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Personal Branding – Looking at how 
Illustrators Brand Themselves  

Looking at how other Illustrators have created their 
unique brand will help me discover which ways would 
be beneficial to me. It will also show me what branding 
doesn't work and which ways of branding I should 
avoid. I will be looking at the websites of illustrators 
and also their social media to see if their branding is 
consistent. I am also going to look at how advertisers 
and designers use branding to see whether they a have 
good strategies.



Examples of Illustrators branding –
TSWolfe
In all of toms branding he has a 
consistent element. He always 
incorporates the wolf 
illustration, even on his 
clothing. I think this is a very 
effective way of using a logo to 
brand himself because its not 
too over the top and bold, its 
very simple but very effective. I 
also like how he used animated 
elements on his website.
https://www.tswolfe.com/

https://www.tswolfe.com/


Ellie’s branding is focused on soft colours 
and nature which is seen throughout all of 
her social media and her website. I really 
enjoy her branding it feels very soft and 
thoughtful, it matches her illustrations 
completely. Her branding is very intentional 
and you can tell a lot of time, effort and 
thought went into how she was going to 
brand herself. You can tell each one is hers 
without her needing to have an icon to 
represent her. Her colour palette is really 
pleasant and enjoyable to look at. 

https://ellieballillustration.carrd.co/

Examples of Illustrators branding 
– Ellie Ball

https://ellieballillustration.carrd.co/


Oceans branding is focused on her 
illustrations. Her branding isn't really 
consistent across her social medias, it 
could be helped by having a colour 
palette that links them all. Her use of 
nature in her website is really effective 
because it links with her children's 
books.  Overall I her branding is 
effective however it could be helped 
with a running theme throughout.

https://www.oceanhughes.com/

Examples of Illustrators branding 
– Ocean Hughes 

https://www.oceanhughes.com/


Why is Branding so Important  
Branding helps you stand out from the crowd and helps 
when trying to connect with an audience. It is really 
important because your branding is the first impression a 
customer will have about your business. People are 
consuming a lot more brands because of social media 
which means if your branding doesn't stand out it will be 
forgotten. Having your brand let your personality show 
through will attract people who will genuinely connect 
with your work, your brand is more then a logo and a 
name its an impression. Branding also helps build your 
reputation and identity. A consistent brand will allow 
people to trust you and can be a way to gain loyal 
followers and supporters.
https://www.forbes.com/councils/forbesagencycouncil/2021/03/24/the-importance-of-branding-in-business/

https://theeverydayagency.com/why-artist-branding-matters/

https://cowgirlartistsofamerica.org/blog/f/importance-of-branding-for-artists
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Personal Branding 
I am still unsure of what kind of 
illustrator I want to be after 
graduating, however this exercise 
forced me to think about the 
modules that I enjoyed doing and 
what that could mean for a future 
job. I found that I really enjoyed 
the narrative module so I am 
thinking about children's books. 
Although I enjoy looking at 
concept art and the work that 
goes into games, movies and 
characters. I don't think my 
current work shows these 
interests so I will need to build up 
a better portfolio if I want to be 
taken on by these types of agents.



Personal Branding 
This exercise got me thinking 
about how I want to be perceived 
as an illustrator and what I could 
make my USP. It also got me 
thinking about how I could build 
my brand and get people seeing it. 
I already have an Instagram so my 
main area of improvement would 
be there. I want to look into how to 
build my Instagram and make it 
more branded so that my style is 
more recognisable between social 
medias.



Personal Branding Ideas 
This exercise got me thinking about how I 
would place my name within a business card 
and also how I would present my style in a 
simple and effective way. I found that 
creating a business card for my classmate 
was a lot easier then creating one for myself 
because I wasn't sure how I wanted to be 
perceived in a business setting yet. I want to 
be able to show off my watercolour skills but 
also a fun side to my illustrations. I think 
combining these two ideas will create a 
professional card while also showing what 
kind of illustrator I am.



Personal Branding – 4 Pillars of 
Branding

This task was helpful in 
showing me what my USP 
could be and what I already 
have that differs from many 
people in the industry. 
Having the 4 different areas 
to focus on made me think 
more about how I could find 
new ways to brand myself 
better then I already am. 



Personal Branding –
Figuring out my Branding 

This was a very fun task 
as I got to figure out what 
makes my brand me. It 
was also really enjoyable 
to create illustrations to 
accompany the different 
metaphors. I will us this 
ass a reference for when 
I am creating a brand to 
help me with colour 
palettes and style 
influences.



Personal Branding –SWOT Analysis
It was really useful to analyse 
my strengths and weaknesses 
within the industry because it 
sets realistic expectations. It 
will also help when trying to get 
clients because knowing your 
weakness helps with 
advertising yourself for what 
you know you're strong at. It 
also gives a client a realistic 
expectations around you and 
your work. I found it quite hard 
to identify my strengths and 
weaknesses for this task.



Professional Branding – Social 
Media 
I don't have a very big social media presence 
because I only have an art Instagram. I want to  
develop my Instagram to make it more 
successful and link my Instagram to my website 
so that more people can look at my website and 
learn more about me. I want to use this part of 
the module to build a more consistent brand 
over more social medias and also create more 
physical ways to brand myself.



Professional Branding My Current 
Instagram + What Needs Improving 

I don't post consistently on my art 
Instagram and I also don't have a distinct 
style or subject matter. I need to create 
more art that is based around the 
illustrator I want to become, I want to 
create more watercolour illustrations. We 
had a guest speaker come in and they told 
us to create the work you we want to be 
employed for, because I want to create 
children's books and characters. I am 
thinking of illustration books that I enjoy 
and putting my twist on them and re-
designing characters that I enjoy.  I need to 
create a more consistent feed so when 
people see it on their homepage they 
know its me.



Professional Branding– How to make 
my art account more successful 
From my research I found that the best times to post on 
Instagram is Tuesday through Thursday between 9 am 
and 3 pm. The peak engagement is meant to be around 
lunchtime. I want to test this and see whether it helps 
with the engagement levels on my account. I have 
scheduled posts for Tuesday at 12 pm and a post on 
Wednesday at 10:30 am to see whether the timing of 
posting really effects the engagement. 

The Instagram algorithm favours people who post 
consistently so I will be aiming to post each week, using 
the scheduling feature makes this a lot easier and less 
stressful.

(https://sproutsocial.com/insights/best-times-to-post-
on-social-media/, 
https://www.shopify.com/uk/blog/time-post-instagram)
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Professional Branding  –
Following Trends 
Following trends is another way of creating more 
traction on a profile. I have attempted a few 
trends however I am normally late to them. 
Using trending audios and trending hashtags is 
also another way of pandering to the algorithm 
and getting more engagement so I have been 
attempting to implement these into my new 
posts. Using the audios that are 

1. Currently trending 

2. The audios with the green arrow 

Should push my post onto other peoples feeds 
and cause more engagement.



Professional Branding  – Checking 
Analytics 

I find that my posts get views but not a 
lot of interactions, I have tried turning 
off the like count to see if that would 
encourage more people to interact 
without the fear of being the first 
like/interaction. This so far has not 
been very successful however I have 
not been posting consistently so that 
may factor into it. Knowing that my 
audience is more female younger 
people in the UK I can pander to that 
audience and try get them to visit my 
profile and boost the engagement.



Professional Branding –
Results from Test 
I found that posts made at 12:30 got more 
views and interactions over time then my 
other posts. I also found that using the 
scheduling option made my posting more 
consistent, which helped boost the 
engagement. Using trending audios was 
also very helpful, I found that a lot more 
people outside my followers were now 
seeing my work which ,means it was 
being pushed out by the algorithm. 



Professional Branding – Linktree 
To keep my branding very 
consistent and my social medias 
easy to access I created a 
Linktree. I wanted to keep the 
same colour palette as my 
website so I stuck with pastel 
pink as my background. I am 
using my character Yimpy almost 
like a mascot for my brand so I 
brought him into the Linktree 
also. I want my character to be a 
calling card for me so I am going 
to have him become my profile 
pictures across my social 
medias.



Professional Branding – Creating 
a Logo
For my logo I wanted the focus to 
be on my character. I have been 
using him as a mascot for my 
branding and to keep it consistent I 
wanted the logo to be based 
around him. I wasn't sure if I 
wanted the name Brown Paper Bag 
to be in the logo because I want my 
logo to be linked back to me and be 
very recognisable. Through my 
sketches I found that simplifying 
the logo would be best so that it 
wouldn't look crowded. 



Professional Branding – Creating 
a Logo
I wanted to include watercolours in 
my branding because it is the medium 
that sets me apart, I am very confident 
with using watercolours and not many 
illustrators enjoy the medium. I want 
that to be my USP and to be what im
recognised for. I am really pleased 
with how the final logo came out, I 
tried adding a very light pink behind it 
but it doesn't really show through so 
that wasn't very effective. This logo is 
very unique and also gives agents and 
clients an idea of what my work is 
about and how i have fun within my 
work.



Professional Branding – Creating 
a Logo
I decided to change my 
Instagram profile picture to this 
logo so that my branding is 
more consistent. My old profile 
picture was a digital illustration 
I did for last years module and I 
felt like it didn't fit with the 
brand I am curating through this 
module. I am really pleased 
with how this logo looks on my 
Instagram, it really ties my 
website, Instagram and Linktree 
together.



Professional Branding –
Creating a Business Card
My business card idea was to 
have it loosely linked to my logo 
while also implementing the 
brown paper bag. I used the 
stars as a way to have it be 
consistent and I will be using 
light pinks and purples in the 
final business card. I have been 
using light pink as my branding 
colour to keep things consistent 
within my branding. Its a very 
pleasing colour and it is also 
very inviting.



Professional Branding –
Creating a Business Card
I am really happy with how these 
business cards turned out. I do 
think they look quite unprofessional 
and if I had used a font instead of 
my handwriting I feel they would 
look more professional. I am much 
more happy with the top business 
card, it has a more illustration feel 
to it whereas the bottom card feels 
more juvenile. I prefer the sketches 
to the final outcomes and will have 
to re-work this design in the future 
to make it feel more professional. 



Professional Branding – Letterhead 
I did some research into what a 
letterhead is and how the normal layout 
of them. I found that most of the 
letterheads I saw had the focus on the 
name and logo so I followed that while 
also making the background the same 
light pink I had been using in all my 
other branding. I also added a paper 
texture to the top half to make the logo 
blend in more as it is textured. I dont
really enjoy how my handwriting looks 
on these letterheads so I would instead 
use a font to make it less 
unprofessional.



Professional Branding –
Self-promotional items  
I decided to create a commission 
sheet because that felt like the most 
relevant self-promotional item I 
could make. I focused on 
watercolour portraits for my 
commissions because I really enjoy 
creating them and feel like there isn't 
much of a market around them. This 
will make my work unique and have 
more people looking to me for their 
family portraits and/or animal 
portraits. 



Professional Branding – Website 
My website is consistently 
branded, I made sure to use a 
colour scheme to make sure that 
the website didn't feel disjointed 
in anyway. I also used my 
illustrations as borders to keep all 
the information enclosed, I felt 
like this would make someone 
looking at the website want to see 
more of my work and go to the 
portfolio area. I am delighted with 
how my website came out and 
how consistent it is throughout, I 
put a lot of thought into it.



Skills for Employment – Hard Skills 

Hard 
Skills 

Ib is Paint

Sketching 

Co lour  Theory

Visual 
Co mmunication  

Adobe An imate Adobe After 
Effects 

Illustratio n 

Watercolour 
Illustratio ns

Microsoft Office 
Pr ogrammes 



Skills for Employment – Soft Skills 

Soft 
Skills 

Time 
Management 

Collaboration 

Team Worker

Open-minded

Fast Learner Friendly 

Creativity

Problem 
Solving 

Intuitive 



Skills for Employment –
Weakness/ Areas to Improve  

Weaknesses'

Digital 
Illustrations 

Not posting 
regularly 

InDesign

Graphic 
Design

Scamps / Fast 
Sketching 

Proofreading



Skills for Employment –
Job Vacancies 



Skills for Employment – Analysing 
Job Specifications 

Skills I 
have 

Skills that 
Require     

Improvement 



Skills for Employment – Analysing 
Job Specifications 
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Job Specifications 



Skills for Employment – Analysing 
Job Specifications 



Plan for Employment – Identifying 
Potential Employers/ Clients 



Plan for Employment – LinkedIn
Checklist :
• Photo – branding (doesn't have to be you)
• Headline 
• Summary 
• Experience 
• Organisations 
• Education 
• Skills and Expertise
• Honours and rewards
• Courses 
• Projects 
• Recommendations   



Plan for Employment – LinkedIn

Creating a LinkedIn was a bit harder then I 
expected, I found it difficult to find the correct 
university and accidently linked the wrong one 
my first time round. I used my past artworks to 
be my background and my profile picture, 
however I am thinking of changing the profile 
picture to my logo. I made my LinkedIn before 
creating the logo so it isn't as consistently 
branded as the rest of my social medias.



Plan for Employment – The Aoi 
The Aoi/  the association of illustrators is a 
UK based non-profit organization that 
supports, promotes, and protects 
illustrators. They offer help and advice to 
new and existing illustrators about 
contracts, business and legal support, as 
well ass advice on copyright and fair pay. 
They are a very helpful organization to get 
into because they champion the rights of 
illustrators.
https://theaoi.com/

https://theaoi.com/


Plan for Employment 
– Art Station
This website is quite useful because 
it compiles lots of different types of 
illustration work and styles in one 
place. The people who use this are 
people who have worked in the 
industry or are trying to get into the 
industry so it very inspiring to look 
at. Employers and agents scout out 
people from this website for them to 
work on their projects. 



Plan for Employment – Art 
Station – Setting up a profile

It was really easy to create an account 
on this website, although I could see 
that this website is designed for artists 
to get the attention of people in the 
industry. I found it quite hard to create 
a professional summery for my 
account. I wanted to create an 
account for my future work and to use 
it in the future for job listings. To keep 
my branding consistent I made my 
username the same as my Instagram 
and the same as my website. 



Plan for Employment – Create! 
Magazine 
Open call for artists is a good 
way to get work seen by people 
in the industry and if chosen the 
public. Although very 
competitive it is a good way to 
break into the industry and start 
building relationships. This 
magazine is really helpful to see 
what is going on in the creative 
industry and to see how well my 
work would do within a 
competition.



Plan for Employment – The Dots

The Dots is a professional networking 
platform that is designed for the 
creative industry. It functions a bit like 
LinkedIn but is more visual allowing 
people to show their portfolios rather 
than having resumes. It is very helpful 
for freelance illustrators to find jobs 
within the industry. 



Plan for Employment – Messaging 
People in the Industry 



Plan for Employment – Messaging 
People in the Industry 

Waiting on a reply.



Plan for Employment – Messaging 
People in the Industry 

Waiting on a reply.



Plan for Employment – Contact List
So far I have emailed Agency 
Rush, Handsome Frank and The 
Bright Agency. I decided to email 
these three agencies because I 
was drawn to the illustrators they 
already represent and the type of 
work those illustrators do.



Plan for Employment – 
Creating a CV

I created this CV using 
my hard and soft skills. I 
also used my letterhead 
and crated an alternative 
letterhead to see which 
one would be more 
effective.



Plan for Employment – 
Creating a Cover Letter 

This letter will 
accompany my 
CV when I apply 
for creative roles.



Plan for Employment – What 
Agencies Want in Portfolios 

Agencies are looking a portfolio that displays and illustrators:

• Skill 

• Originality 

• Commercial Viability 

• Cohesion 

• Experience 

• Web Presence 

• Enthusiasm 

Agencies want illustrators who love the work that they are making and who want to 
try new things. However, each agency will be looking for different elements within a 
portfolio depending on the artists they are already aliened with and the brand that 
they have. They don't want an artist with work that is similar to an artist they are 
representing and they want an artist that shows originality within their work and has 
a USP.

https://saahub.com/2015/06/illustration-portfolio-advice-7-things-agents-look-
illustration-portfolio/
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Reflection 
This module has made me think more about the 
illustrator I want to be after graduating and how I am 
going to get the jobs that I want. It has made me focus 
on how I want to be perceived in the industry. It has 
made me think what reputation I want to create 
through my branding and what reputation I want to stay 
away from in the future. This module has also helped 
me get over the anxiety of messaging and emailing 
people within the industry because I cant avoid it and 
will need to be capable of doing it if I want to be 
successful.  This module has prepared me to take on 
the industry and to get my work out there and keep it 
consistent so that I can gain a loyal following over any 
social media.
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