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Social media can help you gain your customer base by choosing the best social 
media marketing tool and to learn how to use it. Social media is a technology used 
by more than 5 billion people; it has the Facilites of sharing ideas, posts and 
information. Types of social media are YouTube, Twitter, Instagram, and Facebook. 
Most businesses use these platforms to reach an audience. Social media today is 
used for media sharing, social news, social networking and many more. Some 
advantages of using social media are you can get addicted, bullied harassed which 
can cause depression and anxiety.
 (Owen, 2019)
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Social media has more than half the billion people in the world using its platform. Social network almost 3 times their total user base. Social media is about communication and connecting with the audience to build relationships. Facebook is the world's largest social network with 3.03 billion active users. YouTube is a watching and video hosting platform. Social media is also used for broadcast channels, sales and marketing tools. Users create profiles and add their friends and exchange messages. 


Marketing is a process of advertising, selling, the key aspects is to ensure the producers of goods match the customers desires. The management process is responsible for identifying and satisfying customers' requirements. Digital and mobile technology has provided new tools of targeting effective and relevant marketing.
Traditional marketing includes any form of online advertising such as flyers, direct mails, billboards, commercials, tv, radio, newspaper ads and other print ads. Traditional marketing has disadvantages to it such as it is less of direct and two-way communication. Marketing itself is not easy to track, publishing news may be restricted. It is also difficult to target audience and views as they may not share interests. The pro side of traditional media is that it provides flexibility, they have the opportunity of reaching a wider audicence through tv commercials, print advertising and the use of billboards. Digital marketing is the internet and online technologies' such as computers, mobiles phones to promote their products. The pro of digital marketing is that you can get to engage with consumers etc the cons side to digital marketing is that you could get negative feedback and trained people. 


Marketing brands today mostly use social media to target their audience. They know how to stand out to connect with their customers. Market research gathers information about audience. People interact by social media platforms like twitter, Facebook, Instagram, Reddit and Quora. By how often people use these social platforms you know where to target your audience. You can monitor social platforms and channels by mentions like topics or word. Traditional methods take time this can be useful. There are also some challenges that come with social media so how they act online is not always as it is in the real life.
By looking into real-time social media data, you can learn customers, and their brand. Whereas traditional marketing relies on surveys to gather a range of consumers. By gathering insights, they will make marketing effective. Facebook and twitter offer ways of research and upcoming trends. Real time insights on social media make your plans useful for campaigns. 


One disadvantage of social media is that they are not built for business. Some businesses are not aware and focused on social media marketing. The second disadvantage is getting negative feedback. Having social media and using it also has a negative side to it which means you expose yourself to all kinds of people who may have come across your brand. Bad things happen on social media and spread around. Anyone can comment nasty about your business, and you can get attacked.
Ads is one of the third disadvantage it costs a lot of money which is not recommended. 
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In conclusion social media is a very good tool at promoting your brand and getting 
audiences. You can communicate with your customer. It is also very easy to use, 
you can create profiles and add posts and lots of things, but also there is the 
traditional side, which is billboard, flyers which in my opinion it is not the greatest 
idea because some people don't bother, they are so busy on other things like 
Facebook, Twitter, Instagram. They are the modern platforms that everyone uses 
today. There is also the negative side to social media like getting bad comments and relying on ads. Therefore, social media today is a good way to promote your brand 
and getting audience. The traditional side of media it another good way because you get flexibility. Facebook has the biggest social network around the world. The most 
important is to not to get the negative feedback get to your mental health. Being meaningful with one another brings positive social change. Once you are on social media you are exposing yourself to the world so make good decisions and try to reach the target audience . To get your brand out to the world you must have good social and digital skills good communication and to be able to have the best way to attract audience. So, share information online and advertise with ads and social media platforms so that you can reach the goal you want to achieve, so make sure your brand is reliable, meet your target audience, make useful content 
 (Moorthi, 2024)
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