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Social media has meant a lot for people through out many years. These 
platforms are for people to interact with each other all around the world.
The digital tool lets individuals share, interact, create ideas, posts and make 
comments and also express their feeling. It is a useful technology were
individuals can relax, enjoy, add likes or dislikes, make comments and read
articles and many more exciting things to do. Social media was first established
in the 1990’s. During its 30 years it has been growing ever fast and changed in 
the recent years. It is offering world-wide opportunities in interacting, 
communication, expressing and marketing. Social media has invited
commercial businesses for brand marketing with its collection of using
data facilities. 
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Marketing is a process of promoting, selling and distributing. These activities
Companies promote and sell products or services to consumers. Marketing
makes the use of marketing mix known as the four Ps called the product,
price, place, and the final word for this is promotion. Market research collects
vital information and knowledge on determining opportunities and recent
and future goals for all businesses. This successful information creates 
understanding the consumers needs and desires for all physically and theory
activities as markets, stalls, promotion places. Tradition marketing is reaching
to customers through physically and advertising by posters, face to face 
interaction, Am or FM radios tele adverts, outdoor or indoor open event
days or adverts in your local newspapers. Modern marketing focuses on
improving and developing long term relationships through consumers and
clients. Modern marketing method is also completing customers satisfaction
through fulfilling their needs and desires. This marketing method gives 
attention to individual customers and brings them through customer
services or online feedback. Modern marketing is a holistic, data driven
methodology which meets brands with their ideal customers to receive
targeted business results. 
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Social media can be used for marketing through reaching to new customers
From Facebook. Facebook posts a variety of content that goes to goals and 
Sales, customer satisfaction, it has comments on likes and dislikes. It shares
So much information for every individual needs. Facebook is a social 
Networking website, where any user can post comments, share photographs,
Post links. There are other useful and interesting contents on the web
Watching short videos. Facebook can also recruit individuals for jobs.
Facebook can also connect any one with families, friends. Instagram is 
A photo sharing app, where users can upload edit and share photos and
And videos, follow and make followers. It includes features like stories,
Direct messages and a discovery tab to explore contents from other
Users. Like many other platforms, individuals can advertise their own
businesses on this platform which attracts a variety of different customers around the world. This platform is a reliable and a effective tool for
small and businesses to achieve sales and engaging to find new customers.
LinkedIn is a platform, that can support professionals find jobs, set up
networks, learn new skills. It is also good to research companies and reach 
out to hiring communities. LinkedIn is easy to apply in direct for jobs with an effective cost for the company 
The company  can hire the right person for the right job at the right time. What’s
App was first out in 2009 by WhatsApp Inc. This platform supports sending
and receiving a variety of media: example like text, photos, videos, location,
and sending documents as well as voice calls. WhatsApp is mostly used to 
text, messaging. It can also make audio and video calls to any of your
WhatsApp contacts. This App is more popular than the traditional texting
It comes with free service. It also comes with free internet communication,
more like group chats. WhatsApp has a privacy policy as conversations
are protected with end-to-end encryption. There are no logs recorded.
Pinterest is a visual discovery platform for searching ideas like recipes,
home and style, inspirations. Audience will find ideas. They will love 
the idea’s and save and use them for future references. You Tube is a
free video sharing platform. You tube videos is the best ways to communicate 
to large audiences, depending on promoting videos or providing information
to the audience. It also gives people the opportunity to earn money through
their videos. Tik-Tok is also a platform for creating, sharing and watching
short videos.
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However social media also comes with disadvantages, which are
Inappropriate use of information data breach and other kinds of
Scams such as counterfeit and misinterpretation of information as well as sharing information about personal things and can be easily accessed by competitors, account post of irrelevant information’s.
In the coming long term run, social media could become costly and
Competitive as all are evolving fast.



















Conclusion
Social media is a powerful platform, marketing activities and recruitment can be done through these platforms and comes with both benefits and drawbacks. With the integration of AI, robotics and automation, social media can be affected and go down. TikTok is also a good platform to start up business and advertise products and services .







 




 










