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[bookmark: _Toc49357667]EXECUTIVE SUMMARY 
This assignment is mainly focus on the relationship between the data information and knowledge which is very important in day to daily life for each and every individual. On the other side the discussion is done which is explaining the relationship between individual knowledge and organizational knowledge. Different type of model and analysis is also done in this report. The evaluation of the actual and potential knowledge of assets is explained. Some of the integrated knowledge is also explain in this project. This is also identify that in this project that different type of knowledge and skill are needed at the time of selling any product and services to the target customer. If the worker who is working in the Tesco, is well educated then they will do their work with full of dedication and also they will try to increased the profitability ratio of the company.  At the end of the project some recommendation is done which will help to make some improvement in the Tesco during this competitive market. 
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[bookmark: _Toc49357668]INTRODUCTION
There are various questions which will discuss in this project, and that is mainly related to the relationship between data information and knowledge.  On the other side, to the individual knowledge and organizational knowledge will be explained, and their relationship will also be discussed. The association tried to implement a different type of model technique so that they will easily identify the knowledge of assets and the actual and potential knowledge asset also (Liew, 2020). This is very important that the executive of the company has to identify the intellectual property during doing a different type of activity and also define the contribution of knowledge assets which is in the association. The main reason of choosing Tesco company for this project is because this company is near to each and every individual.  The companies which build taken for finishing on the work are Tesco. Tesco is one of the largest retail associations all over the world. During this project, a different type of models will also be implemented to identify some tools and technique.
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[bookmark: _Toc49357670]A) DATA INFORMATION AND KNOWLEDGE
	

Data	
	Information
	Knowledge

	In data, some basic unrefined and general unfiltered details are involved 
	The data define most of the information. All the information's are mostly used in Tesco Company to identify the viewpoint and the need of the customer (Liew, 2020).
	The meanings of knowledge are family unity and awareness of an individual, area, some event, viewpoints, problems and different type of ways of conducting different things and collect some information.

	On the other side, this was identified that data are the element of some analysis.
	Once the data was received and get some relevant, then it will become more informative that is fully reliable and useful for Tesco Company.
	This was stated that identifying something with analysing through the understanding of the main motive study and experience, after understanding the concept study and some experience and individual will easily improve their knowledge through a different type of equity in Tesco Company.

	Data have to maintain so that they will become more informative for TESCO (Liew, 2020)
	This was identified that the information is made some data that will proceed aggregated and maintained into a various human-friendly format that will deliver more information.
	Knowledge is a combination of information experience to knowledge which can make princes and improve insight based on the individual experience at the time of making any decision.


	Mostly data is a set of separate fact which is mainly related to the event. This is a structured record of any transaction done in Tesco.
	Most of the information addresses the need of the user and gives it some significance in usefulness as it is the good of data that has been provided to the target customer (Provitera, 2017)
	Knowledge body of digital technique and some experience around some specific subject


	After Calculation, identification and discussion, the Tesco Company will use some details in their association. Most of the times all the details output by a sensing device or any objective involve in an association which is useful in identifying some information (Provitera, 2017) 
	Without the block of greater this was identified that information would not exist in the association. Once the data is shifted into the information, it will not contain any useless details as its main motive is to process some particular contest relevance and motive.
	Knowledge is the detail with meaning.

	By using digital technology, the information proceeded to different association (Rakevičius and Auzias, 2020).
	This is identified that information is data which is put in the contest, and it is mainly related to the piece of data. Information is related to the different piece of data, and the information is about defining and its form the basis of skill (Provitera, 2017). 
	

	Most of the time, the data and information are identified in BITS and bytes.
	The main motive of processing data is to turn it into the information which will help Tesco to make better and more informative. This will also help to make some effective decision that will help to gain some success in this competitive market. 
	

	
	Tesco is using information system so that they will easily collect and process some data which is the combination of some technologies procedure and tools that are maintained and distribute information at the time of making an effective decision of the company (Provitera, 2017). Information is also on the floor of a different message.  
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After some delicious dispersal identified that association did not have learning capacity, it may be individual in an association that learns. However, the various researches this was identified that evolves through their learning capacity. Tesco Company will learn and acquire some skill with the help of their routine and repertoires (Bhatt, 2020). In this way, a different type of knowledge has a varied repertoire, and new knowledge will generate and take shape by the history of the association or the culture of the association (Delak, 2015). 
The Tesco Company is mainly referred to as an issue facing and problem-solving entity. The complexity of the task is highly effective in the learning of the association and the environment of the company. In most of the area, this was argued that individual knowledge and organisational knowledge are different and independent in this competitive market (Bhatt, 2020). disposed and to find that in present environment individual in Tesco company a try to make a quick decision so that they will easily resolve all the issues which were raised by the customer at the time of buying any product and services in this competitive market. As compared to follow a different type of rules and regulations as directed from executive all the workers are forced to make a different type of judgments that they will easily resolve all the business issues effectively (Bhatt, 2020).
On the other side in this complex condition, the Tesco task is highly independent, and the entire individual will not possess their level of expertise to solve issues and workers are needed to interact with different individuals so that they will easily share their skill and expert (Datarob, 2020). Although the Tesco will implement individual expertise at the time of seeking the result of the association-wide issue and it did not clean any right on the individual skill. On the other side after working on a number of an expert in an association, the executive of the company will not have the potential to resolve the issues which were faced by the customer (Datarob, 2020)
The phone knowledge sharing is a choice that was mainly selected and implemented separately by various professionals in the Tesco Company. Some of the information believes that an individual as explains the truth and stored in memory in the cognitive area through a procedure of cognitive called learning. On the other side, organization knowledge is a total of all the knowledge which contain within an association that can deliver business value. It may be achieved from intellectual property product skill lesson of failure and success and few resources (Datarob, 2020). 
From the above analysis, this was identified that the division knowledge and organization knowledge is very important for Tesco company (Valamis, 2020). To make a good understanding of the relationship between individual knowledge and organizational knowledge, the framework was made below. In most of the area, this was argued that individual knowledge and organizational knowledge are different and independent in this competitive market (Krogh and Roos, 2019). disposed and to find that in present environment individual in Tesco company a try to make a quick decision so that they will easily resolve all the issues which were raised by the customer at the time of buying any product and services in this competitive market. As compared to follow a different type of rules and regulations as directed from executive all the workers are forced to make a different type of judgments that they will easily resolve all the business issues effectively (Krogh and Roos, 2019).
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The term knowledge assets are mainly defined as build-up academic resource of association. On the other side, it is the knowledge which pauses to by the executive of the company and its workforce in the way of information Idea learning understanding and the capacity. Knowledge sets also involve a different part of association intangible assets that are knowledge, such as excellent practices (Krogh and Roos, 2019). The von Krogh and roos model of organization is one of the first models that will define the difference between individual knowledge and social knowledge. in Tesco company this model is implemented because the knowledge must be found with both in the mind of the individual in the connection between them (Krogh and Roos, 2019). 
[image: ]
FIGURE 1 RELATIONSHIP BETWEEN INDIVIDUAL KNOWLEDGE AND ORGANISATIONAL KNOWLEDGE 
[Sources: Roos and Von Krogh, 2016]
On the other side of this model will also help to identify the nature of knowledge management from the viewpoint of all the workers, interaction, organization structure, link between different type of individual and the management of the human resource (Foote and Halawi, 2018). The knowledge assets meaning take care at the time of increasing issues which can be only safe through knowledge management strategy (Petersen and Øiseth, 2017) For example, if the worker will not to identify the knowledge as being is an essential part of the complete, then this will highly effect on the quality of the work. On the other side if there is no common language which will express any latest knowledge, then keeping this latest knowledge will become very tough in this case where all the focus of the Tesco is not willing to share their ideas. It will become difficult to make some collective social knowledge (Foote and Halawi, 2018). This is very important that the Tesco Company must have to you implemented a different type of element with activating knowledge.
This is the first model that will precisely differentiate between individual knowledge and social knowledge. Tesco Company this model was implemented to because the executive of the company tries to identify the knowledge in both the mind of individual and link between them (Foote and Halawi, 2018). There are various types of aspects which was identified by implementing this model and that are how the knowledge will get to the employees of the corporation, how the knowledge will arrive at Tesco company many more aspects which are very important for the company (Janus, 2019).


KUJIRO NONAKA & HIROTAKA TAKEUCHI - MODEL
Two leading Japanese business experts, Ikujiro Nonaka and Hirotaka Takeuchi, were the first to tie the success of Japanese companies to their ability to create new knowledge and use it to produce successful products and technologies. Through using this model the executive of the company will easily identify the different type of skill and knowledge of the employees and its roots in a holistic model of knowledge creation and the management of 'serendipity' (Kawamura, 2016). There are two types of knowledge: explicit knowledge, contained in manuals and procedures, and tacit knowledge, learned only by experience, and communicated only indirectly, through metaphor and analogy. The executive of Tesco Company mainly focus on the explicit knowledge. 
[image: C:\Users\Hp\Desktop\sush\aug\seci.png]
FIGURE 2 KUJIRO NONAKA & HIROTAKA TAKEUCHI – MODEL
[Sources: yang et al., 2018]
By using kujiro nonaka & hirotaka takeuchi model in Tesco Company the executive of the company will easily observe the latest condition is a form of socialization. This will also helpt o Modeling the current situation is a form of externalization and Modeling a better situation is a form of combination.
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Based on the previous analysis, the source identifies that actual assets and real assets are similar. An actual asset is an investment assets class that will mostly cover some investment in physical assets like real estate energy or infrastructure of the Tesco Company. Actual assets are different from financial assets because financial assets tried to get the value of the product. Actual assets are the most tangible investment (Foote and Halawi, 2018). Most of the different types of communities state some tools and natural resource are the types of actual assets. Another said this was identified that actually sit strive to deliver portfolio diversification because they move in a different direction to the financial assets like stocks. Assets are categorized as either real financial or intangible (Secundo et al., 2019). Assets have a tangible form, and their value was identified from its physical qualities. There are various advantages and disadvantages of actual assets, like as compared to the financial assets real assets tend to be extra stable. Actual assets are totally different from financial assets because financial assets tried to get the value of the product. Actual assets are the most tangible investment (Secundo et al., 2019).
On the other side, potential knowledge assets are those expenses which have huge uncertainty surrounding future benefit. This was also identified that the term knowledge assets would mainly be referred to as the accumulated intellectual resource of the Tesco Company. Most of the time, all the workers were working in Tesco have a proper information Idea understanding and also can gain some profit in this competitive market (Secundo et al., 2019). After taking some analysis, this was identified that knowledge is one of the most powerful, and knowledge will make the best choice and decision for the company to make a healthy payment. Which is the type of strategies was used by the Tesco Company so that they will easily make the potential knowledge assets in their association (Sensuse and Cahyaningsih, 2018). 
They tried to innovate is a new product by some latest Idea, learning some experience and many more things. On the other side, knowledge assets involve some guideline set in association show that some investigation was done related to the profit of the company (Essekia, 2020). The main role of knowledge insights in knowledge management is to deliver the mean by which one team or individual can shift their knowledge to a different type of individual or team member separated in time and distance (Sensuse and Cahyaningsih, 2018). The most effective mechanism of knowledge assets must be face to face, and this is not possible to manage easily. Knowledge assets are mainly based on the knowledge-generating procedure and explain as a form of specific resource that is intangible to generate value for the association. Most of the time, all the workers were working in Tesco have a proper information Idea understanding and also can gain some profit in this competitive market (Sensuse and Cahyaningsih, 2018).
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[bookmark: _Toc49357675]A) NEEDED TO GENERATE 
There is the various step which is needed at the time of generating store apply the integrated knowledge in Tesco company. Knowledge integration is one of the most important procedures of synthesizing different knowledge model into a particular model (Sensuse and Cahyaningsih, 2018). This is also identified the procedure of incorporating the latest data into a body of existing skill. Through the different type of practices collaboration integration and education are required at the time of creating knowledge because the different knowledge will help to share interact with the different individual to do their business more successfully in this competitive market. Through relevant information and data, the knowledge will generate in the association, and the data will help to develop the decision making and provide blocks rating latest knowledge (Mohajan, 2017).
The meaning of knowledge integration is a combination of some particular knowledge which was implemented by an individual within any organization. This was identified that the all the workers were working in Tesco company have a knowledge or skill understand the needs of each individual so that they will easily satisfy them by providing them with a good quality of product and services (Mohajan, 2017). This was identified that knowledge integration is mostly focused on understanding the need of the customer. The other side knowledge integration is the result of firm knowledge tactics and aims. Knowledge integration is the procedure of shifting individual knowledge into the collective knowledge of the Tesco Company (LYNCH, 2018). These are mainly built or share some integration of Tesco employer. On the other side, this is one of the most important procedure through which the company will achieve its goal and also the link between knowledge and skill (Mohajan, 2017). 
This identified that knowledge integration is a combination of some special knowledge which is mainly based on the objective of the company and whose main motive is to achieve the result in this competitive market (CHEN, 2020). In most of the association, the knowledge integration was implemented so that they will easily achieve the target in gold and also able to satisfy the expectations of the target customer. The main reason for Tesco is implementing knowledge integration in their association because this is one of the most important processes of joining two or more original and related skills structure into a single structure (CHEN, 2020). 
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FIGURE 3 THE MEYER AND ZACK KM CYCLE
[Sources: Armaghan, 2020]
Meyer and Zack's cycle is meal explains from work on the making and improvement of details product. Details product mainly explain any details sold to the internal or external client like database customer profile and many more (Tomblin, 2014). There are some steps which are needed in Meyer and Zack cycle and that are the acquisitions of data or details adjust the problems which are related with the resource of raw material like scope depth credibility and so on. Refinement is a primary source which will add some cost in the product. It must be physically or logically in the association. In storage, some information is kept in physical or digital media (Tomblin, 2014). 
The fourth step is the distribution which will define how the product and services are delivered to the target customer in this competitive market. And the last is the presentation where the contest plays the most important rule to attract more and more customers towards them and increase the profitability ratio (Barãoa, 2020). This is very important that the executive of the company has to present their product and services more attractive so that they will easily attract more customers as well as satisfies their expectations by providing them with a good quality of product and services. By using a different type of tool and techniques, the company will easily deliver their product to the end-users and also try to provide goods and services on time (Barãoa, 2020). 


[bookmark: _Toc49357676]B) INTELLECTUAL PROPERTY RIGHT
Intellectual property defence is dangerous to development innovation. About the safety of thoughts industry and the individual will not harvest the full profit of their creation and would focus fewer on research and improvement (Barãoa, 2020). On the other side, intellectual property will also help to contribute various things to the national and state economy. Intellectual property is very important because this will increase the profitability ratio of the country (Bhatt, 2020). On the other side, intellectual property is a general term for making intangible assets and some legal protection by a company from the outside user, and this will regularly implement (Bhatt, 2020). 
Tesco Company will own the intellectual property and also realise some cause in different ways. There is various type of intellectual property, and that are copyright trademark patent and trade secrets. Intellectual property is very important because this will transfer some risk. On the other side, intellectual property will also manage different type of risk (Bhatt, 2020). This also helps to protect in the modern economy, which involved a different type of strategic management and mitigation of intellectual property risk. In all over the world, intellectual property rights are accepted (Bhatt, 2020). An intellectual property right is mainly trying to deliver some incentive to the entire individual for a new creation
Tesco Company that owns intellectual property can identify the value from a different way, namely through implementing internally. Various type of intellectual property will help you to save from various issues (Nidd, 2015). Intellectual-property will also help to contribute various things to the national and state economy. Intellectual property is very important because this will increase the profitability ratio of the country. In most of the area, the intellectual property right to will make sure that the availability of the original product must be there. On the other side, intellectual property will also help to protect you from some fostering innovation (Nidd, 2015). Without production of latest viewpoint, the corporation and individual will not reap the full profit of their inventions (Marsh, 2020).
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This was identified that knowledge assets would show the foundation of the Tesco company and the capacity that is very important for the growth of the company in this competitive market. Small also help to give some competitive benefits as well as improvement in human resource (Nidd, 2015). On the other side, intellectual resource and knowledge assets are similar because this will provide some knowledge and its workforce in the form of details, viewpoint understanding and some technical skills. The main motive of knowledge assets is to develop the organization efficiency and try to save some knowledge within the corporation (Kamasak, 2019). Knowledge assets are those expenses which have huge uncertainty surrounding future benefit. 
This was also identified that the term knowledge assets would mainly be referred to as the accumulated intellectual resource of the Tesco Company. Most of the time, all the workers were working in Tesco have a proper information Idea understanding and also can gain some profit in this competitive market (Kamasak, 2019). After taking some analysis, this was identified that knowledge is one of the most powerful, and knowledge will make the best choice and decision for the company to make a healthy payment. Which is a type of strategies was used by the Tesco Company so that they will easily make the potential knowledge assets in their association (Kamasak, 2019). The tried to innovate is a new product by some latest Idea, learning some experience and many more things. On the other side, knowledge assets involve some guideline set in association show that some investigation was done related to the profit of the company (Kamasak, 2019).


[bookmark: _Toc49357679]B) KNOWLEDGE REQUIRED 
Various type of tools is needed to identify the knowledge in the association. Knowledge is very important because it will help to boost the efficiency of the association as well as this will also help to make some effective decisions which will give lots of benefit to the Tesco Company (Sun et al., 2019). On the other side, it will also help to make sure that all the workers are doing their work with full of dedication and they are easily implementing any changes according to the need of the customer. Innovation is one of the most important factors through which the executive of the company will motivate the moral value of all the workers and attract more and more customers towards them (Sun et al., 2019). 
Knowledge is growing every year, which is very important for the organization in this competitive market. The main reason of knowledge is important in the association is because if the employees have a proper knowledge related with their work, then they will easily manufacture the product accurately as well as they will also able to satisfy the expectations of their customer (Sun et al., 2019). Most of the area knowledge is to identify the most important strategic assets of the Tesco Company. This is very important to analyse share capture and unlearn knowledge. All these different types of activities are managed with the help of knowledge management (Tell et al., 2017). 
Karl Wiig model highlights some different type of principles so that they will easily improve knowledge and get some valuable product. Some of the most important dimension of this model are completeness which will refer to how the accurate knowledge is available from a specific source. Sources can change from a human mindset (Tell et al., 2017). Knowledge will be complete if an individual has all the relevant information which is mainly related to their objective. Connectednesses mainly refers to understood and explain the relationship between various type of knowledge objects (Tell et al., 2017). Mostly knowledge objects are interconnected with each other, and they are more connected with knowledge with huge rate. This was identified that mostly the knowledge content would not be able to meet such idols incongruent (Tell et al., 2017). And in perspective and purpose are the most important phenomena through which an individual will focus on some particular topic. This model will also explain the various level of internationalisation of skill (Jajpura et al., 2017) 
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The executive of Tesco company tried to share their knowledge with a different type of workers working in their organization so that they will easily improve the performance as well as a different type of activity with full of dedication to achieve the organization goal (Rakevičius and Auzias,  2018). Tesco has to identify that wealth of experience. Still, their worker process is one of their most essential resource and death by motivating their workers to share that knowledge with a different type of individuals. They will not only function a regular basis as a team member they also tried to grow their business intellectually in this competitive market (Rakevičius and Auzias,  2018). 
Tesco company have to follow a different type of steps at the time of sharing their knowledge to the different individual like they have to make their priorities, deliver some incentive for so that they will easily boost the working level of all the workers and also motivate them to do their best in this competitive market (Rakevičius and Auzias,  2018). They also have to generate some space for sharing, which will happen by providing them training and development program. Also, the companies have to provide different training and program in their association to conduct various activity to improve the knowledge of each workers working in their association (Schneider, 2020).
Associations have a lot to achieve from a culture where all the workers are feeling motivated at the time of helping each worker who is working in association. All these resources involve clearing time for workers who are highly motivated to share their skill with their core members and provide an incentive to motivate their moral value (Schneider, 2020). William model is mini deliver some idea related to how to influence of program with different challenges. On the other side, this model is mainly based on the studies of some creative individual and procedure (Schneider, 2020). 
The model has three dimensions which are very important to implement in Tesco Company by the executive of the company. In the first dimension, they consist of the subject that will make some circumstances for all the workers who were working in the organization (Sannito, 2020). In the 2nd dimension, 18 different types of strategies are implemented by the executive of the company so that they will easily improve the thinking and the creativity level of all the workers. In the last dimension, mention some procedure that has been shown the involvement of creativity of any workers (Sannito, 2020). This procedure involves some different type of opportunity to think some creativity for the organization so that they will attract more and more customers towards them and also satisfy their expectations. There are various strategies which were implemented by the company during this model are paradox attribute listening and an analogy, provocative and example of change (Sannito, 2020).


[bookmark: _Toc49357681]D) REQUIREMENT IMPROVEMENT 
National improvement framework and improvement plant was introduced in 2015 to set out the main vision. This is very important that the executive of the company has to use a different type of strategy so that they will easily improve the current framework in this competitive market (Rabu, 2016). To make a good understanding of the relationship between individual knowledge and organizational knowledge, the framework was made below. In most of the area, this was argued that individual knowledge and organizational knowledge are different and independent in this competitive market. Disposed and to find that in present environment individual in Tesco company a try to make a quick decision so that they will easily resolve all the issues which were raised by the customer at the time of buying any product and services in this competitive market (Goswami and Goswami, 2013).
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After the above discussion, this was concluded that knowledge and information management is very important for any association. There are various questions which were discussed in this project, and that are the relationship between the data information and knowledge. This was identified that data information and knowledge are very important for any association so that all the employees will give some success in this competitive market. Another side the relationship between the individual knowledge and organization knowledge was also discussed. Implementing different models technique will help to identify the knowledge assets easily. 
The identification was also made, which is mainly related to the actual and potential knowledge assets. The importance of intellectual property right also discussed in this project, and the contribution of knowledge assets in the Tesco Company was discussed. Some knowledge is very important for a company to conduct different type of activity in this competitive market, so the executive of the company tried to make some framework for their business more competitive. At the end of the project, the recommendation was made for improvement to the current framework.  
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