Contribution
The task in hand;
In groups, students must present a case study of one specific country in depth (TBC) illustrating the importance of cultural background on the tourist experience and how it is a major determinant in repeat visitation.

Group participants;
Nina, Courtney, Mircea.
We were tasked to research a country in depth, in particular tourism and it’s repeat tourism visitation, our initial aim was to establish a country that we all felt comfortable with that we believed had a strong culture, that we could research in depth and discover reputable information on. We collectively decided on China, however, as China is a diverse country with a large mass, we particularly focused solely on the city of Shanghai.
We discussed in a group, which categories we would focus on. Nina was tasked at developing the introduction of the presentation, whilst also researching its history, business tourism and expatriate community and general safety in Shanghai. Courtney was tasked at researching the languages spoken in Shanghai, the food that was prevalent in that region and also the tourism events which were held in the city. Mircea was tasked at researching the religion in Shanghai, the technology and the overall tourism experience such as weather and transportation.
With our chosen categories, we were able to work autonomously on researching our own components of the task, and we would regroup to discuss our findings. We researched, and found information via articles, journals, books, websites and some media sources.
Once we had discovered sufficient evidence on our topics, we then grouped together to discuss the layout of the presentation and added the information accordingly we did this as a group but also set up a google slides document so we could work on the presentation according to our individual schedules.
We also developed a script to rely on for guidance for our presentation, again we did this as a group and on a sole basis, when we felt we were happy with the completion of the task in hand.
Challenges;
The only challenges we experienced was finding reputable statistics to support our repeat visitation findings, which would have given an overall better understanding of the topic we researched, however, we were able to find additional information and supporting evidence for an overview and in-depth insight into Shanghai as a city.
Overall experience;
We have found that working in a group with our team mates has worked smoothly with little to no problem due to everyone having their own sections to complete and we would help each other if we required any further assistance or second opinions, we wanted to have a sense of consensus when completing the task, so were ensured we communicated effectively on our views and opinions. We implemented a group chat and also google slides which allowed us to communicate and work together and contribute to the presentation, this allowed us to all contribute equally to the task in hand and also allowed us to oversee our fellow participants work and advise with any feedback.
Due to our effective planning, discussions and resources, we were each able to work via our own individual strengths and were able to complete the task with relative ease, we each contributed equally as active participants and enjoyed the overall task.
We have included our references to support the evidence found in our presentation and to show the resources we used to assist us with completion of this task.
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