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You may remember a time when a vinyl cover defined a generation or a tour poster spoke 

more than words could, yet these days, music and graphic design are so connected that 

one doesn’t work effectively without the other. This essay explores how the three keywords 

Music, Collaboration and Creativity have shaped the visual impact of sound, from iconic 

album covers to Spotify Wrapped. It explores how technological advancements and the 

evolution of graphic design have transformed music packaging, marketing, sharing, and 

experience. From researched gathered graphic design all other creative sectors are 

important to music and how its consumed which also works the other way round. Both 

industries collaborating has the power to make ‘cultural and societal shifts.’  (Gosling, 2016 ) 

These changes are more than just aesthetic, they demonstrate how creative fields have 

evolved, cooperated, and created together. 

 

 

First Word - Music  

 

Music is “a pattern of sounds made by musical instruments, voices, or computers, or 

a combination of these, intended to give pleasure to people listening to it” (Dictionary, n.d.)  

 

Graphic design has always played a significant part in how we interact with music. From 

famous rock gig posters in the 1970s to minimalist album covers on streaming services 

today, music has frequently employed design for communicating tone, genre, and 

personality. The bold and eye-catching logos of iconic music festivals like Coachella and 

Glastonbury have become synonymous with summer and good times. The way we consume 

music has evolved, with vinyl records, compact discs, and cassette tapes giving way to digital 

streaming services. However, the need for a great visual identity has stayed consistently 

paramount. One of the most iconic examples of this is The Beatles album cover for ‘Lonely 

Hearts Club Band (1967) The Beatles' album cover changed from a "personality cover" with 

band images to a broody and surreal one with psychedelic text and a combination of 

highbrow artists and pop icons. One of the highbrow artists involved in the albums collage 

was actually Welsh Poet, Dylan Thomas as they were all great fans of his. (Draper, 2024) 

https://dictionary.cambridge.org/dictionary/english/pattern
https://dictionary.cambridge.org/dictionary/english/sound
https://dictionary.cambridge.org/dictionary/english/musical
https://dictionary.cambridge.org/dictionary/english/instrument
https://dictionary.cambridge.org/dictionary/english/voice
https://dictionary.cambridge.org/dictionary/english/computer
https://dictionary.cambridge.org/dictionary/english/combination
https://dictionary.cambridge.org/dictionary/english/intended
https://dictionary.cambridge.org/dictionary/english/pleasure
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/listen


 
 

The band was directly involved in its design, selecting the colours, materials, and persons 

featured on the cover. The Beatles foreshadowed the disintegration and mingling of high and 

low culture, appealing to the bands and record buyers’ nostalgia while recognizing music as 

commerce. The Sgt. Pepper's cover acts as its own critique, forcing the band to consider the 

role of both the album cover and the music. (Jones, 2017 ) 

The album cover, which was designed by Peter Blake and Jann Haworth, wasn’t just an 

album cover, it was a statement that bridged the gap between art and music. The cover 

introduces a new music design era where layered visuals, cultural and social references 

connected fans and listeners to more than just the sounds and words they were hearing, it 

communicated with them on a much deeper level. The intricate design was thought 

provoking, complex and enigmatic, yet relatable and accessible. The association between 

the message and the look broke boundaries between the artist and their audience, which 

actually made it a popular collective item. 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
Fig 1 - (Jones, 2017 )  

 
During the vinyl period, artists had the advantage of a larger physical medium, which 

allowed for visual narratives and elaborate detailing, captivating the audience in ways that 

subsequent formats would not. KISS's 1976 album Destroyer exemplifies this, with a 

dramatic cover produced by artist Ken Kelly, despite the fact that his design was not the 

band's original choice. The initial concept was reportedly more intense, but due to being 

deemed 'violent' by the band's record label, it was then toned down. This compromise 



 
 

resulted in a visually striking yet commercially acceptable cover that still reflected the band's 

rock persona. (Marino, 2019) 

The artwork was made by the band standing confidently with a fiery atmosphere, 

representing their sense of power in the 70's rock world, which dynamically supported their 

on-stage personalities. (Vaughan, 2018) 

Fast forward a few years and the Foo Fighters' 1997 album cover for 'The Colour and the 

Shape' takes a minimalist approach. The cover displays a stylised illustration of geometric 

patterns and lines that resemble molecular structure, which enthusiasts have speculated 

about. (Radas, 2023) 

This album cover represents the band's transition from hard rock/grunge music to a more 

alternative rock sound, along with the minimal design aspects slowly increasing into the 

2000s. These examples demonstrate how album design work is more than just packaging; it 

is an extension of the music/artist personality. While 'Destroyers' vibrant graphics highlights 

KISS's extravagant approach, The Foo Fighters' dim design compliments their evolving 

musical direction. Both covers, despite their distinct aesthetics, effectively capture the 

essence of their albums. Many people wonder if album artwork will ever regain its past 

significance as it continues to transition with the digital age, ultimately coexisting alongside 

its new digital counterpoints. (Hawthorn, 2021) 

Even though the creative and technology world is forever evolving, visual graphics are 

decreasing whether that’s from billboards ads turning into social media posts on an iPhone or 

a 12-inch diameter vinyl cover converting to a small thumbnail on Spotify. Will graphic design 

loose creativity when it comes to album covers?  

 

 

 

 

 

 

 

 

 

 



 
 

Fig 2 (Marino, 2019)    Fig 3 (AOTY, n.d.) 

 
 

Word two – Collaboration  

 

Collaboration is the ‘situation of two or more people working together 

to create or achieve the same thing’ (Dictionary, n.d.) 

Design in music is no longer a solo job. Collaboration has become one of the most vital parts 

of the creative process in the modern industry. Graphic Designers, Illustrators, 

Videographers, and coders now work together to build full campaigns that go far beyond a 

single poster or animation. With the rise of digital media and the shift towards a 

multicultural landscape, collaboration has become a key driver of innovation and creativity 

in the music industry. This is evident in the way visuals and music come together to convey a 

message or tell a story. The boundaries between mediums have blurred, allowing creatives 

to experiment with new formats, styles, and genres. One captivating example of 

collaborative work and creative vision in recent years is Beyonce's ongoing three-part 

musical series Renaissance (2022), Cowboy Carter (2024), and the upcoming Act III. Each 

album has music ranging from house to country to rock's prophesied future, as well as a 

creative explosion of music, fashion, visual art/design, and cultural identity. The musical 

series was produced by a diverse group of creatives, including stylists, designers, and 

musicians, who all worked together to build each category's style and message, combining 

music with fashion, digital media, and social engagement. This fusion of art and music has 

resulted in a truly immersive experience that transcends traditional album formats. The 

creative direction has been unified by a strong visual identity, which reflects the artist's 

vision and sets a tone for the music within. By bringing together different talents and 

perspectives, the team has been able to push the boundaries of what is possible in music 

production and create a truly unforgettable experience for the audience. (Magazine, 2023) 

Renaissance for example, channels the glamour of drag culture with disco aesthetics with 

futuristic designs and dazzling social media advertisement whereas, Cowboy Carter elevates 

western wear through traditional American country aesthetic and campaigns. (Hamilton, 

2025) 

https://dictionary.cambridge.org/dictionary/english/situation
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/working
https://dictionary.cambridge.org/dictionary/english/create
https://dictionary.cambridge.org/dictionary/english/achieve


 
 

However, great speculation has been generated for Act III; what will be the theme? What 

will it look and sound like? Leaving a lot to designers’ creativity, each visual campaign is 

meticulously created, collaborative, and expressive of cultural storytelling, so what will come 

next?  

This trilogy highlights how music design is considerably more than just images, it is about 

creating worlds, recovering identities, and employing design cooperation to drive cultural 

innovation. Tyler Simien and Kelly Shami produced the tour's graphic design, which included 

creating vibrant images that complemented each subject with empowerment. 

(BeyonceTour, n.d.) 

Collaboration with visual effects artist Jess Michael Newman helped to create tour graphics 

and the film, which set new standards for visual design in music.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 3 (Reddit, 2024) 

 

Another example of strong collaboration in graphic design and music is the collaboration 

work between designer Jonathan Barnbook and David Bowie for his final album Blackstar 

(2016). The design used minimalism and symbolism, inviting fans to interpret the visuals and 

find hidden meanings. (Sinclair, 2015) 

Barnbook later revealed that the design was intentionally cryptic, allowing listeners to 

engage in the mystery and deepen their connection to the music. (Gosling, 2015 )  



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 4 - (Gosling, 2015 ) 

 

The album design is simple as Barnbook and Bowie wanted to cut through visual noise and 

reduce clutter while also explaining the dark music within the album through visual means. 

Another thing that is very creative is how Barnbook wrote the name ‘Bowie’ by using cut up 

segments of a star symbol. This unique design became more than just an album, it became a 

social must-see while using the symbol as an unusual marketing campaign, having planted 

black stars across the pavements of London. (Gosling, 2015 ) 

 

 
 
 
 
 
 
 
 
 
 
 
Fig 5 - (Barnbrook, n.d.) 
 



 
 

Music design is more than solely a logo or a billboard, as seen by collaborations between 

graphic designers, photographers and motion designers. It's about creating an entire 

universe around the artist's message while keeping a consistent visual style that fans can 

instantly identify. Emotional continuity and transformative power of sound into storytelling 

through collaborative creative effort can express the complexity of creative design and music 

perfectly. Effective engagement, creating immersive experiences for listeners and fostering 

meaningful connections between audiences, artists, and their work is brought together by 

the unity of visually striking design and profound storytelling. 

 

 

Word three – Creativity  

 

As music consumption has gone digital, so has the way we design for it. We no longer just 

think about record sleeves or poster prints, now graphic design must work for phone apps 

like TikTok, Spotify and Instagram and even inside video games. The evolution of technology 

has opened new doors for creative expression while also introducing new challenges.  

Creativity within graphic design in music has evolved into a dynamic fusion of visual art and 

sound, with contemporary designers playing a pivotal role in shaping the aesthetic and 

identity of musical works. Here are some notable designs that have innovative approaches to 

significantly influence modern music visuals.  

 

One example of great creativity within music graphic design is Leif Podhajsky and his nature 

inspired, symmetrical designs within album art that often explores themes and connections 

of psychedelic experiences. (Davies, 2011) His nature infused work employs techniques 

involving patterns and symmetry to create visuals that resonate with the music’s emotional 

depth. He has worked with artists such as Tame Impala, Bonobo and Kelis.  

 

 

 

 

 

 



 
 

 

Fig 7 - (Podhajsky, n.d.)         Fig 8 - (Cartwright, n.d.)       Fig 9 - (Podhajsky, n.d.)          

 

Leif Podhajský takes a distinctive approach to his work. He draws inspiration from natural 

systems, perspectives, and occurrences, which frequently intersect with graphic and 

technical aspects. (Williams, 2021) His creative touch to album design has made him 

popularly known within the music world and has ensured he has a signature style. This is the 

power designers have within the music world and how they can illustrate the meanings of 

music simply from a cover. Because of the power of creativity in design in today's society, 

music has achieved unparalleled heights, fuelled by technological developments and 

creative exploration. Artists are increasingly using cutting-edge design trends to create 

immersive experiences that go beyond typical music consumption. By incorporating 

innovative visuals, the album becomes more than just a sound but an experience that can 

evoke emotions and spark imagination. (Anderson, 2025) 

 

 

A different example of creative graphic design in music other than album cover work is 

Spotify Wrapped, which exemplifies digital inventiveness. It's a campaign based purely on 

personal data, yet it's vibrant, engaging, and easily shareable. The design team behind it 

applies large, bold fonts to make the most of the digital space they have. Motion graphics, 

colour gradients, and even meme references are used to keep it relevant to a large audience 

year after year. This reflects the growth and evolution of pop culture and how artists are 

experimenting with new forms of self-expression. The relevance of Spotify Wrapped to 

popular culture highlights the impact and influence of music in contemporary society, 

making it a valuable case study for understanding how music can be used to promote social 

connection and community. When interviewing the Spotify Wrapped designers, an article 

from 'It’s Nice That' caught how the design team was inspired by the growth of pop culture 

and how it has demonstrated that its niche is evolving, setting a new standard for pop music 

and interactive design.(That, 2024) 

Overall, the design aspect of Spotify Wrapped has caused chaos. By including funky and 

vibrant motion graphic designs and eye-catching visuals this has grown to become a ‘viral 

cultural phenomenon’ (Li, 2025) and a great marketing strategy. This is due to the graphics 



 
 

of data storytelling becoming a popular 'Instagram worthy' post to share across the world, 

which has resulted in a large surge in non-users signing up for Spotify. How can a design for 

motion graphics and electric visuals become so popular? This is how the mass creativity of 

design and music may collaborate to maximize social interest and fascination. (Alagiah, 

2023) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 5 – (Li, 2025) 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 6 - (That, 2024)  



 
 

 

 

Platforms such as TikTok and Instagram, as well as Spotify, take centre stage, designers are 

also learning to work with fast-moving technology and social media. Quick motion graphics, 

animated captions, and lyrics visuals are all new forms of music marketing that rely heavily 

on clever design thinking while being fast, flexible, and constantly evolving. Designers today 

have to stay up to date with the latest trends and algorithms, as online platforms dictate 

what content performs best and how it is consumed. This creates new challenges and 

opportunities for designers to integrate digital storytelling into their practice. 

 

Conclusion and Final Research Question.  

 

Graphic design and music have always been creative companions, but they have become 

considerably stronger in today's society because of collaborations and technology. 

Designers now have a say in how music is listened to, shared, and remembered through 

digital platforms, motion graphics, and brand storytelling. In many respects, graphic design 

is now an integral element of the experience rather than only serving as a complement to 

the music. Designers now have to think about how their workflows react to various devices, 

and emotionally engage people throughout the world. This requires an immense 

understanding of diverse clutter and markets, allowing designers to cater to an array of 

audiences. With digital technologies continuously evolving, music design has become 

increasingly visually dynamic and nuanced, necessitating multidisciplinary collaboration and 

inventive ways of interpretation. Designers now craft their designs with the intention of 

fostering a curated experience that expands beyond mere audio consumption. The 

accessibility of digital platforms and social media has led to a need for visually striking and 

compelling narratives. In the modern world, music design is always changing to keep up 

with the ways we consume art, whether it's through social media campaigns, 8-second 

animations, and immersive motion visuals. Designers continuously strive to express complex 

ideas through simplicity and creativity. Our brains re wired to detect aesthetic value more 

efficiently now, making creatives with good design sense to realize that less is more and that 

clean designs often provide a more beautiful image than cluttered ones. Designers must 

now consider platforms like Spotify, Instagram and TikTok and how they help fuel how we 



 
 

consume music. This growing preference for distinctive and captivating content is causing a 

wave shift for artists and labels who want their music and labels to appear in front of 

audiences worldwide to consider collaborating with top designers in the music industry to 

bring the most memorable brand representation. 

 

Final Question  

How has the evolution of technology and graphic design changed the way we visually 

experience music, and how can collaboration drive more creative innovation in this space?  
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