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MODULE REVIEW 
MODULE TUTOR - REPORT FORM

The review of a module is carried out initially by the Module Tutor.  When the module review is completed, its findings are considered by the Head of School or Programme Director and noted at the School’s Annual Programme Review. Module feedback and what changes will be made as a result of the feedback given are also discussed at Staff Student Consultative meetings. This form is not compulsory but is provided to support the module review process.   

	Academic Session: Semester 1 2020-21


	Module Title: Marketing Management Full-time (Sept intake 2020 & Jan intake 2021)


	Module Code:	BMMB7012





	Student Feedback

Total number of students participating = 50

September 2020 intake – full-time = 37
Part-time year 1 = 4
Part-time year 2 = 2
January 2021 intake – full-time = 7

Number of students registered and eligible to complete the questionnaire: 50

Number of returns: 3

Comments provided in one Module Evaluation:
“I have learned a lot through this module, with guidance provided to branch off in a direction I thought most suited for the assignment.  Lecturers were thorough and provide all the relevant information, I enjoyed learning online.  Feedback was excellent and very quick.  Online teaching made it much easier to balance a full-time job with academic study.  The guest speakers were excellent, especially Josh who helped to put theory into practice.  I found the teams delivery of the module very effective and have had no issues at all.     

Resources were great, I used the IQ building in SA1 every week to get out of the house and be able to concentrate.  Brilliant facility that’s very clean and safe for students with plenty of computers available”

No further comments provided by the other contributors. 


	Module Tutor’s response to feedback given by students 

The feedback provided was very welcomed and reassuring that they way that the module was delivered met the expectations of the students. 



	Tutor Self-Reflection

The module: Due to the pandemic restrictions the content of the module was delivered on Teams by 2 lecturers who shared the topics. There were 8 weekly 3 hour taught sessions together with 5 tutorials, 3 of which were practitioner-led. The latter provided the opportunity for students to meet and glean practical insights into the current working environments of experienced practitioners from the automotive industry, a digital marketing agency as well as a self-employed marketing consultant. All sessions provided opportunities for students to engage with the marketing practitioners although unfortunately not all students made the most of such opportunities and overall very few questions were asked.

Throughout the module assignment support was offered in a variety of ways eg Q&A at the end of each taught session; during tutorials; opportunity to provide 1 draft with written feedback; 1-2-1 meetings etc. Disappointingly the take-up was not high and upon reflection perhaps less opportunities should be provided going forward to encourage a higher level of independent learning amongst students at this level.

The management of the module: This academic year saw a new module leader supported by the associate programme manager and previous module leader and this appeared to have worked well for both parties. As a result the group presentations were assessed by both tutors and therefore all groups were 2nd marked and the marking of the report was shared between the two tutors. General communication and administration tasks associated with the module eg the module review, analysis of the marks, internal moderation etc have also been shared. Although the two have worked well together and the tasks have been effectively executed, going forward the module leader is well equipped and indeed prepared to solely carry out the role. 

Analysis:

At the time of writing, the analysis of marks is as follows:

	0-34       
	14

	35-39     
	3

	40-49     
	10

	50-59     
	10

	60-69    
	6

	70+      
	6



	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	










In what way might the module be improved in terms of content, delivery and assessment as a result of the feedback given?  What (if any) changes will be made?

Restrictions allowing, it is hoped that in the academic year that teaching, and learning can return to a classroom environment – that way the students will have more of an opportunity to engage with each other and find it easier to undertake group assessments.  Tutorials led by industry practicians will continue next year – these sessions were invaluable in placing theory into practice with demonstrations provided as to how to undertake key parts of the assessment requirements. 

How will any changes made to the module as a result of feedback be communicated to all the students that took this module?

Feedback has been communicated verbally throughout the module via class representatives – this will continue next year during the next staff/student meeting and demonstrated through timetable design/delivery next academic year.
 

	
Module Tutor:        	Date: 

Head of School/
Programme Manager:	  Jayne Williams                               Date: 24.06.21


	 



Grading Boundaries
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