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[bookmark: _Toc241887390]Background of The Research 
There are numerous sites of heritage interest that receive millions of visitors annually in the UK. Nowadays, many of these visitors give their feedback on public websites. The reviews create a rich story of the things people see, feel and value at sites. An increasing number of managers are using formal surveys to find out how visitors experience the heritage. This valuable evidence can be found in online, more affordable, and more natural visitor narratives. But the majority of research on online reviews relies on computer-based word and score counting tools (Flint and Jennings, 2021). These tools may not be able to capture the essence of the personal narratives that visitors tell. The research in this study will therefore take the time to read and code each visitor's narrative to extract themes.
[bookmark: _Toc241887391]Research Aim, Objectives and Questions
Aim: This study aims to explore how visitors describe cultural heritage experiences in the UK.
Research objectives
· To identify the main themes that appear in online reviews of UK heritage sites.
· To examine how visitors judge the authenticity of the heritage sites that they visit.
· To assess what visitor narratives reveal about the management of UK heritage sites today.
Research questions
· What main themes appear in online visitor reviews of UK cultural heritage sites?
· How do visitors describe and judge authenticity in their online reviews of heritage sites?
· What do online visitor narratives suggest about the management of UK heritage sites?
[bookmark: _Toc241887392]Justification of the Research
Heritage tourism makes an important contribution to the wider visitor economy of the UK. The sector was also under severe strain during the COVID-19 pandemic and many closures. Liu et al. (2023) showed that visitor behaviour at UK heritage sites was slow to rebound.
Site managers then have to have specific facts regarding visitors' actual preferences when visiting their site. According to Flint and Jennings (2021), there is little published research on heritage that features online reviews. This study will help fill this gap with a focused and practical qualitative analysis.
[bookmark: _Toc241887393]Literature Review
[bookmark: _Toc241887394]Authenticity In Heritage Tourism
One of the oldest and most discussed concepts in the study of modern tourism is that of authenticity. Rickly (2022) compiled a list of 458 tourism articles on the topic of authenticity from 42 years of research. This review reveals that today there are numerous approaches and contexts to the study of authenticity.
This may mean that using visitor stories is a good method to investigate authenticity in action. This does not apply to tourism specific to the UK; however, the review covers tourism in general.
[bookmark: _Toc241887395]Online Visitor Narratives in the UK
Flint and Jennings (2021) reviewed 194 online customer reviews of three sites in England which are peatlands. They discovered that visitors were more likely to be stressing natural heritage than cultural heritage. The careful reading of reviews reveals rich insights.
Their small sample size, though, was devoted to peatlands, and not to built heritage sites such as castles. Liu et al. (2023) analysed 1.4 million reviews of 775 websites located in the UK, from Google Maps. They were able to quantify visitor emotions on COVID-19 safety protocols within locations, using machine learning.
During the pandemic, many visitors reported that the areas were closed to them, and they were unable to access them. However, the majority of visitors welcomed the use of social distancing and face masks. The authors concede that computer models can be fooled by the vagueness of ordinary language. This constraint is important for the current research study, as this method of careful manual analysis is used.
[bookmark: _Toc241887396]Media, History and Expectations of The Visitors
The study by O'Regan and Choe (2026) involved analysing 17,000 TripAdvisor reviews on six locations across the UK that are associated with the film. In their sample, they discovered that more than 30% of the reviews allude to Harry Potter connections. Successful sites were able to mix factual and fictional tales from the popular film series.
Their analysis was based primarily on automated sentiment scores, however, and not on in-depth human reading. These studies show that there is a gap in the literature for a manual thematic study of UK narratives.
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[bookmark: _Toc241887398]Research Philosophy, Approach and Design
This study will be conducted with an interpretative philosophy to gain insight into the meanings in the visitors' stories. Themes will emerge from the review data itself by using an inductive approach. The design is a mono-method qualitative research using only secondary data that have already been collected. Secondary qualitative analysis is an emerging method of research, as demonstrated by Ruggiano and Perry (2019). Reporting is also emphasised, and research ethics is encouraged.
[bookmark: _Toc241887399]Data Collection
The data will be gathered from public TripAdvisor reviews of 6 popular UK Heritage Sites. These will feature cathedrals, historic houses and museums across various regions of the United Kingdom, along with castles. A selection of approximately 300 English-language reviews will be selected deliberately from 2022 to 2026. The chosen reviews will be stored with the name of the website, date, and a rating out of five stars.
[bookmark: _Toc241887400]Data Analysis
The six phases of reflexive thematic analysis will be used to manually analyse the reviews. The following phases, from initial familiarisation to final reporting, are described by Braun and Clarke (2021). Close reading of tone, emotion and context will be done through manual coding within each review.
[bookmark: _Toc241887401]Ethics and Limitations
No personal names or usernames will be recorded in order to keep reviewer anonymity. However, a major gap is that some of the online reviewers might not be giving a balanced view of all visitors to the heritage site. Also, a review might be more inclined toward visitors who were very satisfied or very unhappy.
Despite this, this approach provides ample evidence of natural origin, at low cost, that addresses the research questions.
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It will take 9 weeks to complete the whole task. The Gantt chart is presented below:
Table 1:Gantt Chart

	Tasks
	Week 1
	Week 2
	Week 3
	Week 4
	Week 5
	Week 6
	Week 7
	Week 8
	Week 9

	Writing about the background of the research, setting aims, objectives and questionnaire.
	
	
	
	
	
	
	
	
	

	Writing the literature review, finding gaps in the existing research
	
	
	
	
	
	
	
	
	

	Methodology writing
	
	
	
	
	
	
	
	
	

	Writing findings from existing research
	
	
	
	
	
	
	
	
	

	Analysis of the findings 
	
	
	
	
	
	
	
	
	

	Conclusion and recommendations
	
	
	
	
	
	
	
	
	


Source: (Self-Made)
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