-years-approach/?lang=en (Accessed: 25/02/2018). However with Welsh Government new proposals (tourist tax) on the table will this encourage further growth of tourism industry, or will it damage the visit ales’ efforts in promoting Wales as a best tourist destination? 

Findings and discussion
The beginning of the 21st Century has been exceptional for the global world and traveller and tourism sector; despite of the several challenges such as terrorist attacks, health pandemics, political instability and natural disaster, tourism industry has witnessed the dramatic growth than ever before (Page 2009). Looking back at the end of 20th Century and looking forward today, change in tourism industry is truly inspiring. Improved global economy, mobility, stability, activity and curiosity of people around the world have created high demand of tourism products (eTN, 2009); 
Information retrieved https://www.eturbonews.com/21353/role-government-tourism-critical-how (Accessed: 25/02/2018).
From historical report, tourism has been one of the fastest growing industries around the world, and is expected to maintain 4% annual growth for the next coming years (WTT, 2016). As a global industry, tourism contributes in the growth of global economy through its multiplier effect (Osaka, 1994). Alongside that tourism industry is one of biggest employers across the world; it creates job opportunities to different demography. Based on the 2016 statistics; tourism supported 292 million jobs, which is equivalent to 1 in 10 jobs in the global workforce and contributed $7.6 trillion , which is equivalent to 10.2% of global Gross Domestic Product(GDP) (WTT, 2016). 
Furthermore, many academics and practitioners have suggested that, tourism plays an important role in promotion of mutual understanding between societies in the world, encourages empowerment of women and disadvantaged social groups, and promote world peace through people to people interaction (Bali, 1996; Jeffries, 2001; Manila, 1997). Despite of all these benefits, tourism is industry is one of the sectors with heavy taxes burden across the world.  
The world has been unlocked in many ways never seen before; people of all ages, culture and interests are being invited to see, feel, touch, learn, meet new people, and embrace new places through different communication channels; from traditional communication channels to social media platforms (Cetin et al, 2017). As a results millions of trips are being taken every year across the globe; this clearly indicates that the business of tourism has now become very serious, very lucrative, fashionable and very aggressive (WTT, 2016). The growth of tourism continues to attract the attention of many policy makers, from central government, regional to local government, since they have realised through tourism government can generate revenue to support their aims and objectives of enhancing their public funds and create a secure fiscal system (Cetin et al, 2017). 
However, it is also important to understand that, uncoordinated tourism growth leads to a various adverse impacts that reduce the overall quality of the destination, because tourists shares same resources as local residents, for instance public transport, accommodation, restaurants and other services(Cetin et al, 2017). Therefore lack of enough resources to cater both tourists and local residents could possibility course negative impact on the host community including congestion, crime, air and water pollution, damage local infrastructure and public services (Mihali, 2000). Many researches have discussed the negative impacts of tourism activities, however there is inadequate discussion of how the negatives of tourism activities can be prevented, compensated or distributed in a local context in a sustainable way (Cetin et al, 2017). Therefore one way in which many destination seek to solve problems caused by tourism activities is through the imposition of direct and indirect taxes such as city tax, lodging tax, car rental tax, entrance fees, visa fees, and sales tax (VAT), (Cetin, et al; Gooroochurn, 2004).
Advantages of tourist tax to Wales 
It has been indicated that tourism makes heavy use of free-shared resources such as nature and managing these resource cost money, in the absence of financial support it is difficult to sustain sustainable tourism (Cetin et al, 2017). Therefore in order to achieve sustainable tourism that benefits both local communities and tourists, money raised from tourist tax could help to support different tourism development projects. The result from online survey indicated that, people visits Wales because of its unique beaches, mountains, therefore because of this are willingly to pay for little extra(less than £5) so long as the money raised will be invested on tourism activities.
It is understandable that the post Brexit has affected many cities across UK, especially cities across Wales because many places were heavy rely in European Union Funding, and therefore the introduction of tourism tax could help Welsh Government to generate more revenues to support different initiatives across Wales. For instance by the end of 2017 there were 102 million visits to Wales, meaning that Wales can generate over million pound per year if £1 tourist tax should be imposed.http://gov.wales/newsroom/culture-tourism-sport/2017/170912-huge-increase-in-visitor-spending-in-wales/?lang=en(Accessed: 25/02/2018)

Disadvantages of tourist tax in Wales 
Tourism industry and many other sources suggested that the proposed tourism tax will have devastated effect on the Welsh economic and brand reputation. Alongside that tourist tax will increase social exclusion, undermine policies to create more healthy and sustainable Wales, limit opportunities for economic growth (Pritchard, 2017)
These findings were based on the assumption that tourism industry has continued to suffer from heavy taxes imposed by government than any other sectors including construction, health, agriculture and manufacturing, which effectively receives tax discount (Deloitte, 2013; Barron et al, 2001; Pritchard, 2017; WTTC, 2013). This could be possibly due to reason that, tourism is increasingly growing as a major sources of economic development, and many policy makers thinks that taxing tourism is less political conflicting since tourists are not taxpayers(Gooroochurn, 2004).  
Tourism is important sector for regional and local development across Wales, therefore levying additional tax on a Welsh government priority sector would counter to policy in most other European countries, which have decided  to cut tourism tax to encourage tourism growth, tax revenue , Gross Domestic Product(GDP) and employment(Pritchard, 2017). 
After many years of suffering from the Severn Bridge tolls that affected the visitor number, trade, and traffic to Wales, once tolls are lifted; number of visitors and business to Wales are expected to growth. Therefore the imposition of additional tax could possibility create similar impression as of Severn Bridge tolls. It has been claimed that reducing or abolishing taxes help to stimulate growth and increase job opportunities, for instance Ireland who is a direct competitor to Wales is an excellent case study of the impact of tax reduction on tourism. In 2011 Ireland decided to cut VAT rate to 9%, its decision helped the sectors to generate an addition 57,000 jobs across the country as a direct result of increased visitors to Ireland (Pritchard, 2017).      

Theoretical framework
Consumer behaviour theory 
There are many definitions of consumer behaviour theory, however these two definitions seems to provide meaning that is relevant to this study.  According to Schiffman and Kanuk (2007) consumer behaviour as “the behaviour that consumers display in searching for, purchasing, using, evaluating, and disposing of product and services that they expect will satisfy their needs” (p.3), moreover Solomon (2006, p6) illustrated that, “consumer behaviour is the study of the process involved when individuals or groups select, purchase, use or dispose of products, services or experiences to satisfy needs and desire”
Form above definitions it is clear that consumer seems to focus on product that satisfy their needs, therefore the introduction of tourism tax to Wales could possibility change the way visitors consumer tourism products in Wales especial when the proposed tax does not favour them. 
Data collected from online survey indicated that if Wales impose tourist tax may discourage some visitor from visiting Wales, as they thought this could add another additional cost to their holiday, they argued that if they already pay 20 VAT why should they be charged extra? They believe that the money raised from 20 %VAT if used wisely is more than enough to promote sustainable tourism in Wales. However some are willingly to pay for extra (less that £5) if the money will be used to support tourism projects, it is clear that consumer decision making behaviour can impact their buying behaviour.  Therefore Welsh Government needs to seek visitor’s thoughts and opinion concerning the proposed tax, because change in their buying behaviour could damage welsh economy and brand reputation.   

Tourism in Malaysia 
Tourism industry is among sectors that contribute in the growth of economy and employment status in Malaysia. By the end of 2016 Malaysia attracted 26.76 million visitors, a 4 percent increase from previous years; and contributed RM82.1billion to Malaysia economy. Additionally, the number of travellers and the total GDP contribution by travel and tourism industry were anticipated to increase by 2017. 
https://www.thestar.com.my/news/nation/2017/12/28/malaysias-target-for-2018-is-331mil-visitors/

Malaysia attract different visitors from around the world, however 75 percent of total visitors to Malaysia are from Singapore, Indonesia, China, Brunei and Thailand; as a tourist destination Malaysia faces strong competition from Thailand and Singapore. According to Malaysia Inbound Tourism association (Mita) Malaysia can successful attract more visitor from different part of the world if great emphasis is placed on promotional activities, however this also cost money and considering the current global economic situation it therefore critical essential for the any destination to find possible means of generating revenues if it has to remain competitive.  
Malaysia tourist tax strategy

[image: Image result for best place to visit in malaysia]Source: https://www.hqtext.com/top-5-best-place-visit-malaysia/ (Accessed: 28/02/2018).
Tourism tax is not a new concert in Malaysia, for many years some states had implemented their own tourism charges, including Heritage Tax in Melaka, Local Government Fee in Penang, Tourism Promotion Fee in Langkawi and Local Government Fees/City Tax in Kota Baru, Kelantan. Therefore, the new Tourist tax which was effectively introduced on the first of September 2017 replaced the existing ones, the flat rate RM10 is now being charged for all room types per night occupied by non Malaysian tourists across the country.  http://sg.travelctm.com/media-release/implementation-of-tourism-tax-in-malaysia-from-01-sep-2017/(Accessed: 24/02/2017)
 It was anticipated that, tourist tax would generated around RM654 million, if an occupancy rate of 60 per cent could be achieved for the 11 million rooms viable in the country. The money raised from tourist tax will be invested in tourism projects particularly promotional activities so as the country can attract more visitors. However the overall hotel occupancy rate was not impressive as it was predicated; the research indicated that to the end of 2016 the hotel archived 35-40 percent occupancy rate, below the 60 percent projected rate.
 Therefore tourist tax could further push down the numbers, besides people may not wish to pay additional charges, therefore they may seek other alternates, book with unrequested or unlicensed accommodation providers such as Airbnb; hence the tax is being collected through registered hotels only. http://sg.travelctm.com/media-release/implementation-of-tourism-tax-in-malaysia-from-01-sep-2017/(Accessed: 24/02/2017)
Since the introduction of tourist tax in Malaysia, the number of international arrivals continued to decrease, in October 2017 total international arrivals decreases to 2068995 from 2092378 in September 2017. 
[image: Malaysia Tourist Arrivals]
Source: https://tradingeconomics.com/malaysia/tourist-arrivals( Accessed: 26/02/2018)

Comparison between Malaysia tourist tax and Welsh Government proposed tax
Despite of tourist tax, Malaysia still offers value for money accommodation services compared to Wales, for instance the room rate for one night at Hilton Petaling Jaya is lower as RM362, which is equivalent to £72 and that includes the new tourist tax. However, back to Wales, one room in Hilton Hotel Cardiff costs around £140 per night. Also tourism tax in Malaysia replaced the exiting one, however the proposed tax for Wales does not replace any other form of taxes, it rather new tax that will be added on the existing ones. Also Malaysia government is responsible in making laws and regulation for the country, in contrast to Welsh Government because does not have full power to imposed law. Therefore what seems to work for Malaysian Government  does not mean it will automatically work for Wales Government, because are two different countries varying in different aspects such as value in currency, geographical location, government system and many another aspects.  



Methodology
Methodology can be described as approach and techniques used in collecting data, in this study, data were collecting through both primary and secondary research. Primary data were collected through online survey, open ended questionnaire were designed on survey monkey website and posted on different social media platforms. The participants were randomly chosen on social media; both male and female were allowed to participant. The survey was open to people aged 18 and over across the world, it was worthwhile seeking opinion from different part of the world because each country has unique preferences when it comes to buying product. To gain more understanding on the subject area, review of previous research works on tourist tax were considered throughout the process including text books, journals, government reports, news papers and other relevant sources. Alongside that, Malaysia’s tourist tax strategy was used as a case study to determine how the proposed topic will affect Wales as a tourist destination.
.
Conclusion and recommendations 
After critical analyse of both advantages and disadvantages of tourist tax, it is therefore clear to say that the effect of tourist tax on the destination has been an ongoing debate (Combs and Elle, 1979 cited by Barron, 2001). Some scholars argued that the effect of tourist tax on visitor demand is minimal because small amount of money imposed on accommodation would have little impact on the industry and would however generate substantial revenue for the local governments (Barron, 2001; Combs and Elledge, 1979). In contrast to other scholars (Arbel and Ravid, 1983; Fuji, Khaled and Mak, 1985) indicated that from economic perspective visitors are more sensitive to fluctuations in accommodation prices, therefore additional cost to their usual bills could lead to consider alternatives, less taxed destinations possibly. Therefore tourist tax could only benefit Wales as a tourist destination if Welsh Government undertakes extensive private-public consultation in order to understand risks involved if the tourist tax has to be imposed (Barron et alt, 2001). If care is not well taken the proposed tax could damage the economic performance as well as brand reputation, as a result this could open up door to Northern Ireland who is a direct competitor of Wales.




Bibliography 
Arbel, A and Ravid, A(1983) “An industry energy price impact model: the case of the hotel industry”, Applied Economics vol 15: P 705-714
Barron, G N, Kerr, WR and Wood, RC (2001) “Politics, policy and regional tourism administration: a case of examination of Scottish area tourist board activity”, tourism Management, 22, 6: 649-657.
Bird, M (1992) “taxing tourism in developing countries” World Development, vol 8: p 1145-1158.
Bray, J (2008) “Consumer behaviour theory: Approaches and models; retrieved from file:///G:/MTOUR%20STUFF/Consumer_Behaviour_Theory_-_Approaches_%2526_Models.pdf(Accessed: 27/02/2018)
Gooroochurn, N (2004) “tourism Taxation: A Theoretical and Empirical Investigation, economic Division, Nottingham University Business school. Retrieved from https://www.iioa.org/conferences/intermediate-2004/pdf/513.pdf(Accessed: 28/02/2018)
Cetin, G; Alrawadieh, Z; Dincer, M; Dincer, F and Loannides, D (2017) “Willingness to Pay for Tourist Tax in Destination: Empirical Evidence from Istanbul, Economies, 5(2):21. Retrieved from  http://www.mdpi.com/2227-7099/5/2/21( accessed: 26/02/2018)
Moriss. S, (2018) Bath revives plan to impose tourist tax” the Guardian https://www.theguardian.com/uk-news/2018/jan/10/bath-revives-plan-to-impose-tourist-tax(Accessed: 20/02/2018)
Pritchard, A (2017) “A tourism Tax for Wales” retrieved from     http://www.wta.org.uk/uploads/8/3/7/1/83716138/a_tourism_tax_for_wales.pdf (accessed: 20/02/2018) 
Salomon, M ; Bamossy, G J; Askegaard, S; Hogg, M K(2006), Consumer Behaviour: A Eoropean Perspectives.3rd ed.London: Prentice Hall.
Schiffman, L and Kanuk, L (2007. “Consumer behaviour”.9th ed. New Jersey: Prentice Hall.
WTTC (2012) “The Economic for Abolishing APD in the UK”, Oxford Economics
WTTC (2013) “tax burden on the US travel and tourism sector”, Oxford Economics


Websites
http://www.wales.com/government(Accessed: 18/02/2018).

http://www.legislation.gov.uk/ukpga/2014/29/contents/enacted(Accessed: 18/02/2018)
https://www.gov.uk/guidance/devolution-settlement-wales(Accessed: 18/02/2018)
https://www.bevanfoundation.org/commentary/five-questions-welsh-tourist-tax/(Accessed: 20/02/2018)
http://gov.wales/funding/fiscal-reform/welsh-taxes/developing-new-taxes/?lang=en(Accessed: 21/02/2018).
http://sg.travelctm.com/media-release/implementation-of-tourism-tax-in-malaysia-from-01-sep-2017/(Accessed: 24/02/2017)
http://gov.wales/newsroom/culture-tourism-sport/2017/170912-huge-increase-in-visitor-spending-in-wales/?lang=en(Accessed: 25/02/2018)
http://www.bbc.co.uk/news/uk-wales-politics-41608453 (Accessed: 22/02/2018)
https://www.eturbonews.com/21353/role-government-tourism-critical-how(Accessed: 25/02/2018)
http://gov.wales/docs/statistics/2018/180111-gb-tourist-statistics-october-2016-september-2017-en.pdf(Accessed: 28/02/2018)
  
15

image3.jpeg




image4.png
MALAYSIA TOURIST ARRIVALS
2800000

2600000

2400000

| P

2000000
Jan 2017 Apr2017 utz017 oa2017





image1.jpeg




image2.jpeg




