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13 Artists is one of the world’s leading independent music booking agencies.

Established in 1999 by Charlie Myatt, in 2004, Angus Baskerville joined the 

company, becoming a partner in 2010.

In 2014, 13 Artists decided to base themselves in Brighton; In 2019, they opened a 

second office at Tileyard Studios in London.



Consistency – Vital to grow a successful and powerful brand.

Dependability – A key element for achieving competitive advantage.

Innovation – Steady in developing ideas on an international changing music landscape.

Passion – Focus entirely on the live music sector and create experiences.

Respect – Esteem for our partners, clients and the music industry.



Live Shows & Tours
Festivals

A percentage is taken from the live performances booked through the booking 
agency.

Between 10% to 20$, depending on the act, the number of shows and type of
deal.









• Visually appealing to the reader.

• Strong and Clear for the user experience.

• Optimizes readability and accessibility.

• Demonstrates consistency.

Logo and Icon used throughout the website and social media:





Landing Page

Social Channels on the website



The artist roster in a graphic slide

Details from the artist roster with 
their website and social media



The artist roster in alphabetical order

The general contact form



INSTAGRAM



FACEBOOK TWITTER



Direct Competitors:

• Offer the same service in 

the same geographic area;

• Targeting the same 

audience and serving the 

same needs.
Indirect Competitors:

• Offer the same or similar 

services in the same area;

• Serving a different need 

and/or target a different 

audience.Earth Agency













Strengths:
• Live shows bookings with regular clients 

and partners;
• Modern & Independent Booking Agency;
• Exemplar & Diverse music roster;
• Strong reputation;
• Skilled staff members.

Weaknesses:
• Identical geographical area;
• Limited team;
• Lack of social media presence;
• Vulnerable website and not user and 

mobile-friendly;
• No recognition from clients & partners.

Opportunities:
• Power of mystery;
• Accessibility in the music sector (EMEA);
• Fresh work relationships;
• Breakthrough of independent artists;
• Competitors slower to adapt – vast 

corporations;
• Highly employable staff – Brighton & TY.

Threats:
• Absence of recognition by the clients &

partners;
• Lack of information to the audience;
• Work flow;
• Pricing comparison to the competitors;
• Frequent audits with clients (e.g. Tours, 

in-studio)











Colours help and 
assist brands to 

emerge from 
competitors as well as 

attracting attention

Cool colours = High contrast
It makes the text 

distinguishable from the 
background which is the best 
choice for important content

Purple: 
Imagination & Spirituality

Energy & Reliability
Loyalty, Mystery & Magic

Blue:
Trust & Responsible

Destress & Create an Ideal
Calmness & Dependence

Black: Sophistication, Seriousness & Control New Ideas & Simplicity, Cleanliness :White











The Strategy



The campaign is based on a series of live music shows to showcase contemporary 
and new artists/bands.

The live shows will be run and promoted with existent promoters around the UK, 
particularly in the main cities (London, Brighton, Bristol, Birmingham, Liverpool, 
Manchester, Newcastle, Glasgow, Edinburgh and many more).

As part of the strategic goals, this approach will allow the existent promoting 
company to gather more data (to better target their audience) and enlarge the work 
connections with new clients and partners around the country.

Since the duration of the selection process by music industry executives will take a 
12 week period, the live shows will happen between September to December, with 13 
shows along the way presenting 13 artists, which they will be attached to the booking 
agency for a year.

This will allow the 13 artists to compose, perform and promote their music through 
live shows, festivals and the opportunity to work with the agency’s partners 
(promoters).



Target Audience

B2B B2C

Males and Females

18 – 50 years old

Socio-Economically Independent

Interest in live music

Interest in new artists and bands

Spotify/Apple Music/YouTube users

Internet Connected



Social Media Goals:

• Increase Brand Awareness

• Audience Growth

• Build Engagement

• Boost brand loyalty from partners and clients

Web Traffic

Website Goals:

• Generate more sales

• Optimise workflow automation

• Increase Awareness about new 

artists & bands



Focusing & providing the best contemporary live 
music in the market.
We deliver. You experience it.

• Simple to manage, trendy and up to date;

• Strong definition of the website ‘culture of purpose’, clear strategy and USP;

• Smooth landing page in an open plan;

• Increase awareness and retain recognition in regards to the roster and live shows;

• Clear ‘Call to Action’ (Subscriptions) – Data collection for a B2B2C customer segmentation;

• Use of SEO and Google Ads;

• Connected to the different social media channels.



Home About Roster 13 in the making Social Contact



Home About Roster 13 in the making Social Contact

Focusing & providing the best 
contemporary live music in the 

market.
We deliver. You experience it.

13 Artists is one of the world’s 
leading independent music 

booking agencies.

Established in 1999 by Charlie 
Myatt, in 2004, Angus Baskerville 
joined the company, becoming a 
partner in 2010.
In 2014, 13 Artists decided to 
base themselves in Brighton; In 
2019, they opened a second 
office at Tileyard Studios in 
London.



Home About Roster 13 in the making Social Contact



Home About Roster 13 in the making Social Contact



Another Sky Motion Video [Click here]

Blossoms Christmas Eve 

Motion Video [Click Here]





Website

Social Media from the booking agency and partners

Social Media from the bands and artists entering the competition

Email Marketing Invitations

Press Releases – Online Blogs, Magazines, Newspapers

Radio

Word of Mouth



Pre-Production, Production & Aftercare



http://bit.ly/ProjecttimelineandBudget





Terms of Consultancy Agreement

Our Artist Roster

Check our Instagram
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